sees 
gahs 

and  Ayer 
studiM 


YOU  GET  THE  STORY  BEHIND  THE  SCORE 

"People  today,"  says  Chicago  Daily  News  sports  editor  John 
Carmichael,  "know  the  score  as  soon  as  you  do.  So  the  sports  writer  must 
try  to  give  the  reader  something  he  doesn't  get  from  other  sources." 

A  challenge?  You  bet!  But  Carmichael  whips  it  every  day.  Human 
stuff  is  his  quest.  He  can  spot  it  in  a  flash,  lash  It  to  his  memory,  and  tell 
it  now  or  next  year.  He  has  more  human  interest  quotes  and  anecdotes  on 
instant  call  than  most  writers  can  dig  up  in  a  week  of  research. 

Carmichael  and  his  crew  of  experts  take  fans  behind  the  bedlam 
that  tells  the  score  but  not  the  story  .  ,  .  into  the  deep-down  human  interest 
coverage  that  Chicagoans  have  come  to  count  on. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR..  PUBLISHER 
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4th  Stack 

Twenty  cents 


SPOT  NEWS  AND  FEATURES  ABOUT  NEWSPAPERS,  ADVERTISERS  AND  AGENCIES 


WHY 

CktcagooHA 

Depend 
on  the 
Daily  News 


Size  of  Bed  ...  34"  X  44",  6"  thick, 
steel  buffer  plates  at  each  end. 

Height  of  Bed  . . .  36". 

Overall  Sizes . . .  80 V4"  long  over  bed, 
width  6iy4",  height  59V4" 

Weight . . .  11,000  lbs. 

3HP  Reversible  Motor,  equipped  with 
automatic  brake. 

Anti-Friction  bearings  throughout. 

Forms,  loaded  and  unloaded,  from  either 
«  end  or  either  side. 

Finger-tip  push  button  starting  &  stop¬ 
ping  ...  at  both  ends  of  machine. 

Micrometer  adjustment  dials  conve¬ 
niently  mounted  on  top  of  machine  for 
easy,  accurate  reading. 


an 

outstanding 
value ! 


The  proven  performance  of  the  NEW 
SCOTT  Matrix  Rolling  Machine  stems  from 
sturdier  construction,  newly  designed  alu¬ 
minum  guards,  the  use  of  strategic  metals 
and  micrometer  adjustments,  assuring  fin¬ 
est  quality  production  with  fast,  simple 
operation. 

Rolls  any  type  Matrix , . .  produces  sharp, 
full  depth  mats  free  from  mechanical  buck¬ 
ling.  Molding  cylinder  Automatically 
adjusts  to  any  variation  of  form  .  . .  molds 
mat  in  natural  manner.  Mats  always  retain 
exact  size  of  original  form ...  no  stretching, 
no  distortion. 

Send  for  literature  and  specifications. 


4826 


WALTER  SCOTT  &  CO.  I 

DIVISION  or  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Kent  nciniMd.N  J.  / 


EXECUTIVE  &  SALES  OFFICE: 
501  FIFTH  AVE.,  NEW  YORK  17 


MACHIN 
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hildWell 


By  T.  R.  VAN  DELLEN,  M.D. 


...is  a  new  feature,  starting  June  14  in  the  Chicago 
Tribune  and  client  papers— to  be  released  in  addition  to 
Dr.  Van  Dellens  regular  “How  to  Keep  Well’’  column! 

Parents,  and  those  about  to  be,  will  warmly 
welcome  this  new  column— for  answers  to  common 
questions  often  not  found  in  books . . .  and  things 
even  experienced  mothers  frequently  don’t  know! 

why  do  babies  sneeze  and  snort  in 
the  first  two  or  three  weeks? 

why  does  a  10-  to  12-lb.  infant  perspire 
when  taking  formula? 


Dr.  Theodore  R.  Van  Dellen, 

family  doctor,  assistant  dean  of  Northwestern 
University  Medical  School,  researcher,  in  1958 
won  the  AM  IT  distinguished  service  award,  reading 
in  part,  “Your  daily  health  column... has  provided 
information  on  scientific  progress  and  sound  advice 
on  troublesome  individual  problems  of  untold 
thousands  of  readers.” 


why  doesn’t  a  baby  need  food  during 
his  first  day  of  life? 

what  to  do  if  a  2-year-old  toddler 
cant  get  his  tricycle  over  a  hump? 

what  action  should  parents  take  if  a 
9-  to  14-year-old  has  one  shoulder  higher?, 

what  factors  determine  a  mother’s 
decision  to  breast-feed  her  baby? 

Readers  will  also  learn  how  to  correct  faulty 
posture  in  a  child,  why  August  children  have  the 
best  chance  to  live,  what  foods  cause  allergy, 
lightweights  and  prematures,  and  why  infants  should 
be  at  a  45°  angle  when  fed. 

Authoritative  and  informative,  humanly  written, 
with  deep  understanding.  Dr.  Van  Dellen’s  column 
. .  .twice  weekly,  70-lines  on  two-column  width,  with 
illustrations  in  mat  form  included  .  .  .  will  get  a 
popular  reception  from  old  readers,  and  add  many 
thousands  of  new  ones.  The  Doctor  already  has  a 
ready-built  audience  in  more  than  50  newspapers 
with  more  than  12,000,000  circulation! 

Alert  editors  will  want  to  see  this  enthusiasm 
builder!  For  specimen  proofs  and  prices,  phone 
MU  2-1234  (collect),  wire,  or  write— today! 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 
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220  East  42nd  St.,  New  York... Tribune  Tower,  Chicago 


and 

The  St.  Petersburg  Times 
jumped  •—  for  the  first  time  —  into 


28th  place 

in  General  Advertising  in  the 
Media  Records  First  Fifty 
morning  newspapers  of  America. 

That’s  another  accomplishment  in 
this  75th  Anniversary  year  —  along 
with  an  annual  average  daily 
circulation  —  for  the  first  time  -- 

above  100,000 


|^eterabur0  iBitnes 


FLORIDA'S  BEST  NEWSPAPER 


Wire  —  phone  —  write  or  better  still  visit  us 
for  more  detailed  market  data. 


EDITOR  &  PUBLISHER  CALENDAR 

JUNE 

3 —  New  Jersey  AP,  Robert  Treat  Hotel,  Newark. 

4- 6— West  Virginia  Press  Association,  Wheeling,  W.  Va. 

4-6 — Mississippi  Press  Association,  Biloxi,  Miss. 

6— Canadian  Press  East  Regional,  Saint  John,  N.B. 

6 —  Oregon  UPl  Editors  Association,  Portland. 

7- 10 — Advertising  Federation  of  America,  Leamington  Hotel,  Minneapdii 

7- 13— Outdoor  Writers  Association,  Hot  Springs,  Ark.  f 

8- 10 — Commonwealth  Press  Union,  London.  I 

8-19 — API  seminar  Women's  Page  Editors,  Columbia  University.  I 

1 1-13 — Tennessee  Press  Association,  Hotel  Clarldge,  Memphis. 

1 1-13 — Georgia  Press  Association.  Wilmington  Island,  Savannah. 

11-13 — Alabama  Press  Association,  Dauphin  Island,  Ala. 

11-13 — Newspaper  Personnel  Relations  Association.  Savoy-Hilton,  New  Yoti 
1 1-13 — Indiana  Highway  TrafFic  Safety  Seminar,  Marott  Hotel,  Indianapolii 
11-13 — California  Newspaper  Advertising  Executives  Association.  Hobargs, 
Lake  County,  Calif. 

1 1- 25 — International  Society  of  Aviation  Writers,  Paris. 

12- 13 — Interstate  Advertising  Managers  Rit2-Carlton,  Atlantic  City,  N.J. 

14- 16 — New  England  Newspaper  Advertising  Executives  Association. 
Chatham.  Mass. 

15- 18 — International  Circulation  Managers  Association,  Jung  Hotel,  N«« 
Orleans. 

15-19 — National  Press  Photographers  Association,  The  Diplomat,  Hollywood, 

I  Florida. 

17- 20 — National  Editorial  Association,  Broadmoor  Hotel,  Colorado  Springs 

18 —  UPl  Northern  California  Editors,  Rockey's  Palo  Alto. 

18 —  California  AP  News  Executives  Council,  Stanford  University. 

19- 20 — New  Mexico  Press  Association,  El  Rancho  Hotel,  Gallup. 

19- 20 — California  Newspaper  Publishers  Association.  Stanford  University. 

20- 21 — Michigan  AP  Editorial  Association,  Hidden  Valley. 

20- 21 — Virginia  Press  Association,  news  seminar,  Charlottesville. 

21- 23 — New  York  State  Society  of  Newspaper  Editors,  Canandaigua. 

21-24 — AN  PA  Mechanical  Conference,  Morrison,  Chicago. 

21-25 — Association  of  Newspaper  Classified  Advertising  Managers,  Shera¬ 
ton,  Dallas,  Tex. 

21- 26 — American  Newspaper  Guild,  Hotel  Astor,  New  York. 

22 —  Mississippi  Valley  Classified  Advertising  Managers,  Sheraton-Dallas 
Dallas,  Tex. 

22-24 — Newspaper  Advertising  Executives  Association,  Homestead,  Hot 
Springs,  Va. 

24- 25 — AN  PA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwaukee. 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  Virginia  Beach. 

26- 27— Texas  Press  Association,  Brownwood,  Tex. 

26-27 — Pennsylvania  AP  Managing  Editors,  Pittsburgh,  Pa. 

26-28 — Northwest  Daily  Press  Association,  Rutgers  Birchmont  Lodge,  Bemidii. 
Minnesota. 

JULY 

10-13 — South  Carolina  Press  Association,  cruise  from  Miami  to  Nassau. 

19-24 — National  Conference  of  Weekly  Newspaper  Editors,  Southern  Illinois 
University,  Carbondale,  III. 

AUGUST 

10-15 — International  Photo  Engravers  Union  of  North  America,  Ambassedor 
Hotel,  Los  Angeles. 

12-14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  PorHond 
Ore. 

12-15 — AP  Managing  Editors  Association.  Olympic  Hotel,  Seattle,  Wojh. 

post-convention  trip  to  Alaska. 

15-21 — International  Typographical  Union,  Philadelphia. 

25-29 — Association  for  Education  in  Journalism,  University  of  Oregon 
Eugene. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold 
Groton,  Conn. 

31- Sept.  2 — New  England  Association  of  Circulation  Managers,  Brettcr 
Woods,  N.  H. 

SEPTEMBER 

12 — UPl  Editors  of  Pennsylvania.  Bedford  Springs  Hotel,  Pa. 

12-13 — Ohio  Newspaper  Classified  Clinic,  Columbus. 

18-19 — ^Wisconsin  Newspaper  Advertising  Executives  Association,  Meode 
Hotel,  Wisconsin  Rapids. 

I  18-20 — Pacific  Northwest  Mechanical  Conference,  U.  S.  Grant  Hotel,  San 
Diego,  Calif. 

28- 30 — Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  Ho* 
Springs,  Ark. 

29 —  Newspaper  ROP  Color  Conference,  Blltmore  Hotel,  New  York. 
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No.  103  in  a  series  of  friendly  talks... 


Movie  People  Get  Bouquet 
From  Famous  Writer 

Bill  Cunningham  of  the  Boston  Herald  recently  went  to  Greece  with  a 
group  of  movie  personalities  and  other  notables  for  an  opening  of  a  new 
Hilton  hotel  in  Athens.  In  a  dispatch  to  the  Herald,  here  is  what  Mr. 
Cunningham  had  to  say  about  his  traveling  companions: 

.  it’s  my  considered  opinion  our  nation  could  scarcely  have 
finer  representation  abroad  than  it’s  receiving  from  this  delega¬ 
tion.  These  words  are  intended  primarily  to  apply  to  the  ladies 
and  gentlemen  of  Hollywood. . . . 

“The  clamoring  crowds  want  the  movie  stars,  and  that’s 
where  the  pretty  people  from  Hollywood  could  make  us  or  break 
us  and  our  country  with  it.  Instead,  these  famous  and  attractive 
young  people*  have  won  my  amazement,  my  admiration  and,  as 
a  concerned  American,  my  gratitude  for  their  masterful  jobs  of 
friend-making. . . . 

“They  are  wonderful  traveling  companions  and  are  a  lot  of 
fun  on  the  plane.  Once  we’re  getting  ready  to  land,  however,  they 
quit  fooling.  How  the  word  gets  ahead  I  wouldn’t  know,  but  the 
crowds  always  are  there  and  they  seem  to  know  their  stars. . . . 

“Where  they’ve  really  helped  is  at  the  formal  receptions  and 
dinners. . . .  I’ve  never  seen  more  poised,  more  gracious,  more 
seemingly  interested  young  ladies  than  these  queens  of  the 
camera. . . .  This  is  the  sort  of  ambassadorship  the  State  Depart¬ 
ment  couldn’t  afford,  even  if  the  services  were  for  sale.” 

The  motion  picture  industry  bows  in  grateful  acknowledgment  to  this 
handsome  May  basket  that  Mr.  Cunningham  has  given  its  people. 

The  Council  of  Nlotion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.Y. 


*Leo  Carrillo,  Diahann  Carroll,  Jeanne  Crain,  Linda  Cristal,  Robert  Cumminj^s,  Martha  Hyer,  Anne  Jeffreys, 
Van  Johnson,  Lauritz  Melchior,  Ann  Miller,  Hugh  O’Brian,  Jane  Russell,  Robert  Sterling  and  Miiko  Taka. 

6ET  more  out  of  life. ..60  OUT  TO  A  MOVIE 

editor  Si  publisher  for  M,y  30.  1959 
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Rip-roaring  newsmen  and  news  of  a  rip-roaring  period  (Not I 
York  in  the  1920s)  will  be  resurrected  in  a  book  Geie 
Fowler,  legendary  Hearst  editor  of  the  place  and  time,  is  writii! 
at  his  Hollywod  home,  to  be  entitled  “Till  Kingdom  Come”ot 
possibly  “Skyline.”  Lucius  Beebe,  in  a  fascinating  sketch  of  the 
fabled  Fowler  in  the  May  Holiday,  writes: 

“Thus  in  the  69th  year  of  his  minstrelsy,  the  last  of  the 
troubadours  and  almost  the  last  of  the  great  race  of  New  York 
reporters  of  the  Twenties  is  still  wielding  an  educated  sword « 
the  landings,  yielding  the  inevitable  stairs  one  step  at  a  time  with 
the  long  cloak  of  the  musketeers  around  his  shoulders. 

“No  man  living  and  only  a  few  of  those  who  have  joined  the 
majority  have  better  claim  to  the  honored  sword  and  cloak  of 
journalism  in  the  romantic  dimension.  A  legend  in  his  Park  Ro« 
lifetime,  Fowler  is  now  an  immortal,  full  of  juices  of  turmoil  aid 
of  understanding  and  still  walking  the  earth,  an  envied  repositop 


Everywhere, 

men  who  pass  judgment  on 
national  advertising  programs 
read  The  Wall  Street  Journal 


THE  WALL  OTIEET  JOITINAL 


puhlisIxJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  FRANCISCO 


The  book  went  on  sale  during  Nevada’s  Silver  Centennial 
observance.  Mr.  Richards  is  managing  editor  of  the  Enterprise. 

By  happy  coincidence,  after  the  above  already  was  in  type, 
there  arrived  this  letter  from  Fred  Wyatt,  San  Francisco  Call- 
Bulletin  and  ex-New  York  Daily  News,  who  from  time  to  time 
issues  a  personal  mimeographed  “toy”  paper  called  Shout: 

“You  may  be  interested  to  know  that  Gene  Fowler,  former 
managing  editor  of  the  old  New  York  American,  founder  of  the 
sports  department  of  the  New  York  Daily  Mirror,  and  before  thil 
the  star  of  the  Denver  Post,  still  reads  EDITOR  &  PUBLISHER 
though  it  has  been  a  bit  of  a  time  since  he  was  a  working  news 
paperman  serving  full  time  on  any  daily. 

have  found  copies  of  E  &  P  in  various  rooms  of  his  home 
each  of  the  four  times  !’>•«  visited  him  and  his  lovely  wife  Agnes 

“When  I  was  a  guest  of  the  Fowlers  for  part  of  this  weekend. 
Gene  asked  whether  I  ever  sent  copies  of  Shout  to  Ray  Erwin.  I 
replied  that  indeed  I  do  because  of  the  admiration  we  share  for 
the  memory  of  O.  O.  McIntyre.  Incidentally,  the  first  postcard 
I  got  from  O.  O.  M.  when  I  was  a  beginning  student  at  the  Uni* 
\-ersity  of  W'ashington,  Seattle,  was  dated  June  7,  1930.  The  pool- 
card  of  the  Hotel  Prince  de  Galles  (Prince  of  Wales  Hotel)  Avenue 
George  V,  Paris,  read: 

**  ^hank  you  for  your  letter.  No  one  has  the  right  to  tell  any¬ 
one  they  CAN  or  CANNOT  write,  for  too  much  depends  upon  ikr 
individual.  Some  mistake  the  desire  to  write  for  the  lu-ge  but  if 
the  old  URGE  is  there  nothing  can  stop  you.  Be  assured  of  ny 
good  wishes.’ 

“Gene  Fowler  was  to  have  turned  in  to  Pascal  Covici  of  ikr 
Viking  Press  one-half  of  the  Ms  for  his  next  book  May  15,  but 
obtained  a  reprieve  until  June  15.  From  what  he  volunteered  rt 
the  oddball  characters  he  served  with  while  a  New  York  new 
paperman,  I  know  the  book  will  be  a  dandy.” 

Yeah,  all  newspapermen  know  it  will  be  a  newspaper  clasac 
and  they  hope  Viking  will  keep  prodding  the  brilliant  biograjAfl 
for  his  irrespressible  copy  about  irrepressible  guys  in  an  ir¬ 
repressible  decade. 


Take  a 

big  bite  of  the 
market  in 
Altoona ! 


Advertisers  get  something  they  can 
sink  their  teeth  into  in  the  growing 
Altoona,  Pa.  market. 

First  of  all,  they  reach  an  area  where  folks 
spend  20.7%  more  per  household 
for  food  than  the  national  average. 

And,  they’re  hopping  on  the  gravy  train 
of  a  market  where  food  sales  jumped  8.5% 
last  year,  hitting  over  $39-million  ... 
a  mighty  good  indication  of  a  healthy  appetite 
and  a  growing  economy. 

What’s  more,  they’ve  found  that  they  reach 
85%  of  the  families  in  Altoona’s  city  zone, 
and  3  out  of  4  Blair  County  homes  by  advertising 
in  the  Altoona  Mirror,  the  dominant  buying 
influence  for  this  important 
Pennsylvania  market. 

SELL  GROWING  ALTOONA  WITH  THE 


Plus  A  Yacht  or  Two 

Once  he  was  a  press-agent  poor, 

Bre'r  Wolf  kept  gnawing  at  his  dooi^— 
Now,  he  takes  months-long  vacations. 
Calls  his  job  PUBLIC  RELATIONS! 

-—Harry  V.  Martin 


—Ford  Baxter,  general  manager.  Featherbed  Alley  PrinU 
Sbop,  Featherbed  Adley,  St.  (ieorges,  Bermuda,  a  project  of  I 
Bermuda  Press,  writes:  “The  letter  of  R.  B.  (x>wan,  Toronto^ 
in  your  column  April  4  tells  of  our  operation  in  Featherbed  AU 
where  we  have  installed  a  17th  Century  printing  press.  However,  I 
flrst  printing  shop  in  Bermuda  was  located  a  few  streets  away 
Printer’s  Alley;  me  building  still  exists.  Therefore,  the  p^ 
location  of  our  project  in  Featherbed  Alley  is  pnrely  coincide* 
and  bears  no  relationship  to  the  origin  of  featherbedding. 

EDITOR  a:  PUBLISHER  for  May  30,  « 


Eltoona  SlRtrror 


Altoona  Pennsylvania's  Only  Dally  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 
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and  so  is 

JERSEY  JOURNAL 


TOTAL  RETAIL  ADVERTISING 
LINES  GAINED  1958 

A  percentage  of  field  GAIN  of  l.S%  iit 
Total  Hudson  County  Retail  Adver¬ 
tising. 

RETAIL  FOOD  ADVERTISING 
LINES  GAINED  1958 

A  percentage  of  field  GAIN  of  4.6% 
in  Total  Hudson  County  Retail  Grocery 
Advertising. 


Yes,  Hudson  County  retail  business  is  soaring  .  .  .  people 
are  buying.  And  these  local  Retailers  know  that  tbe  only 
way  to  sell  these  people  is  through  the  local  newspaper 
that  reaches  the  MOST  people  .  .  .  The  Jersey  Journal.  Why 
not  follow  the  lead  of  these  Hudson  County  Retailers  and 
take  advantage  of  the  dominant  coverage  of  The  Jersey 
Journal.  Best  of  all  —  better  than  2  out  of  every  3  copies 
are  home-delivered. 


New  Jersey's  End  Largest  Evening  Newspaper 


JERSEY  CITY,  N.  J. 

editor  ac  PUBLISHER  for  May  30,  1959 


Represented  Nationally  by  Moloney,  Regan  &  Schrrtitt,  lne> 
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editorial 


Dear  Senator  McClellan: 

T  AST  WEEK  we  commended  your  statement  that  special  anti-trust 
legislation  is  needed  to  prevent  racketeers  from  doing  “what  no 
government  authority  would  conceive  of  doing” — shut  off  the  supply 
of  news  to  the  public.  We  suggested  that  it  doesn’t  take  a  racketeer 
to  do  that — almost  any  union  official  or  group  of  union  members  in 
the  newspaper  business  can  do  it — and  therefore  the  legislation  is 
needed  just  as  much  to  prevent  the  one  as  it  is  to  block  the  other. 

A  perfect  and  timely  case  in  point,  Mr.  Senator,  was  the  shut  down 
of  three  newspapers  in  Pittsburgh  last  weekend.  It  happened  to  involve 
a  branch  of  the  Teamsters’  Union  with  which  you  have  had  plenty 
of  contact  in  the  last  few  months.  Unable  to  obtain  its  demands  upon 
the  publishers  through  the  normal  negotiating  procedures  the  union 
sought  to  enforce  them  unilaterally  by  striking  and  closing  down  the 
plants. 

It  only  lasted  49  hours  in  Pittsburgh.  But,  Mr.  Senator,  remember 
the  deliverers’  strike  iii  New  York  last  winter  when  a  handful  of  men 
closed  down  every  metropolitan  newspaper  for  nineteen  days?  Re¬ 
member  the  strike  in  Columbus,  Ohio,  which  closed  down  every 
newspaper  there?  Are  you  aware  of  the  strike  in  San  Jose,  Calif.,  which 
has  deprived  local  residents  of  their  newspapers  for  months? 

We  submit,  sir,  that  w'hether  it  is  the  teamsters,  the  deliverers,  the 
printers,  the  pressmen,  or  some  other  group  that  forces  a  newspaper 
to  shut  down  they  are  doing  “what  no  government  authority  would 
conceive  of  doing”  and  legislation  is  needed  to  prevent  it. 


Study  of  Canon  35 

^  I  ^he  Special  Committee  of  the  American  Bar  Association  to  Consider 
Revision  of  Canon  35 — prohibiting  photographing  and  broadcast¬ 
ing  court  trials — deserves  commendation  for  agreeing  to  an  objective 
survey,  if  one  can  be  arranged,  before  making  its  final  decision. 

The  survey  would  attempt  to  measure  the  validity  of  the  committee’s 
assertion — that  the  presence  of  photographic  or  broadcasting  apparatus 
in  court  rooms  would  have  an  adverse  effect  on  fair  trials — and  the 
media  representatives’  position — that  with  modern  equipment  events 
can  be  reproduced  unobtrusively  and  the  mere  fact  of  presence  would 
not  affect  the  fairness  of  trials. 

We  believe  the  survey  should  be  more  detailed  than  one  overall 
study  and  that  the  newspaper  groups  should  insist  upon  it.  There  are 
two  different  sets  of  conditions  that  should  be  analyzed:  1.  What 
effect,  if  any,  does  the  presence  of  still  photographers  working  with 
modern  equipment  have  on  the  court  and  the  people  in  it?  2.  What 
effect,  if  any,  does  the  presence  of  broadcast  equipment,  both  radio 
and  television,  have  on  the  trial  proceedings? 

It  would  be  a  mistake  to  lump  both  media  together  in  one  test 
survey.  If  it  can  be  proven  that  court  trials  can  be  broadcast  and 
televised  as  well  as  photographed  without  impairing  their  fairness, 
that  is  all  to  the  good.  It  may  be  proven,  however,  that  some  equipment 
is  less  obtrusive  and  therefore  more  permissible  than  other  types. 
If  so,  we  are  for  making  a  little  progress  at  a  time  in  this  fight  and 
avoiding  the  drawbacks  of  the  “all  or  nothing”  demand. 
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Because  thou  hast  been  faithful  iii 
very  little,  hare  thou  authority  orer  la 
cities _ LUKE,  XIX,  17. 
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The  three  children  of  actress  Eliza¬ 
beth  Taylor  will  be  reunited  with  their 
money  in  Cannes,  France. — UPI  report. 

• 

More  than  a  dozen  pants  have  been 
marked  with  stakes  in  the  two  flower 
beds.  They  offer  a  good  crop  potential. — 
Roanoke  (Va.)  Times. 

• 

Last  week  the  NYRA  hired  a  politician 
who  has  no  background  in  racing,  and 
is  now  on  the  NYRA  pad  for  a  yearly 
salary  in  five  fingers. — Meiv  York  Daily 
Mirror, 

• 

Palmer  protested  the  heavy  bear  on 
him  and  issued  a  public  pressure  that 
was  brought  to  statement  that  he  w-as 
against  the  housing  project. — Browns¬ 
ville  (Texas)  Herald. 

• 

It  took  the  two  stars  more  than  10 
minutes  to  make  the  final  50  years  to 
their  honor  seats  in  the  balcony. — Hart- 
lord  (Conn.)  Times. 
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'WHO  IS  SCOOP  HARRIMAN?" 

Darcy,  Newsday  | 
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FIRST  AP  BYLINE 

In  your  review  of  Kent  Cooper’s  auto¬ 
biography  (E&P,  4-11-59)  you  say  that 
“KC  recalls  that  no  AP  man  ever  got  a 
byline  until  he  broke  the  rule.” 

That  is  erroneous. 

The  first  byline  ever  given  to  an  AP 
writer  was  to  Robert  T.  Small  in  Novem¬ 
ber,  1908,  on  the  story  he  wrote  about  the 
American  fleet’s  departure  from  Hampton 
Roads  on  a  round-the-world  voyage. 

Kaiser  Wilhelm  of  Germany,  I  think 
it  was,  had  been  bragging  about  his  power¬ 
ful  German  Navy,  as  though  he  might  like 
to  challenge  the  American  Navy  in  a  war. 

The  round-the-world  voyage  of  our  great 
fleet  was  ordered  by  President  Teddy 
Roosevelt  to  indicate  to  the  Kaiser  that 
he  might  not  find  the  going  as  easy  as  he 
believed. 

Small,  one  of  the  most  brilliant  reporters 
and  writers  this  country  has  ever  pro¬ 
duced.  was  sent  down  to  Hampton  Roads 
to  write  the  story  of  the  departure.  In  later 
years  he  and  I  were  closely  associated  in 
the  AP  service,  and  he  told  me  about  how 
his  story  came  to  be  written. 

In  his  rounds  the  day  of  the  departure, 
he  came  upon  a  “vision”  that  was  to  re¬ 
turn  that  night  from  Norfolk  to  Baltimore 
on  a  boat  sailing  at  6  P,  M.  He  became 
extremely  anxious  to  make  that  trip. 

Hurriedly  getting  his  notes  together  he 
went  to  the  Virginian-Pilot  office,  used  the 


FREEDOM  OF  THE  PRESS  DAY 

This  June  7  we  in  the  Americas  once 
more  celebrate  Freedom  of  the  Press  Day. 

The  majority  of  lAPA  members  publish 
in  countries  where  freedom  of  expression 
and  the  exercise  of  our  profession  are 
free.  In  expressing  our  joy  over  this  fact, 
we  should  reaffirm  our  decision  to  continue 
fulfilling  our  task  of  reporting  the  news 
objectively  and  of  orienting  public  opinion 
with  independence  and  without  fear. 

In  these  last  years  we  have  seen  the  fall 
of  dictatorships  which  were  an  insult  to 
our  civilization  and  our  culture,  but  we 
must  beware  of  giving  in  to  the  easy  illu¬ 
sion  that  progress  achieved  by  the  forces 
of  freedom  is  definite  and  irrevocable.  Past 
dictators  and  would-be  dictators  of  the 
present  are  lying  in  wait,  ready  to  take 
advantage  of  any  opportunity  offered  them. 
Today  more  than  ever  our  constant  vigil¬ 
ance  is  necessary;  we  must  denounce  be¬ 
fore  continental  and  world  opinion  any 
attempt  at  retrogression,  whether  such  at¬ 
tempt  be  by  governments  or  by  anyone 
who  acts  with  the  support  or  consent  of 
the  authorities.  Our  people  should  not  be 
fooled  by  those  who  use  the  vocabulary  of 
democracy  and  freedom  to  disguise  actions 
that  lead  to  the  curtailment  of  our  liber¬ 
ties. 

Let  us  continue  impressing  upon  the 
minds  of  our  readers  the  conviction  that 
freedom  of  the  press  is  not  a  privilege  or 
a  monopoly  of  newspapers,  but  rather  a 
right  that  belongs  to  all  of  us  and  that  we 
must  all  defend  it  if  we  wish  to  avoid  the 


typewriter  ordinarily  used  by  the  night  AP 
telegraph  operator  when  he  came  to  work 
at  6  P.  M. 

He  started  writing  at  5  P.  M.,  operated 
the  typewriter  as  fast  as  he  could,  finished 
a  story  of  2500  words,  left  it  without  read¬ 
ing  and  editing  it,  and  caught  the  6  o’clock 
boat  for  the  voyage  with  the  “vision,”  or 
was  it  a  “dream?” 

The  story  was  such  a  masterpiece  that 
the  managing  editor  of  the  Cleveland 
Plain  Dealer  suggested  to  the  New  York 
office  of  AP  that  the  writer  of  it  be  given 
a  byline. 

That’s  how  and  when  the  first  AP  writer 
got  a  byline,  which  was  when  KC  was  still 
tooting  his  horn  in  the  University  of  In¬ 
diana.  working  his  way  through  two  years 
of  college  education. 

Small  was  with  the  AP  for  many  years 
— as  the  New  York  reporter  who  covered 
the  Harry  K.  Thaw  Trial;  as  the  White 
House  man  with  President  Taft;  as  super¬ 
intendent  of  the  Southern  Division  News 
Department,  and  later  went  with  David 
Lawrence  to  help  develop  the  Consolidated 
News  (business  and  financial  press  service, 
and  forerunner  of  the  United  States  News 
&  World  Report  magazine) . 

He  lived  in  Washington  at  the  Willard 
hotel,  where  he  died  in  his  sleep,  many 


Caleb  J,  King  Sr. 


3449  Sunnyside  Drive, 
Jacksonville  7,  Fla. 


disaster  and  the  humiliation  of  tyranny. 

Let  us  also  devote  this  day  to  remem¬ 
bering  our  colleagues  who  still  suffer  per¬ 
secution  in  countries  of  the  Western  Hem¬ 
isphere  which  have  not  yet  recovered  their 
freedom.  They  must  know  that  they  are 
KEEP  rr  M  ORBIT  • 


K  I 


C-m;  # 


not  alone.  The  lAPA  will  never  give  up  a 
fight  that  can  only  end  with  their  complete 
liberation. 

Alberto  Gainza  Paz 

President, 

Inter  American  Press  Association. 
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The  Buffalo  Evening  News 
uses  consistent 
advertising  like  this  in 


D^V  1  R  T  I  S  I  N  G 


OF  THE 

BUFFALO  EVENING  NEWS 
WEEK-END  EDITION 

Tilt  Week-End  Edition  it  attracting  and  holding 
new  local  advertisera  who  had  never  previously 
used  newspapers.  Its  growth  has  mort  than 
doubled  the  linage  of  the  corresponding  Saturday 
newspapers  in  the  previous  year.  This  great,  new 
week-end  medium  with  10  pages  of  color  comics. 

THIS  WEEK  magazine,  TV  Topics,  supplement 
and  special  week-end  reading  features  of  newt 
interpretation,  information  and  entertainment. 

Buffalo  Evening  News 

WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 
KELtY-SMlTH  CO.— Nttitnal Rt^nutiUtha 

Your  promotion  message  this  size  (100  lines ) 
in  The  New  York  Times  would  cost  you  only  $215  at 
the  open  rate,  much  less  on  a  contract  discount. 


The  New  York  Times  to  reach  the 
executives— among  advertisers 
and  at  agencies-who  make 
advertising  media  decisions. 

Tell  the  story  of  your  market 
and  your  ability  to  sell 
that  market  with  your 


advertising  in 


The  New  York  Times 

first  in  media  advertising  among  all  U.S.  newspapers 
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St.  Louis  Globe-Democrat 
Set  to  Roll  Again  June  1 


Improvement  of  Management’s 
Position  Seen  in  Guild  Pact 


St.  Louis 

The  St.  Louis  Globe-Democrat 
is  ready  to  roll  again  after  a 
99-day  shutdown. 

Copy  was  being  set  this  weefc 
for  a  press  run  Sunday  night 
on  the  first  moraing  edition, 
Monday,  since  322  Newspaper 
Guild  members  struck  last  Feb. 
21. 

The  Guild’s  costly  walkout 
resulted  in  more  losses  than 
gains  for  its  members,  publisher 
Richard  H.  Amberg  said  after 
the  new  contract  had  been 
signed  May  27. 

Significant  improvement  of 
management’s  position  was 
achieved,  Mr.  Amberg  elaborat¬ 
ed.  The  Guild,  he  said,  could 
have  obtained  more  by  accepting 
the  company’s  proposals  without 
a  strike. 

Greater  Control 

In  his  analysis  of  the  new 
contract,  Mr.  Amberg  said  the 
company  (1)  may  determine  the 
size  of  the  staff,  (2)  lay  off  em¬ 
ployees  where  there  is  no  work, 
(3)  change  methods  of  opera¬ 
tion  and  abolish  jobs,  and  (4) 
downgrade  employees,  if  jobs 
are  eliminated.  Previously,  he 
said,  the  company  was  required 
to  transfer  an  employee  and 
maintain  his  wage  base. 

Arbitration  of  all  disputes 
under  the  contract  is  now  re- 


of  the  executives  who  had  been 
given  pensions  by  the  previous 
owner,  E.  Lansing  Ray.  Some 
persons  with  13-16  years  of 
service  were  retired. 

Under  the  new  program, 
about  a  dozen  Guild  members 
with  only  13-16  years  of  service 
are  not  eligible  until  the  full  25 
years  of  service. 

Where  the  company  paid  the 
total  cost  of  life  insurance  after 
retirement,  it  now  will  pay  only 
its  share  and  the  pensioned  em¬ 
ployee  must  continue  his  contri¬ 
butions.  Also,  the  employee 
must  pay  for  the  family  cover¬ 
age  of  Blue  Cross  while  the 
company  pays  only  for  the  indi¬ 
vidual. 

Change  in  Publishing 

Three  major  changes  will  be 
made  in  the  publishing  opera¬ 
tion  :  1.  The  paper  will  print¬ 
ed  under  a  contract  with  the 
Pulitzer  Publishing  Company, 
instead  of  having  a  Globe-Dem¬ 
ocrat  plant. 

2.  The  Saturday  morning  edi¬ 
tion  will  be  limited  in  distribu¬ 
tion  to  the  city  zone  and  mail. 

3.  The  Sunday  edition,  with 
all  its  previous  features  and 
sections,  will  be  published  on 
Saturday  morning  and  distrib¬ 
uted  for  sale  on  Saturday  as 
well  as  on  Sunday  morning. 


Late  Saturday  afternoon  a  four- 
page  Green  Sheet  containing 
latest  news  and  sports  coverage 
will  be  inserted.  This  complete 
package,  including  the  roto- 
g^ravure  magazine.  This  Week 
and  the  American  Weekly,  will 
be  home-delivered  on  Sunday 
morning.  The  Sunday  edition 
will  be  priced  at  10c,  in  compe¬ 
tition  with  the  Post-Dispatch  at 
20c.  The  Green  Sheet  will  be 
printed  in  a  commercial  shop. 

In  recent  weeks  the  Post-Dis¬ 
patch  has  gone  up  to  Sunday 
circulation  in  excess  of  700,000 
copies.  Mr.  Amberg  said  he 
had  ordered  425,000  copies  of 
the  supplements  for  the  June  7 
revival  of  the  Sunday  Globe- 
Democrat. 

10-Year  Office  Lease 

Having  sold  its  building  and 
equipment  to  the  Pulitzer  Com¬ 
pany,  the  Globe-Democrat  will 
move  out  as  soon  as  arrange¬ 
ments  are  completed  for  its  oc¬ 
cupancy  of  a  substantial  amount 
of  space  in  the  Terminal  Rail¬ 
road  Building,  owned  by  Inter¬ 
national  Shoe  Company,  about  a 
block  and  a  half  from  the  print¬ 
ing  plant.  A  10-year  lease  has 
been  negotiated,  Mr.  Amberg 
said,  and  the  building  will  hence¬ 
forth  be  known  as  the  Globe- 
Democrat  Building.  Tubes  and 
conveyor  systems  will  link  it  to 
the  printing  plant. 

Negotiations  with  the  13  me¬ 
chanical  unions  on  settlement  of 
their  old  contracts  has  pro¬ 
gressed,  Mr.  Amberg  reported. 


Arrangements  are  being  made 
to  pay  severance,  protect  ac¬ 
crued  benefits,  etc.  In  those  in¬ 
stances  where  local  union  offi¬ 
cers  have  not  actually  signed 
agreements,  Mr*  Amberg  said 
satisfactory  understandings  had 
been  reached  with  officers  of 
their  international  unions. 

A  contract  between  the  St. 
Louis  Newspaper  Guild  and  the 
Globe-Democrat  was  sigrned  May 
27. 

The  picket  line  was  withdrawn 
and  the  first  guild  member  re¬ 
ported  for  work  at  7 : 50  ajn.  'The 
newspaper  plans  to  resume  pub¬ 
lication  of  morning  editions  on 
June  1  and  Sunday  editions 
June  7. 

The  contract  ending  the  strike 
which  begran  Feb.  21  was  signed 
by  representatives  of  the  guild 
and  the  Globe-Democrat  in  a 
25-minute  session.  G.  Duncan 
Bauman,  personnel  director  for 
the  Glob^Democrat,  and  Lon 
Hocker,  attorney,  represented 
management. 

Present  for  the  guild  were 
Rollin  Everett,  executive  secre¬ 
tary;  John  Sabin,  president  of 
the  local;  Lowell  Schrader,  rep¬ 
resentative  of  the  American 
Newspaper  Guild;  Morris  Levin, 
attorney;  Norma  Stallingfs,  sec¬ 
retary  of  the  local;  William 
Cento,  chairman  of  the  Globe- 
Democrat  unit,  and  Ray  Vodicka 
and  Paul  Witte,  co-chairman  of 
the  picketing  committee. 

An  air  of  friendliness  and 
cordiality  pervaded  the  meeting. 

Picket  Signs  Burned 

After  the  contract  was  signed, 
guild  representatives  went  to  the 
Globe-Democrat  building  at 
Twelfth  Street  and  Franklin 
Avenue.  Vodicka  and  Witte 
walked  up  to  eight  pickets  carry¬ 
ing  strike  signs  and  said :  “Let’s 
{Continued  on  page  51) 


quired,  Mr.  Amberg  said.  This  - -  “ 

Westchester  Newspaper  Plan  Vetoed 


Unilateral  Pension 
In  the  matter  of  pensions, 
Mr.  Amberg  pointed  out  that 
®nnagement  won  unilateral  con- 
^1.  whereas  it  had  offered 
K>int  administration  with  the 
Guild.  All  three  trustees  of  the 
^wanteed  fund  are  executives 
ol  the  newspaper. 

When  S.  I.  Newhouse  ac- 
TWed  the  Globe-Democrat  four 
years  ago,  Mr.  Amberg  said, 
®My  Guild  employees  were  add- 
*<*  to  the  pension  rolls,  on  top 

Editor  ac  publisher 


Indianapolis 
The  Rochester  proposition  to 
levy  a  special  assessment  of  $1 
a  week  to  finance  a  newspaper 
in  Westchester  County  was  de¬ 
feated  in  the  International  Typo¬ 
graphical  Union’s  referendum 
May  20. 

Unofficial  tabulation  of  re¬ 
turns,  this  week,  showed  the 
vote  was  37,303  against  the 
proposition  and  33,212  in  favor 
of  it.  The  official  canvass  will 
be  made  next  week  but  an  ITU 
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spokesman  said  there  was  little 
likelihood  the  outcome  would  be 
changed. 

The  project  originated  with 
the  Rochester  local  several 
months  ago.  It  received  the 
necessary  endorsement  from  150 
locals  and  also  had  the  support 
of  the  Executive  Council.  The 
plan  was  to  raise  up  to  $1,000,- 
000  to  start  a  daily  newspaper 
that  would  compete  again^  the 
Macy- Westchester  group  against 
which  union  printers  have  been 


on  strike  since  December  1967, 

Turndown  of  the  proposition 
by  the  membership  indicated 
there  was  no  reversal  of  ma¬ 
jority  sentiment  in  the  union  in 
respect  to  publishing  news¬ 
papers. 

The  membership  has  vetoed 
practically  every  proposal  in  re¬ 
cent  years  to  finance  newspaper 
ventures.  This  attitude  caused 
the  virtual  abandonment  of  the 
Unitypo  operation  which  had  a 
dozen  dailies  at  one  time. 


Editors  Send 
Petition  To 
OpenRecords 

Washington 
The  American  Society  of 
Newspaper  Editors  this  week 
invoked  the  seldom-used  instni- 
ment  of  petition  to  Congress  in 
an  effort  to  pry  loose  informa¬ 
tion  pertaining  to  public  expen¬ 
ditures. 

The  document  signed  by 
James  Russell  Wiggins,  as  pres¬ 
ident,  wdth  authority  of  the 
board  of  directors,  went  to  both 


a  Petition  Newsmen 

TO  THE  UNITED  STATES  SENATE  Barred  at 

FOR  THE  REDRESS  OF  GRIEVANCES 

•  WHEREAS,  the  Secretary  of  the  Senate,  the  financial  clerk  of  the  Vjw 

Senate,  and  the  sergeant  at  arms  of  the  Senate  have  refused  to  give  citizens  ▼»  IJ 

of  the  United  States  access  to  certain  public  records  of  the  Senate,  and 

•  WHEREAS,  citizens  and  taxpayers  of  the  United  States  are  entitled  to  Arbor,  Mich, 

know  how  public  funds  are  disbursed,  and  ,  Reporters  were  barred  here 

from  some  of  the  sessions  of 

•  WHEREAS,  the  imposition  of  secrecy  upon  the  financial  transactions  the  Workshop  in  Practical  Poli- 
of  the  United  States  Senate  protects  against  disclosure  the  acts  of  those  who  tics,  designed  to  encourage  busi- 
may  have  illegally,  improperly  or  recklessly  disposed  of  public  money,  and  nessmen  to  take  a  more  active 

•  WHEREAS,  the  cloak  of  secrecy  which  shields  wrong-doers  from  public  itl  politics. 

knowledge  or  indignation,  at  the  same  time,  spreads  unjust  suspicion  as  to  Newsmen  were  required  to 
the  integrity  of  members  of  the  Senate  who  have  never  participated  in  any  wait  in  the  corridors  between 


of  the  bad  practices  of  the  shielded  minority,  and  technical  sessions  that  produced 

•  WHEREAS,  the  Congress  of  the  United  States,  historically,  has  been  the  O^n 

the  sword  and  buckler  of  citizens  endeavoring  to  obtain  information  about  transom  of  the  Michigan  Union 


the  Senate  and  the  House.  There  the  transactions  of  the  executive  departments  and  independent  agencies  of  conference  room,  reporters  could 
w'as  no  immediate  reaction.  government,  and  Its  effectiveness  in  this  urgent  and  necessary  purpose  is  hear  speakers  assert  that  busi- 


Meanwhile.  District  Judge  diminished  by  secrecy  in  its  own  establishment.  ness  men  were  not  ready  yet  to 

Alexander  Holtzhoff  heard  ar-  •  THEREFORE,  it  is  respectfully  urged,  by  the  board  of  directors  of  the  ^  vnt 'nw^viHii' 

guments  in  the  case  instituted  American  Society  of  Newspaper  Editors,  that  the  officers  of  the  United  .  i,  ° 

by  Vance  Trimble,  Scripps-  States  Senate  be  directed  by  the  Senate  to  disclose  to  the  public  those  piess  had  been  invi^ 

Howard  reporter,  to  compel  of-  transactions  concerning  the  disbursement  of  public  funds  for  payrolls,  salaries,  then  told  it  was  a  mistake,  tMt 

fir-pys  nf  the  Senate  and  the  expenses  and  such  other  purposes  as  are  a  matter  of  record.  reporters  would  have  only  lim- 

it^  access  to  the  workshop  ses- 

.  .  z  sions  to  which  representatives 

American  Society  of  Newspaper  Editors,  .  oc _ 

on  Authority  of  the  Board  of  Directors,  f  ^5  companies  had  gathe^ 


fleers  of  the  Senate  and  the  expenses  and  such  other  purposes  as  are  a  matter  ot  record. 

House  to  give  him  access  to  cer-  j,  r.  WIGGINS,  Preside 

tain  records.  Mr.  Trimble  has  American  Society  of  Newspaper 

been  writing  articles  on  Con-  on  Authority  of  the  Board  i 

gressmen’s  payroll  and  other  ex-  - 

penditures.  C  w  f 

Judge  Holtzhoff  said  he  would  ^HOVCI*  AjCSIiG  tO 

probably  give  his  decision  in  a  -i.  *1 

Editorials  Retire  from 
r'lrttu.'"  At  Age  79  Norfolk  Paf 

The  ASNE  rested  its  case  on  „  , 

the  people’s  right  to  know  how  PORT  HURON,  Mich.  j,jqi 

public  funds  are  disbursed.  ,  Edward  S.  Snoyer  celebrated  Retirement  of  Josei 


Leslie  to 


Norfolk  Paper 


Port  Huron,  Mich. 
Edward  S.  Snover  celebrated 


Norfolk,  Va. 


r^uwaiu  o.  onoyer  ceiemaueu  Retirement  of  Joseph  A.  Les- 
his  seventy-ninth  birthday  May 


25  on  the  job  as  usual  as  chief  „„„„ 

Sulzberger  Given  ^itorial  writer  of  the  Port  oSpatch  for 

Award  By  Columbia  Huron  Ttmes  Herald.  ^JJJ  effective  June  1,  pi 

He  works  six  days  a  week  and 
The  faculty  of  Columbia  Uni-  even  came  in  on  a  seventh,  Sun- 
versity’s  Graduate  School  of  day,  to  write  an  editorial  on  the  .4!>sociate  Editor 

Journalism  gave  special  recog-  death  of  John  Foster  Dulles.  t  i-  n  i. 

nition  this  week  to  the  New  Mr.  Snover  had  two  careers  Leslie  will  be  su 


sions  to  which  representatives 
of  25  companies  had  gathered 
to  learn  the  fine  points  of  politi¬ 
cal  activity. 

Richard  Armstrong,  New 
York,  director  of  the  workshop, 
overruled  political  leaders  in 
barring  the  press  from  some  ses¬ 
sions.  “Too  many  people  believe 
these  discussions  by  business¬ 
men  around  the  nation  are  de¬ 
signed  to  make  big  business  a 
pressure  group,”  he  said.  “This 
isn’t  true  because,  we  are  bi¬ 
partisan  in  our  approach.” 


page  of  the  Norfolk  Ledger-  ^ 

Dispatch  for  the  la.st  nine  years  .  tvt 

will  be  effective  June  1,  publisher  Detroit  INews  Runs 


•Associate  Editor 


Record  Home  Section 

DETBOn 

The  Detroit  News  published 
the  largest  regular  home  sec- 


nition  this  week  to  the  New  Mr.  Snover  had  two  careers  ^  succeeded  largest  regular  home  sec- 

York  Times  for  maintaining  its  before  he  started  in  newspaper  J’y  tion  in  its  history  May  15.  The 

service  to  the  public  during  the  w'ork  at  the  age  of  34.  He  was  Charlotte  (N.  C.)  24-page  section  contained  49,- 

W-day  deliverers’  strike  last  in  the  banking  business  in  Leslie  worked  on  his  lines  of  new-home  building 

Dece^mber.  Toledo,  O.  fathers  weekly  paper  in  Taze-  advertising,  of  which  48,188 

The  second  Columbia  Jour-  He  established  a  reputation  well,  Va.,  and  the  old  Richmond  lines  announced  projects  and  de 

nahsm  Award  “for  singular  ^ith  his  hobby  of  writing  light  velopments  by  local  builders  and 

journalistic  performance  in  the  verse  In  1925  Louis  A  Weil  Norfolk  Virginmn-Pilot  in  1919. 

public  interest”  was  conferred  publisher  of  the  Times  Herald!  to  the  Ledger-  _  breaking  section 

on  Arthur  Hays  Sulzberger,  pub-  ^et  him  on  a  street  and  said  ^tar.  can^^  t^e  N^^T^Sing  Home 

lisher  of  the  Times.  The  faulty  “Come  over  to  the  Times  Herald  Mr.  Morgan,  a  native  of  Se-  „  snecial  merchandising 

noia,  Ga  has  worked  in  the  ^^„tion  the  News  developed 
Atlanto  Bureau  of  the  Associ-  P  ^  metropolitan  are. 

ated  Press,  and  on  newspapers  ,  ,  i* 

in  Macon,  Ga.,  and  Saginaw, 


lisher  of  the  Times.  The  faculty  “Come  over  to  the 
citation  noted  that  the  Times  ^nd  w’ork  for  us.” 
had  kept  its  editorial  staff  at  • 

work  and  compiled  two-page  i  c  . 

summaries  of  news  in  a  special  Works  lor  Austria 
issue  at  the  end  of  the  strike,  Kurt  W  Hamm 


Kurt  W.  Hampe,  who  resigned  Mich. 


all  at  a  cost  of  about  $1,500,000.  recently  as  AP’s  Vienna  cor- 
•  respondent,  will  come  to  New 


Harvey  Huff  Dies  York  next  month  to  head  the 

...  Austrian  Information  Service  in 
New  Brunswick,  N.  J.  -q  g 


Bowater  Prizes 


Harvey  Ayers  Huff,  74,  for 
38  years  advertising  manager 
of  the  New  Brunswick  Home 
News,  died  May  27  at  his  home 
here  after  a  long  illness.  He 


Guild  Wins  Election 
By  105  To  99  Votes 

Providf.nce,  B-  !• 
After  two  years  of  organiM' 


astrian  iniormation  bervice  in  Toronto  - 

e  U  S  lORONTO  organiM- 

■  ■  Winners  of  the  Bowater  tion,  the  local  chapter  of  th« 

Awards  for  Journalism  were  an-  American  Newspaper  Guild  won 
Going  Up  to  8c  nounced  this  week.  They  are  an  election  May  27  at  the  Provr 

Detroit  Thomas  Kent,  former  editor  of  dence  Journal-Bulletin.  The  vote 
The  three  Detroit  newspapers  the  Winnipeg  Free  Press,  y^as  105  for  the  Guild  as 


retired  in  1957.  Mr.  Huff  was  will  raise  their  price  from  7c  to  $1,999;  and  Jacques  Delisle  gaining  representative  and  99 

active  in  the  Newpaper  Adver-  8c  per  copy  on  June  1.  Sunday  and  Femard  Levesque,  Montreal  against,  among  editorial 

tisiiig  Executives  Association.  price  holds  at  20c.  Lo  Press,  $1,000  jointly.  newsroom  employees. 


La  Press,  $1,000  jointly. 


newsroom  employees. 
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Washington 
Star  Plant 
Tonr  TV’d 

Washington 
Television  cameras  invaded 
the  newsroom  when  the  Wash¬ 
ington  Star  broadcast  a  com¬ 
bined  dedication  ceremony  and 
visual  tour  of  its  new  plant 
GENEVA  CONFERENCE — UPl  executives  talk  over  coverage  ot  Big  Monday  night,  May  25. 

Four  Conterence:  Lett  to  right — Roger  Tatarian,  general  European  news  From  the  roof  patio,  six  blocks 
manager;  Thomas  R.  Curran,  vicepresident  and  general  European  man-  from  the  Capitol,  television 
ager;  and  Frank  H.  Bartholomew,  president,  who  took  time  out  to  picked  up  talks  by  Samuel  H. 
interview  Walter  Ulbricht,  Communist  leader  of  East  Germany,  and  take  Kauffmann  president  and  Ben- 
up  a  midnight  watch  May  27  at  the  Brandenburg  Gate.  McKelway,  editor,  and 

President  Robert  F.  McLaughlin 
of  the  District  of  Columbia 
Commissioners. 

The  listening  audience  and  a 
gathering  of  about  50  friends 
of  management  heard  Mr.  Kauf- 


Delivery  Rackets 
Jury  Impaneled 


Staff  of  55 
Put  to  Work 
On  a  Parade 

Lansing,  Mich. 

A  once-in-a-century  parade 
warranted  once-in-a-lifetime  cov¬ 
erage  by  the  State  Journal  which 
turned  its  55-man  (and  woman) 
editorial  staff  loose  Saturday, 

May  23,  to  record  by  picture 
and  word  a  marching,  rolling 
and  riding  spectacle  that  lasted 
five  hours  and  drew  175,000 
viewers. 

Managing  Editor  Kenneth  R. 

West,  who  had  kno^  about  processing.  A  commercial  photo- 
I^nsings  Centennial  Histo^  of  engravers  across  the  street  had 
Transportotion  parade  well  in  ^  crew  on  hand  as  previously 
advance  because  his  assistant  arranged 

city  ^itor  Carlisle  Carver,  was  back  to 

parade  chairman,  sent  every  (jay-in-day-out  news  on  Monday 

man,  woman  and  copy  tey  out  nioming.  Publisher  Paul  A.  women  and  20  men  was  im-  mihlUher^itor 

on  assignment  of  some  kind.  Martin  had  his  plaudits  pinned  paneled  in  Federal  Court,  New  tha^  nrTbab^^  Is 

They  came  back  with  285  on  the  editorial  bulletin  board,  York,  this  week  for  an  Anti-  probably  is 

negatives,  a  main  story  of  12  calling  the  mass  effort  the  re 
takes,  a  copy  basket  crammed  suit  of  newsroom  team  play, 
with  sidebars  and  a  156-page  • 

Unsing  Centennial  Souvenir  Wisconsin  Medical 
issue.  Historical  material,  in-  ^  i  a  i 

i  eluding  many  old  pictures  filled  News  Code  Accepted 

,  several  sections,  totaling  76  Claire,  Wis.  recently  which  developed  testi  nv  tha  nnt 

pa^s,  printed  in  advance  for  Publication  of  a  “Medical  mony  of  “payoffs”  and  other  il-  nf  tbp 

stuffing.  Guide”  designed  to  improve  re-  licit  activities  in  the  wholesale  ^ 

The  main  news  section  in-  lations  between  the  medical  pro-  distribution  business,  involving 
eluded  50  real,  live  parade  shots,  fession  and  the  news  media  was  both  management  and  unions, 

some  printed  from  zinc  and  the  approved  in  principle  by  As-  There  was  no  indication  that 

rest  from  plastic.  sociated  Press  member  news-  the  investigation  was  directed  at  paper  scene.  Commissioner  Me 

g.  ,  ,  papers  of  Wisconsin  here  May  the  newspaper  business  itself,  ^ughlin  observed.  In  e 

Six  Plioiographers  gS.  which  emploVs  both  direct  truck  friendly  rivalry  of  the  Star  vs. 

Photos  were  shot  by  six  pho-  A  final  draft  of  the  30-page  delivery  methods  and  distribu-  J 
tographers  guided  by  Tom  ^ide,  in  preparation  more  than  tion  through  wholesalers.  Mem-  ° 

Tryon.  City  Editor  Hayden  two  years,  was  explained  by  Earl  bers  of  the  Newspaper  and  Mail 

Palmer  called  the  shots  for  his  Thayer,  assistant  secretary  of  Deliverers  Union  of  New  York  ^  ^i 

staff  of  12  beat  reporters  on  the  State  Medical  Society  of  and  Vicinity  work  both  for  news-  exhibition  and  portraya  of 

special  parade  assignment.  The  Wisconsin,  at  the  convention  of  papers  and  for  wholesalers, 

head  rewrite  man,  Birt  Darling,  the  Wisconsin  Associated  Press  • 

regarded  as  the  city’s  foremost  Association.  He  said  it  was  de-  Richsrcl  to  Rotire^ 

mstorian,  and  Sunday  Editor  veloped  jointly  by  the  State  pr  •  c#  Paul 

Maynard  Hill  helped  put  the  Medical  Society,  the  hospital  as-  *“ 

story  into  words  and  then  into  sociations  and  representatives  of  St.  Paul,  Minn. 

newspapers,  radio  and  television. 

Nice  part  about  it  all,  the  After  suggesting  several  more  than  46  years  of  news- 


A  special  Grand  Jury  of  three  3t  tj,e 


lorx  rnis  weex  lor  an  ^nu-  newspaper  world. 

Trust  Division  investigation  of  relationship  is  based  on  an 
racketeering  in  the  delivery  of  ^  y  principle  going  back 
newspapers  and  magazines  in  to  the  days  of  our  grandfathers. 


the  New  York  area. 


Our  corporate  by-laws  confer 


on  the  editor  independence  of 
McClellan  Committ^  heannp  editorial  decision  and  fre^om 

from  influence  by  the  business 
ment  of  the  pape 

Newspaper  Scene 
Commenting  on  the  local  news- 


portrayal  of  both 
sides  of  nearly  every  important 
issue.  There  are  other  communi¬ 
ties  similarly  blessed,  but  few 
where  the  Fourth  Estate  is  as 
indigenous  to  the  real  estate.” 


Open  house  for  the  Star’s  1600 

T  /r>-  1  ^'****j  ”  employees  and  their  families  and 

I.  E.  (Dick)  Richard  ends 

^per  came  out  in  time.  When  minor  changes,  the  representa-  papering  June  1  when  he  re-  ^l^^^to^and^a^buffet^unn^^r 

the  last  comic  “paddy  wagon,”  tives  of  the  AP  papers  voted  to  tires  as  city  editor  of  the  St.  ^ 

behind  the  last  Nike-Ajax  mis-  ask  the  Medical  Society  to  pro-  Paul  Dispatch.  • 

sile  reached  the  end  of  the  two-  ceed  with  publication  of  the  Mr.  Richard,  67,  a  native  of  PatL^rwoml  Hfyirss 
mile  parade  route  and  turned  in  guide,  but  “with  special  empha-  Troy,  N.  Y.,  often  boasts  that  c  u 

front  of  the  state  capitol  square,  sis  that  it  not  place  greater  very  few  of  the  papers  he’s  r  lea  for  Subpoenas 

the  main  parade  story  was  in  the  moral  or  legal  responsibility  on  worked  on  ever  survived.  A  “top  secret”  meeting  took 

diase,  ready  to  be  locked-up  and  doctors  and  hospitals  than  now  The  son  of  a  newspaperman,  place  May  27  in  New  York  City 
rolled  for  printing. 

That  was  at  7  p.m. 


exists  in  their  relations  with  Mr.  Richard  started  his  career  between  State  Industrial  Com- 
the  news  media.” 


Detail  Comments 

Reporter  Pat  McCarty  had 
been  sitting  since  2  p.m.  near  the 


Safety’s  His  Job 


as  a  cub  on  the  Boston  (Mass.)  missioner  Martin  P.  Catherwood 
Traveler  while  attending  Am-  and  the  special  committee  ap- 
herst  college.  One  summer  he  pointed  to  investigate  importa- 
worked  on  the  now-defunct  Phil-  tion  of  strikebreakers. 

The  Ncto  Yorfc  Times  now  has  adelphia  (Pa.)  News-Post.  Prior  to  the  meeting,  William 

parade’s  beginning  phoning  com-  a  safety  coordinator.  Stanley  After  graduation  in  1913,  he  J.  Isaacson,  committee  member, 
ments  of  detailed  description  Juroff,  formerly  in  personnel,  worked  on  the  now-defunct  To-  had  promised  to  press  aggres- 
mto  rewrite.  He  talked  into  a  was  assigned  to  the  new  post  to  ledo  (Ohio)  News-Bee,  later  sively  for  subpoena  powers  to 
portable  headset  with  long  lead  ferret  out  the  cause  of  accidents,  moved  to  the  Wisconsin  State  force  newspaper  managers  to 
wire  hooked  into  a  comer  phone,  recommend  safety  devices,  and  Journal  in  Madison  before  join-  testify.  They  have  boycotted 
Photographers  had  relayed  promote  a  plant-wide  program  ing  the  now-defunct  St.  Paul  meetings  in  New  York  and 
holders  in  for  darkroom  of  accident  prevention.  Daily  News.  Buffalo. 
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Society  News  Taxes 
Proposed  For  Cuba 


A7C2  ly  in  bringing  the  matter  to  the  Gannett  tO  HaVC 

attention  of  the  group. 

The  lAPA  expressed  satisfac-  -p  in  IV  Y 

tion  over  the  solution  of  a  dan-  IVepOrier  in  !• 

^  .c-fc  gerous  situation  that  faced  El 

1  il  1  Pais.  Unions  demanded  to  in-  Rochester,  N. Y. 

tervene  in  the  editorial  policy  Jack  W.  Germond  of  Albany 
of  the  newspaper,  but  the  Prime  has  been  appointed  to  a  new  post 
At  a  meeting  of  the  Executive  Minister  of  Cuba  opposed  the  in  Gannett  Newspapers  —  New 
Committee  of  lAPA,  it  was  union  demands.  York  City  correspondent  of  the 

broueht  out  that  the  chairman  A  committee,  composed  of  group. 


Havana  At  a  meeting  of  the  Executive 
The  Castro  Government  Cab-  Committee  of  lAPA,  it  was 
inet  this  week  received  a  finance  brought  out  that  the  chairman 


Rochester,  N.  Y. 
Jack  W.  Germond  of  Albany 


on  demands.  York  City  correspondent  of  the 

L  committee,  composed  of  group. 

ministry  proposal  to  tax  social  of  the  Committee  on  Freedom  of  Joshua  B.  Powers  and  Eugene  Executive  Editor  Vincent  S. 
prominence  and  allow  newspa-  the  Press  had  made  certain  B.  Mirovitch,  reported:  Jones  said  the  increasing  im- 

pers  to  keep  some  of  the  levy.  statements  against  a  past  presi-  “Many  Latin  American  pub-  portance  of  New  York  City  as 
The  proposed  decree  would  dent  of  lAPA,  Guillermo  Mar-  lishers  and  printers,  though  a  center  for  many  state  govern- 
charge  $1  for  every  name  in  so-  tinez  Marquez,  editor  of  El  Pais,  quite  sound  morally,  joumalis-  ment  operations  led  to  estab- 
cial  notes  plus  $1  for  every  de-  Havana.  The  lAPA  asserted  it  tically  and  economically,  are  ment  of  the  office.  Most  of  the 
scriptive  adjective;  $10  per  cannot  be  held  responsible  for  short  of  liquid  capital  for  the  18  newspapers  of  the  Gannett 
square  inch  for  society  photo-  these  statements  and  that  they  purchase  of  need^  equipment  Group  are  in  upstate  New  York 
graphs,  and  $100  for  every  men-  refiected  a  personal  opinion  and  on  a  cash  or  short  term  basis,  Mr.  Germond  will  work  out  of 
tion  of  a  noble  title.  not  the  position  of  the  lAPA.  a  problem  which  is  further  ag-  the  office  of  Gannett  Advertising 

Newspapers  would  be  re-  ^  .  gravated  by  the  dollar  shortage  Sales,  Inc.,  30  Rockefeller  Plan. 


Mr.  Germond  will  work  out  of 


Newspapers  would  be  re¬ 
quired  to  collect  the  taxes  and  be 
allow'ed  to  retain  10  percent. 


not  the  position  of  the  lAPA. 
Charge  Denied 

One  charge  made  against  Mr. 


a  problem  which  is  further  ag-  the  office  of  Gannett  Advertising 
gravated  by  the  dollar  shortage  Sales,  Inc.,  30  Rockefeller  Plan, 
in  many  countries.  Now  30,  he  joined  the  RochetUr 

“Long-term  credit  facilities  at  Times-Union  news  staff  in  1963 


On  the  day  the  proposal  be-  Martinez  Marquez  was  that  he  reasonable  rates  of  interest  is  after  working  on  the  Mount 

came  known  one  newspaper  used  pressure  at  the  lAPA’s  what  the  Latin  American  pub-  (Mich.)  Evening  News  and  the 

published  a  spread  on  a  recep-  annual  meeting  in  Washington  lisher  and  printer  needs,  but  Jefferson  City  (Mo.)  Post-Tnb- 

tion  at  the  Argentine  embassy  in  1957  to  prevent  a  pronounce-  U.  S.  manufacturers  of  printing  une.  He  was  transferred  to  the 

that  would  have  cost  more  than  ment  against  Batista.  The  mem-  machinery  and  equipment  can-  Albany  bureau  of  Gannett  News 


$1,200  in  taxes. 

♦  ♦  ♦ 

SUBSIDIES  INVESTIGATED 


ment  against  Batista.  The  mem-  machinery  and  equipment  can-  Albany  bureau  of  Gannett  News 
bers  of  the  Executive  Commit-  not  carry  the  burden  of  such  Service  early  in  1957. 
tee  at  the  meeting  this  week  long-term  credits  alone  and  ^ 

said  this  was  not  true  and  that  should  be  able  to  count  on  the 


The  Inter- American  Press  As-  in  all  his  actions  in  the  lAPA  assistance  of  certain  U.  S.  gov-  Traffic  Switch 

sociation  named  a  special  com-  the  Havana  editor  had  been  an  emment  agencies  which  in  re¬ 
mittee  to  investigate  charges  outspoken  opponent  of  the  Ba-  ality  have  been  established  for  Melvin  Fennell,  AP  traffic 


that  ceid^in  member  newspapers  tista  dictatorship. 


this  very  purpose,  such  as  the  bureau  chief  at  Cleveland,  has 


in  Cuba  received  subsidies  from  The  Executive  Committee  de-  Eximbank,  International  Coop-  been  named  TBC  at  Milwaukee, 
the  overthrown  Batista  govern-  cided  unanimously  that  Mr.  eration  Administration  and  De-  Emmett  W.  Renf row  moves  from 


ment. 

Members  of  the  committee  are 
John  T.  O’Rourke,  Washington 
(D.  C.)  Daily  News,  chairman; 
M.  de  Nascimento  Brito,  Jomal 
do  Brazil,  and  Jorge  Mantilla 
Ortega,  El  Comercio,  Quito.  The 


Martinez  Marquez  acted  correct-  velopment  Loan  Fund.” 


Des  Moines  to  Cleveland. 
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April  Linage  Soars  Close  to  ’56  Record 


Total  newspaper  linage  in 


group  requested  from  the  Cuban  April  measured  in  52  cities  by 
gove^ent,  the  newspaper  Media  Records  hit  255,002,185 
Revolucton,  and  from  other  Unes,  up  11.8%  over  the  228,- 
sourc^  any  infonnation  to  sub-  009,848  lines  recorded  in  April 
stantiate  accusations  against  the  1953,  For  the  year-to-date,  total 
newspa^rs.  The  committee  will  linage  w’as  up  4.7%  over  last 
report  before  June  15.  year’s  figure  for  four  months. 

A_  •!  T%j  •  The  April  total  came  close  to 

April  Newsprint  the  all-time  record  of  260,991,- 

Usage  Sets  Record  862  lines  set  in  April  1956. 

10  _ _ 4.1-  Gains  were  made  in  all  das- 

in  n  large  | ”cTaB?ffleS’'\7l%  “Su 

De^SnrZ;,t^;‘; 


APRIL  Newspaper  Linage^52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  HeasaremenU) 


accounted  in  a  large  way  for  the 
greatest  April  consumption  of 


newsprint  by  U.  S.  newspapers.  T  o  a  e  ’ 

Tonnage  used  by  dailL  re- 
porting  to  ANPA  was  466,533, 

surpassing  the  April  1956  high  City-by-city  figure^  which 
of  461,778  tons.  Consumption 

of  newsprint  for  four  months  ^  newsppep 


1959 

1958 

Linage 

Linage 

Total  Advertising 

April . 

,  255,002,185 

228,009,848 

March . 

236,459,465 

227,825,456 

Year  to  date  . . . . 

881,082,141 

841,255,285 

Display 

April . . 

.  191,850,378 

174,519,734 

March  . 

.  177,133,789 

174,121,748 

Year  to  date  ... 

.  656,123,988 

638,798,168 

Classified 

April . 

.  63,151,807 

53,490,114 

March . 

.  59,325,676 

53,703,708 

Year  to  date  ... 

.  224,958,153 

202,466,117 

Retail 

April . 

.  135,766,602 

124,668.105 

March  . 

.  129,462,742 

126,775,966 

Year  to  date  . . . 

.  475,360,169 

458,726,407 

low  that  of  the  1956  record. 

In  April  the  ANPA  newspa- 


224  cities,  showed  losses  on  April 
linage  as  compared  with  April 


pers’  newsprint  usage  ran  10  ^  ^  Year 

percent  ahead  of  that  for  April  down  as  follows:  25  evening,  5  General 
1958.  This  was  the  largest  up-  coming,  and  24  Sunday.  Apnl^ 

turn  for  any  month  since  July  •  Year 

1955.  Stocks  on  hand  fell  to  the  Automo 

lowest  amount,  37  days’  supply,  Anaconda  Deal  April 

since  July  1956.  Marcl 

Mills  increased  their  produc-  An  announcement  of  the  dis-  Year 
tion  of  newsprint  in  April  by  3.7  position  of  the  Anaconda  Com-  Financi 
percent  while  shipments  rose  0.4  pany’s  newspapers  in  Montana  m  i 
percent,  in  comparison  with  will  be  made  next  week,  a  spokes- 
April  1958. 


April .  50,370,165  47,113,625  106.9  lOlJ 

March .  47,149,565  47,376,915  99.5  M.2 

Year  to  date _  171,622,153  168,494,422  101.9  98.3 

. . .  35,590,376  32,659,583  109.0  100-2 

. . .  30,720,092  32,016,905  95.9 

. . .  115,975,795  116,462,489  99.6  106-^ 

...  15,710,088  13,313,913  118.0  103-3 

...  12,150,300  11,491,915  105.7  89.U 

...  45,885,253  47,037,507  97.6  871 

4,783,312  3,878,133  123.3  l»-3 

4,800,655  3,836,962  125.1  1»-” 

. . .  18,902,771  16,562,765  114.1  123-* 
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man  advised  E&P  on  Thursday. 


April . 

.  35,590,376 

March . 

.  30,720,092 

Year  to  date  . . . 

, .  115,975,795 

Automotive 

April . 

. .  15,710,088 

March  . 

. .  12,150,300 

Year  to  date  . . 

. .  45,885,253 

Financial 

April . 

4,783,312 

March . 

4,800,655 

Year  to  date  . . 

. .  18,902,771 

Wagon  Train  to  Alaska . . .  Stimulating! 


John  C.  Treen,  Defroif  News,  pauses  on  Alaskan  Highway. 


William  F.  Chapman,  Detroif  Free  Press,  with  his  family. 


Trek  of  59ers 
Excites  Readers 

By  John  C.  Treen 

Detroit  News 

The  City  Editor  asked,  “How 
do  you  feel?” 

I  said,  “Just  fine.” 

“Good,”  he  said,  “We  want 
you  to  go  to  Alaska  with  these 
69ers.” 

Thus  began  the  longest,  hard¬ 
est  and  oddest  assignment  in  28 
years  of  reporting  and  writing 
for  the  Detroit  News.  It  was  a 
fascinating  story.  There  never 
was  any  shortage  of  news.  Every 
individual  was  a  story,  and  the 
mishaps  of  the  modem,  motor¬ 
ized  wagon  train  furnished  so 
much  copy  that  it  soon  became 
a  matter  of  selection  to  boil  down 
a  single  day’s  adventures  into 
a  story.  Some  days  there  were 
two  or  three  stories. 

‘The  Monsirosity’ 

The  motley  caravan  of  cars, 
trucks  and  trailers  had  built-in 
features,  including  an  ancient 
moving  van,  donated  by  a 
trucker  and  called  “The  Mon¬ 
strosity,”  and  a  traveling  dog 
kennel  in  which  a  robust  fellow 
named  Arthur  Puchlik  drove, 
^pt  and  apparently  ate  with 
I  two  slavering  Weimaraner 
hounds. 


36  People  Looking  for  Netc  StarP 

In  March,  36  men,  women  and  children — ranging  in  age  from  8  months  to 
46  years — set  out  in  a  pioneers'  caravan  for  Alaska,  4,300  rugged,  icy  miles 
away.  Their  purpose  was  to  form  a  homestead  community. 

Most  of  the  men  were  jobless  factory  workers  looking  for  a  "new  start". 
They  traveled  by  car  and  house  trailer  to  Shelby,  Mont.,  north  through 
Canada's  prairie  country  to  Dawson  Creek,  B.C.,  and  then  up  the  1,200-mile 
all-gravel  Alaska  Highway  to  the  49th  state. 

Two  Detroit  newsmen  went  along  on  the  history-making  trek.  They  were 
John  C.  Treen,  Detroit  News  reporter,  and  William  F.  Chapman,  Free  Press 
assistant  city  editor.  The  personal  stories  of  their  adventures  in  covering  what 
proved  to  be  a  circulation-stimulating  project,  both  to  their  papers'  sales  and 
their  own  blood  streams,  are  presented  here. 


Misdirection,  mismanagement, 
faulty  equipment,  petty  quarrels 
and  struggles  with  the  over¬ 
loaded  Monstrosity  made  the 
trip,  usually  quite  an  ordinary, 
though  rough,  drive  for  cars  and 
trucks,  a  harrowing  and  some¬ 
times  perilous  one. 

Women  and  children,  including 
three  infants,  lent  heart  interest 
to  a  drama  that  lacked  only 
hostile  Indians  to  rival  overland 
journeys  of  wagon  trains  going 
west  a  century  earlier. 

The  caravan  lost  its  way 
shortly  after  leaving  Detroit, 
ran  into  a  blizzard  within  the 
first  200  miles.  The  Monstrosity 
broke  down  in  British  Columbia 
and  caused  a  delay  of  five  days. 
Trailers  jackknifed  and  were 
damaged  on  steep  hills.  A  farm 
boy  recklessly  driving  a  cattle 
truck  tore  the  top  off  a  parked 
59er  car  seconds  after  its  driver 
got  out  on  the  roadside. 

All  along  the  Northwest  Pas¬ 


sage  folks  in  principal  cities 
turned  out  to  entertain  the  59ers 
and  cheer  their  courage  and  de¬ 
termination. 

At  the  end  of  the  trail  there 
was  disillusionment  followed  by 
new  wanderings,  a  split  in  the 
group  and  finally  a  perilous 
river  crossing  on  melting  ice  to 
the  land  of  homestead  dreams. 

The  assignment  took  more 
than  six  weeks  and  the  series  of 
stories  now  stands  at  more  than 
60  with  about  1,000  pictures. 

Though  I  returned,  the  ad¬ 
venture  of  the  59ers  still  goes 
on.  Stringers  and  personal 
letters  now  supply  the  news  from 
the  wild  Susitna  Valley,  where 
the  hard  core  of  the  group  has 
squatted,  and  from  Anchorage 
and  the  Kenai  Peninsula  where 
dissidents  are  finding  things  to 
do. 

Two  more  groups,  undaunted 
by  the  trials  of  the  59er  trail 
{Continued  on  page  56) 
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Writer’s  Family 
Part  of  the  Saga 

By  William  F.  Chapman 

Detroit  Free  Press 

For  Detroit’s  59er  story,  the 
Free  Press  tried  a  new  angle  in 
saturation  coverage. 

We  considered  it  a  unique 
moment  in  history.  Where  most 
colonial  moves  have  been  sub¬ 
sidized  by  governments,  trading 
firms  or  religious  sects,  the  59er 
idea  was  spontaneous  and  un¬ 
sponsored.  And  it  was  vividly 
reminiscent  of  the  wagon  trains 
of  100  years  ago. 

It  was  a  natural  human  inter¬ 
est  story.  And  since  hundreds 
more  Detroiters  were  talking  of 
making  the  same  trek  later  to 
join  the  69er  colony,  it  was  an 
opportunity  to  render  a  public 
service  with  the  true  story  of 
the  trip  and  journey’s  end. 

Family  Went  Along 

Rather  than  make  it  a  routine 
reporting  chore,  I  suggested  that 
taking  my  family  along  with  the 
caravan,  pulling  a  house  trailer, 
and  living  the  story  would  better 
bring  it  to  life.  City  Editor  John 
Driver  and  Managing  Editor 
Frank  Angelo  backed  the  idea. 

So  the  Chapman  clan — all  five 
{Continued  on  page  66) 
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HEART  OPERATION 


AP  Man  Recounts 


His  Own  Ordeal 


By  Ray  Erwin. 


A  reporter,  probably  for  the  at  heavy  work  after  a  heart 
first  time  in  medical  history,  operation.  Thus,  he  knew  whom 
underwent  a  delicate  life-or-  to  call  in  his  emergency, 
death  heart  operation  while  r  i  -f 

fully  conscious  and  wrote  a  dra-  l.o\e  of  Life 

matic  and  detailed  account  of  “My  heart  operation  has  given 
the  ordeal.  me  new  life  and  with  it  a  new 

The  intensely  pei’sonal  story  of  philosophy,”  said  Mr.  Wallace, 
how  it  feels  to  go  through  this  “Each  day  I  wake  up  already 
kind  of  surgery  will  be  told  in  in  love  with  every  beautiful  min- 
an  Associated  Press  Newsfea-  ute  of  life.” 
tures  release  for  May  31.  It  After  three  and  one-half 
was  written  by  John  0.  B.  months’  convelescence,  Mr.  Wal- 


Khrushchev’s 
Kin  Will  Give 


Izvestia  Zip 


John  O.  Wallace 


Russia’s  second  largest  news-  ^ 
paper,  Izvestia,  with  3,-')00,000 
circulation,  will  be  Americanized 
in  format  and  news  presentation 
under  the  editorship  of  Aleks« 

I.  Adzhubei.  He  is  a  son-in-law 
of  Premier  Khrushchev. 

In  preparation  for  replacing 
Konstantin  A.  Gubin,  editor  of 
Izvestia  the  past  10  years,  Mr. 
Adzhubei  came  to  the  United 
States  three  years  ago  with  a 
team  of  Russian  journalists.  He 
has  been  editor  of  the  Komsom- 


tures  release  for  May  31.  It  After  three  and  one-half  ..x^.  .x;,,  j  jx  loskaya  Prarda,  the  Communist 

was  written  by  John  0.  B.  months’ convelescence,  Mr.  Wal-  nicht  after  °^San  which  has  enjoyed 

Wallace,  who  has  resumed  his  lace  returned  to  work  in  Janu-  cipp^inir  twn  hours  I  woke  un  ^  phenomenal  rise  in  circulation 

full  work  load  as  a  rewriteman  arv  sleeping  two  hours,  I  woke  up  brighter  writing  and  make- 

on  the  New  York  staff  of  the  tv,  thinking  about  the  Pravda,  the  Communist 

AP,  following  convalescence  .  Since  this  experience  I  have  story  I  was  relaxed  and  rested  party’s  No.  1  organ,  has  three 

from  the  succesfful  surgery.  ^  could  get  a  certain  times  the  circulation  of  Izvestia 

irom  wne  surgery.  emotional  strain  in  his  detachment.  I  took  a  pen  and  F  Salishnrv  JVew 

3  Steps  work,”  observed  Mr.  Wallace,  worked  the  story  over  until  day-  Yorr'I^Zs  corvesXSntU 

The  renorter  was  able  yoy/\^alm,  you  can  achieve  light,  cutting  it  to  Its  present  ^ed  from  Moscow  this  week 

T?®.  ^®P®T,^®^  X  u  detachment  and  can  write  1,580-word  count.  It  was  a  great  t  the  change  in  editors  sue- 

write  m  detail  just  what  he  felt  better.  You  must  push  yourself  relief  for  me  to  get  it  out  of  my  xl^t  x^!, 

as  the  surgeons  perfomed  the  away  from  a  story,  analyze  it  system.”  ^ore  to  the  American  style  of 

operation,  involving  these  ma-  and  handle  it  without  banging  Mr.  Wallace  began  news  work  real-life  stories  The 

jor  steps:  1)  cutting  of  the  yourself  up.  I  used  to  love  to  get  in  1933  under  Daniel  K.  Anthony  q_„ss  he  said  has  been 

great,  internal  mammary  artery  into  the  heat  of  a  story  and  at  HI,  co-publisher  and  editor,  S'  •  ’  ,  x 

over  the  h^rt;  2)  removing  a  the  end  be  a  bundle  of  nerves.  Leavenworth  (Kas.)  Times.  He  reflated  the  change  in 

section  of  the  fifth  rib  cartilage ;  Now,  I  cannot  do  that  and  as  a  became  telegraph  editor  and  the  Soviet  scene 

3)  opening  the  heart  covering  result  I  do  better  work.”  then  one  day  Mr.  Anthony  made  ^ 

Itself  to  permit  an  inj’ection  of  j^r.  Wallace  said  his  life  has  Mr.  Wallace  his  city  editor,  tell-  ^heTit' nubSeT  to  1^  5 

pure  magnesium  silicate.  ^een  changed  in  every  way.  He  ing  him:  S  comnlete  text  in 

he^hi^d  su^gS,n^*de^Hhe  Russian,  of  Max  Frankel’s  first 

he  heard  his  surgeon  describe  a  legman  wasting  words  in  never  get  fired  for  putting  news  ^  x  x  •  tbroueh 

the  operation  step  by  step  to  a  giving  a  story  by  telephone,  now  in  the  paper.  They  can  get  fired  ojx  :  tt;  five-nart  series  ran 
group  of  visiting  European  irritjitps  him  hne  xinf  miacoH  for  keening  news  out  of  the  .  ,,  -.r  _ 


group  of  visiting  European  irritates  him.  He  has  not  missed  for  keeping  news  out  of  the  m  the  New  York  Times 

surgeons.  a  day  of  work  since  his  return,  paper.  And  that  goes  for  me  heading  on  the  article 

For  sometime  Mr.  Wallace  had  Each  morning,  upon  arising  he  and  every  member  of  my  fam-  reproduced  in  Izvestia  was  “So- 

It  run-down  and  tense  and  exercises  for  an  hour  and  his  ily-”  yjg|.  Building  a  New  World  in 


felt  run-down  and  tense  and  exercises  for  an  hour  and  his  ily-' 


anxious  over  some  impending  chest  expansion  has  increased 
physical  doom.  He  felt  this  phys-  from  40  to  43  inches, 
ical  insecurity  so  severely  that  u  .  . 

he  asked  to  be  relieved  of  his  Hard  to  write 


Wally  went  to  toe  AP  in  Siberia.”  An  editor’s  note  stated: 
Kansas  City  in  1940.  His  AP  “We  are  printing  Frankel’s  arti- 
service  has  included  assignments  sages 

in  Washington  and  Buenos  -^diced  ob¬ 


exacting  duties  as  night  city  Because  it  was  so  personal,  he  He  is  a  gifted  amatuer  ggrrer  gives  vent  to  his  precon- 

editor  of  the  New  York  bureau  found  the  story  of  his  heart  Pamter.  He  is  married  and  has  ^eptions  or  even  fabricatiMU 

of  the  AP  and  for  transfer  to  the  operation  extremely  difficult  to  son.  about  Soviet  policy  and  the  sitn- 

rewrite  desk.  write.  Upon  the  suggestion  of  ,  Now  that  history  is  written,  ation  to  the  USSR.” 

Then  he  suffered  a  severe  Alan  Gould,  executive  editor  of  "®  fully  follow  his  surgeon  s  ^ 

heart  attack.  By  happy  coinci-  the  AP,  who  himself  suffered  a  ,^1®.®'  ,  ^ 

dence,  he  was  on  friendly  terms  slight  heart  attack  a  few  years  Live  a  normal  life.  Try  to  lOUtn  e 

with  a  world-famous  heart  sur-  ago,  and  Pete  Arthur,  New  York  ^ujoy  every  minute  of  it,  and  Awards  Given  to  1a 
geon.  Dr.  Aaron  N.  Gorelik.  It  bureau  chief,  he  began  making  don  t  let  trivial  things  bother  CHiCAflO 

happened  that  Mr  Wallace  is  a  notes  at  home  and  found  he  had  y®"-  Be  'JIfppv'^'’'sta7haop/  than  3,000  parents  ai^ 

^lend  of  a  cardiologist  in  New  enough  material  for  10  books.  Wet  as  auicSv  as  voii  clas.smates  cheered  the  12  hif!h 

Haven,  Conn,  and  when  that  And  forget,  as  ^  y®«  g^^ool  winners  of  the  1959  Ch»- 

friend  was  in  New  York  around  «^‘'ef  can  that  you  ever  had  any  ^outh  Achicv*- 

1952  at  a  meeting  of  the  Amer-  “i  felt  the  story  might  help  groupie.  ^  Awards  presented  May  24 

lean  Ctolege  of  Ca^ioligists,  he  .somebody,  but  I  simply  could  not  .  wr  ii.  in  the  Opera  House, 

twk  Wally  to  Dr.  Gorelik’s  get  it  down,”  said  Mr.  Wallace,  Golor  m  Weeklies  Each  victor  was  honored  for 

office  to  meet  him.  a  trim  man  with  crew-cut  hair.  The  1959  National  Directory  outstanding  leadership,  achieve- 

The  reporter  was  impressed  who  has  had  26  years  of  news  of  Weekly  Newspapers,  pub-  ment  and  character.  The  pro- 
by  a  plaque  on  the  wall,  given  to  experience.  “There  was  a  psycho-  lished  by  Weekly  Newspaper  gram  was  hailed  as  “Headlining 
the  surgeon  by  his  patients  at  logical  block  and  I  doubted  Representatives,  shows  a  grow-  the  Accomplishment  of  the  Many 
a  dinner  honoring  him  for  25  whether  I  could  write  it.  Finally,  ing  number  of  papers  offering  Instead  of  the  Delinquency  of  th* 

years  of  service  to  humanity.  I  wrote  8,000  words — a  horrible  ROP  color  advertising.  The  di-  Few.” 

He  was  impressed,  too,  by  an  story,  too  intimate.  I  set  it  aside  rectory  lists  8,287  non-daily  The  dozen  winners  wert 
auto  mechanic  who  proudly  for  two  weeks  and  then  worked  papers  with  total  circulation  of  chosen  from  644  students  repr*’ 

showed  calloused  hands  regained  up  a  2,000-word  story.  20,186,414.  senting  73  high  schools. 
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ANA  Strives  for  Better  , 
Ad  Image  by  the  Public 


Admen  Also  Seek  to  Raise 
Stature  in  Eyes  of  Boss 


By  George  A.  Brandenburg 


Chicago  it  will  attempt  to  bridge  the  gap 
Members  of  the  Association  between  overall  management  and 
of  National  Advertisers,  Inc.  advertising  management,”  Mr. 
have  two  major  problems  on  Frost  said.  “Beyond  that,  as  it 
their  minds:  (1)  development  will  deal  with  fundamentals,  it 
of  new  advertising  and  market-  may  also  help  bridge  the  gap 
ing  concepts  to  meet  sales  and  between  advertising  and  govem- 
profit  requirements;  (2)  im-  ment,  the  professions,  and  even 
proving  the  “image”  of  adver-  the  public  at  large, 
tising  in  the  minds  of  top  man-  “We  want  to  provide  a  way  to 
agement  and  the  public.  help  managers  think  more  like 

These  two  objectives  were  advertising  men.  This  is  not  a 
paramount  in  discussions  at  the  simple  assignment.  But,  believe 
Sftth  spring  meeting  of  ANA  me,  it  is  already  more  clearly 
here  last  week.  The  more  than  defined  than  our  original  man- 
600  advertisers  in  attendance  agement  project  was  when  we 
devoted  about  equal  time  to  these  started  it.” 
subjects,  but  with  a  somewhat  ,, ,  ,  , 

self-conscious  concern  about  ad-  Uoadb  oc  s 

vertising’s  status  with  the  boss.  Henry  Schachte,  Lever 

Discii«»  “Proiert  X”  Brothers  Company,  ANA  chair- 

Project  X  pointed  out  some  of  the 

ANA  feels  that,  as  an  organ-  roadblocks  along  the  road  to  ad- 
zation,  it  is  time  to  come  to  grips  vertising’s  new  stature.  As  he 
with  the  apparent  lack  of  under-  sees  it,  there  are  five  components 
standing  on  the  part  of  busi-  which  contribute  to  a  poor  public 
ness  associates  (representing  image  of  advertising:  (1)  its 
management)  regarding  the  economic  contribution  is  not 
principles,  function  and  contri-  understood;  (2)  people  dislike  or 
bution  of  advertising  to  business,  are  suspicious  of  being  sold ;  (3) 
“Project  X”  is  in  the  planning  advertising  is  the  “show  win- 
stage,  Donald  S.  Frost,  Bristol-  dow”  of  products  which  people 
Myers  Co.,  and  chairman,  ANA  resent;  (4)  some  best  sellers 
Advertising  Management  Com-  have  portrayed  admen  as  bums 
mittee,  revealed.  or  heels;  and  (5)  advertising  is 

“As  we  visualize  ‘Project  X’  sometimes  misus^,  and  at  other 

times  it  offends  the  taste  of  in¬ 
fluential  segments  of  the  public. 

"All  the  apologies  for  adver¬ 
tising,  I  hope,  are  a  thing  of  the 
past,”  assert  Mr.  Schachte. 
“The  knowledge  that  our  adver¬ 
tising  world  is  a  goldfish  bowl 
and  hence  must  always  be  sub¬ 
ject  to  criticism,  has  for  too  long 
stunted  our  ambition  to  do  some¬ 
thing  about  the  way  people  re¬ 
gard  our  profession  and  its  out¬ 
put. 

Must  Communicate  Better 

“The  failure  to  correct  both 
our  faults  and  our  faulty  im¬ 
pressions  can  leave  us  with  too 
few  friends  when  we  need  them. 
Consider  the  plight  of  the  liquor 
and  cigarette  businesses.  With 
little  active  government  allegi¬ 
ance,  these  industries  have  been 

DONALD  S.  FROST  of  Bristol-  butt  of  the 

Myers  Company  tells  ANA  about  never-ending  search  for  tax  in- 
"Project  X".  creases.  .  .  . 
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“Somehow,  somewhere,  we 
must  begin  to  make  our  ability 
to  communicate  ideas  count  for 
even  more  than  is  represented 
by  rising  sales  cur\'es.” 

The  ANA  chairman  noted  that 
admen  are  respected  for  the 
great  work  of  the  Advertising 
Council.  “There,  when  the  tools 
of  your  trade  sell  people  on 
going  to  church,  or  improving 
schools,  or  preventing  forest 
fires,  everyone  applauds,”  he 
said.  “Yet,  when  we  apply  those 
same  tools  to  what  I’m  sure  are 
equally  laudable  objectives,  sell¬ 
ing  products  to  keep  factories 
busy,  create  more  jobs,  to  ex¬ 
pand  our  economic  strength  in 
a  free  economy  —  then  we’re 
hucksters. 

“And  when  we  dare  to  offer 
these  same  tools  to  help  a  would- 
be  political  candidate  get  elected, 
Madison  Avenue,  we  read,  is 
trying  to  sell  politicians  like 
bars  of  soap.  Anybody  who  has 
ever  tried  to  sell  a  really  bum 
bar  of  soap  knows  that  no  ad¬ 
vertising  is  that  powerful.  .  .  . 

“We  are  not  just  admen  any 
more — and  we  must  find  ways 
to  demonstrate  this.  At  the  same 


ROGER  H.  BOLIN  of  Wesfing- 
house  Electric  Co.  reports  on 
ANA  finances. 

time,  we  must  admit  that  our 
transition  to  skilled  business 
managers  must  be  furthered.” 

.\ds  as  Key  Function 

W.  H.  Burkhart,  chairman  of 
the  board.  Lever  Brothers  Com¬ 
pany,  said  advertising  is  “a  key 
(Continued  on  page  52) 


Ayer  Research  Probes 
Power  of  Advertising 


N.  W.  Ayer  &  Son  is  engaging 
in  “pure”  or  fundamental  re¬ 
search  on  “the  nature  of  the 
workings  of  advertising.” 

James  M.  Wallace,  chairman 
of  the  creative  committee  of  the 
90-year-old  Philadelphia  agency, 
revealed  this  week  that  the  “ex¬ 
ploration”  has  been  in  progress 
nearly  a  year. 

A  pioneer  in  applied  adver¬ 
tising  research,  Ayer  has  thus 
put  itself  in  agreement  with  the 
frequently  expressed  thought 
that  there  has  not  been  enough 
pure  research  into  the  complex 
power  of  advertising. 

A  group  of  seven  within  the 
agency,  together  with  help  from 
social  scientists,  are  partici¬ 
pating  in  the  research  which 
Mr.  Wallace  said  has  the  “pri¬ 
mary  purpo.se  of  improving  the 
agency’s  effectiveness  in  the 
practice  of  advertising  through 
increased  knowledge  of  how  it 
works.” 

Two  factors  which  prompted 
the  agency  to  move  into  this  field 
are  the  increase  in  competitive 
efforts  through  mass  communi¬ 


cations  to  persuade  people  to 
buy  and  the  growth  of  private 
brand  sales.  It  has  been  esti¬ 
mated  that  Americans  are  daily 
bombarded  with  a  minimum  of 
1800  advertising  messages. 

“We  know  advertising  works, 
sometimes  with  great  success, 
sometimes  with  waste  and  fail¬ 
ure,”  Mr.  Wallace  said.  “Despite 
the  many  years  advertising  has 
been  used  to  sell,  the  criteria  for 
assessing  just  how  it  works  is 
still  inadequate.  We  hope  to  re¬ 
duce  this  inadequacy.” 

“This  is  an  inquiry  into  ad¬ 
vertising  fundamentals.  We 
want  to  get  into  and  thoroughly 
investigate  all  the  bromides  of 
the  business  in  a  deeply  intro¬ 
spective  analysis  of  all  the  com¬ 
plexities  of  advertising,  under 
scientific  disciplines.” 

Mr.  Wallace  said  neither  he 
nor  the  agency  had  any  idea  of 
what  the  cost  might  be.  No 
budget  has  been  agreed  upon,  no 
target  date  set  for  reaching  con¬ 
clusions. 
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NEW  AANR  PRESIDENT 


Sees  ‘Sharp  Increase’ 
In  National  Linage 


Newspapers  have  more  to  offer 
national  advertisers  today  than 
ever  before  in  terms  of  circula¬ 
tion,  reproduction,  color,  and 
merchandising  impact  with  re¬ 
tailers,  according  to  Herbert  R. 
Meeker,  who  takes  office  July  1 
as  president  of  the  national 
chapter  of  the  American  Associ¬ 
ation  of  Newspaper  Representa¬ 
tives. 


Mr.  Meeker,  executive  vice- 
president,  Scolaro,  Meeker  & 
Scott,  Inc.,  New  York,  succeeds 
Charles  D.  Buddie,  vicepresident, 
Gannett  Advertising  Sales,  Inc. 
(formerly  J.  P.  McKinney  & 
Son). 

“The  recession  is  becoming 
history  as  far  as  newspapers  are 
concerned  today,”  Mr.  Meeker 
told  Editor  &  Publisher.  “Un¬ 
less  some  unforeseen  develop¬ 
ment  occurs,  newspapers  should 
end  1959  with  a  sharp  increase 
in  national  advertising  volume.” 


Papers’  Problem 


“To  use  a  round  comparison 
in  1938  newspapers  received 
28.1%  of  the  national  adver¬ 
tising  dollar.  In  1958  newspapers 
received  only  21.1%  of  the  $3,- 
635,000,000  spent  on  national  ad¬ 
vertising  in  newspapers,  maga¬ 
zines,  television,  radio,  business 
papers  and  outdoor. 

“If  newspapers’  share  could 
be  sold  back  to  the  26%  level 
then  newspapers  would  be  get¬ 
ting  nearly  $140,000,000  more  in 
national  revenue  then  the  $745,- 
000,000  which  they  received  in 
1958.  This  is  the  goal  of  every 
one  of  the  1,200  men  selling  na¬ 
tional  newspaper  advertising  for 
the  44  representative  firms  that 
compose  the  AANR. 

“I  have  utmost  confidence  in 
the  selling  ability  of  these  men. 
They’re  as  intelligent,  as  well 
trained  and  as  loyal  and  hard¬ 
working  as  any  other  group  of 
salesmen  in  any  other  kind  of 
business,”  he  said. 


He  said  that  the  problem  for 
newspapers  is  to  get  a  larger 
portion  of  every  dollar  spent  for 
national  advertising. 


Mr.  Meeker  was  asked  his 
opinion  of  recent  jibes  from 
agency  executives  interviewed 
by  E&P.  They  have  complained 
about  what  they  call  “destructive 


selling”  against  broadcast  media. 
They  want  frequency  and  vol¬ 
ume  discounts,  comparable  with 
those  offered  by  broadcast  media 
and  national  magazines.  They 
deplore  the  scarcity  of  research 
material  provided  by  the  aver¬ 
age  newspaper. 

“Newspapers  are  undersold” 
has  been  a  sort  of  agency  theme 
song,  as  they  admit  towering 
percentages  of  billings  going  to 
TV,  yet  they  resent  “grass 
roots”  selling  at  the  local  level 
which  sometimes  boomerangs  on 
their  choice  of  media.  Even  the 
“total  selling”  project  of  the  in¬ 
dustry  has  been  suspect. 

“Who  better  knows  the  pro¬ 
ductivity  of  the  various  adver¬ 
tising  media  than  the  retailer 
who  sells  the  advertiser’s  mer¬ 
chandise?”  Mr.  Meeker  replied. 
“Retailers  spend  more  money  in 
newspapers  than  in  all  other 
media  combined. 

“Total  Selling  represents  real 
constructive  team  play,”  he  con¬ 
tinued.  “Everyone  in  the  news¬ 
paper  business  from  the  pub¬ 
lisher  down  is  supposed  to  be 
actively  out  in  the  field  calling 
on  every  factor  connected  with 
the  distribution  and  sale  of  ad¬ 
vertised  merchandise  to  get  their 
support  for  national  advertising 
in  newspapers  as  opposed  to 
other  media.  These  recommen¬ 
dations  are  bound  to  influence 
both  national  advertisers  and 
their  agencies.  If  this  is  destruc- 
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Herbert  R.  Meeker 


tive  selling  against  TV,  let’s 
have  more  of  it.” 

Mr.  Meeker  pointed  out  that 
the  first  major  promotion  effort 
of  the  Bureau  of  Advertising, 
ANPA,  “Live  Better  By  Far 
With  a  Brand  New  Car,”  rfr 
suited  in  750  newspapers  co¬ 
operating  in  638  different 
markets. 

(Continued  on  page  49) 
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Reps  Consider  Role  As  ‘Bureau  Musele’ 


By  Robert  B.  McIntyre 


Further  consideration  of  a 
plan  for  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives  to  work  with  the  Bureau 
of  Advertising  as  the  “selling 
muscle”  in  a  program  to  de¬ 
velop  national  linage  was  voted 
“almost  unanimously”  last  week 
by  key  members  of  the  AANR. 

The  idea,  suggested  by  Charles 
T.  Lipscomb  Jr.,  Bureau  presi¬ 
dent,  at  a  closed  meeting  May 
22,  calls  for  the  AANR  to  work 
with  the  Bureau’s  sales  re¬ 
search,  marketing  and  promo¬ 
tion  departments. 

If  accepted,  the  plan  would 
eliminate  the  need  for  the  AANR 
to  go  to  the  expense  of  develop¬ 
ing  its  own  national  sales  de¬ 
partment,  a  move  which  AANR 
has  been  considering  since  early 
this  year  (E&P,  March  7,  page 
16;  E&P,  March  14,  page  38). 

Mr.  Lipscomb’s  plan  would 
also  eliminate  need  for  the  pro¬ 
posed  formation  of  Newspaper 
Color  Inc.,  a  separate  organiza¬ 


tion  suggested  to  handle  selling 
of  ROP  color  newspaper  adver¬ 
tising,  and  strongly  backed  by 
O’Mara  &  Ormsbee,  Ridder- 
Johns,  and  Sawyer-Ferguson- 
Walker. 


Broadhurst  (food) ;  and  Mike 
Gagliai-di  (liquor  and  appli¬ 
ances)  . 


Those  Present 


Last  month  the  AANR  gave 
a  vote  of  confidence  for  its  own 
plan  and  recommended  that  it 
be  placed  under  control  of  its 
New  York  Chapter  (E&P,  April 
25,  page  114). 

Last  week’s  meeting  at  the 
Bureau  was  presided  over  by 
Herbert  R.  Meeker,  executive 
vicepresident,  Scolaro,  Meeker  & 
Scott,  who  takes  over  July  1  as 
president  of  AANR. 


to  pursue  the  subject  in  greater 
detail. 

It  was  learned  that  Mr.  Lips¬ 
comb’s  idea  was  approved  in 
principle  by  representatives  who 
had  previously  opposed  any  such 
plan,  and  that  the  idea  now  goes 
into  committee  for  development. 

Two  critical  points  are:  1) 

Who  will  control  and  direct  the  , 

representatives’  sales  effort?;  F.  Gallagher,  Gallagher-De  ^ 
and  2)  What  will  the  “package”  ser,  Inc.,  New  York; 
consist  of  that  the  reps  will  be  J.  Cole.  John  Budd  Co.,  Ne* 
selling? 


Among  the  representatives  at 
last  week’s  meeting  were:  Fred 
W.  Pitzer,  Jann  &  Kelley,  Inc^ 
New  York;  E.  F.  Corcoran, 
Branham  Co.,  Chicago;  Willto 


York;  Peter  Benziger,  RiddW" 
Johns,  Inc.,  New  York;  Herbert 
M.  Moloney  Sr.  and  Herbert  M- 


Sales  Executive 

The  Bureau  is  in  the  process  Moloney  Jr.,  Moloney,  Regan  4 
of  hiring  a  sales  executive  who  Schmitt,  New  York;  Ralph  B. 


3-‘Phase’  Meeting 

The  meeting  was  conducted  in 
three  “phases”:  1)  The  reps  re¬ 
viewed  their  own  plan  for  a 
national  sales  department;  2) 
Mr.  Lipscomb  outlined  his  plan 
and  withdrew  from  the  meeting; 
and  3)  'The  reps  present  (be¬ 
tween  40-46)  voted  by  company 


will  be  second  only  to  Mr.  Lips¬ 
comb.  He  will  have  the  title  of 
either  sales  director  or  executive 
vicepresident  and  marketing  di¬ 
rector  and  will  spend  one-third 
of  his  time  selling  for  and  with 


Mulligan,  Ralph  R.  Mulliga® 
Co.,  New  York;  Lewis  S.  Fidler, 
Scripps-Howard  Newspapers, 
New  York;  Frank  P.  McFadden, 
George  A.  McDevitt  Co., 


Jiis  mile  selling  aiiu  wiLii 

the  representatives,  one-third  on  York;  and  Thomas  > 

the  speech  circuit  and  engaged  Sawyer-Ferguson-Walker, 
in  personal  selling,  and  one-third  New  York, 
at  the  New  York  office.  J.  Rufus  Doig,  O’Mara  • 

In  a  preparatory  move,  the  Ormsbee,  Inc.,  New  York,  ^ 
Bureau  has  released  three  of  its  unable  to  be  present,  but  t# 
salesmen:  Ray  Judd  (food) ;  Ed  firm  was  represented. 
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Advertising  News 

SECTION 

EDITED  BY  ROBERT  B.  MclNTYRE 


Lestoil  Quits  TV  For  Dailies  In  Buffalo 


By  Philip  IV.  Schuyler 

Adell  Chemical  Company, 
Holyoke,  Mass.,  for  the  first 
time  since  it  became  a  giant 
TV  advertiser  for  Lestoil  six 
years  ago,  has  quit  TV  complete¬ 
ly  in  the  Buffalo,  N.  Y.,  mar¬ 
ket  and  is  using  newspapers 
there  exclusively. 

Jacob  L.  Barowsky,  founder 
and  president,  told  Editor  & 
Published  the  three  Buffalo  TV 
stations  have  “priced  themselves 
right  out  of  my  business.” 

1,000-Liners 

Starting  June  1  the  only  Les¬ 
toil  advertising  in  the  market 
area  will  appear  in  the  Buffalo 
Evening  News,  Courier  Express, 
and  the  Niagara  Falls  Gazette. 
The  News  gets  the  biggest  slice 
—  1,000  lines  one  week,  followed 
by  three  336-liners  the  next.  The 
other  two  papers  run  only  the 
small  copy.  All  have  long-term 
contracts,  and  Mr.  Barowsky 
said  he  is  interested  in  volume 
discounts. 

“We  have  found  through  ex¬ 
perience  that  unless  you  do  a 
thorough  job  with  your  adver¬ 
tising  you  waste  money,”  Mr. 
Barowsky  said.  “We  always  buy 
saturation.  TV  is  rapidly  pric¬ 
ing  us  out  of  their  medium,  far 
more  rapidly  than  was  the  case 
when  we  first  began  using  news¬ 
papers  in  the  early  days  of  our 
business.  Right  from  the  start 
TV  gave  frequency  and  volume 
discounts.  Newspapers  should  do 
the  same  thing.” 

For  some  time  newspapers  in 
a  number  of  markets  have  been 
used  by  Lestoil  as  a  supplemen¬ 
tary  medium  for  TV.  That  is 
the  case  in  Chicago,  where  a 
campaign  started  May  11  in  the 
Chicago  Tribune.  In  this  daily 
Adell  has  contracted  for  100,- 
JjOO  lines  in  52  weeks,  including 
“occasional”  pages  in  full  ROP 
color.  TV  is  also  being  con¬ 
tinued.  The  Tribune  has  pub¬ 
lished  volume  discounts. 

90,000  Lines 

The  Tribune  is  receiving  three 
insertions  a  week  totalling  1,700 
lines.  The  total  weekly  inser¬ 
tions  break  down  to  one  100- 
liner  in  the  Friday  food  guide 
snd  two  336  lines.  Copy  plays 
np  one  single  use  of  Lestoil  and 


white  contract  totals  over  90,000 
lines,  costing  over  $159,183. 

Mr.  Barowsky  said  he  was 
particularly  interested  in  watch¬ 
ing  how  the  campaign  in  the 
Buffalo  area  progresses,  since  it 
will  be  the  first  time  in  some 
years  he  has  not  used  TV  there. 
Of  the  three  Buffalo  TV  chan¬ 
nels,  there  is  one  he  has  never 
used,  claiming  the  rates  were 
too  high.  Then  one  station,  he 
said,  raised  rates  10%  and  the 
other  went  up  70%,  which  he 
described  as  “preposterous,  and 
for  no  good  reason.” 

“This  may  happen  elsewhere 
in  the  country,”  Mr.  Barowsky 
continued.  “It  would  seem  to  me 
that  now  is  the  time  for  news¬ 
papers  to  take  real  steps  for¬ 
ward  in  their  much  discussed 
plans  to  provide  incentives  for 
volume  advertisers.” 

Cites  Rep  Plans 

Donald  Heath,  executive  di¬ 
rector,  Jackson  Associates,  the 
house  agency  handling  the  ac¬ 
count,  said  he  was  extremely 
interested  in  steps  being  taken 
under  the  leadership  of  the 
Branham  Company,  newspaper 
representatives,  to  get  publish¬ 
ers  to  make  volume  inducements. 

Branham  has  a  committee 
working  to  explore  “incentives 
which  newspapers  might  offer 
national  advertisers  for  con¬ 
tinuity  of  schedules”  (E&P,  May 
9,  page  26).  On  the  committee 
are  Eugene  F.  Corcoran,  Bran¬ 
ham  president,  and  Frank 
Stapleton  of  their  New  York 
office;  Jack  H.  Butler,  Houston 
(Texas)  Chronicle;  Peyton  An¬ 
derson,  Macon  (Ga.)  Telegraph 
and  News;  Lisle  Baker,  Louis¬ 
ville  (Ky.)  Courier -Journal  & 
Times;  and  James  Armistead, 
Nashville  (Tenn.)  Banner  & 
Tennessean.  They’ll  report  in 
June. 

Another  newspaper  campaign 
for  Lestoil  is  appearing  in  the 
Louisville  Courier-Journal.  It 
was  recently  switched  as  a  test 
to  comic  strip  copy  in  a  news¬ 
paper  program  that  started  Nov. 
8.  The  black-and-white  strip  is 
being  drawn  by  Don  Trachte 
who  does  Henry  for  Carl  An¬ 
derson,  King  Features  Syndi¬ 
cate.  It  runs  175  lines,  35  on  5 
columns  and  tells  the  story  of 
Les  Toiler,  the  father,  his  wife. 


two  children  and  a  dog,  and 
their  experiences  with  Lestoil. 

Supplements  TV 

Mr.  Heath  said  it  was  ex¬ 
pected  that  this  type  of  copy 
would  serve  as  reminders  to 
consumers,  supplementing  TV. 
He  described  the  program  as  a 
test  of  the  claimed  high  reader- 
ship  of  newspaper  comics. 

While  both  Mr.  Barowsky  and 
Mr.  Heath  emphasized  their 
great  interest  in  the  trend  they 
said  they  were  noting  of  news¬ 
papers  to  offer  volume  dis¬ 
counts,  the  fact  that  papers  do 
have  such  inducements  does  not 
always  keep  the  advertising  run¬ 
ning  when  TV  is  also  in  the 
picture.  That  was  the  ease  of 
the  Richmond  newspaper  com¬ 
bination,  which  was  used,  with 
TV,  from  Nov.  8  through  the 
end  of  March  and  then  can¬ 
celled.  They  said  the  newspaper 
ads  failed  to  show  justifiable  in¬ 
creases  to  offset  the  cost.  Rich¬ 
mond  has  an  elaborate  rebate 
system  for  volume  advertisers. 

Was  Refused  Discount 

With  TV  still  in  the  picture, 
Lestoil  ads  also  were  discon¬ 
tinued  in  newspapers  in  the 
Providence,  R.  1.  and  Fall  River, 
Mass.,  test  areas.  The  campaign 
ran  from  Sept.  15  through  Jan¬ 
uary  this  year.  Mr.  Heath  said 
that  after  the  13-week  test  he 
sought  to  renew  on  a  62-week 
basis,  asked  for  volume  dis¬ 
counts,  got  a  negative  resijonse, 
and  therefore  quit.  Copy  meas¬ 
ured  1,000  and  2,000  lines. 

For  some  time  Lestoil  has 
been  advertised  with  2,000  lines 
a  week  in  the  Holyoke  (Mass.) 
Transcript-Telegram,  and  1,000 
lines  a  week  in  the  Northampton 
(Mass.)  Gazette. 

Even  with  Buffalo,  Niagara 
Falls  and  Chicago  now  in  the 
newspaper  picture,  the  print 
medium  is  dwarfed  by  the  com¬ 
pany’s  TV  investment.  Lestoil 
was  the  top  brand  TV  adver¬ 
tiser  in  1958  with  a  gross  time 
expenditure  of  $12,339,090  in 
network  and  spot,  with  Anacin 
of  American  Home  Products 
second  with  $12,245,700.  Lestoil 
is  selling  1,200,000  bottles  a 
week. 

Mr.  Barowsky  said  he  had  no 
immediate  plans  to  add  other 
newspapers  to  the  list. 


“It  depends  on  what  happens 
to  TV  rates,”  he  said.  “And  we 
also  don’t  know  whether  or  not 
we  have  yet  reached  a  satura¬ 
tion  point  in  TV.  Whatever 
medium  we  use  we  will  use  in 
a  big  way.” 

• 

Wolpert  Heads  Chain 
Store  Sales  at  BoA 

Robert  L.  Wolpert,  central 
chain  store  sales  manager  of  the 
Bureau  of  Advertising,  ANPA, 
has  been  appointed  manager  of 
chain  store  sales,  it  was  an¬ 
nounced  by  Charles  T.  Lips¬ 
comb  Jr.,  president. 

Mr.  Wolpert  will  move  his 
base  of  operations  from  Chicago 
to  New  York.  He  succeeds  Frank 
J.  Kilcheski,  whose  appointment 
to  the  newly-created  post  of 
sales  operations  manager  was 
announced  last  week  (E&P,  May 
23,  page  53).  Taking  over  as 
central  manager  of  chain  store 
sales  is  Robert  M.  Hawkes,  ac¬ 
count  executive  in  national  sales 
in  the  Bureau’s  central  regional 
office. 

With  the  Bureau  of  Advertis¬ 
ing  since  July,  1956,  Mr.  Wol¬ 
pert  joined  the  organization  as 
an  account  executive  in  chain 
store  sales.  He  became  central 
manager  in  the  department  last 
summer. 

Mr.  Hawkes  joined  the  Bu¬ 
reau’s  sales  staff  in  1954  as  a 
member  of  the  central  region 
sales  staff  on  national  accounts. 
Previously  he  had  been  with 
the  American  Broadcasting  Co. 
and  the  St.  Louis  (Mo.)  Star- 
Times. 
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stresses  other  uses  at  bottom  of 
M  (see  cut).  The  black  and 
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BUREAU  REPORTS: 


Live-Better- with-Car  Promotion  Successful  [ 


Miami  Fla. 

Surveys  among  auto  dealers 
and  consumers,  and  first  reports 
from  newspapers  indicate  that 
the  “Live  Better  By  Far  With 
a  Brand  New  Car”  promotion 
of  last  month  was  highly  suc¬ 
cessful. 

Edward  A.  Falasca,  creative 
vicepresident  of  the  Bureau  of 
Advertising,  ANPA,  gave  the 
bureau’s  first  report  on  the  pro¬ 
motion,  which  took  place  April 
fi-18,  to  the  convention  of  the 
National  Newspaper  Promotion 
Association  here  last  week. 

In  one  survey,  in  which  286 
dealers  in  28  cities  were  inter¬ 
viewed,  it  was  found  that  83% 
had  tied  in  with  the  promotion. 
Of  these,  92%  used  the  symbol 
or  slogan  of  the  campaign  in 
their  own  advertising  and  pro¬ 
motion;  87%  ran  extra  newspa¬ 


per  advertising  or  participated 
in  dealer  association  advertis¬ 
ing;  96%  stimulated  extra  ef¬ 
fort  by  their  sales  forces;  89% 
used  displays  tied  in  with  the 
promotion;  88%  said  the  news¬ 
papers  were  helpful  to  them  in 
organizing  and  carrying  out 
their  campaigns. 

b  illing  l€»  Hepeat 

Mr.  Falasca  noted  also  that 
70%  of  the  dealers  interviewed 
said  that  if  the  promotion  were 
repeated  next  year,  with  a  new 
slogan  and  symbol,  they  would 
again  participate  in  it. 

Of  the  521  men  and  women  in 
28  cities  inteiwiewed  in  the  con¬ 
sumer  survey,  66%  of  the  men 
and  61%  of  the  women  said  they 
had  seen  or  heard  the  phrase, 
“Live  Better  By  Far  With  a 
Brand  New  Car.”  Knowledge  of 
the  slogan  was  much  higher 


among  car  owners  (69%)  than 
among  non-owners  (27%).  Of 
those  who  had  purchased  cars 
within  the  past  month,  78% 
were  aware  of  the  slogan. 

The  surveys,  both  conducted 
for  the  Bureau  by  Qualitative 
Research,  Inc.,  a  subsidiary  of 
Trendex,  lead  to  the  conclusion, 
Mr.  Falasca  said,  that  “the  pro¬ 
motion  in  these  cities  was  very 
successful  in  reaching  and  sell¬ 
ing  automobile  prospects.”  The 
inteiwiews  were  conducted  dur¬ 
ing  the  week  of  April  20,  im¬ 
mediately  following  the  promo¬ 
tion.  Cities  covered  were  pre- 
.selected  on  the  basis  of  prior 
knowledge  that  they  would  par¬ 
ticipate  in  the  campaign. 

Reports  from  newspapers  thus 
far,  the  Bureau  executive  said, 
indicate  substantial  success  in 
a  ratio  of  six  to  one.  Of  75 


cities  reported  on  thus  far,  cot- 
siderable  increases  in  both  a: 
sales  and  newspaper  advertisia 
were  shown  by  54.  In  nine  cities, 
results  were  poor  to  fair.  Be- 
ports  for  the  remaining  cities 
gave  no  measurements  of  actu! 
results. 

These  preliminary  finding. 
Mr.  Falasca  said,  bear  out  the 
reports  of  increased  auto  sales 
and  advertising  which  have  ap¬ 
peared  in  such  publications  as 
Automotive  News  and  Alexander 
Hamilton  Institute’s  “Business 
Conditions  Weekly.” 

Among  the  markets  showine 
sizable  increases  he  named  Mil¬ 
waukee,  Minneapolis,  Plainfield 
N.  .1.,  Peoria,  Ill.,  Longviev, 
Wash.,  Indianapolis,  Johnstovt. 
Pa.,  Worcester,  Mass.,  Sana 
Barbara,  Calif.,  and  the  state  of 
Iowa  as  a  whole. 


Study  Finds  Consumers  Disbelieve  Auto  Ads 


A  motivation  research  study 
on  the  effectiveness  of  1959  auto¬ 
mobile  advertising  seriously 
questions  the  per-dollar  value  of 
advertising  expenditures  by  both 
manufacturers  and  dealers. 

Conducted  by  Motivation  Re¬ 
search  Associates,  New  York, 
the  study  covered  both  domestic 
and  foreign  cars.  Emanuel  Dem- 
by,  president  of  MR  A,  revealed 
the  following  highlights  of  the 
survey : 

Highlights 

Approximately  73%  of  the 
sample  felt  car  ads  were  “dis¬ 
honest,”  “misleading,”  “all 
wrong,”  “double  talk”  or  “all 
say  the  same  thing.” 

Nevertheless,  evidence  was 
found  that  certain  “images” 
were  perceived  by  these  people 
from  the  advertising  they  re¬ 
jected. 

Nearly  2/3  of  the  sample  in¬ 
dicated  they  might  switch  makes, 
30%  to  higher  priced  cars,  15% 
to  lower  and  the  remainder  to 
others  at  the  same  pi’ice  levels. 

Car  owners  read  ads  about 
their  makes  more  intensely  than 
others. 

While  projective  tests  showed 
the  dream  car  still  to  be  “youth¬ 
ful  and  sporty,”  less  than  half 
chose  one  when  permitted  to 
“purchase”  a  car  at  any  price. 
Of  these,  40%  said  they  would 
actually  buy  a  standard  car  next. 

The  “image  ”  of  foreign  cars 
as  for  sportsmen  is  gradually 
changing.  Imported  machines 
were  seen  as  used  by  lower  and 
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upper  income  persons,  but  not 
for  the  status-driven  middle 
classes. 

Plymouth,  Ford  and  Chevrolet 
were  the  only  cars  seen  as  ac¬ 
ceptable  for  most  income  and 
status  levels. 

Pontiac,  Olds,  Ford,  Dodge, 
Plymouth  and  Chevrolet  were 
seen  as  both  upper  middle  and 


middle  class  automobile. 

Exclusively  upper  class  and 
upper  status  cars  include  Mer¬ 
cedes,  Benz,  Cadillac,  Jaguar, 
Porsche,  MG,  Volkswagen  and 
Simca. 

Most  ads  failed  to  meet  “emo¬ 
tional  expectations”  of  con- 
.sumers  that  they  would  provide 
“mental  rehearsal”  of  owner¬ 


ship  and  also  be  pleasurable 
entertainment.  This  applied  less 
to  TV  ads. 

“Power,”  once  a  highly-rated 
buying  emotion,  was  near  the 
bottom  of  a  list  of  10  emotional 
satisfactions  sought  by  car 
buyers. 

Buick  and  Chevrolet  were  in¬ 
dicated  as  cars  “most  likely  to 
be  switched  from.” 

The  study  covered  a  wide 
range  of  attitudes  toward  cars, 
from  design  to  mechanical  and 
emotional  factors:  specific  con¬ 
sumer  response  to  ads;  cars 
most  desired  if  price  were  not 
object  and  the  cars  intended  for 
purchase  by  these  consumers; 
“images”  projected  by  most  cars 
and  types  of  people  sample  sa* 
as  their  drivers;  status-levf 
represented  by  makes;  “level  of 
expectation”  for  cars  and  ads: 
emotional,  mechanical  and  de¬ 
sign  “ideals”  in  automobiles- 
and  the  cars  named  by  cot- 
.sumers  as  the  closest  appro^-' 
mation.  Included  are  20  ca-se 
histories,  with  observations  on 
brand  loyalty  and  switching- 
• 

Underwood  Drops  Esty 

Underwood  Corp.  and  Willi»J” 
Esty  Agency  have  mutuajly 
agreed  to  terminate  their  r^ 
tionship  effective  July  15.  ^ 
cision  was  reached  as  result  o 
Underwood’s  desire  to  redirec- 
its  advertising  effort  from  m^ 
consumer  media  to  specialii^ 
business  and  trade  paper  schw- 
ules. 


GOLDEN  EGG  WINNING  DISPLAY— Alice  Petersen  (left),  food 
editor,  New  York  Daily  News,  and  Clemintine  Paddleford,  food  editor. 

New  York  Herald  Tribune  and  This  Week  magazine,  inspect  Borden 
Foods  Co.'s  Super  Starlac  Golden  Egg  winning  display  at  Poultry  and 
Egg  National  Board's  annual  Poultry  Products  Booster  Day  program  in 
New  York.  This  is  third  consecutive  year  that  Starlac  Division  of  Borden 
has  won  Golden  Egg  Award  given  by  Food  Field  Reporter. 
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in  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphia 

Advertising  Offices:  Philadelphia  •  New  York  •  ChicaHo 
Representatives;  Sawyer  Fergmsom  Walker  Company  in  Detroit  •  Atlanta  •  Los  Angelet  •  San  Franciaco 
Florida  Resorts:  The  Leonard  Company  •  Miami  Beach 
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A  1^  A  I"  cessful.  “This  is  the  back  door 

i\rj\  i^awyer  approach  which  can  be  just  as 

»  deadly  to  everyone  connected 

T  T  A  J  with  advertising  as  the  head-on 

urges  Aamen  assault,  and  it  stands  a  much 

”  greater  chance  of  receiving  ju- 

Tj'*  l»-|-  dicial  sanction.”  He  cited  three 

1,  O  r  Igril  current  examples  of  the  govem- 

^  ment’s  “back  door  approach”: 

Each  battle  the  advertising  in-  3  Examples 

dustry  loses  in  Washington  or 

in  a  state  capital  is  a  battle  in  1-  Internal  Revenue  Service’s 
which  each  person  working  in  ruling,  effective  Feb.  1  of  this 
advertising  has  lost  something,  year,  which  disallows  for  excise 
according  to  John  J.  Ryan,  legal  tax  purposes  certain  manufac- 
counsel  of  the  Advertising  Fed-  turers’  cost  for  cooperative  ad- 


eration  of  America. 


vertising  campaigns ; 


Speaking  last  week  before  the  movement  to  disallow  expendi- 
Pennsylvania  Association  of  tures  for  an  ever-increasing 
Broadcasters,  Mr.  Ryan  told  the  number  of  categories  of  institu- 
radio  and  television  executives  tional  advertising  as  a  business 
that  advertising’s  battles  are  expense;  3.  Congress’  perennial 
broadcasters’  battles,  too.  “If  attempts  to  banish  the  advertis- 
we  are  convinced  that  the  adver-  ing  of  liquor, 
tising  industry  serves  no  useful  These  attacks  should  be  the 
purpose  in  our  society,  let  us  concern  of  all  broadcasters,  Mr. 
in  all  honesty  be  the  ones  to  call  Ryan  declared,  because  “under 
in  the  pall  bearers  for  our  own  our  American  system  advertis- 
funeral.  But  if  we  feel,  instead,  ing  is  the  life’s  blood  of  radio 
that  the  advertising  industry  and  television.” 
has  made  and  is  making  a  real  • 

contribution  to  our  American  Feature  Section 
way  of  life,  and,  far  from  being  myr  1  1  rk  . 

a  villain,  is  actually  the  victim  Llft-Uut 

of  a  fashionable  but  irresponsi-  Chicago 

ble  assault,  then  let  us  throw  The  Chicago  Sun-Times  has 
everything  we  have  into  the  fight  “repackaged”  its  features  to 
to  preserve  it.”  provide  for  a  pullout  feature 


of  a  fashionable  but  irresponsi-  Chicago 

ble  assault,  then  let  us  throw  The  Chicago  Sun-Times  has 
everything  we  have  into  the  fight  “repackaged”  its  features  to 
to  preserve  it.”  provide  for  a  pullout  feature 

rp  ^  ,  section  in  the  daily  issues.  The 

ax  ns  aug  it  second  section  is  called  “Family 

Mr.  Ryan,  a  partner  of  Mur-  Magazine.” 
phy.  Block,  Sullivan  and  Saw-  On  Mondays  and  Thursdays 
yer.  New  York  law  firm,  said  the  lift-out  section  leads  off  with 
the  current  tax  onslaught  “Fashion  Flair”  and  “Good 
against  advertising  takes  two  Food,”  respectively,  with  these 
forms.  “One  is  the  frontal  at-  titles  carried  in  color, 
tack  —  the  direct,  undisguised  • 

tax  on  advertising  income.  The  .  *  .  .  1 

other  is  what  we  might  term  Branham  Appointe<l 
the  flank  attack  —  the  masked  The  Branham  Co.  has  been 
tax  on  advertising  revenue.”  appointed  national  representa- 
The  devious  fonn  of  attack,  tive  for  radio  station  WGST, 
he  said,  has  been  the  more  sue-  ABC  in  Atlanta,  Ga. 


ANNOUNCING  THE  NEW  LOCATION  OF  OUR 


NEW  YORK  OFFICE 


ROOM  504 


LINCOLN  BUILDING 


60  EAST  AEnd  street 


NEW  PHONE  NUMBER  OXFORD  7-8422 


SPRINGFIELD  (MASS.)  NEWSPAPERS 


DAILY  NEWS  (P.M.) 


UNION  (A.M.) 


SUNDAY  REPUBLICAN 


The  Other  Media 

RADIO  BORROWS  DAILIES’  ‘YARDSTICK’— Mutual  Broai 
casting  System  radio  stations  throughout  U.S.  are  being  told  hw 
to  use  newspaper  yardstick  to  measure  own  local  impact.  Adaptkt 
of  newspapers’  local-to-national  linage  ratio  is  contained  in  fivfrpap 
analysis  mailed  to  MBS  afi&liates  by  network’s  research  director. 
Carolyn  Hunter.  She  compares  local-to-national  linage  ratios  of  15 
major  newspapers  in  six  geographic  areas ;  demonstrates  that  their 

five-to-one  ratio  is  closely  paralleled  by  Mutual  stations. 

*  •*•  * 

SHOE  MERCHANDISING  KIT — Vogue  magazine  will  release  to 
retail  shoe  outlets  of  the  nation  on  Aug.  13  kit  of  merchandisiii|- 
promotional  materials  on  National  Shoe  Institute-sponsored  promo 
tion,  “Shoe  Shapes  in  Brown.”  Newspaper  material  included. 

«  *  * 

MAGAZINES  REPORT  AD  GAINS — Ladies'  Home  Journal  re 
ports  first  half  ad  revenues  of  $1,961,091,  up  14.2%,  and  linage  of 
20  pages,  up  4%.  .  .  .  McCall's  reports  July  issue,  with  206  id 
columns  and  $1,320,000  in  revenues,  sets  21.2%  ad  increase;  372‘'c 
revenue  gain  over  year-ago  month.  .  .  .  June  issue  of  Playboy  shov- 
93.4%  linage  increase;  revenue  up  122%.  ...  IV Oman's  Day  chalked 
up  29.7%  gain  for  May;  showed  five-month  increase  of  29i''(. 

.  .  .  True's  linage  up  8%  for  first  five  months. 

*  «  * 

SUPER  MARKET  TV — Store-Video,  Inc.,  will  begin  national  m 
stallation  of  closed  TV  circuits  in  20,000  supermarkets  and  smaller 
food  stores  after  test  period  in  two  Grand  Union  Supermarkets  ii 
New  York  area.  Tests  begin  June  15;  involve  100  selected  nationil 
advertisers.  Product  messages  will  be  screened  to  shoppers. 

*  *  * 

‘TEA.SER’  ADS  ON  RADIO-TV? — Citing  fact  that  newspaper* 
and  magazines  are  not  similarly  restricted.  National  Association  ol 
Broadcasters  has  asked  Federal  Communications  Commission  to  re 
peal  jirohibition  against  use  of  “teaser”  ads  on  radio-TV. 

*  *  * 

NEWSPAPERS  USING  MORE  TV — Newspapers  are  making  in¬ 
creased  use  of  TV  advertising  on  local  level,  according  to  Televisioii 
Bureau  of  Advertising  survey  in  11  major  markets.  Report  b 
Broadcast  Advertisers  Reports  showed  35  newspapers  purchased 
total  of  705  spots  during  sample  week  in  fourth  quarter  of  ’58.  In 
same  week  of  ’57,  32  newspapers  purchased  626  spots,  while  in  "Sfi, 
24  newspapers  used  412  spots.  TvB  also  reports  that  more  than  125 
different  tvpes  of  advertiser  in  32  different  categories  advertised  on 
TV  in  ’58.' 

*  *  * 

MC'CALL’S  NEWSPAPER  AD  AWARDS— Fifteen  super  maritd 
operators  have  received  awards  for  outstanding  newspaper  adv« 
tising  for  ’58  in  10th  annual  competition  sponsored  by  McCdl> 

'  magazine.  Competition  drew  estimated  2.000  tearsheets  from  chain* 

*  *  « 

‘TV  GUIDE’  ADDS  COLOR  IN  PROGRAM— TF  Guide  maga¬ 

zine  now  accepting  two-color  and  black  ads  in  program  section  01 
13  of  its  regional  roto  editions;  also  inserts  for  any  or  all  of  its  51 
editions. 

«  *  * 

THE.\TER  SCREEN  ADS — Theater  screen  advertising  ^lak^ 
highest  impact  on  TV  set  owners,  reports  Theatre-Screen  Advert^ 
ing  Bureau.  Survey  showed  TV  set  owners  not  only  remembeiw 
theater  screen  ads  to  greater  degree  than  non-TV  set  owners.  W 
retained  what  they  had  seen  for  longer  period  of  time. 

«  *  « 

‘SATEVEPOSr  OFFERING  GHOST  TOWN— An  Arizona  ghost 
town,  renamed  “Ulcer  Gulch,”  being  offered  as  first  prize  in 
day  Evening  Post's  new  contest  for  advertising  and  sales  executive 
Contestants  must  complete  last  line  of  jingle.  Contest  opens  JuK 
1 ;  closes  J  uly  18.  Purpose :  Dramatize  “vitality  and  excitement  0 
Post;  create  some  humor  for  “our  influential  friends.” 

*  *  * 

NEGRO  MARKET  POTENTIAI^Johnson  Publishing  Co-, 
lishers  of  Ebony,  Jet,  Tan  and  Hue,  out  with  38-page  booklet,  “Ur^ 
Negro  Market  Potential,”  which  notes  “vast  shift”  in  purchasnf 
power,  as  well  as  consumer  habits  of  nation’s  50  large-city  marker 
Current  trend  of  white  population  is  to  move  from  city-zone  honK^ 
to  suburban  developments,  whereas  Negro  communities  are  no* 
located  primarily  in  hearts  of  big  cities. 
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THE  COPLEY  NEWSPAPER  GROUP; 

Smart  Strategy  in  the 

LOS  ANGELES  MARKET! 


MONROVIA  DAILY  NEWS  POST 
Monrovia-Duarte  News  Advertiser 

SOUTH  BAY  DAILY  BREEZE 
(Redondo  Beach,  Hermosa  Beach.  Manhattan  Beach) 
South  Bay  Breeze  Advertiser 
South  Bay  Breeze  Peninsula  Advertiser 

SAN  PEDRO  NEWS  PILOT 

San  Pedro  News-Pilot  Advertiser 

*  Included  in  the  Group  Buy,  but  not  me.nbers  of 
the  Copley  organization 


To  invade  the  sprawling  Los  Angeles  Market,  buy  the  Copley 
Los  Angeles  Group:  8  daily  newspapers,  plus  their  15  sup¬ 
plementary  weeklies,  with  a  total  circulation  of  more  than 
420,000.“^  One  order  —  at  one  discounted  rate  —  buys  the 
entire  combination! 

The  Copley  Los  Angeles  Newspapers  reach  deep  into  the 
thriving  communities  which  surround  the  city  itself.  That 
means  penetrating  coverage  of  Los  Angeles  "at  home”  .  .  . 
and,  for  test  campaigns,  a  thorough  sampling  of  income 
groups  and  buying  patterns. 


“The  Ring 


Remember,  the  Copley  Los  Angeles  Group  is  yours  with  one 
order .  .  .  one  billing  .  .  .  one  combination  rate:  $1.38  a  line. 
You  save  31%,  as  compared  with  total  individual  rates,  and 
you  get  coverage  of  31  key  communities.  What's  more,  you 
can  count  on  strong  merchandising  support  at  the  local  level. 
For  the  full,  up-to-the-minute  story  of  this  great  Group  Buy, 
contact  any  office  of  the  WEST-HOLLIDAY  CO.,  INC. 


^Circulation  total  (January  1959)  includes  102,612  A.B.C.  Daily  Paid; 
balance  Guaranteed  Controlled  Circulation. 


THE  GREATER  LOS  ANGELES  GROUP 


Los  Anqeles 


ALHAMBRA  POST-ADVOCATE 
El  Monte  Post-Advocate 
Alhambra  Post-Advocate  Shopper 


BURBANK  DAILY  REVIEW 

Burbank  Review  Shopping  News 


CULVER  CITY  STAR- NEWS 
&  VENICE  EVENING  VANGUARD 
Culver-Palms  Advertiser 
Mar  Vista  Advertiser 
Venice  Advertiser 
Baldwin  Hills  Advertiser 


© 

© 


GLENDALE  NEWS  PRESS 
Glendale  News-Press  Shopper 


INGLEWOOD  DAILY  NEWS  * 
Hawthorne  Citizen 
Lennox  Citizen 
Westchester  Citizen 


Rep  Or  Local  Staff 
For  National  Sales? 


What  can  an  advertising  rep¬ 
resentative  do  for  your  news¬ 
paper  that  you  can’t  do  for 
yourself,  and  vice  versa? 

Members  of  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers  heard  a  discus¬ 
sion  of  the  hoary  question  again 
at  the  Spring  Conference  in 
Pittsburgh  recently. 

Herbert  W.  Moloney  Jr.,  gen¬ 
eral  manager  of  Moloney,  Regan 
&  Schmitt,  Inc.  and  one  of  the 
founding  fathers  of  the  INCFO, 
explained  the  advantages  of 
having  a  nationwide  staff  of 
salesmen  contacting  sources  of 
national  linage. 

Willis  W.  Shenk,  secretary- 
controller  of  Lancaster  (Pa.) 
Neiv  Era  and  Intelligencer-Jour¬ 
nal,  detailed  benefits  that  have 
been  realized  by  having  a  nation¬ 
al  advertising  sales  staff. 

Cost  an  d  Travel 

Mr.  Moloney  had  the  floor 
first: 

“In  order  to  make  a  sale  either 
for  a  particular  market  or  a 
particular  newspaper,  you  not 


only  have  to  go  to  the  media 
department  of  the  advertising 
agency  but  also  to  the  account 
people  and  then  the  advertiser. 
You  must  cover  the  advertising 
depaitment,  the  sales  depart¬ 
ment  and  the  field  forces — the 
regional  or  divisional  managers 
and  the  district  managers.  These 
men  are  scattered  all  over  the 
United  States,  and  this  is  the 
strongest  reason  for  newspaper 
representatives.  You  never  know 
which  one  of  this  group  will  be 
the  one  to  tip  the  scales.  There¬ 
fore  all  of  them  must  be  culti¬ 
vated  and  sold. 

“We  believe  that  a  newspaper 
representative  should  be  the 
.sales  aim  of  the  newspaper  it 
represents  for  all  contacts  out¬ 
side  of  the  city  of  publication  or 
beyond  a  50-mile  radius  of  the 
city. 

“No  man  from  a  newspaper 
can  get  to  know  people  all  around 
the  country  on  the  same  basis 
that  a  man  who  is  assigned  to 
the  particular  account  perman¬ 
ently  can.  The  man  who  continu¬ 
ally  calls  has  a  better  opportun¬ 


ity  to  work  with  these  contacts 

than  one  from  a  newspaper  who  Seenian  Bros.  Buys 
comes  around  only  when  there  Seabrook  Farms 
is  a  problem. 

“When  the  newspaper  repre-  Control  of  Seabrook  Fanti> 
sents  itself,  the  full  burden  of  Seabrook,  N.  J.,  which 

maintaining  the  sales  contacts  places  57%  of  its  $1,720, OOi 

falls  on  the  man  from  the  one  advertising  budget  in  news- 

newspaper.  If  the  job  is  to  be  papers  to  proimte  its  line  of 

done  correctly,  a  great  deal  of  frozen  foods  (E&P,  May  16, 

traveling  is  entailed,  which  ^st  week  was  sold 

makes  the  total  cost  almost  pro-  ^  Seeman  Brothers,  Inc.,  Nev 

hibitive  for  the  average  news-  $3,00(),000. 

p^pgj.  Seeman  Brothers,  a  food 

“In'  regard  to  cost,  the  old  distributor,  said,  “It  is  oui 

saying,  ‘You  get  what  you  pay  intention  to  continue  the  pres 

for’  is  all  too  ti-ue.  There  are  operating  management 

two  methods  of  payment.  One  is  Seabrook 

the  percentage  of  the  total  na-  rarms. 
tional  revenue,  and  the  other  is  — 

on  a  flat  fee  basis.  I  like  the  market.  We  pointed  out  to  these 
percentage  of  commission  basis  sales  organizations  that  if  they 
best,  because  it  gives  the  rep  an  were  to  get  their  full  share  of 
incentive  to  do  better.  Many  the  Lancaster  business  they 

newspapers  fail  to  understand  would  have  to  persuade  theii 

this,  so  they  are  on  a  flat  basis,  manfacturers  to  have  local  ad- 
where  they  couldn’t  possibly  af-  vertising  support  in  our  market, 
ford  a  maximum  creative  s.rles 

operation;  they  are  paying  only  Ijincasier  Market 

for  a  sei-vice  operation,  not  a  addition,  we  are  constantly 

.sales  operation.  .  .  traveling  men  throughout  all 

This  in  turn  reflects  itself  in  pi,;i 


I,jinea!iter  Market 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


loi  a  sei-vice  operation,  not  a  addition,  we  are  constantly 

.sales  operation.  .  .  traveling  men  throughout  all 

“This  in  turn  reflects  itself  in  di.stributing  points  Phil 

the  amount  of  work  a  represen-  ^delphia,  Baltimore,  Washing 
tative  firm  can  do  on  the  overall  Harrisburg.  We  al*' 

problem  of  newspaper  versus  ^ 

other  media.  The  first  job  of  ^  Chicago,  Detroit,  New 

each  lep  is  to  get  as  much  of  York,  etc.  to  contact  the  manu- 
the  business  that  is  out,  for  his  facturers  and  their  advertising 
particular  papers.  But  unless  the  ^ies.  Thev  bring  the  agency 
business  ^es  into  newspapers  to  of ‘information  about 

begin  with’  each  newspaper  suf-  Lancaster  market  and  what 
fers.  Therefore  a  certain  amount  They  al.so  have  an 

of  time  should  also  be  spent  by  intimate  working  knowledge  of 
each  representative  working  newspapers,  their  coverage 
creatively  on  the  basic  indu.stry  features,  editorial  policies,  make 
problem.  etc.  They  talk  only  one  sub- 

Cruss-Koois  Selling  ject— the  Lancaster  market  and 

the  Lancaster  newspapers  which 
Mr.  Shenk  opened  by  saying  sei-ve  this  market, 
the  decision  to  go  it  alone  with-  “After  we  inaugurated  this 
out  a  representative  was  made  pjan,  our  national  sales  volume 
some  16  years  ago.  He  con-  g,.ew  rapidly.  In  1957,  we  car- 
tinued:  ried  over  2.5  million  lines  of 

“We  realized  that  most  news-  national  advertising.  Our  losses 
paper  representatives  have  to  1953  were  less  severe  than 
house  a  sizeable  list  of  news-  those  shown  by  most  daily  news¬ 
papers  to  support  their  opera-  papers,  leaving  us  with  better 
tion.  We  also  knew  that  to  do  an  than  2.1  million  lines— compared 
effective  job  for  their  full  list  of  with  775,000  in  1942,  when  this 
papers  they  would  have  to  sell  program  started.  Over  the  last 
each  and  every  market  separ-  fiyg  years,  the  cost  of  our  na- 
ately.  We  also  know  that  most  tional  advertising  department 
manufacturers  rely  on  their  dis-  averaged  10.9  percent  of  ea<“l' 
trict  sales  offices  to  obtain  dis—  advertising  dollar  received,  net 
tribution  and  to  hold  their  sales  of  agency  commissions  and  dis 
position  in  each  respective  count.’’ 
market.  We  also  knew  that  a  • 

jobber  or  broker,  in  order  to  hold  c  .  r-  c  »• _ _ 

his  franchise,  must  do  a  satis-  ^P®***^  Section 
factory  merchandising  and  sales  Salt  Lake  City,  Utah 

job  to  retain  the  account.  “Sports  Car  on  Parade”  w^ 

“We  decided  to  put  our  em-  the  title  of  a  16-page  tabloid 
phasis  on  national  selling  at  the  insert  in  May  13  issues  of  the 
grass-roots  level.  We  hired  five  Desert-News  and  the  Salt 
men  for  our  national  advertising  Tribune.  The  section  was  issue- 
sales  department  and  gave  them  in  conjunction  with  the  thiw 
responsibility  for  working  and  annual  Great  Salt  Lake  sports 

counseling  with  the  district  car  road  races.  Sport  car  dealer? 

branch  offices,  jobbers,  brokers  and  accessory  manufacture!? 
and  wholesalers  serving  our  ran  ads. 
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Get  the  1959  Consolidated  Consumer  Analysis 
showing  product  use,  brand  positions  and  trends 


The  Nth  annual  edition  of  the  Consolidated  Consumer 
Analysis  brings  you  a  nation-wide  picture  of  shopping 
habits  with  21-market  comparisons  in  125  product  classifi¬ 
cations,  including  brand  positions,  a  three-year  trend  in 
product  use  and  median  product  use.  This  140  page  digest 


of  21  Consumer  Analysis  surveys  shows  the  competitive 
situation,  consumer  acceptance  and  sales  potentials,  as 
well  as  basic  data  on  population,  households,  income  and 
retail  sales  in  each  of  the  21  markets 


SL’B-JKCTS  rOVERKI) 

FOOD  PRODUCTS:  Baby  foods,  bacon,  cof- 
fe.  cake  mix,  pancake  and  waffle  mix,  dog 
food,  frozen  foods  (beef,  chicken  and  turkey 
pies;  Chinese  foods:  fruit  and  berry  pies;  vege¬ 
tables),  frozen  orange  juice,  margarine,  soda 
crackers,  tuna  fish,  wieners,  peanut  butter. 

SOAPS,  ALLIED  PRODUCTS:  Bleaching 
fluid  and  powder,  laundry  starch,  scouring 
clean.sers;  toilet  soap;  soaps  and  cleaning 
agents  for  dishes,  fine  fabrics,  laundry,  lino¬ 


leum  or  tile  fliMirs.  walls,  woodwork;  floor  wax. 

DRUGS,  TOILETRIES:  Antacids,  deodorant, 
facial  cream,  facial  tissues,  hair  spray,  hair 
tonic  and  dressing,  lipstick,  headache  remedies, 
home  permanent  waves,  nail  polish,  shampoo, 
electric  shavers,  shaving  cream,  tooth  paste, 

BEVERAGES:  Beer,  wine,  soft  drinks. 

.MISCELLANEOUS:  Which  day  most  grocer¬ 
ies  are  bought,  housewives  working,  family 
income,  composition  of  family,  girdles,  bras¬ 


sieres,  cigarets,  cigars,  paper  napkins,  toilet 
tissue,  aluminum  foil,  air  line  travel,  vacation 
plans,  transpornition,  paper  towels. 
AUTOMOTIVE:  Automobile  owenrship; 
plans  to  buy,  new  and  used,  by  make;  own 
second  car,  make,  model,  new  or  used;  gaso¬ 
line,  oil,  tires. 

HOMES.  APPLIANCES:  Washing  machines 
and  dryers,  dishwashers,  cooking  ranges,  re¬ 
frigerators,  food  freezers,  power  mowers,  home 
owners,  painting,  television. 


Get  your  copy  from  one  of  the  newspapers 
or  their  representatives 


Editor  a:  publisher  for  May  30,  1959 


To  help  you  sell  in  21  important  markets 


Chicago  Daily  News 

The  Columbus  Dispatch-Ohio  State  Journal 
Denver  Post 

Duluth  Herald  and  News-Tribune' 

The  Fresno  Bee 

Honolulu  Star-Bulletin 

The  Indianapolis  Star  and  News 


Long  Beach  Independent  and  Press-Telegram 

The  Milwaukee  Journal 

The  Modesto  Bee 

Newark  News 

The  Omaha  World-Herald 

Oregon  Journal  (Portland) 

Phoenix  Republic  and  Cia/ette 


The  Sacramento  Bee 
The  Salt  Lake  City  Tribune 
and  Deseret  News 
The  San  Jose  Mercury  and  News 
The  Seattle  Times 
St.  Paul  Dispatch  and  Pioneer  Press 
The  Washington  Star 
Wichita  Eagle 


New  Marlin 
Cigaritos  in 
37  Markets 

Dittroit 

Following  a  successful  six- 
week  campaign  (via  Maxon, 
Inc.)  in  test  markets,  DWG 
Cigar  Corp.  has  introduced  its 
new  Marlin  brand  of  small 
cigars  in  37  key  cities  through¬ 
out  the  midw'est  and  California. 

Marlin  newspaper  announce¬ 
ment  ads  in  600-line  and  330- 
line  siees  are  appearing  in  Chi¬ 
cago,  Cleveland,  Columbus,  De¬ 
troit,  St.  Louis  and  Los  An¬ 
geles,  and  are  scheduled  to  start 
June  1  in  Pittsburgh,  Milwau¬ 
kee,  Madison,  Omaha  and  other 
metropolitan  centers. 

Marlin  Cigaritos  have  a  filter, 
come  in  20-per-pack  king  size, 
and  will  sell  for  30c. 

DWG  has  also  stepped  up  its 
advertising  on  other  brands. 

‘Pick-A-Pair’  Repeat 

Anheuser-Busch  will  repeat 
its  “Pick-A-Pair”  Budweiser 
beer  promotion  during  June  and 
July,  supported  by  media  sched¬ 
ule  (via  D’Arcy  Advertising  Co.) 
totaling  $2,800,000  for  adver¬ 
tising,  merchandising  and  sales 
promotion. 

Some  178  separate  insertions 
will  run  in  89  major  metropoli¬ 
tan  markets.  Parade  will  run 
full-color  pages  in  its  65  cities 
on  June  14  and  July  12.  Ameri¬ 
can  Weekly’s  30  markets  will 
see  “Pick-A-Pair”  ads  on  June 
7  and  28.  Leading  independent 
Sunday  magazines  will  run  spe¬ 
cial  schedules.  Other  media  in¬ 
clude  consumer  magazines, 
radio-TV,  and  outdoor. 

Papers  Form  ‘Backbone* 

Newspapers  in  major  mar¬ 
kets  across  the  country  form  the 
backbone  of  National  Distillers’ 
1959  advertising  for  Old  Crow. 


Four-color  magazine  ads,  point- 
of-purchase  and  direct  mail 
round  out  the  camaig^i. 

Ralston  Co-op  Campaign 

Ralston  Purina  Co.  has  an¬ 
nounced  a  new  co-op  ad  promo¬ 
tion  program  in  which  newspa¬ 
pers  can  share.  New'spapers  hav¬ 
ing  a  Purina  dealer  in  their 
area  are  urged  to  contact  him  to 
help  set-up  program.  Purina  is 
offering  to  match  every  dollar 
the  local  dealer  spends  in  news¬ 
papers. 

*  *  * 

Renault  in  Dailies 

Newspapers  in  170  cities,  a 
TV  spectacular  and  10  maga¬ 
zines  will  be  used  by  Renault, 
Inc.  in  a  campaign  (via  Need¬ 
ham,  Louis  &  Brorby,  Inc.)  to 
push  sales  of  the  French  car 
in  the  U.  S. 

In  cooperation  with  NBC-TV, 
Renault  bought  space  in  215 
new'spapers  to  announce  the 
May  22  TV  spectacular,  “Kovacs 
on  Music,”  sponsored  by  Re¬ 
nault  of  France.  The  magazine 
program  broke  May  25. 

Renault  Dauphine,  distributed 
in  four  Western  states  by  John 
Green  Corp.  is  underway  on  a 
campaign  (via  Promotional  Ad¬ 
vertising,  Inc.,  Los  Angeles) 
using  a  total  of  25,000  lines  of 
ads  in  eight  Southern  California 
dailies.  Wall  Street  Journal, 
Christian  Science  Monitor,  and 
Motorcar  magazine. 

• 

Moran  &  Fischer 
Names  Ad  Agency 

Moran  &  Fischer,  Inc.  repre¬ 
senting  150  weekly  major  market 
newspapers  has  appointed 
Galbraith-Hoffman  Advertising 
New  York,  as  their  agency  ef¬ 
fective  June  1. 

Moran  &  Fischer,  Inc.  have 
offices  in  New  York,  San  Fran¬ 
cisco,  Dallas,  Chicago  and  De¬ 
troit.  Their  weekly  papers  are 
located  in  major  buying  markets, 
but  cover  areas  not  usually 
reached  by  metropolitan  dailies. 


Morning  •  Evening  •  Sunday 


Space  Buyer.  ..F.Y.  I 

SMARTEIST  DRESSERS — Fashion  experts  from  downtown  store 
will  judge  a  style  contest  which  the  Cleveland  (Ohio)  News  is  cos 
ducting  to  find  “the  smartest  dressers”  on  Euclid  Avenue,  heart# 
the  shopping  district. 

*  *  * 

BANKING  ON  COLOR — Two-color  copy  is  running  in  37  (jt 
fornia  dailies  for  First  Western  Bank  and  Trust  Company’s  “Ready- 
Credit”  service.  Ads  are  seven  columns  by  18  inches.  Black-and-white 
schedule  has  1,000  line  ads.  Use  of  color  followed  unusual  success 
of  Bank  of  America’s  credit  card  promotion  with  spot  of  color. 

*  *  * 

FOOD’S  THE  WORD  IN  SEPTEMBER  —  The  food  field  hu 
voiced  full  endorsement  to  the  Bureau  of  Advertising’s  “Better 
Meals  Build  Belter  Families”  promotion  to  run  Sept.  14-26.  Sales¬ 
men  from  1,000  dailies  will  call  on  food  wholesalers  and  distributors 
with  complete  line  of  ad  ideas. 

A  NEWSPAPER  HAS  CLASS — An  editorial  cartoonist  has  beee 
elected  a  Fellow  of  the  American  Academy  of  Arts  and  Sciences. 
He  is  Herbert  Block  (Herblock),  whose  home  base  is  the  ITashiiif- 
ton  (D.C.)  Post  and  Times-Herald. 

*  *  * 

THE  WOOLWORTH  STORY — Public  Relations  department  ol 
F.  W.  Woolworth  Co.  has  put  into  a  brochure  the  articles  which 
Nate  White,  business  editor  of  the  Christian  Science  Monitor,  as¬ 
sembled  on  the  five-and-dime’s  80  years  of  progress.  The  bylines 
went  to  Woolworth’s  president,  Robert  C.  Kirkwood,  and  the  British 
firm’s  chairman,  R.  John  Berridge. 

*  *  * 

TOP  PRIZE — It  was  a  page  newspaper  ad  for  Coney  Island.  ItK- 
that  won  the  grand  award  of  the  Fifth  District  Conference,  .\dver- 
tising  Federation  of  America,  for  Chester  C.  Moreland  Ciompany  oi 
Cincinnati. 

» 

RATE  ADJUSTMENT  IDEA— Murray  C.  Hotchkiss,  co-publisher 
of  the  Levittown  (Pa.)  Daily  Courier,  believes  that  newspaper  ad¬ 
vertising  rates  should  be  adjusted  in  relation  to  net  paid  circulatioi 
as  often  as  quarterly.  Adjustments  for  cost  increases  in  publishini 
should  not  be  made  oftener  than  every  12  or  18  months,  in  his  view. 

•*  •*  * 

MILLION  DOLLAR  BUILDERS— 57  Chicagoland  builders  sold 
more  than  a  million  dollars  in  new  homes  in  1958.  Each  received  a 
citation  from  the  Chicago  Tribune. 

*  *  * 

CONSTRUCTION  BOOM — Spokane  (Wash.)  Spokesman-Revitt 
and  Daily  Chronicle  (160,000  combined)  tell  about  a  two-billio»- 
dollar  building  boom  in  the  area.  Principal  items  are  a  ballistics 
missile  base,  three  dams  and  a  freeway, 

TIME  TO  RE-TIRE — When  you  speak  about  auto  accessory  ad¬ 
vertising  in  Los  Angeles  you  talk  about  the  Big  Four — Firestone 
(Goodrich,  (Goodyear  and  Shears,  Roebuck.  They  placed  over  800.00® 
lines  in  newspapers  there  last  year  Los  Angeles  Examiner  brochure 
shows  the  breakdown. 

*  *  * 

READER  INTEREST — Most  newspaper  readership  studies  con* 
up  with  a  high  percentage  in  favor  of  local  news.  Something  diff®' 
ent  has  been  disclosed  in  a  survey  of  the  Fayetteville  (Ark.)  h’om- 
west  Arkansas  Times  which  was  supervised  by  William  J.  G®®" 
Journalism  teacher.  While  58%  of  the  readers  checked  local  and 
regional  news  as  of  primary  interest,  54%  noted  national  and  inttf- 
national  news  as  of  primary  interest.  And  81%  of  those  who  listM 
only  television  as  their  primary  news  source  also  subscribe  to  tw 
Times.  44.5%  said  they  read  the  paper’s  editorials  regularly. 

*  *  * 

:  SOMETHING  UNUSUA^-On  May  18  the  DetroU  (MidO 

Times  saluted  the  arrival  of  the  first  ship  from  Israel  via  the  S- 
!  Lawrence  Seaway  by  publishing  a  special  Souvenir  Edition,  welcoin- 
1  ing  Capt.  Theodore  Lewin  in  Hebrew  headlines  and  text. 

-N.  *  -» 

CITY’S  STORY — A  dozen  locally-based  industries  bought  pn^ 
in  the  32-page  roto  supplement  of  the  Springfield  (Mass.)  Sitnw 
j  Republican,  May  17,  which  contained  the  annual  report  of  t®* 
City  Government. 
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THE  VALLEJO  TIMES-HERALD'S 
■  ■  —  SPORTS  EDITOR  ■  '■■■■- 


Something  New  Added 
To  T-H  Sports  Scene 


MORE  complicated  than  a  triple 
steal,  as  effective  as  a  bases-loaded 
homerun  and  as  fast  as  an  umpire’s 
thumb. 

That’s  The  Associated  Press 
national  sports  wire  network — embrac¬ 
ing  400  cities  and  covering  more  than  32,000  miles — 
which  delivers  the  fastest  and  most  up-to-date  coverage 
of  the  world  of  sports. 


Thus  it’s  with  evident  pride  that  we’ve  ac¬ 
cepted  the  invitation  to  make  announcement  this 
morning  that  the  Times-Herald  has  joined  the 
fraternity  of  AP  sports  wire  members — AND,  even 
more  noteworthy,  has  gone  a  step  beyond  in  its 
desire  to  keep  readers  informed  by  installing  the 
modern  miracle  of  engineering;  the  teletypesetter 
circuit. 


In  22  years,  man  and  boy,  with  this  new.spaper 
we’ve  never  had  any  one  particular  new  facility  hit  us 
with  the  impact  occasioned  this  week  by  the  addition 
of  new  teletypesetting  equipment.  And  we’ve  been  with 
the  Times-Herald  through  some  mighty  wondrous  addi¬ 
tions  down  through  the  years,  such  as  giant,  high-speed 
presses,  magic-like  Wirephoto  machinery,  etc.  Every¬ 
thing  instituted  by  Publisher  Luther  Gibson  to  present 
a  better  product  for  a  more-informed  community. 

Overall,  the  addition  of  the  new  equipment  will  help 
provide  more  copy  in  the  complete  spectrum  of  sports 
. .  .and  with  some  of  the  world’s  greatest  sports  writers 
in  the  business  by-lining  the  copy. 

In  addition  to  AP’s  national  coverage,  enormous 
foreign  service  is  provided  to  bring  in  sports  news  of 
interest  to  readers  from  every  corner  of  the  globe. 

You  name  the  top  writers,  and  it’s  a  good  bet 
they’re  on  the  AP  roster  .  .  .  from  Sports  Editor  Ted 
Smits  right  on  through  such  “names”  as  Jack  Hand, 
a  specialist  in  boxing  and  baseball;  Whitney  Martin,  a 
feature  WTiter  with  an  unusually  deft  touch ;  Will 
Grimsley.  golf  and  tennis;  Murray  Rose,  swimming  and 
boxing;  Jack  Stevenson  and  Bob  Meyers,  Pacific  Coast 
“specialists” ;  John  Chandler  and  Orlo  Robertson,  horse¬ 
racing;  and  Hugh  Fullerton,  Jr.,  football  and  golf,  to 
name  just  a  few*. 
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AFA  Will  Explore  Anti- Ad  Legislation 


Solutions  to  advertising’s  two 
l^ersistent  problems  —  education 
in  advertising  and  anti-adver¬ 
tising  legislation — ^wdll  be  the 
major  concem  of  the  Advertising 
Federation  of  America’s  Board 
of  Directors  when  it  meets  in 
Minneapolis  on  June  7,  opening 
<lay  of  the  Federation’s  55th 
Annual  Convention. 

Radical  approaches  to  each 
problem  will  be  proposed  to  the 
Board.  Action  of  sweeping  sig¬ 
nificance  may  result. 

An  indication  of  the  scope  of 
the  proposals  was  revealed 
earlier  this  month  by  AFA 
Board  Chairman  Robert  M. 
Feemster,  Chairman  of  the  ex- 
iMjutive  committee  of  the  Wall 
Street  Journal.  He  announced 
that  propo.sals  to  build  the  AFA 
into  “a  lighthouse  and  signal 
tower  for  the  entire  advertising 
industry”  would  be  presented  to 
the  AFA  Board  in  June. 

The  suggestions  call  for: 

A  ‘‘sub.stantial  increase”  in 
.\FA’s  Washington  staff  and  the 
work  done  there.  An  AFA  oper¬ 
ating  budget  three  times  greater 
than  current  annual  expenses. 
-A.  saturation  canvass  for  the 
money  required,  perhaps  through 
a  “poppy  day”  for  advertising. 


AD  LEADERS.  GOVERNMENT  OFFICIALS  CONFER— C.  James  Proud 
(left),  president  and  general  manager,  Advertising  Federation  of 
America,  and  Robert  M.  Feemster  (right),  AFA  board  chairman  and 
chairman  of  the  executive  committee  of  the  Wall  Street  Journal,  met 
recently  with  West  Virginia  Governor  Cecil  H.  Underwood  (second  from 
left)  and  FTC  Commissioner  Sigurd  Anderson  in  Huntington,  W.  Va.. 
at  AFA  Hfth  District  Convention. 


thoroughly  and  not  fast  enough. 

“We  need  a  staff  that  can  keep 
a  reservoir  of  information  avail¬ 
able  to  members  of  Congress,  a 
staff  that  can  furnish  complete 
and  accurate  data  on  the  adver¬ 
tising  field  at  .short  notice. 

“The  staff  the  committee  has 
in  mind  would  seek  and  locate 
these  facts  and  distribute  them. 


It  would  rejwrt  promptly  and 
cogently  to  the  whole  industry 
on  legislation  and  other  members 
in  the  nation’s  capital  that  affect 
advertising.” 

AFA  President  C.  James 
Proud  said  that  the  proposals 
mentioned  by  Mr.  Feemster  en¬ 
compass  both  erlucational  and 
legi.slative  problems.  He  reported 


that  a  special  Federation  com¬ 
mittee  has  been  studying  the 
legislative  reporting  service  ii 
Washington  for  several  months. 
The  committee’s  complete  repor. 
will  be  made  to  the  Board  in 
Minneaiwlis,  June  7. 

At  its  meeting  in  New  Yoii 
March  20,  the  Board  approved 
the  establishment  of  a  new  edu¬ 
cational  ai-m  for  AFA,  to  be 
known  as  the  Bureau  of  Educa 
tion  and  Research.  Next  month 
in  Minneapolis,  according  to  Mr. 
Proud,  the  Board  will  weigh 
several  compatible  proposals  for 
implementation  of  the  new  Bu¬ 
reau. 


Upx'oming  Points 

Among  the  points  to  be 
covered:  Hiring  a  full-time  di- 
rt'ctor  of  the  Bureau.  Launchinu 
a  program  to  create  a  ne« 
healthy  and  truthful  image  of 
advertising  in  the  schools,  col¬ 
leges,  and  universities  of  Arne; 
ica.  Conducting  a  program  b 
attract  new  blood  into  adver¬ 
tising  from  the  universities- 
where  competition  for  talent  i? 
keen  and  advertising,  as  a  de¬ 
sired  career,  low  on  the  totem 
pole. 


S400,000  Fund 

“I’m  recommending  the  $400,- 
000  fund-raising  campaign  and 
the  committee  is  considering  it,” 
Mr.  Feemster  said. 

As  to  the  future  operation  in 
Washington,  Mr.  Feemster  said 
only:  “The  committee  will 
recommend  that  the  staff  be 
.substantially  increased.  We’ll 
take  larger  quarters,  too.”  The 
present  AFA  operation  in  the 
nation’s  capital,  he  said,  is  too 
skimpy  in  these  times  when  ad¬ 
vertising  tax  bills  and  other 
r  egulatory  measures  keep  drop¬ 
ping  into  the  legislative  hoppers. 
“We’re  not  doing  enough  in 
Washington,  we’re  not  doing  it 


Institutional  Ads  Target  Of 


Forces  are  at  work  to  extend 
current  tax  regulations  on  ad¬ 
vertising  to  include  institutional 
and  public  relations  expenditures 
by  corpoi'ations,  according  to 
Bert  Goss,  president.  Hill  & 
Knowlton,  Inc. 

In  a  warning  sounded  last 
week  at  the  16th  annual  meeting 
of  the  Wine  &  Spirits  Whole- 
salei’s  of  America  in  New  York, 
Mr.  Goss  noted  that  present  In¬ 
ternal  Revenue  regulations  dis¬ 
allow  as  deductions  all  outlays 
to  oppose  specific  legislation 
curbs  or  penalties  on  business. 


“But  those  anxious  for  more 
tax  revenue  or  seeking  to  throttle 
business  are  not  satisfied,”  he 
said.  “Their  next  goal  is  to  dis¬ 
allow  costs  for  advertising  and 
other  expenses  that  are  ‘in¬ 
directly’  related  to  legislation. 
Once  such  an  application  is  sus¬ 
tained,  it  is  difficult  to  see  where 
the  drive  for  disallowance  can 
and  will  stop.” 

Names  Targets 

Mr.  Goss  cited  the  following 
types  of  ads  that  are  being  made 
targets:  those  that  defend  free 
enterprise;  that  explain  indus¬ 
try  practices  and  customs  criti¬ 
cized  by  Congress,  and  those  that 
attack  labor  abuses.  He  added 
that  there  are  those  who  w’ant 
to  disallow  costs  of  contributions 
to  associations  and  organizations 
disseminating  information  about 
legislation  affecting  business. 
The  liquor  industry,  with  local 
option  fights  on  its  hands,  “faces 
the  toughest  problems  of  all,” 
Mr.  Goss  said. 

As  things  now  stand,  he  con¬ 
tinued,  many  tax-exempt  groups 
can  spend  freely  for  anti-busi¬ 
ness  activities.  Business  cannot 
answer  them  or  counter  their 
proposals  without  spending  from 
profits  after  taxes.  He  called  it 
“spending  $2  for  $1  job.” 


New  Taxes 

Mr.  Goss  said  that  inasmuch 
as  the  possibility  of  getting  an 
immediate  change  in  tax  regula¬ 
tions  is  slight,  business  should 
ponder  this  question:  “Would 
advertising  and  public  relations 
campaigns  devoted  to  desirable 
and  allowable  purposes,  carried 
out  week  in  and  week  out,  con¬ 
sistently  and  effectively,  elimin¬ 
ate  the  need  for  short-term  and 
heavy  expenses — not  allowable 
as  costs  to  fight  unfair  legisla¬ 
tion  and  referendum  measure 

“Almost  surely,”  he  said, 
“long-term  and  good-will-build¬ 
ing  advertising  and  public  il¬ 
lations  activities  should  help  win 
legislative  and  initiative  and 
referendum  battles  of  business 
Secondly,  can  Chamber  of  Com¬ 
merce  and  trade  associations 
carry  on  many  activities  that 
will  diminish  the  legislative 
problems  of  business?  It  seems 
likely  they  can.” 

Mr.  Goss  concluded: 
combination  of  long-term  insti¬ 
tutional  advertising  and  public 
relations,  together  with  encour¬ 
agement  of  regular  employes  to 
assume  the  job  of  building  * 
better  business  climate,  seems  to 
be  the  most  practical  and  econ¬ 
omical  way  to  reduce  the  bun- 
dens  imposed  by  the  tax  regula¬ 
tions.” 
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NEA  IS  DOING  A  TERRIFIC  JOB  FOR  US 


J.  RAY  HUNT 


"We  started  NEA  Feature  Service  in  the  Philadelphia  DAILY  NEWS 
January,  1958,  because  we  know  that  good  features  sell  newspapers. 

"The  Philadelphia  DAILY  NEWS  is  a  streamlined  newspaper 
designed  for  busy  young  adults.  And  NEA's  attention-getting 
and  interest-winning  modern  features  are  an  excellent  supple¬ 
ment  to  our  specialized  local  coverage. 

"DAILY  NEWS  circulation  gain  in  the  15  months  since  we  started 
NEA  is  70,546  copies,  a  rise  of  over  44%.  And  in  April,  we 
again  hit  an  all-time  high,  230,706  daily  copies,  the  fifth 
successive  all-time  high  in  less  than  a  year. 

"We  not  only  say,  we  have  the  figures  to  prove  that  NEA 
is  doing  a  terrific  job  for  us."  ^ 


MANAGING  EDITOR 


To  see  what  NEA  Feature  Services  can  do  for  your  newspaper  write 


1200  West  Third  Street  Cleveland  13,  Ohio 
461  Eighth  Avenue  New  York  1,  New  York 


Katz  at  86 
Decries  Ad 
Discounts 


is  8  tod  new  w 


From  R«fcin  I  AutHorfxed 
Mew  Cor  Dooierw 


World  Wide 
Adds  Clients, 
Offices 


A  slim,  youthful  looking  yet 
elderly  man  strode  at  a  quick 
clip  into  his  office  the  other  day. 
You’d  never  suspect  that  George 
R.  Katz,  chaiiman  of  the  board 
of  the  Katz  Agency,  was  86  on 
May  21.  He  was  born  in  San 
Francisco  at  the  actual  site 
where  the  Examiner  building 
now  stands. 

The  Katz  Agency  represents 
TV  and  radio  stations  as  well  as 
newspapers  within  competitive 
departments.  Eugene  Katz  is 
president  of  the  finn  that  his 
grandfather,  Emmanuel  found- 
^  in  1888. 


,  ^  r  World  Wide  Information  Serv- 

)®  ‘£i^  *  ices.  New  York,  which  marks  its 

■  ?  K.«  w«»  ^  first  anniversary  June  9,  this 

•i?7  ■(SiljliS  week  announced  acquisition  of 

,  several  new  clients  and  the  open- 

_  •  ■  ~,T  ,  ing  of  additional  office.s. 

V’SSTfc  Richard  W.  Hubbell,  presi- 

immi*  .  dent,  said  the  new  clients  in- 

'  iir'  ■  elude:  New  York  Stock  Ex- 

^  1  change,  Bache  and  Co.,  Radio 

^  M  yon  and  Eckhardt,  Carl  Byoir 

enclc  (Md.)  News  ( left)— recently  made  good  use  of  ad  elements  trom  A<c5ocinte«!  Hill  md  KnLl. 

United  States  Steel  Corp.'s  Steelmarit  Giftime  Newspaper  Service.  nr  r-  •  i  t  j. 

Times  took  875-line  ad  promoting  new  cars  as  gifts  and  turned  it  into  McCann-Enckson,  InterM- 

full-page  sponsored  by  10  car  dealers.  News  used  eight-column  Mothers  tional  Nickel  Co.,  and  ACF  In- 
Day  page  heading  and  sold  full  page  to  12  local  merchants.  dustries. 

- Mr.  Hubbell  said  that  new 

Jnfortunately,  the  average  “What  publishers  would  lose  business  offices  have  been  estab- 


p  „  f  tv,  “Unfortunately,  the  average  “What  publishers  would  lose  business  offices  have  been  estab- 

tieorge  Katz  comes  to  the  publisher  does  not  appreciate  in  discounts  just  would  never  be  lished  in  London,  Rome,  Cairo, 

office  oaily  and  keeps  keenly  product,  made  up  by  the  volume.  New  Delhi,  Buenos  Aires  and 

tVi^^  -  ^  on  in  He  doesn’t  get  enough  from  local  “Some  people  point  to  dis-  Bombay. 

tne  newspa^r  world.  A  regular  advertisers,  to  say  nothing  about  counts  allowed  by  TV  and  radio.  Acquisition  of  these  new  ac- 

reader  of  Editor  &  Pubush®,  national  advertisers.  He  foreets  And  riffht  now  radio  and  TV  are  counts  swells  to  100  the  total 


tne  newspa^r  world.  A  regular  advertisers,  to  say  nothing  about  counts  allowed  by  TV  and  radio.  Acquisition  of  these  new  ac- 
reader  of  Editor  aFubush®,  national  advertisers.  He  forgets  And  right  now  radio  and  TV  are  counts  swells  to  100  the  total 
ne  said  he  has  not^  with  mis-  merchant  needs  doing  all  they  can  to  simplify  number  of  clients  picked  up  by 

givings  recent  insistence  by  ad-  newspaper  at  least  as  badly  their  rate  stnictures.  Radio  and  World  Wide  since  its  organiza- 
vertisers  and  agencies  on  dis-  as  the  newspaper  needs  the  local  TV  offer  nothing  of  value  for  tion  growing  out  of  the  consoli- 


count  incentives’’  for  national  advertising  the  merchant  places,  newspapers  to  copy.  dation  last  year  of  United  Press 

Sver  Sheii^E&P  Maro?’  “Now  along  come  national  ad-  “Newspapers  should  charge  and  International  News  Serv- 

,  E&P,  May  9).  asking  for  discounts,  the  full  fair  worth  for  their  ad-  ice  (E&P,  July  5,  58,  page  37). 

Birthday  Message  Some  publishers  are  boosting  vertising  space  and  use  the  fair  Assienments 

.  ,  .  their  national  rates  and  then  Pi*ofit  to  improve  their  product, 

Mr.  Katz  chose  to  warn  adding  the  discounts  in  order  to  engage  better  men,  use  better  Mr.  Hubbell  said  that  of  the 
against  any  trend  back  to  volume,  and  i"ore  intelligent  efforts  to  total  number  of  clients  now 

sliding  scales  as  his  86th  gut  space  buyers  are  not  fools,  sell  their  undeniably  great  medi-  served,  30%  are  ad  agencies, 

birthday  message  to  the  trade,  discount  such  discounts  at  urn.”  30%  advertisers,  10%  PR  firms, 

“It  should  be  understood  right  a  glance  *  media,  10%  trade  maga- 

away,  despite  such  demands,  ..Consider  what  would  happen  Clorox  Using  500  ^ines,  and  10%  are  miscellane 

that  no  advertiser  will  ever  buy  -  r  .  ■  \  »  ous  accounts.  He  added  that  m 

j-  •  in  the  case  of  certain  regular  IJaillPS  Ill  Uoiltest  nr  u  vi’- 1  >  c  ..  -  ..c  nn 

a  medium  just  because  it  gives  „ewsDaDer  clients  if  honest  dis-  Wides  first  year  of  op- 

a  discount,”  he  said  vehemently.  +  ?  i  mi  San  Francisco  oration  as  a  news-gathering  or- 

<.n  •  •  j  ,  -  X  ,  X  counts  for  volume  would  apply.  -  u,,-; 

“Price  IS  never  and  object,  but  Motors  tor  in^tnnrp  Clorox  is  using  500  news-  ganization  specializing  in  busi- 


advertising  the  merchant  places. 

“Now  along  come  national  ad¬ 
vertisers  asking  for  discounts. 


Birthday  Message  Some  publishers  are  boosting  vertising  space  and  use  the  fair 

.  ,  .  their  national  rates  and  then  Pi*ofit  to  improve  their  product, 

Mr.  Katz  chose  to  w^arn  discounts  in  order  to  engage  better  men,  use  better 


.u  u.e  tiaue.  They  discount  such  discounts  at  urn." 

“It  should  be  understood  right  ^  glance  * 

away,  despite  such  demands,  ..Consider  what  would  happen  Clorox  Using  500 
that  no  advertiser  will  ever  buy  -  r  .  ■  \  » 

o  1.,,...  1 _ _  the  case  of  certain  regular  Dailies  Ill  Contest 


a  medium  just  because  it  gives 


newspaper  clients  if  honest  dis- 


a  discount,”  he  said  vehemently  ^  , 

Price  IS  never  and  object,  but  Ceneral  Motors,  for  instance, 
rather  the  value  received. 


ther  the  value  received.  wmilH  plnim  Hicpminta  nr.  toZ  papers  in  a  special  national  cam-  ness  information  and  market  re- 

“Newspapers  should  get  more  total  of  all  its  many  different  launch  its  early  June  search,  its  network  of  5,000  re- 

oney  than  they  do  if  they  are  advertising  programs  placed  bv  announcement  of  Hs  “Cash  poi-ters.  Photographers  and  re 


money  tnan  they  do  it  they  are  advertising  programs  placed  by 
going  to  survive  or  at  least  make  jts  different  agencies.  What  a 


a  fair  profit. 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  In  touch  with  marksling, 
sdvertliing,  publtihlng  and  graphic 
arts  In  Auitralia  read 


mSPAPERHEWS 


fmbtlthai  /orMfhii). 

Airnua)  Sobseriptlon  to  U.  S.  tB 

II  Hguntss  It,.  Sy*wy,  AssfroBo 


its  different  agencies.  What  a  Clean-Up”  contest,  (via  Honig- 
maximum  discount  they  could  H/rrington  &  Miner). 


claim !  The  same  would  hold 
true  of  the  various  food  adver¬ 
tisers,  the  drugs,  etc. 

WANT  MORE 
BUSINESS  FROM 
A  OREAT  MARKET? 


ean-Up”  contest,  (via  Honig-  searchers  throughout  the  world 
»oper,  Harrington  &  Miner),  has  handled  clo.se  to  3,000  as- 
Many  of  the  large-size  ads  in  signments  for  clients, 
e  1000-line  and  672-line  adver-  Assignments  ranged  from 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVEI_.A.3SriD 

NEWS 

Represented  by  Kelly-Smith  Co. 


the  1000-line  and  672-line  adver-  Assignments  ranged  from 
tisements  are  scheduled  in  color,  depth  interviews  and  store  sur- 
During  this  promotion  period  veys  to  continuing  studies  of 
Clorox  is  continuing  its  regular  one  type  or  another  and  “de¬ 
advertising  in  newspapers  and  livering  hard-to-get  informa- 
national  magazines  and  its  heavy  tion.” 

schedule  of  TV  announcements.  Last  w-eek.  World  Wide  and 
Clorox  Liquid  Bleach  labels  the  New-  York  management  con- 
contain  the  entry  blanks  for  a  suiting  firm  of  Rogers,  Slade  4 
.  contest  which  will  run  from  early  Hill  affiliated  (E&P,  May  I®. 

June  to  Sept.  1.  The  fii-st  prize  page  32). 

!  in  this  picture-puzzle  quiz  can 
run  to  $30,000.  * 


4d  Manager  Named 


Hamburg,  Pa. 


Front  Page  Ads 

Toronto 

The  Toronto  Globe  & 


Richard  D.  Agnew,  at  one  time  morning  daily,  has  started  carry- 
in  the  advertising  department  ing  advertising  on  its 
of  the  Reading  (Pa.)  Eagle,  has  front  page.  In  the  upper  ri^t 
been  named  manager  of  the  hand  comer  small  2-coluinn  ad- 

newly-formed  advertising-pro-  vertisements  carry  messages  fo- 

motion  department  of  the  Price  Maxwell  House  Coffee  and 
Battery  Corp.,  here.  Seven-Up. 
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^  OUTBOARD  MOTORS 

""^BCRAET  EQUIPMENT  CO. 

V/ATERCRAM  cw 


More  than  6,000  hookers* 
in  a  year  or 

250%  increase  over  a  2  year  period 
. . .  equivalent  to  137,000  lines 
or 


57 

Full  newspaper  pages 
of  hooker  bonus 

in  6  months 
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flBSTNAMElN  juppHtS 
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"A  great  deal  of  the  sales  increase  we  have 
enjoyed  is  due  to  the  hookers  which  our 
dealers  placed  on  our  national  advertise¬ 
ments,”  says  R.  G.  Outram,  Advertising 
Manager  of  Outboard  Marine,  manufac¬ 
turers  of  Johnson,  Evinrude  and  Gale 
Buccaneer  Outboard  motors  and  Lawn-Boy 
and  Lawn  Cruiser  Power  mowers. 

"Last  year,  for  all  products,”  he  con¬ 
tinues,  "dealers  purchased  over  6000  hookers 
— a  250%  increase  over  a  two  year  period. 
This  meant  137,000  lines  or  the  equivalent 
of  57  full  newspaper  pages  of  dealer  hooker 
bonus  in  6  months. 

"With  newspapers  we  can  reach  the  mar¬ 
kets  where  the  sales  are  made  and  there  is 
no  limit  on  the  number  of  dealers  who  can 
obtain  identification  with  each  ad¬ 
vertisement. 

"Daily  newspapers — with  the  use  of 
hookers — will  again  play  an  important  part 
in  the  campaigns  for  all  of  our  products.” 

*A  hooker  gives  a  local  dealer’s  name  and 
address  and  is  voluntarily  appended  by  him 
to  a  manufacturer’s  advertisement. 

Outboard  Marine  advertising  is  prepared 
by  the  Ardiel  Advertising  Agency  Limited, 
Toronto,  Hamilton,  Ottawa  —  a  Member 
agency  of  the  Canadian  Association  of 
Advertising  Agencies. 


Canadian  Daily  Newspaper  Publishers  Association 


55  University  Avenue,  Toronto  1,  Ontario 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

?1  v;  Tenth  Kdn<i3s  City  Mo 
Nt.-,  York  Chicago.  San  t'ancisco, 
107  vVilliam  175  W  100  Bush 

5t  larltson  St 


Easiest-Set 
Ads  Usually 
Profitable 


IWR&R  Acquires  Bourbon  Institute 

talker  Ad  Agency  Merehamlises  Ads 

Ei-M'in  Wasey,  Ruthiauff  &  As  a  part  of  its  New  York 
yan,  Inc.,  has  announced  acqui-  program  tieing  in  with  National 
tion  of  W.  S.  Walker  Adver-  Tavern  Month,  The  Bourbon  In¬ 
sing  Agency  and  formation  of  stitute  staged  a  concentrated 
new  organization  to  be  known  merchandising  campaign  last 
s  Erwin  A\asey,  Ruthrauff  &  week  aimed  at  top  “pouring 
lyan,  W.  S.  Walker  Division,  spots”  and  liquor  wholesalers. 

The  new  operation,  to  remain  Mounted  reprints  of  Bourbon 
eadquartered  in  Pittsburgh,  institute  ads  in  the  New  York 

rill  bring  together  the  Pitts-  World-Telegram  &  Sun  and  Cue  produce  in  hard  metal  is  almo.q 
urgh  office  of  EWR&R  and  the  magazine  were  provided  for  325  always  the  advertisement  most 
Valkerhmi  under  the  direction  of  the  city’s  top  restaurants  and  profitable  to  your  advertiser," 
f  Frederick  R.  (Rudy)  Etchen  taverns.  Additionally,  members  Edmund  C.  Arnold,  Merger- 
r.,  senior  vicepresident  and  of  the  field  merchandising  force  thaler  Linotype  Company  edi- 
:eneral  manager  of  the  division,  of  the  New  York  Joumal-Amer-  tor,  said  at  the  annual  meeting 
Mr.  Etchen,  who  has  been  a  called  on  100  of  the  best-  of  the  New  England  Daily 

taff  vicepresident  of  the  New  known  “pouring  spots”  in  mid-  Newspaper  As.sociation  here 
fork  office,  becomes  permanently  towm  Manhattan  to  place  May  19. 

ssigned  to  Pittsburgh.  mounted  reprints  of  an  Institute  Mr.  Arnold  said  there  are  at 

Charles  P.  Richardson,  ad  which  apiiea red  in  that  news-  least  two  adverti.sements  in 
ormerly  president  of  M  alker,  papgj.^  every  issue  of  a  newspaper 

las  been  namM  vicepresident  Members  of  the  Wine  &  Spirits  which  are  not  making  a  profit, 
ind  chairman  of  the  plans  ward.  Wholesalers  of  America,  holding  He  pointed  to  a  full  page  adver- 
Other  officers  are  Frederick  fj^eir  convention  last  week  at  tisement  for  a  drug  store  which 
Newmeyer,  alker  s  execu-  Neve  York’s  Waldorf-Astoria  took  37%  hours  of  composing 
iye  vicepresident,  who  becomes  Hotel,  received  marked  copies  of  room  time,  as  an  example, 
dcepiesident^and  account  group  New  York  Times  carrying  a  “We  sell  a  certain  area  of 

iupervisor;  I  rederick  C.  Adams,  fuH-page  Bourbon  Institute  ad.  white  space  and  obligate  our- 
EWR&R  account  supervisor  who  E^ch  copy  of  the  Times  carried  selves  to  fill  it  with  an  adver- 
las  been  promoted  to  vicepi’esi-  a  4  x  6  colored  sticker  reading,  tisement  over  which  we  have  no 
lent  and  account  group  super-  “gpo  f^e  back  page  for  a  mes-  control,”  he  said.  The  speaker 

7isor;  and  Lee  Nestor,  Walker  ^f  interest  to  the  entire  said  newspapers  should  place 

7icepresident,  account  .services,  fj.  S.  liquor  industi-y.”  more  emphasis  on  seeing  to  it 

who  will  be  yicepresident  and  Purpose  of  the  merchandising  that  advertising  is  profitable.  He 
iirector  of  public  relations.  All  vvholesalers  Rave  10  points  to  follow; 

aie  memb^  of  the  plans  ^ard.  retailers  to  the  oppoi-tuni-  1*  Say  Something. 

W.  S.  Walker  Advertising,  ties  being  created  by  the  drive  to  2.  Keep  it  functional, 

nc.,  traces  its  beginnings  to  accelerate  the  trend  to  bourbon  3.  Keep  it  simple. 

1919  when  the  agency  was  ^ew  York  City,  which  has  4.  Let  type  talk, 

founded  in  Pittsburgh.  launched  by  the  Bourbon  5.  White  space. 

*  Institute  and  leading  distillers.  Use  local  pictures. 

Kesner  Supervises  •  Refurbish  sl^ature  cuts 

TVT  .  where  needed:  make  them  legi- 

Newport  Account  New  Firm  Measures  ble. 

Robert  Kesner  has  been  ap-  *  i  pffp«iivpiip«s  Uon’t  worry  about  position. 

jKiinted  a  senior  vicepresident  ‘  ^  ^  9.  Big  space  regularly, 

and  management  account  super-  CniCACO  10.  Keep  it  invisible, 

visor  on  P.  Lorillard  Co.’s  New-  Formation  of  a  new  research  “Throw  out  type  set  at  di- 
IKirt  filter  cigarettes,  at  Lennen  organization  —  the  Institute  for  agonals,  fancy  circles,  mortis- 
&  Newell,  Inc.  Advertising  Research  —  devoted  ing,  heavy  reverse  —  avoid  them 

La.st  year,  Lorillard  spent  to  mea.surement  of  the  effective-  —  they  are  not  functional 
$1,054,290  in  newspaper  space  ness  of  advertising,  has  been  and  they  are  costing  you  money,” 
for  its  Newport  brand.  announced  here  by  Dr.  Burleigh  Mr.  Arnold  said. 

Previous  to  joining  L&N,  Mr.  B.  Gardner,  executive  director,  “Always  remember,  the  read- 
Kesner  had  been  assistant  ad-  Social  Research,  Inc.  er’s  eye  moves  downward.  Type 

vertising  manager  of  the  Coca-  The  Institute,  which  will  op-  was  meant  to  give  information. 
Cola  Co.  for  10  year.s.  erate  in  affiliation  with  Social  Avoid  all  cap  heads;  never  set 

Research,  is  under  the  direction  wider  than  30  picas  this  is 
of  James  Witherell,  with  Dr.  the  limit  the  eye  will  see,  and 
IT’S  AND  Gardner  acting  as  senior  con-  never  set  narrower  than  one 


Need  Belter 
Cooperation 


Millions  are  lost  yearly  be¬ 
cause  of  failure  on  the  part  of 
suppliers  and  variety  retailers 
to  coordinate  their  efforts  in  re¬ 
spect  to  cooperative  newspaper 
advertising,  reports  Variety 
Store  Merchandiser,  in  a  series 
of  articles  on,  “Hit  or  Mi.ss 
Sales  Promotion  Tie-Ins.” 

According  to  the  magazine, 
“with  the  changing  attitude  of 
variety  towards  advertising  (va¬ 
riety  stores  are  now  the  fastest- 
growing  usei’s  of  newspaper  ad¬ 
vertising  space)  the  usages  of 
cooperative  advertising  in  the 
field  need  reappraisal  by  both 
the  supplier  and  the  indu.stry.” 

One  retailer  comments,  “Many 
cooperative  advertising  contracts 
are  so  rigid  in  their  specifica¬ 
tions  that  we  find  it  impossible 
to  fit  them  into  the  type  of  ad¬ 
vertising  that  we  try  to  do.” 

“The  variety  chains,”  claims 
a  supplier,  “do  not  even  know 
what  monies  and  services  are 
available  to  them.  One  chain 
alone  probably  loses  $10,000  a 
year  in  funds  that  are  offered, 
unused,  and  retracted.” 

Say  the  chains:  “The  suppliers 
who  commit  themselves  heavily 
on  co-op  funds  make  it  almost 
impossible  to  maneuver  funds. 
Money  is  limited  to  a  specified 
time,  to  a  certain  promotion,  or 
even  to  a  specific  product.  If  we 
cannot  tie  into  a  plan  when  it 
is  offered,  we  must  forfeit  the 
money.” 

As  variety  chains  utilize  ad¬ 
vertising  more,  it  becomes  ap¬ 
parent  that  there  must  be  more 
cooperation  with  the  supplier — 
tying-in  his  promotion  with  the 
chains  and  the  chains’  promo¬ 
tions  with  his;  better  scheduling 
and  advance  information  on  new 
inomotions. 


ja  AGAIN 

Re-orders 
speak  louder 
k  than 
^^wordsj 


by  tomimint,  pictur«,^«Yror  tn  fact  or 
tclofttlty;  or  of  violating  Privacy  or 
Copyrtj^l,  Piracy  of  fflotfor  or  formal 

FORTIFY 

e^ointt  omborrotsing  Ion 
with  ottr  speciat  oxcom 

INSURANCE 


Halftone  made  on 
ELGRAMA  engraver 


The  Elgrama  demonstration  at  recent  Waldorf  Convention 
created  great  interest  among  those  publishers  whose  manage¬ 
ment  functions  are  to  reduce  costs  and  to  increase  revenue. 

This  view  shows  a  group  of  the  many  guests  who  visited  the 
Elgrama  booth. 

The  Elgrama  engraving  machine 
shows  publishers  at  ANPA  meeting . . . 


HOW  TO  REDUCE  PRODUCTION  COSTS 
HOW  TO  INCREASE  ADVERTISING  REVENUE 


HOW  ELGRAMA  SAVES  LABOR  &  MONEY: 

•  Elgrama  makes  halftone  and  line  cuts  on  one  ma¬ 
chine  from  any  kind  of  original  or  printed  copy. 

•  When  the  machine  is  turned  on  it  runs  to  comple¬ 
tion  of  the  job  automatically  —  no  attendant  re¬ 
quired. 

•  The  metal  plate  is  large,  12  x  18  inches.  This  larger, 
better  plate  costs  one-half  of  other  plate  material. 

•  In  only  41  minutes  the  halftone  complete  plate  is 
engraved.  Copy  may  be  one  large  photo  or  an  as¬ 
sembly  of  many  small  pictures. 

•  Elgrama  is  sold  outright  at  a  price  that  permits 
early  liquidation  of  investment  —  and  full  owner¬ 
ship —  at  an  astounding  saving. 

•  Engrave  —  mat  —  print.  Elgrama  plates  lock  up 
with  type  page  form  for  matting.  This  saves  time, 
labor  and  cost  of  scrubbing,  taping,  mounting. 


HOW  ELGRAMA  BUILDS  ADVERTISING  LINEAGE: 

•  Local  advertisers  use  more  space  when  cuts  are 
made  available  to  illustrate  the  copy.  Space  can 
be  increased  50  to  100%  (Elgrama  owners  are  do¬ 
ing  this).  And  the  ads  are  more  effective  —  with 
results  that  make  bigger  advertisers. 

•  Elgrama  makes  cuts  from  photos,  drawings  or  any 
printed  image  (such  as  magazine  ads  or  other 
literature). 

•  The  cut  cost  is  very  low  (30c  for  3  col.  x  10  cut). 
Because  of  the  increased  lineage  that  results  many 
Elgrama  users  furnish  the  cuts  without  charge. 

HOW  ELGRAMA  IMPROVES  THE  PRODUCT: 

•  Newspaper  readers  want  pictures  of  local  happen¬ 
ings  and  of  local  people.  With  Elgrama  any  news¬ 
paper  can  be  livened  up  with  an  abundance  of  news 
pictures  —  as  large  as  necessary  with  excellent  re¬ 
production  quality. 


YOU  ARE  INVITED  to  ask  for  the  figures  that  prove  Elgrama  the  most 
profitable  investment  in  electronic  engravers.  Address  your  inquiry 
to  The  Elgrama  Sales  Company,  LaSalle,  Illinois. 


ElfiRA 


THE  WORLD’S  FINEST  ELEGRONIC  ENGRAVER  FROM  SWITZERLAND 
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Unit  Count  Charged 

Ad  Training  Challenges  Presented  For  Author’s  change. 

”  C?  Hackensack,  N.J. 

Stanford  University,  Calif.  “Advertising  directors  are  in-  viewed.  These  were  NAEA's  Op-  a  more  accurate  method  of 
Expansion  demands  are  seri-  terested  in  increasing  the  effici-  eration  Step-UP,  the  Eureka  charging  for  author’s  alteratk® 

ously  challenging  newspaper  ad-  ency  of  their  staffs,  but  they  are  (Calif.)  Plan  and  the  Gannett  retail  advertising  will  be  b 

vertising  departments,  accord-  not  prepared  to  take  the  plunge  Training  Program.  augurated  July  1  by  the  Btrgn 

ing  to  a  study  by  Philip  V.  and  try  out  these  new  ideas,”  he  “More  than  half  of  the  news-  Evening  Record.  A  system  ea- 
Harkness  of  Stanford  Univer-  concluded.  “Many  are  members  papers  visit^  neither  had  form-  ploying  a  unit  count,  replaciui 
sity’s  Department  of  Communi-  of  the  old  trial-and-error  school  al  sales  training  programs  for  the  current  method  of  tin* 
cations  and  Journalism.  — adherents  of  the  maxim  that  ad  salesmen,  nor  had  ever  con-  charges,  was  announced  tli« 

„  .  ,  ...  one  can’t  teach  an  old  dog  new  sidered  introducing  one,”  Mr.  week  in  a  memo  from  Publisher 

But  advertising  managers  are  Harkness  reported.  Donald  G.  Borg  to  all  adTer- 


slow  in  turning  to  selling  pro¬ 
grams  which  will  increase  the 


•icks.”  Harkness  reported.  Donald  G.  Borg  to  all  adTer- 

„  ,  •  *  •  j  .1  “Of  the  remaining  eight  news-  tisers. 

Mn  Harkness  intervi^ed  14  p^pgj.g^  only  five  offered  any  The  new  plan  is  based  on  the 


efiiciency  of  staff  members  his  advertising  managers  of  north-  training  or  instruction  findings  of  the  Research  Insf.- 

visits  to  14  newspaper  plants  em  California  newspape^.  None  ^  salesmen,  including  new  re-  tute  Inc.  of  the  American  Ne*. 
showed.  K  San  Francisco.  The  com-  p^uits.  And  this  instruction  gen-  paper  Publishers  Association  ii 

Only  three  of  the  14  already  circu  a  ion  .  erally  was  confined  to  one  or  establishing  a  unit-count  sys- 

have  utilized  formal  training  fP  oo  oaa* days  orientation  in  the  de-  tern.  A  unit  is  one  line  of  typt 

nr.Ur  ..A  the  15,000  to  30,000  circulation  HftlA  advire  from 


programs.  Only  three  other  ad¬ 
vertising  managers  said  they  had 
considered  introducing  a  train¬ 
ing  program,  he  reported. 

U.S.  Lines  PR  Chief 
Jones  To  Retire 

The  retirement  at  the  end  of 


rne  10,000  10  00,000  circuiauon  payment,  a  little  advice  from  of  a  single  face,  size,  and  meai 
ciassincanon.  advertising  director  or  reteil  ure.  Author’s  alterations  (no^ 

Three  well-publicized  in-plant  ad  manager,  and  accompanying  typographical  error  changes  by 
training  programs  were  re-  of  salesmen  on  their  calls.  the  advertiser)  will,  after  July! 

be  charged  at  the  cost  level  of 

Kelly-Smith  Opens  London  Free  Press  Five'^units  will  be  allowed  fnt 

Office  in  Florida  Nets  32  ‘Extra’  Pages  how'ever,  and  there  will  be  a  111! 

^  A  i  on  i  j  $2  handling  charge. 

Kelly-Smith  Company,  news-  An  extra  32  Pages  ^  adver-  «Th is  method,”  Mr.  Borg  saii 


Kelly-Smith  Opens 
Office  in  Florida 


London  Free  Press 
Nets  32  ‘Extra’  Pages 

An  extra  32  pages  of  adver- 


The  retirement  at  the  end  of  Kelly-Smith  Company,  news-  An  extra  32  pages  of  adver-  “This  method  ”  Mr.  Borgsaii 
this  month  of  Walter  H.  Jones,  paper  representatives,  has  tising  recently  appeared  in  the  enable  any  advertiser  to 

vicepresident  in  charge  of  pub-  opened  an  office  in  Miami,  Fla.,  London  (Ont.)  Free  Press  pro-  ^  ^  advance  the  cost  of  hi' 

lie  relations  for  the  United  its  10th  throughout  the  country^  moting  everything  from  home 

States  Lines,  was  announced  John  Brodel,  for  six  years  in  and  garden  equipment  to  baby  ^jj^^her  or  not  they  are  worti: 

this  week  by  John  M.  Franklin,  the  New  York  office,  and  prior  cribs  to  wedding  gowns.  monev  Also  it  will  enabk 

president  of  the  company.  to  that  handling  resort  adver-  The  newspaper’s  annual  .  hrAnk  avaa 


•The  newspaper’s  annual 


Mr.  Jones  is  a  veteran  of  31  tising  for  the  New  York  Herald  Brides’  Section  ran  six  full-sized  in  the  oast  author’s  alte- 


pages.  Ads  feature  stories  and  ^ 


years  service.  He  joined  the  Tribune,  is  manager. 

United  States  Lines  in  1928  as  Frank  W.  Miller,  president, 
assistant  advertising  manager  said  he  expected  to  reap  a  mini- 
and  rose  to  manager  and  then  mum  of  1,000,000  lines  for  his 


Frank  W.  Miller,  president,  pictures  shcvwed  new  wedding  time  pennits  under  normal 


dress  styles.  duction  schedules ;  hence  pronip! 

A  16-page  tabloid  showing  proofs  by  advertiser 

prize-winning  pictures  in  a  essential  ” 


director  of  the  department  in  newspaper  list.  Resort  linage  prize-winning  pictures  in  a  essential  ”  ^ 

less  than  four  years.  He  was  is  coming  from  Puerto  Rico,  newspaper-sponsored  baby  con-  AFAASA  ttliA'RerArdpharre- 

appointed  vice  president  in  Sep-  Cuba,  Montego  Bay,  and  St.  test  contained  ads  for  appliances,  ”  oCfA,,.  a  on-mirntf 

tember,  1957,  as  the  United  Thomas  in  the  Virgin  Islands,  furniture  and  equipment.  Fat- nVi-mfrivi  in  dk 

States  Lines  became  the  first  The  Florida  building  boom  Homeowners  were  reached  ^  h  rf  •  set  hv  its  com 

major  east  coast  steamship  means  business  from  Chambers  with  special  ads  promoting  P  ®  ising  _;rt 

company  to  raise  the  public  re-  of  Commerce.  garden  and  home  equipment  in  accordance 

lations  and  advertising  function  •  a  10-page  Homes  and  Gardens  layout, 

to  the  high  executive  level.  11  jcv  IT.»c  section.  The  ads  in  this  section  * 

•  rk  ^  were  also  supported  by  special  Cole  &  Weber  Retain 

Metro  Names  Coryell  2  in  Media  Dept.  feature  material.  The  sections  Ore.  Highway  Account 

Sales  Manager  ,  Two  promotions  in  the  media  ''thfn  S«ia»,  0« 


company  to  raise  the  public  re-  of  Commerce. 

lations  and  advertising  function 

to  the  high  executive  level.  n  *  o  i 


Metro  Names  Coryell 
Sales  Manager 


D  -a-,  jp,  1 _ section,  ine  aas  in  mis  section 

Benton  &  Bowles  Ups  supported  by  special 

2  in  Media  Dept.  feature  material.  The  sections 

Two  promotions  in  the  media  help^  push  the  Free  Press 
department  of  Benton  &  Bowles,  l>nage  17.7%  higher  than 


Cole  &  Weber  Retain 


Roger  C.  Coryell,  for  the  past  NTw‘Yo;k“werra^i^iounc'^d’Yasl  ’^st  year.  pnJlS’d  ^offiTS' 

year  and  a  half,  assistant  to  Tp_  p:.v  vicenresident  •  agency s  Portland  office  retaff 

William  Schak,  general  manager  ;  rVinrerA  aF  mpHia  »-»•  -m/r  Oregon  State  Highway  Ik' 

of  Metro  Associated  Services,  fonnerlv  an  as  Discounter  Masters  partment’s  travel  informal 

I„c.  New  York,  haa  been  ,p-  mX  di^r  ISleo  Bla*l8  House  Unit 

pointed  general  sales  manager.  „  associate  media  director  Mr  xt  v  a-  *  ca  u  review  of  agency  pre^ 

Mr.  Coryell’s  position  is  newly  K-nn^h^  bSn  with  B&B  for  York  discounter  Stephen  tions  in  Portland  on  May  11^ 

created,  relieving  Mr  Schak  of  Masters,  president  of  Masters,  The  agency’s  retainer  is  est' 

sales  management  activities  f'"®"  years.  Ro^er  Clapp,  jnc.,  chain  of  eastern  discount  mated  at  $250,000  to  $300,000i 

which  he  has  dieted  nT^r  ^  media  buyer,  has  stores,  last  week  blasted  the  year. 

ally  for  the  past  35  years  nam^  an  actant  media  House  Commerce  Committee  for  Frank  Jenkins,  publisher, 

Mr.  Coryell  began \is  career  approving  the  controversial  fed-  Klamath  Falls  (Ore.)  Hertk 

in  the  newspaper  field  ba^k^^  introduced  and  News,  chairman  of  the  stoti 

1938  when  he  left  the  theater  *  Chairman  Oren  highway  advisory  council, 

business  to  become  classified  ad-  Section  Hails  Brewerv  ^  that  eight  agencies  had  beenm- 

vertising  manager  of  the  Doven-  «  o  c  j  Mr.  Masters  has  been  waging  vited  to  make  presentations 

port  (Iowa)  Democrat.  Pueblo,  Colo,  a  vigorous  fight  for  several  • 


b^n  named  an  assistant  media  House  Commerce  Committee  for  Frank  Jenkins,  publish«. 

director.  He  has  been  with  the  approving  the  controversial  fed-  Klamath  Falls  (Ore )  HertH 

agency  for  five  years.  eral  “fair  trade”  bill  introduced  andXL,  chairman  of  the  stoti 

•  by  Committee  Chairman  Oren  highway  advisory  council,  s»i« 


that  eight  agencies  had  been  m- 


Borden’s  Shifts  Account 


Section  Hnils  Brewerv  Ark.).  that  eight  agencies  had  beei 

Section  Hails  ts  e  ery  Masters  has  been  waging  vited  to  make  presentations 

Pueblo,  Colo,  a  vigorous  fight  for  several  • 

The  Pueblo  (Colo.)  Star-Jour-  years  against  “fair  trade,”  which  tlttaAle  kA  riiib 

nal  and  Sunday  Chieftain  for  he  claims  to  be  a  deterrent  to  a 

May  10  carried  a  24-page  sec-  free  economy.  Last  week  he  took  Gene  Flack,  sales  counsel 


Flack  Heads  Ad  Club 


•A"AAAAAA.AA  o  ^ IM.KM. IB  jQ  carried  a  24-page  sec-  free  economy.  Last  week  he  took  Gene  Flack,  sales  counsel*”*^ 

The  Borden  Foods  Company  tion  marking  the  70th  Anniver-  a  series  of  full-page  ads  in  director  of  advertising,  Sunshii'* 
will  shift  its  advertising  account  sary  of  the  Walter  Brewing  Co.,  newspapers  throughout  the  na-  Biscuits,  Inc.,  New  York,  ^ 
for  Borden’s  Instant  Whipped  here.  The  section  carried  35,193  tion  stating  his  opposition  to  the  been  elected  president  of  ^ 
Potatoes  from  Lennen  &  Newell,  lines  of  advertising,  of  which  proposed  Federal  price-fixing  Advertising  Club  of  New  Yo^ 
Inc.,  to  Young  &  Rubicam,  Inc.,  25,930  lines  were  general  placed  laws,  which  would  permit  manu-  He  is  a  former  president  of 
as  of  Sept.  1.  by  suppliers  of  the  brewery.  facturers  to  set  minimum  prices.  National  Sales  Executives. 
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a  series  of  full-page  ads  in  director  of  advertising,  Sunshii'* 


by  Bob  Barnes 


THE  BOTER  HALF 


"Sorry,  madam -but 
your  account  has 
i  boon  dosed." 


"\t's  «9n»  "** 

•  The  panel  is  2  col  x  2^  inches. 

•  Six  releases  each  week. 

•  Exclusive  in  Newspapers. 

Mr.  EDITOR:  miVfPffiVPB 

Have  your  secretarv  write  us 

for  samples  of  THE  BETTER  HALF. 
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CREATOR  OF* 


54^(EJ 


TOP  AWARD  in  the  category 
of  panels,  this  silver  plaque 
went  to  Bob  Barnes  at  the 
1959  annual  awards  flinner 
of  the  National  Cartoonists 
Societv. 


HALF 


The  Register  and  Tribune  Syndicate 


4U  MADISON  AVI..  NfW  YOUK  CITY 


FAIRCHILD 


Inierviewejl  Nasser 

Sioux  Falls,  S.  Dak. 

Climaxing  a  27,000-mile  trip 
through  Africa,  7,200  miles  by 
motorcar,  John  A.  Kennedy  in¬ 
terviewed  President  Nasser  of 
the  United  Arab  Republic  and 
gave  the  AP  a  story  that  re¬ 
ceived  wide  play.  Mr.  Kennedy, 
publisher-editor  of  the  Sioux 
Fallit  ArguH-Leader,  was  ac¬ 
companied  by  his  wife  on  the 
tour. 


Xew  records  were  established  by 
MEN’S  WEAR  Magazine  for  the 
first  five  months  of  this  year. 
January  through  May  1059  saw- 
advertising  revenue  reaching  an 
all-time  high,  compared  to  any 
previous  five-month  period,  and 
average  paid  circulation  of  over 
22.000  during  the  same  period 
puts  circulation  at  the  highest 
point  in  the  magazine's  69-year 
history. 

In  recognition  of  his  contribution 
to  studying  the  values  of  higher 
retail  education,  WOMEN’S 
WEAR  DAILY  columnist  Samuel 
Feinberg  will  be  inducted  as  an 
honorary  member  of  the  retailing 
fraternity.  Eta  Mu  Pi,  at  New 
York  University  School  of  Retail¬ 
ing.  Certificate  will  be  presented 
to  him  at  commencement  week 
ceremonies  on  June  1. 


Ben  Davis,  managing  editor, 
Tuscaloosa  (Ala.)  \ews — chair¬ 
man  of  the  News  Council  of  the 
-Alabama  Press  As.sociation. 


MONUMENTAL  was  tha  word 
used  to  describe  the  Christmas 
Editior<  of  the  Azusa  (Calif.)  Her¬ 
ald,  a  Special  Matrix  Award  being 
given  by  Arthur  C.  Pollocic,  left, 
chairman  of  the  Los  Angeles  News¬ 
paper  Publishers  Association,  to 
Fred  Clarke,  right,  editor,  in  be¬ 
half  of  Theta  Sigma  Phi. 


THE  LAST  MAKEUP  — After  59 
years  on  the  Hearst  paper,  Harry 
Glaser  retired  this  week  as  assist¬ 
ant  sports  editor  of  the  New  York 
Journal-American.  He  recalled 
that  he  turned  down  an  offer  to  be 
sports  editor  because  he  wanted 
freedom  to  write  and  report. 

Ernest  Mazzatenta,  with  the 
Peru  (Ind.)  Tribune  21  months 
—  promoted  to  managing  editor. 


Dalton  -A.  Young,  managing 
editor  of  the  Belief  ontaine 
(Ohio)  Examiuer  —  elected 
president,  Ohio  United  Press  In¬ 
ternational  Editors  Association. 


Series  of  21  articles  on  “256 
Tested  Promotion  Ideas  for  Men’s 
Wear  Retailers.”  by  Neal  Fahy, 
which  appeared  recently  in  DAILY 
NEWS  RECORD  will  be  published 
as  a  book  by  Fairchild’s  Business 
Rook  Division.  Book,  priced  at 
$2..50  a  copy,  will  offer  retailers 
ideas  that  can  be  adapted  for 
similar  promotions  in  their  .-ilores. 

Richard  Cohen,  news  editor  of 
FOOTWEAR  NEWS,  will  spend 
the  week  of  June  1  in  Italy  cover¬ 
ing  production  techniques  and 
developments  of  footwear  manu¬ 
facturers  in  Florence  and  Milan. 
Nancy  Shapiro,  fashion  editor  of 
the  paper,  will  report  footwear 
fashion  trends  from  those  cities 
during  the  week  of  June  15. 


Walter  P.  Drewry  Jr.,  for 
nearly  13  years  sports  writer 
for  the  Rirlimoud  (Va.)  Tiines- 
Dispatrh  —  to  the  State  High¬ 
way  Department  as  director  of 
R.  Allen  Durling,  Elizabeth  public  information. 

(N.  J.)  Daily  Journal  assistant 
city  editor  —  now  CE,  succeed- 

ing  Donald  K.  Wylie  —  now  ^ 

ME.  Robert  E.  McLaughlin, 
with  the  Journal  since  1936  — 

now  assistant  CE.  Richard  A.  ^ 

Right  —  now  copy  desk  chief 
and  assistant  to  the  ME. 


liryloos  Will  serve 
As  Fordham  -Advisor 

Orvil  E.  Dryfoos,  president 
of  the  Neu'  York  Times,  has 
been  named  to  the  newly-created 
Board  of  Lay  Ti-ustees  of  Ford- 
ham  University. 

Its  functions  include  long- 
range  planning,  evaluation  of 
current  problems  and  progress, 
promotion  of  public  understand¬ 
ing  and  supiMirt,  and  the  forma¬ 
tion  of  a  link  between  Fordham 
and  the  community  for  mutual 
recognition  of  New  A’ork’s  edu¬ 
cational  needs  and  the  univer¬ 
sity’s  resources  and  plans. 

The  board  is  the  first  formally 
organized  lay  trustee  group  in 
Fordham’s  118-year  history. 
Legal  ownership  of  the  univer¬ 
sity  and  ultimate  policy  control 

. . .  _  _ _  will  continue  to  reside  in  the 

iboard  the  Matson  Society  of  Je.sus,  in  accordance 
■rival  in  Honolulu,  with  the  Statutes  of  the  uni- 
f  the  Nashville  Ten-  versity. 


Miss  Marcus  Dickey,  main¬ 
land  news  reporter,  Galveston 
(Tex.)  Tribune,  and  Brad  Mes¬ 
ser,  mainland  news  reporter, 
Galveston  (Tex.)  News  —  mar¬ 
ried  May  21. 


Vnnual  meeting  in  Washington, 
D.  C.,  of  the  Armed  Forces 
Communications  &  Electronics 
Vssn.  (June  3-5t  will  be  covered 
by  Fairchild’s  Washington  bureau 
•itaff  with  the  assistance  of  Alfred 
Cook,  editor,  and  Richard  .Atkins 
of  the  New  York  news  staff  of 

ELECTRONIC  NEWS. 


Nathan  Silverman,  city  room 
of  the  Cleveland  (Ohio)  Plain 
Dealer  —  now  with  the  Sunday 
department,  replacing  Allan 
Arthur,  who  became  editor  of 
the  Sunday  Pictorial  magazine 
during  the  illness  of  Lawrence 
Hawkins. 


A’ancev  Gilkerson,  managing  edi¬ 
tor  of  WOMEN’S  WEAR  DAILY, 
will  serve  as  a  member  of  the 
committee  to  judge  the  winner  of 
the  annual  Harry  Riemer  award 
for  the  best  graduating  student 
essay  on  “A  Program  for  Profita¬ 
ble  Textile  Progress.”  Annual 
award  has  been  established  by  the 
Textile  Veterans  -Assn,  for  seven 
textile  colleges  in  honor  of  the 
retired  editor  of  DAILY  NEWS 
RECORD. 


TOPS  in  art,  TOPS  in  suspense. 
TOPS  in  reader  appeal . . . 


Robert  T.  Hennessey  JR-. 
roto  manager,  Detroit  (Mich.) 
Free  Press  —  now  retail  ad 
manager. 


is  the  only  comic  strip  that  does  a  public  rela¬ 
tions  job  for  newspapers.  Created  by  Pete 
Hoffman,  one  of  America’s  finest  artist-writers, 
JEFF  COBB  presents  true  stories  of  great  report¬ 
ing.  For  current  proofs, 
write  or  wire 


FAIRCHILD 
Publications,  Inc. 


«R.  \V.  Campbell  —  succeeds 
S.  T.  Bardal  as  director  of  ad- 
I  vertising,  Toronto  (Ont.)  Globe 
'  and  Mail.  N.  L.  Hodges,  former¬ 
ly  in  charge  of  the  Montreal 
office  —  now  ad  manager.  R.  A. 
^  Tweedy  becomes  retail  ad  man- 

\  1  succeeding  A.  W.  Gosbee 

V  h  N  j  —  to  partnership  in  a  retail 

I  agency  service. 
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Publighprt  of 

Daily  News  Record,  Supermarket  Newt, 
Wamen'i  Wear  Daily,  Electronic  Newt, 
Home  Furnithingt  Doily,  Directoriet, 
Men't  Weor,  Footwear  Newt,  Books. 


GENERAL 
FEATURES  CORP. 
250  Park  Ave., 

N.  Y.,  17,  N.  Y. 


mention 


HOLDS  RIFLE.  WON'T  SHOOT— Nat  Kline,  at  left,  military  editor  of 
the  Boston  (Mass.)  Globe,  and  Carroll  Mitchess.  at  right.  Maine  power 
company  official,  learn  about  army  rifles  at  a  civilian  orientation  con¬ 
ference  at  Fort  Banning.  Ga. 


Traffic  Chief 

Washington 
Charles  H.  Singleton,  native 
of  Searcy,  Ark.,  is  A  P’s  new 
traffic  bureau  chief  here.  He  was 
tran.sferred  from  Milwaukee  to 
replace  the  late  Elmer  C.  Sager. 
*  *  * 

Joan  O’Svllivan,  King  Fea¬ 
tures  —  re-elected  president  of 
the  New  York  Newspaperwom- 
en’.s  Club. 


qnirer  to  lewrite,  Philadelphia 
(Pa.)  Inquirer. 

*  *  * 

W.  Rockwell  Clakk  Jr.,  for¬ 
mer  Sunday  editor,  Bridgeport 
(Conn.)  Pont -Tele  gram  —  to 
Sunday  editor.  New  Haven 
(Conn.)  Register, 

*  *  « 

Sylvia  Porter,  New  Y’ork 
Post  financial  columnist  —  an 
honorary  Doctor  of  Letters  de¬ 
gree  from  Bates  College. 


Pat  Daniels  Heads 
Galveston  Press  Club 

Galveston,  Tex. 

A.  Pat  Daniels,  former  news¬ 
paperman  now  public  relations 
director  of  three  state  banks,  i 
was  installed  as  president  of  j 
the  Press  Club  of  Galveston  last  j 
week.  He  succeeds  Joel  B.  Kirk-  ' 
Patrick,  recently  of  the  Houston 
Chronicle.  More  than  200  Hous¬ 
ton  and  Galveston  area  members 
of  the  newspaper,  radio  and  tele¬ 
vision  press  and  guests  attended 
the  installation.  i 

Other  new  officers  are  Brad  ' 
Messer,  Galveston  Daily  News, 
vicepresident;  Marcus  Dickey, 
Galveston  Tribune,  treasurer; 
and  Allen  Pengelly,  KGBC  Radio 
Station,  secretary.  I 

Mr.  Daniels  is  the  fir.st  public  ; 
relations  man  to  hold  office  in 
the  Galveston  Press  Club.  Mem¬ 
bers  voted  to  grant  regular 
membership  to  those  in  public 
relations  actively  engaged  in 
journalism. 

('apital  Coliiinnist 

Philadelphia 
Donald  G.  McLean,  a  member 
of  the  Philadelphia  atul  Sunday 
Bulletin’s  Harri.sburg  Bureau 
and  son  of  Publi.sher  Robeil;  Mc¬ 
Lean,  is  doing  a  weekly  column 
of  news  and  comment  from  the  i 
state  capital. 

*  *  * 

Joii.N  R.  Copeland,  produc¬ 
tion  director  of  the  Minneapolis  i 
(Minn.)  Star  and  Tribune  for  i 
11  years  —  resigned.  John  E. 
Me  Cambridge — promote<l  from 
assistant  production  director  to  j 
fill  the  vacancy. 


Kent  Foster,  city  editor  of 
the  LewLstown  (Me.)  Daily  Sun 
—  elected  president  of  the  Maine 
-Associated  Press  Editors’  Asso¬ 
ciation. 

*  *  * 

James  J.  Brown  Jr.,  editorial 
writer,  Portland  (Me.)  Evening 
Erpress  —  to  assi.stant  city  edi¬ 
tor. 


Eugene  C.  Pulliam,  publisher 
of  the  Arizona  Republic  and 
Phoenix  Gazette  —  honorary 
Doctor  of  Laws  degree  from 
-Arizona  State  University. 

•  *  « 

Mai  rice  I.EWIS,  rewrite,  Phil¬ 
adelphia  (Pa.)  Bulletin  —  to 
city  hall  beat. 


♦  *  * 

Thor  Sever.son  —  named  to 
succeed  Roy  Bailey  (retired)  | 
as  as.sociate  editor  of  the  Sacra¬ 
mento  (Calif.)  Bee.  Mr.  Sever¬ 
.son  joined  the  McClatchy  new.s- 
papers  in  1955  after  eight  years 
with  the  Denver  (Colo.)  Post. 

(Continued  on  page  36) 


*  *  ♦ 

Felix  Scapellati,  formerly 
classified  ad  manager.  New  Brit¬ 
ain  (Conn.)  Herald  —  to  Perth 
Amboy  (N.  J.)  E  ven  ing  N e  ws 
in  similar  capacity. 

*  *  '• 

Richard  M.  Mori;head,  capi- 
tol  correspondent,  Dallas  (Tex.) 

Morning  News  —  honorary  doc¬ 
torate  of  laws  at  Wayland  Col¬ 
lege. 

« 

Robert  L.  Manth,  Fort 
"ayne  News-Sentinel  —  elected 
president,  Indiana  Associated 
Press. 

♦  *  « 

William  Collins  —  from  re¬ 
write,  Cincinnati  (Ohio)  En- 
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They  are  the  costliest  element  in  the  newspaper — in  cost 
per  man-hour  to  write  —  in  white  space  permanently 
committed. 

These  news  research  services  help  your  writers  put  more 
variety  and  factual  soundness,  and  hence  more  reader 
interest  into  editorials. 

EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 
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Recently  we  attended  the 
American  Management  Asso¬ 
ciation’s  briefing  session  on 
“The  Sources  of  Financing 
International  Operations.’’ 

There  we  learned  things  which, 
we  are  sure,  will  violate  n«) 
confidence  to  reveal. 

“Before  a  loan  is  approved  by 
any  agency — World-Bank,  Ex¬ 
port-Import  Bank,  Interna¬ 
tional  Finance  Corporation, 
European  Development  Fund, 
etc. — or  before  an  Interna¬ 
tional  Co-operation  Adminis¬ 
tration  credit  guarantee,  or 
convertibility  guarantee,  can 
he  given — the  local  government 
has  to  approve  the  project. . . . 

“It  is,  therefore,  essential  for 
American  companies  with  for¬ 
eign  branches,  subsidiaries, 
manufacturing  facilities  in 
other  countries — or  American 
companies  seeking  to  establish 
these,  to  create  a  sympathetic 
climate  of  opinion  with  the 
local  government. 

“This  is  necessary  in  order  to 
facilitate  all  aspects  of  the 
operation — not  merely  to  ad¬ 
vertise  the  company  name  and 
promote  its  sales,  but  to  ensure 
favorable  consideration  of  ex¬ 
pansion,  convertibility,  credit 
insurance,  etc. 

“In  addition,  since  an  impor¬ 
tant  aspect  of  business  today 
is  the  location  of  foreign  capi¬ 
tal,  it  is  frequently  profitable 
to  obtain  local  equity  —  by 
taking  in  a  national  of  the 
country  as  a  partner. 

“This  is  why  it  is  extremely 
important  that  the  local  busi¬ 
ness  population  be  well  im¬ 
pressed  with  the  stature  of 
the  company.’’ 

This  is  exactly  why  adver¬ 
tisers  use  the  pages  of  the 
European  Herald  Tribune’s 
MONTHLY  ECONOMIC  RE¬ 
VIEW. 


Bill  Ely,  New  York  Manager 

THE  EUROPEAN 
HERALD  TRIBUNE 

Monthly  Economic  Review 
230  W6tt  41  SI.,  Niw  Vtfk  36,  N.  V. 
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Personal 

(Continued  from  page  35) 


Mr.  Bailey  was  associate  editor 
for  39  years. 

4:  4c 

Byron  Conklin — from  busi¬ 
ness  office  manager  to  new  posi¬ 
tion  as  circulation  administra¬ 
tor  for  the  Sacramento  (Calif.) 
Bee. 

*  *  ♦ 

Francis  Philip  Galbraith, 
editor-publisher  of  the  twice- 
weekly  Red  Deer  (Alta.)  Ad¬ 
vocate  —  honorary  degree  of 
Doctor  of  Laws  from  the  Uni¬ 
versity  of  Alberta. 

*  ♦  * 

John  S.  Harper — from  man¬ 
aging  editor  of  the  Augusta 

(Ga.)  Chronicle  to  managing 

editor  of  the  Augusta  Herald. 
Robert  B.  Scism  —  from  the 
Dayton  (Ohio)  Journal-Herald 
to  managing  editor  of  the 
Augusta  Chronicle. 

4:  4:  4: 

George  Sweers  —  from  AP, 
Tokyo,  photo  editor  to  picture 
editor  of  the  St.  Petersburg 
(Fla.)  Times,  eventually  he  will 
be  coordinator  of  illustrations. 
He  is  a  native  of  Kansas  City, 
Mo. 

4:  4:  4: 

Rene  Montpetit — from  re¬ 
porter  to  assistant  city  editor, 
Montreal  (Que.)  La  Presse. 

*  *  * 

Lloyd  Preslar — to  religion 
reporter  of  the  Winston-Salem 
(N.  C.)  Journal  and  Sentinel. 

*  ♦  4! 

Robert  S.  Wilson,  formerly 
on  the  sports  staff,  Fayetteville 
(N.  C.)  Observer  —  succeeds 
Frank  Jetter  Jr.  as  state  editor. 
Mr.  Jeter  joined  the  Methodist 
College  Foundation. 

*  *  * 

Robert  Seymour  —  replaces 
Bob  Conway  as  reporter,  Ashe¬ 
ville  (N.  C.)  Citizen.  Mr.  Con¬ 
way  joined  the  Northampton 
(England)  Chronicle  and  Echo. 

*  *  Hf 

James  Allison  Flynn,  Oma¬ 
ha  (Neb.)  World-Herald  artist 
— elected  vicepresident  of  the 
Omaha  Press  Club. 

«  *  * 

John  F.  Quigley,  Lewisburg 
Union  County  Standard- Journal 
—  president-elect  of  Pennsyl¬ 
vania  Society  of  Newspaper 
Editors. 

*  * 

Edna  Blakely,  general  re¬ 
porter,  North  Bay  (Ont.)  Nug¬ 
get — to  women’s  news  writer, 
Canadian  Press,  Toronto. 

*  *  * 

Edwin  E.  Kenney,  with  the 
Bangor  (Me.)  Daily  News  since 
1953 — to  manager  of  national 
advertising. 


IN  PRODUCTION  —  Robert  R. 
Hayilett  moves  (rom  the  Charles¬ 
ton  (S.C.)  Post-News  and  Courier 
to  the  Savannah  (Ga.)  News-Press, 
Inc.  as  production  manager.  He  is 
a  graduate  industrial  engineer 
(University  of  Southern  California) 
and  a  World  War  II  pilot  of  B-24s. 

Lawson  Letters 
Given  to  Field 

Chicago 

Marshall  Field  Jr.,  president 
and  publisher  of  the  Chicago 
Daily  News,  was  recently  given 
a  bound  file  of  1907-1908  cor¬ 
respondence  of  Victor  F.  Law- 
son,  a  founder  of  the  Daily  News 
and  its  owner  and  editor  for  50 
years. 

The  Lawson  letters  were  pre¬ 
sented  by  James  N.  Shryock, 
former  Daily  News  executive, 
now  president  of  the  Audit 
Bureau  of  Circulations. 

The  correspondence  reflects 
the  many  duties  to  which  Mr. 
Lawson  gave  his  personal  at¬ 
tention. 

♦  *  * 

Martin  Hogan  Jr.,  Cincinnati 
(Ohio)  Enquirer  reporter  —  to 
the  army.  William  Hessler, 
Enquirer  foreign  analyst  —  to 
visit  Russia  in  July.  Don 
Williams,  formerly  with  the 
Pasadena  (Calif.)  Independent, 
Star-News  and  Cincinnati 
(Ohio)  Post — to  the  Enquirer 
as  ad  department  copy  chief, 
succeeding  Bill  Page,  now  pro¬ 
motion  director  of  Disabled 
American  Veterans. 

«  *  * 

Bill  Brandsness  —  promoted 
from  copy  boy  to  classified  ad 
salesman  at  the  Klamath  Falls 
(Ore.)  Herald  and  News. 

4:  *  4t 

Harry  Thomas  Sink,  circu¬ 
lation  field  supervisor  of  the 
Charlotte  (N.  C.)  Observer — to 
state  circulation  manager. 

« 

W.  R.  Beaumier,  editor  of 
the  Lufkin  (Tex.)  Daily  News 
—  elected  president  of  the  Texas 
United  Press  International  Edi¬ 
tors  Association. 


Falierty  Becomes 
News  Service  Editor 

Justin  L.  Faherty  has  left  the 
Newhouse  Newspaper  Organi¬ 
zation  to  be  editor  of  the  New 
York  Herald  Tribune  News 
Service. 

Lloyd  D.  Hagen,  director  of 
the  Herald  Tribune  Syndicate 
and  News  Service,  said  Mr. 
Faherty  will  succeed  Thomas  B. 
Dorsey,  who  resigned. 

Mr.  Faherty  is  a  former  po¬ 
litical  writer  for  the  St.  Louis 
(Mo.)  Globe-Democrat.  He  was 
assistant  to  the  publisher  when 
S.  I.  Newhouse  bought  the  paper 
four  years  ago.  He  then  became 
director  of  news  and  special 
services  for  the  Newhouse 
group. 

• 

Rome  American 
Gives  Fellowship 

M1NNEAPOL1.S 

Establishment  of  an  annual 
scholarship  to  give  a  graduate 
of  the  University  of  Minnesota 
school  of  journalism  a  year’s 
reporting  experience  on  the 
Rome  (Italy)  Daily  American 
was  announced  here  this  week. 

The  award,  to  be  known  as 
the  Rome  Daily  American  Fel¬ 
lowship,  has  been  set  up  by  the 
English-language  newspaper  in 
Rome  in  conjunction  with  the 
school  of  journalism.  A  March, 
1959,  graduate,  Howard  L.  See- 
mann,  Minneapolis,  is  the  first 
winner.  He  will  join  the  staff 
of  the  American  on  June  1. 

• 

Exec  Editor  Named 

Cincinnati 

Brady  Black,  editor  of  the 
editorial  page,  has  been  named 
executive  editor  of  the  Cin¬ 
cinnati  Enquirer,  with  Glen 
Thompson  returning  to  his  post 
(before  March  1956)  of  Wash¬ 
ington  correspondent. 

«  «  * 

Don  Hagedorn,  with  the  re¬ 
tail  display  ad  department.  Rose- 
burg  (Ore.)  News-Review  seven 
years  —  promoted  to  manager 
of  retail  and  national  advertis¬ 
ing  succeeding  Lloyd  Stutsman, 
with  the  N-R  since  ’49  —  re¬ 
signed. 

*  *  « 

David  Willson  Hacker  —  to 
reporter,  Louisville  (Ky.)  Tunes. 
*  *  * 

Terry  Walsh,  state  editor, 
Dallas  (Tex.)  Morning  News  — 
now  Sunday  editor.  He  is  re¬ 
placed  by  Pat  Kelley. 

*  *  * 

Marie  Anderson,  assistant 
women’s  editor  of  the  Miami 
(Fla.)  Herald  for  four  years — 
to  women’s  editor,  succeeding 
Dorothy  Jurney,  now  women’s 
editor  of  the  Detroit  (Mich.) 
Free  Press. 


AP  Names  Huth 
For  Southeast  Asia 

Reorganization  of  assignment 
in  the  Far  East  is  announced 
by  Frank  J.  Starzel,  general 
manager  of  the  Associated 
Press. 

Donald  E.  Huth,  chief  of  bu¬ 
reau  at  Singapore,  has  been  ap¬ 
pointed  chief  of  Southeast  Asian 
Services,  with  administrative 
control  over  Indonesia,  Singa¬ 
pore,  Malaya,  Borneo,  Burma, 
Thailand,  Laos  and  (Cambodia 
The  Singapore  bureau  will  be 
strengthen^  with  an  additional 
American  staffer. 

Mr.  Huth  is  a  native  of  Green 
Bay,  Wis.  and  a  graduate  of 
Marquette  University. 

The  Tokyo  bureau,  under  Bu¬ 
reau  Chief  John  Randolph,  has 
been  designated  as  a  coordinator 
for  AP  Newsphoto  production 
and  distribution  throughout  all 
Asia. 

Forrest  Edwards  remains  as 
chief  of  bureau  in  Hong  Kong, 
with  supervision  over  Formosa 
and  Vietnam,  and  Jim  Becker 
as  chief  of  bureau  in  the  Philip¬ 
pines. 

♦  »  ♦ 

Robert  Worth — from  sports 
editor  to  wire  editor  of  the 
Newark  (Ohio)  Advocate,  re¬ 
placing  Clarence  Pennington, 
now  assistant  to  the  publisher. 
Ron  Barnes — from  sports  editor 
of  the  Chillicothe  (Ohio)  Ga¬ 
zette  to  the  Advocate  in  same 
capacity. 

4e  4(  * 

Jim  Martenhoff,  outdoor  edi¬ 
tor,  Miami  (Fla.)  News  —  to 
boating  editor,  Miami  (Fla.) 
Herald  Nelle  Fletcher,  News 
librarian — now  with  the  Herald. 

William  N.  Wiswall,  retail 
advertising  manager  of  the  Port¬ 
land  Oregon  Journal  —  elected 
president  of  the  Pacific  North¬ 
west  Newspaper  Advertising  Ex¬ 
ecutives  Association. 

*  *  * 

Francis  Cislini,  Nalinm' 
(Calif.)  Californian  —  elected 
president  of  California  News¬ 
paper  Advertising  Executives 
Association,  Northern  Unit. 

*  «  * 

Dale  Ohrtman,  fomer  city 
editor  of  the  Estherville  (la-) 
News — market  reporter  for  the 
Omaha  (Neb.)  World-Herald 

livestock  bureau. 

«  *  * 

Mrs.  R.  F.  Mahood,  associate 
editor  of  the  Stamford  (Tex.) 
American — to  pr  department  of 
Hardin-Simmons  Universityi 
Abilene. 

*  *  * 

Paul  Miller,  president,  Gan¬ 
nett  Newspapers,  Rochester, 
N.  Y. — honorary  degree  of 
tor  of  Laws  from  Ursinus  Col¬ 
lege. 
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to  editors  who  publish 

FOR  MEN  ONLY... 


April  3,  1959 

SPADEA  Syndicate 
New  York,  N.Y. 


Gentlemen: 

Please,  as  promptly  as  possible,  send 
to  me  your  new  Booklet  #  16.  Enclosed  is 
$1.00  therefor  plus  .50  for  Airmail  handling. 
Send  to: 

Mrs.  Arthur  Brickman 
341  Myrtle  Avenue 
Albany,  New  York. 

In  addition,  perhaps  you  can  solve  a 
problem  with  regard  to  your  pattern  service. 

I  am  formerly  of  Philadelphia,'  Penna.,  and 
always  enjoyed  getting  the  Designer, American 
and  ^International  both,  patterns  from  the 
Philadelphia  Bulletin  each  week.  We  are  now 
unable  to  find  a  paper  carrying  them.  The 
New  York  Daily  News  has  the  American  pattern, 
but  I  am  stymied  in  my  hunt  for  the  Interna¬ 
tional  pattern,  although  I  have  tried  a  few 
of  the  papers  on  your  list  (on  an  old  booklet.) 

Also,  is  there  a  paper  in  the  vicinity 
of  Potsdam,  N.Y.  (near  Massena)  which  carries 
the  patterns.  I  tried  the  Syracuse  Post 
Standard  and  Herald  American  . 

I  made  my  trousseau  from  your  patterns 
mostly,  and  as  a  budgeted  working  girl  now 
married  and  twice  budgeted,  would  like  to 
make  some  new  things,  and  have  faith  in  none 
but  your  patterns. 

Your  help  would  be  deeply  appreciated. 

In  the  meantime.  I  look  forward  to  receiving 
your  new  Booklet  #16,  which  I  hope  shall  con¬ 
tain  all  those  I  have  missed  since  moving  from 
Philadelphia. 

Thawing  you  in  advance  for  your  help, 
kind  consideration,  and  WONDERFUL  patterns,  I  am 


Very  truly  yours. 


To  women,  patterns  are 
news.  Women  are  shoppers 
by  nature.  They  hunt  and 
hunt  for  what  they  want. 
Believe  it  or  not  ...  they 
even  buy  newspapers 
for  their  favorite  patterns. 
Over  500,000  women 
annually  send  $1.00  or  more 

for  a  Spadea  pattern - 

because  they  fit  better - 

have  better  styling - 

are  easier  to  use. 

They  prefer  to  wait  for  a 
Spadea  pattern  when  they 
could  buy  a  competitive  one 
in  stores,  and  not  wait. 

To  get  the  maximum 
circulation  value  from  your 
exclusive  Spadea  franchise, 
make  this  pattern  a  MUST. 


Jim  &  Stirling  Spadea 
Spadea  Syndicate,  Inc. 
120  West  31st  St.,  N.Y.  1 
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Joe  CoUis,  Stable-born 
Guild  Chief,  Daily  Blooms 


EDITORIAL  WORKSHOP 


Runs  Again 


Sunnyvale.  Calif.  = 
A  fiO-page  Panorama  of  Prog-  | 
less  edition  here  hailed  this  | 
community  and  the  Sunnyvale  | 
Joseph  F.  Collis  has  decided  Statidard,  launched  at  the  cen-  f 
to  seek  another  term  as  presi-  from  a  structure  i 

dent  of  the  American  Newspa-  -which  also  housed  a  livei’y  stable  “ 
P*’*’  Guild.  ^  dance  hall.  ^ 

At  last  years  convention  he  issue  marked  the  opening 

indicated  a  desire  to  withdraw  exhibits  of  products  of  indus-  i 
from  office,  having  served  since  ^^ies  which  have  replaced  its  ? 


1953. 


orchards  and  fields.  A  page  one 


/  ^  ^ 'jT  eolor  overlay  of  an  ascending 

(slightly  above  30,000)  was  ad-  p^j^^is  missile  was  selected  to 


vised  this  week  in  the  union’s 


be  theme  of  the  issue.  Both 


newspaper  that  Mr  Collis  had  i.^^kheed  and  Westinghouse  have  ^ 
changed  his  mind  because  the  plants 

defense  fund  has  been  drained  C  Houghteling,  pub-  1 

to  alwut  $12o,000,  and  he  doesn  t  reported  the  Standard’s 

want  to  quit  m  the  middle  of  a  eirculation  has  doubled 

fight  to  put  It  on  a  sound  finan-  10  ,^50  . 

,  -XT  This  is  almost  three  times  the 

Arthur  Roscnstock  oi  New  i  4.* 

^  .  ...  ...  195o  circulation. 

York  announced  his  candidacy  ^ 

for  ANG  president  several 

weeks  ago.  The  nominations  will  ‘Prestige’  Kiekoff  = 

be  made  at  the  convention  in  Motion  Pieture  ^ 

New  York  next  month.  ‘  _  | 

Mr.  Collis,  who  is  assistant  A  16-page  roto  magazine  | 
managing  editor  of  the  Wilkes-  supplement  devoted  to  “They 
Barre  (Pa.)  Record,  noted  in  Came  to  Cordura,”  a  William  g 
his  statement  that  5,500  guild  Goetz  production  for  Columbia  = 
membei's  lost  an  aggregate  of  release,  appeared  in  the  New  | 
110,000  man-days  of  work  in  11  York  Times  of  May  24.  | 

newspaper  strikes  and  shut-  In  addition  to  the  Times  cir-  | 
downs  the  last  year.  He  advo-  culation,  more  than  50,000  copies  I 
cates  a  million-dollar  defense  of  this  supplement  have  been  ^ 
fund.  sent  to  opinion-makers  through-  5 

•  out  the  world.  | 

^1  I  w¥  Columbia  executives  empha-  | 

Press  Club  Honors  sized  that  this  was  merely  the  .4 

Montana  Ellitor  kickoff  of  a  comprehensive  cam-  | 

paign  four  months  in  advance  ' 
Mont.  prospective  wm-ld  pre- 


The  Butte  Press  Club  at  its 


miere  of  the  film.  Following  a  | 


23rd  annual  meeting  paid  signal  screening  of  a  i-ough  cut  in 
honor  to  Law  Risken,  managing  Hollywood  last  month,  it  was 
editor  of  the  Montana  Standard  decided  that  a  picture  of  this 
^^^Dutte  Dady  Post.  vast  scope  merited  the  biggest 

There  were  44  members  and  prestige  promotion  campaign 
guests  in  attendance  at  the  possible, 
club’s  “Law  Risken  Day”  ob-  ^ 

servance.  Mr.  Risken  was  pre¬ 
sented  with  a  gift  as  a  token  of  50  Kentucky  Papers 
his  years  with  the  Butte  news-  JJeln  ‘Sell’  State 
papers.  1  “- 

Edward  A.  Coyle  was  elected  Frankfort,  Ky. 

club  president.  More  than  50  Kentucky  news- 

•  papers  have  cooperated  in  pub¬ 

lishing  the  first  of  a  series  of 
Mich.  Weekly  Buys  public-service  ads  designed  to 

Goss  Offset  Press  encourage  industrial  develop¬ 

ment  projects  in  cities  and 
George  R.  Averill,  president  towns, 
of  the  Birmingham  (Mich.)  Ec-  The  Kentucky  Press  Associa- 
centric  has  announced  that  an  tion  is  co-operating  in  the  ad 
order  has  been  placed  for  a  program  with  the  Kentucky  De- 
Goss  Suburban  webfed  offset  partment  of  Economic  Develop- 
press,  consisting  of  four  4-page  ment,  the  Kentucky  Chamber  of 
units  with  a  Goss  rotary  jaw  Commerce,  and  the  Kentucky 
type  folder.  Department  of  Public  Relations. 

The  Eccentric  serves  a  subur-  First  ad  in  the  series,  entitled 
ban  Detroit  area.  The  paper  has  “What  100  New  Industrial  Jobs 
been  averaging  40  pages  week-  Can  Mean  To  Our  City,”  ap- 
ly,  and  is  currently  being  printed  peared  the  last  week  in  April, 
on  a  Goss  Flatbed  press.  A  second  ad  is  due  this  month. 


By  Roy  H.  Copperud 

Standing  On  One  Leg 


The  one-legged  comma,  a  pathetic  victim  of  the  jour¬ 
nalistic  wars,  is  limping  its  way  across  more  and  more 
pages.  What  I  mean  by  one-legged  comma  is  one  comma 
where  there  should  be  two  or  none  at  all. 

The  simple.st  and  most  numerous  example  of  this  fault 
occurs  with  the  prepositional  identifying  phrase:  “Judge 
George  Buck  of  Erskine  County,  signed  the  restraining 
order.”  This  should  be  either  “Judge  George  Buck,  of 
Erskine  County,  signed  .  .  .”  or  “Judge  George  Buck  of 
Erskine  County  sigpied.  ...”  The  use  of  commas  in  this 
construction  is  old-fashioned,  and  generally  the  comma- 
less  version  is  preferable. 

The  same  principle  applies  to  such  phrases  as  “Richard 
R.  Roe  of  the  Foreign  Affaire  Committee”  and  “J.  David 
Nelson  of  the  New  York  Times.”  There  is  one  place, 
however,  where  the  commaless  version  sounds  not  quite 
satisfactory.  That  is  in  fii’st-name  listings  of  suiwivors 
in  an  obituary:  “Mr.  Smith  leaves  three  brothers,  Frank 
of  Ossining,  George  of  New  York,  and  Gerald  of  Los 
Angeles.”  Sometimes  it’s  “a  sister,  Mary  of  Italy.” 
Somehow,  this  usage  puts  one  incongruously  in  mind 
of  such  grandiose  designations  as  William  of  Normandii 
and  Lawrence  of  Arabia.  A  better  form  for  the  list  of 
sui-vivors  might  be  “Frank,  Ossining;  George,  New  York; 
and  Gerald,  Los  Angeles.”  If  the  of  is  kept,  it  should 
be  preceded  by  a  comma.  And  as  for  Mary,  she  should 
become  “Mary,  in  Italy.” 

Let  us  look  at  some  cases  of  one-leggedness  where 
there  should  be  two  commas  or  none.  The  place  where 
the  other  comma  should  go,  if  two  are  used,  is  indicated 
by  an  empty  pair  of  parentheses.  Either  a  comma  should 
be  added  there,  or  the  existing  one  should  be  omitted, 
as  the  writer  prefers. 

“Severe  storms  (  )  accompanied  by  hailstones  up  to 
three-quarters  of  an  inch  in  diameter,  pounded  western 
Texas.” 

“A  47-year-old  man  (  )  who  had  just  been  released 
from  jail  after  seiwing  a  tenn  for  drunkenness,  wa.s 
found  bumed  to  death  beside  a  fire.” 

“This,  obviously!  )  was  a  planned  diversionary  move¬ 
ment.” 

“Committee  members  (  )  who  had  feared  White  House 
suppression  of  the  report,  were  jubilant.”  This  one  is 
not  as  freely  a  matter  of  choice  between  two  commas 
or  none;  the  decision  depends  on  whether  the  clause  is 
restrictive  or  nonrestrictive.  With  commas  (nonre.stric- 
tive),  the  sentence  would  say  all  the  committee  members 
had  feared  suppression;  without  (restrictive),  that  only 
those  who  had  feai'ed  suppression  were  jubilant.  Prob¬ 
ably  the  nonrestrictive  sense  was  intended. 

Now  for  examples  in  which  two  commas,  and  no  less, 
are  necessaiy: 

“All  New  Orleans  schools  were  closed  as  a  precaution 
but  the  storm,  bringing  winds  of  64  miles  an  hour  (  ) 
passed  the  city  without  causing  much  damage.”  A  comma 
is  necessary,  of  course,  to  mark  the  other  end  of  the 
participial  modifier.  While  we’re  at  it,  a  comma  before 
hut,  to  separate  coordinate  clauses,  would  do  no  hann 
but  is  not  essential. 

“Dr.  Manlio  Brosio,  Italian  ambassador  to  Britain  (  ) 
flew  to  Rome  yesterday.”  A  comma  should  maik  off  the 
other  end  of  the  appositive  phrase. 

Finally,  a  couple  that  would  be  better  off  with  no 
comma  at  all : 

“A  corporation,  which  is  unique  in  the  rubber  indus¬ 
try  has  been  formed.”  The  lack  of  a  comma  after  industry 
suggests  a  nonrestrictive  clause,  which  would  say  that 
corporations  have  been  unknown  in  the  rubber  industr>’. 
But  the  writer  meant  that  the  corporation  was  unique 
within  the  industry,  and  he  would  best  have  expressed 
this  by  “A  corporation  unique  in  the  rubber  industry 
has  been  formed.” 
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bethl'ehem 

steel 


Qlen  Canyon  Dam  will  be  built  for  the  U,  S,  Bureau  of  Reclamation,  Prime  contractor:  ^ferritt•Chnpman  &  Scott  Corp. 


Holding  back  the  face  of  a 


firmly  in  place.  Something  like  toothpicks  in  a  three-decker 
sandwich,  the  bolts  clamp  the  layers  of  rock  together, 
stabilizing  them. 

These  are  just  two  of  the  steel  products  which  this  com¬ 
pany  supplies  to  builders  and  contractors.  Structural  steel, 
wire  rope,  piling,  reinforcing  bars,  and  other  forms  of  steel 
made  by  Bethlehem  are  the  backbone  of  our  highways, 
railroads,  bridges,  airports,  and  skyscrapers,  even  our  churches, 
schools,  shopping  centers,  and  houses. 


This  sheer  canyon  wall  will  soon  form  one  side  of  Glen 
Canyon  Dam  which  will  arch  1500  feet  across  the  Colorado 
River  in  Arizona.  The  dam  when  completed  will  store  water 
to  generate  electric  power  for  a  five-state  area.  Here  you 
see  construction  workers,  hundreds  of  feet  above  the  river, 
drilling  holes  in  the  rock  face  of  the  cliff  with  Bethlehem 
hollow  drill  steel. 

Special  steel  bolts,  also  made  by  Bethlehem,  are  then 
inserted  in  the  holes  and  tightened  up  to  hold  the  age-old  rock 


NEWSPAPER  LAW 


Libel  Lurks  in  Item  About  Mental  Illness 


Action  for  libel  against  the 
Bluffs  Times,  a  weekly  news¬ 
paper  of  Scott  County,  Illinois, 
ended  in  a  judgment  against 
the  publisher  for  $6,000  that 
was  affirmed  by  the  appellate 
court.  (156  N.E.  2d  761) 

Under  the  head,  “Many  Local 
Citizens  Witness  School  Hear¬ 
ing,”  was  a  story  giving  the 
names  of  the  witnesses  who  ap¬ 
peared  and  a  brief  account  of 
their  testimony  and  the  further 
item  that  when  the  trustees  re¬ 
tired  to  deliberate  only  two 
board  members  were  ready  to 
vote  and  they  were  dismissed  to 
report  back  the  following  night. 

The  conclusion  of  the  news 
item  was,  “One  board  member, 
Cowper  of  Glasgow,  was  absent. 
If  he  is  permitted  to  vote  (Mr. 
Cowper  is  recovering  from  a 
mental  illness)  we  understand 
the  voting  will  be  delayed  until 
all  the  testimony  can  be  tran¬ 
scribed  and  digested.” 

Innocent  Meaning 
In  his  defense  of  the  libel 


action,  the  publisher  contended 
that  according  to  the  dictionary 
illness  is,  “Disease:  indisposi¬ 
tion:  sickness,”  and  is  descrip¬ 
tive  of  no  particular  disease  or 
ailment.  When  prefixed  by  the 
word  “mental”  it  could  refer  to 
a  nervous  breakdown  or  numer¬ 
ous  other  ailments  which  affect 
the  mind  and  that  since  persons 
thus  afflicted  do  recover  without 
impairment  of  their  mental 
faculties,  the  term  “mental  ill¬ 
ness”  is  capable  of  an  innocent 
meaning. 

The  Illinois  court  noted  in  its 
recent  decision  against  the  pub¬ 
lisher  that  “The  unqualified 
statement  that  this  man  is  re¬ 
covering  from  a  mental  illness 
is  a  parenthetical  phrase.  .  .  . 
The  only  purpose  which  this 
parenthesis  could  serve  in  the 
sentence  in  which  it  is  inserted 
is  to  explain  the  reason  for  the 
possibility  that  this  man  might 
not  be  permitted  to  vote.  The 
explanation  given  was  that  he 
was  recovering  from  a  mental 
illness. 


“Such  conclusion  is  empha¬ 
sized  by  the  fact  that  nowhere 
else  in  the  article  is  there  sug¬ 
gested  any  other  reason  why  this 
man  should  not  be  entitled  to 
vote.  We  think  the  ordinary  in¬ 
telligent  person  reading  the 
article  would  conclude  that  the 
man  might  not  be  allowed  to 
vote  because  of  his  mental  con¬ 
dition. 

“Thus  the  imputation  is  clear 
that  he  might  be  disqualified  as 
a  voting  member  of  the  Board 
Because  of  an  impairment  of  his 
mental  faculties.” 

The  appellate  judges  said  they 
were  unable  to  agree  with  the 
defense  contention  that  in  order 
to  sustain  the  judgment  the 
court  must  hold  that  a  charge 
of  mental  illness  is  the  same  as 
that  of  insanity. 

“The  degree  of  mental  illness 
suggested  by  the  publication  is 
not  the  decisive  factor  in  deter¬ 
mining  whether  the  words  used 
are  libelous  and  this  court  is 
not  concerned  with  the  technical 


distinction  between  insanity  and 
mental  illness,”  the  court  said. 

Injurious  Effect 

“The  gi*avamen  of  the  offense 
of  libel  is  the  injurious  effect 
created  in  the  minds  of  the 
reader  by  the  printed  words.  If 
the  printed  words  are  such  as 
to  cause  the  person  of  whom 
they  are  spoken,  to  be  shunned 
or  avoided  by  his  neighbors  and 
acquaintances,  they  are  libelous 
in  themselves. 

“Unfortunate  as  it  may  be, 
there  is  no  escaping  the  fact  that 
persons  reputed  to  be  of  un¬ 
sound  mind  are  denied  the  con¬ 
fidence  and  respect  which  all 
right  thinking  men  normally  ac¬ 
cord  their  fellow  members  of 
society. 

“The  statement  that  a  person 
is  recovering  from  a  mental  ill¬ 
ness  would  seem  to  be  clear  and 
unequivocal  and,  taken  in  its 
generally  accepted  meaning, 
carries  the  imputation  that  such 
person  is  not  mentally  sound." 


Bardal  Files  Claims 
Of  Wrongful  Dismissal 

Toronto 

S.  Thomas  Bardal,  former  di¬ 
rector  and  advertising  manager 
of  the  Toronto  Globe  &  Mail, 
who  was  dismissed  in  April,  is 
suing  the  newspaper,  alleging 
wrongful  dismissal,  and  Oakley 
Dalgleish,  publisher,  alleging 
slander,  for  a  total  of  $135,000. 
Mr.  Bardal  joined  the  paper  in 
October  1942  and  when  the 
paper  changed  hands  in  1955  he 
was  promoted  to  advertising 
manager. 

He  filed  two  writs  on  May  21. 
He  claimed  he  was  making  $21,- 
186  yearly,  and  is  seeking  $85,- 
000  alleging  wrongful  dismissal. 
One  of  the  grounds  listed  in  the 
statement  of  claims  is  that  he 
lost  the  benefit  of  pension  plan 
and  group  insurance. 

The  action  alleging  slander 
stems  from  a  published  memo  to 
the  staff. 


TV  Case  Delayed 

Washington 
FCC  Hearing  Examiner  Hor¬ 
ace  Stem  has  postponed  indefin¬ 
itely  the  final  date  for  filing 
briefs  in  the  Boston  TV  Chan¬ 
nel  5  remand  proceedings,  sub¬ 
ject  to  the  condition  that  all 
parties  shall  be  prepared  to  file 
such  briefs  subsequently  upon 
notice  of  one  week. 


Shutdown  Pay 
Arbitration  Begins 

Arbitration  hearings  have  been 
started  before  former  Judge 
Emil  N.  Barr  in  the  first  of  the 
claims  for  pay  from  New  York 
City  newspaper  publishers 
during  the  19-day  deliverers 
strike  last  December. 

The  mailers  union  is  asking 
for  all  loss  of  earnings  during 
the  period  and  for  dismissal  pay 
if  the  first  claim  is  not  granted. 
The  union  is  represented  by 
Sidney  Sugarman.  Between  800 
and  1000  mailers,  counting  ex¬ 
tras,  are  involved.  Two  hearings 
have  been  held.  The  next  is  set 
for  June  4. 

Howard  H.  Ostrin,  attorney, 
met  May  14  with  the  publishers’ 
association  on  methods  of  pro¬ 
cedure  in  presenting  the  news¬ 
paper  Guild’s  claims.  An  arbitra¬ 
tor  has  not  yet  been  appointed. 
• 

$7  for  Pressmen 

Pressmen  on  the  three  Cleve¬ 
land  dailies  have  ratified  a  two- 
year  contract,  providing  a  $7 
weekly  wage  package.  It  pro¬ 
vides  a  weekly  raise  of  $4,  retro¬ 
active  to  Dec.  1,  plus  $3  more 
Dec.  1.  The  $3  may  be  used  for 
welfare  purposes,  instead  of  a 
straight  wage  increase.  The  new 
rates  are  $121.85  for  day-shift 
workers  on  a  37% -hour  week 
and  $123.S5  for  night  workers, 
who  are  on  a  35-hour  week. 


Guild  Contract  Takes  32  Hours 


Ottawa 

The  Ottawa  Citizen  and  Ot¬ 
tawa  Newspaper  Guild  settled 
on  a  new  two-year  contract  in 
only  four  negotiating  sessions, 
covering  a  period  of  32  hours. 
The  last  session  at  which  final 
agreement  was  reached  was  on 
May  14,  a  10-hour  conference 
that  lasted  until  2  a.m. 

Agreement  was  reached  two 
months  before  the  present  con¬ 
tract  expires  on  July  21. 

The  agreement  provides  for 


a  3  percent  general  salary  in¬ 
crease  in  1959  and  again  in 
1960. 

The  senior  reporter  with  five 
years  experience  will  go  up  to 
$109.60  for  1959.  District  man¬ 
agers  (circulation)  go  up  to 
$100  even. 

Chief  negotiators  were  David 
I.  Kerr,  executive  assistant  to 
the  publisher,  Robert  \V.  South- 
am,  and  Robert  Buchanan,  ex- 
ective  secretary  of  the  Toronto 
Newspaper  Guild. 


Heads  State  Board 

Albany,  N.  Y. 
Raymond  I.  Borst,  legislative 
correspondent  for  the  Buffalo 


More  Frequent 

French  BURG,  Ky. 

The  Menifee  County  Journal, 
owned  by  the  Ringo  Publica¬ 
tions,  has  begun  publication  as  (N.  Y.)  Evening  News,  has  been 
a  weekly  newspaper.  Jerry  F.  elected  president  of  the  new 
Ringo  is  president  and  editor  Hudson  River-Black  River  Re?' 
of  the  corporation;  Donald  L.  ulating  Board,  created  by  the 
Graves  is  vicepresident,  and  1959  New  York  State  Legisla- 
Squire  N.  Williams  Jr.  is  secre-  ture.  His  salary  will  be  $3,500 
tary-treasurer.  The  Menifee  a  year. 

County  Journal  had  been  pub-  , 

lished  as  a  monthly  since  it  was 

founded  in  May,  1957.  In  Fashion  Field 

Gift  to  J-School  Oscar  A.  Bergman,  who  for 

Austin,  Tex.  years  has  been  men’s  fashion 
Harlan  M.  Fentress,  publisher  editor  of  the  Cleveland 
of  the  Austin  American-States-  Dealer,  is  to  be  editor  and  puo- 

nuin  and  other  Texas  news-  lisher  of  a  new  fashion  magazi^ 

papers,  has  given  $14,000  to  the  for  men  and  boys  to  be  callw 
University  of  Texas  Journalism  Man  Alive,  The  magazine  wi 
School  in  honor  of  his  late  be  published  monthly  in  Cleve- 
father,  E.  S.  Fentress.  land. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

^  HARVARD  GRADUATE  SCHOOL  TAKES  ROLE 

IN  NIC  ADVERTISING  RESEARCH  PROJECT 

. . .  The  basic  outline  for  the  Newsprint  Information  Committee’s 
special  research  project  seeking  to  strengthen  the  competitive  position 
of  newspapers  is  being  prepared  by  Harvard  University’s  Division  of 
Research  at  the  Graduate  School  of  Business  Administration. 

NEWSPRINT  USE  SEEN  CLIMBING  AGAIN 

...  With  improved  business  conditions,  consumption  of  newsprint  in 
the  United  States,  which  was  slightly  below  trend  in  1957  and  1958, 
may  rise  five  percent  this  year,  according  to  experts.  The  long-term 
trend  is  three  percent  annually. 

CANADIANS  TEST  PIPELINES,  ’COPTERS 

FOR  QUICKER,  CHEAPER  WOOD  TRANSPORT 

. . .  The  Canadian  newsprint  industry  is  overlooking  no  bets — not  even 
long  shots — in  research  for  ways  to  break  out  of  an  ever-increasing  cost 
squeeze.  Radical  woods  experiments  are  supplemented  by  intensified 
laboratory  work  using  revolutionary  scanning  electron  microscope. 

MILL  EARNINGS  DECLINED  FOR  SECOND  STRAIGHT  YEAR 

^  ...  Analysis  of  published  annual  reports  of  21  pulp  and  paper  com¬ 

panies  manufacturing  newsprint  shows  that  1958  net  earnings  declined 
12.7  percent  from  1957  levels  which  were  themselves  22.9  percent  less 
than  in  1956  for  companies  reporting. 

NEW  SEAWAY  A  BOON  BUT  HIKES  ROLL  CHARGES 

...  It  appears  Canadian  mills  will  have  to  absorb  additional  shipping 
charges  of  at  least  $1  per  ton  on  all  newsprint  moved  through  the  St. 
Lawrence  Seaway  to  the  Midwest  U.S.  cities  they  serve. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  May  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 


NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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PRESS  AWARDS 


Aviation  Writers 
Cite  Marvin  Miles 


Josi 
mer  r 
the  Ci 
and  t 
May  5 
respor 
Times, 


Chicago  Press  Ve! 

Chicago 

Arthur  M.  Evans,  retired  Chi- 
rngo  Tributte  political  writer, 
has  been  named  “Press  Veteran 
for  1959”  by  the  Chicago  Press 
Veterans  Association.  He  will 
be  honored  at  the  annual  dinner 
here  Nov.  18  in  the  LaSalle 
Hotel. 


OFFICERS  of  Pennsylvania  Wom¬ 
en's  Press  Association,  left  to  right: 
Pat  Hinton,  Altoona  Mirror,  treas¬ 
urer;  Gene  Brislin,  Scranton  Trib¬ 
une,  president;  Pat  English,  Erie 
Times,  secretary;  and  Naomi 
Woolever,  Williamsport  Sun- 
Gazette,  vicepresident. 


HUSINE.S.S  WRITING 

Considerable  interest  is  at¬ 
tached  to  this  year’s  recipients 
of  the  Loeb  Awards  for  busi¬ 
ness  and  financial  writing  that 
contributes  to  a  better  public 
understanding  of  the  free  enter¬ 
prise  economy.  Top  prizes  are 
$1,000  and  a  bronze  plaque  to 
a  newspaper  and  a  magazine 
writer,  plaques  going  also  to  the 
publications. 

Business  news  w-riting  had 
been  neglected,  as  far  as  aw'ards 
go,  until  the  Sidney  S.  Loeb 
Memorial  Foundation  set  up  the 
Loeb  Awards  to  be  administered 


Obituary 


Joseph  Garretson,  59,  for¬ 
mer  reporter  and  columnist  on  ^1 
the  Cincinnati  (Ohio)  Enquirer  ( 
and  the  former  Times  Star;  j 
May  20.  He  was  a  former  cor-  j 
respondent  for  the  Neiv  York  j 

Times.  t 

*  *  * 

Edward  P.  Beach,  73,  former  ^ 
city  editor  of  the  Atlantic  City 
(N.  J.)  Press  Union;  May  20. 

He  started  his  career  as  a  copy  ) 
lx)y  with  the  Washington  (D.  C.)  j 
Erening  Star.  Mr.  Beach  w’as  ^ 
with  the  Press  Union  25  years,  j 
10  as  city  editor. 

«  *  *  * 

John  D.  MacPhail,  63,  tele-  ■ 
graph  editor  of  the  Fall  River  ' 
(Mass.)  Herald  News  for  36 
years;  May  19,  of  a  heart  at-  ' 
tack.  He  began  newspaper  work 
in  1917  with  the  New  Bedford 
(Mass.)  Standard. 

*  *  * 

Jack  Fraser  De  Long,  57, 
head  of  the  Vancouver  (B.  C.) 
Sun’s  New  Westminster  bureau  ■ 
and  a  columnist  in  the  paper’s 
Fraser  Valley  sec-tion.  Prior  to 
joining  the  Sun  eight  years  ago 
as  a  sports  columnist  Mr.  De 
Long  wrote  a  daily  column  for 
the  Edmonton  (Alta.)  Bulletin 
and  had  In-en  a  newspaperman 
•3.5  years. 

•  *  * 

William  S.  Rathbln,  83,  for¬ 
mer  Rhode  Island,  Vennont  and 
Massachusetts  newspaperman ; 
May  19.  He  was  former  editor 
of  the  old  South  Hadley  (Mas.s.) 
Falls  Times,  city  editor  of  the 
old  Holyoke  (Mass.)  Telegram 
and  also  worked  for  the  Provi¬ 
dence  (R.  I.)  Journal,  and  Bar- 
set  (Vt.)  Record. 

♦  *  * 

Edward  Anthony  Pfister, 
•>9,  chief  of  the  Miami  (Fla.) 
Herald’s  West  Palm  Beach  news 
hui-eau;  May  19.  He  was  for¬ 
merly  with  the  Chicago  (Ill.) 
Herald-Examiner,  Washington 
(D.  C.)  Post,  Erie  (Pa.)  Times 
and  United  Press,  New  York 
and  Washington  bureaus. 

*  *  * 

Guy  CuNLiFFE,  55,  business 
editor  of  the  Montreal  (Que.) 
dazette  and  a  newspaperman  for 
35  years;  May  21.  He  joined  the 
Gazette  in  1941  after  working 
on  the  old  Toronto  (Ont.)  Mail 
snd  Empire,  the  Miami  (Fla.) 
Herald  and  the  Christian  Science 
Himitor. 


Pierce  Wottox,  87,  news-  ; 
Paperman  for  more  than  60 
years;  May  11.  He  worked  for 
Ihe  Associated  Press,  the  Neiv 
^ork  Post  and  the  American 
Banker.  He  retii-ed  in  1952.  , 

George  William  Sherman,  | 
5®.  advertising  director  of  the 
Newark  (Ohio)  Advocate;  May 
12.  He  was  a  trumpeter  in  a 
oand  before  he  married  Julia 


Juch,  daughter  of  the  late  owner 
of  the  Newark  Leader,  in  1924. 

•  ♦  • 

Lorine  Alexander,  39,  staff 
writer  for  the  Birmingham 
(Ala.)  News  for  the  past  13 
years;  May  13.  She  had  served 
as  editor  of  the  church  page  and 
recently  had  been  named  direc¬ 
tor  of  the  newspaper’s  new 
youth  page. 

*  *  « 

Charles  Leo  Hurst,  52,  news¬ 
paperman  for  35  years;  May  17, 
after  a  brief  illness.  Mr.  Hurst 
entered  newspaper  work  with 
the  Parkersburg  (W.  Va.)  News, 
later  served  as  editor.  He  be¬ 
came  managing  editor  of  the 
Newport  News  (Va.)  Press, 
city  editor  of  the  Beckley- 
Raleigh  (W.  Va.)  Register,  and 
managing  editor  of  the  Wilming¬ 
ton  (N.  C.)  Star.  He  joined  the 
News  last  year  as  a  reporter. 

*  «  « 

Carl  M.  Bigsby,  60,  publisher 
of  the  East  Los  Angeles  (Calif.) 


Belvedere  Citizen;  May  3.  He 
entered  the  printing  and  pub¬ 
lishing  held  in  1925  as  publisher 
of  the  Compton  (Calif.)  News- 
Tribune. 

«  «  * 

Charles  Si.mpson  Borjes,  67, 
news  photographer  with  the 
Norfolk  (Va.)  Virginian-Pilot 
41  years  until  his  retirement  in 
1956;  May  23. 

*  *  ♦ 

Ray  D.  Handy,  82,  former 
political  cartoonist  and  co-pub¬ 
lisher  of  the  Duluth  (Minn.) 
News  Tribune;  May  24.  He  was 
with  the  paper  from  1923  to 
1925.  He  retired  in  1954. 


George  F.  Buire,  45,  city  edi¬ 
tor  of  the  Nashua  (N.  Y.)  Tele¬ 
graph;  May  23.  He  was  with 
the  Telegraph  about  20  years 
and  was  previously'  associated 
with  the  Lowell  (Mass.)  Sun 
and  the  Manchester  (Mass.) 
Union  Leader. 


F.  W.  Wooclrufif 

Chicago 

Frederick  William  Woodruff, 
Joliet  banker  and  civic  leader, 
and  father  of  Mrs.  Marshall 
Field  Jr.,  wife  of  the  publisher 
of  the  Chicago  Sun-Times  and 
Chicago  Daily  News,  died  May 
20  in  Billings  Hospital.  Mrs. 
Woodruff  and  Mr.  and  Mrs.  Field 
were  with  him  when  he  died. 

• 

Gerald  A.  Carew 

Gerald  A.  Carew,  a  vicepresi¬ 
dent  of  Story,  Brooks  &  Finley, 
newspaper  representatives,  died 
May  20  at  Bronxville,  N.  Y. 

Mr.  Carew,  who  was  59,  at¬ 
tended  Fordham  University  and 
seived  with  the  Marines  in 
World  War  I,  being  cited  for 
bravery  in  the  Argonne.  He  held 
the  Croix  de  Guerre  and  Purple 
Heart  Medal. 

He  had  been  with  the  repre¬ 
sentative  firm  for  many  years 
and  was  a  direc'tor  of  AANR. 


FOUNDATION  OF  A  FUTURE... 


Site  of  the  Niagara  Ceniratmg  Station 


When  completed,  the  generating  ca¬ 
pacity  of  the  Niagara  Power  Project 
will  be  greater  than  that  of  any  other 
power  installation  in  the  United 
States.  Starting  in  1961,  this  power 
will  be  delivered  at  one  of  the  lowest 
rates  in  the  country.  It  will  attract 
many  new  industries  into  the  area, 
and  encourage  expansion  of  present 
industrial  facilities. 


The  future  of  the  Niagara  FalLs 
Market  is  indeed  built  upon  a  firm 
foundation.  Already  one  of  New  York 
State’s  outstanding  markets,  its  po¬ 
tential  is  undeniable.  It  is  an  area 
that  demands  consideration  in  the 
marketing  and  promotional  plans  of 
astute  organizations.  It  is  a  POWERful 
market  that  can  be  adequately  reached 
by  only  one  medium  .  .  .  the 
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April  Linage 

IMPORTANT  NOTICE 
Ebccept  where  other  fisrures  are  spe¬ 
cifically  shown,  the  following  footnotes 
aK»ly  to  Media  Records,  April  1^59 
Linages: 

•Includes  3«,14^  lines  AMERICAN 
WEEKLY. 

••Includes  41,937  lines  FAMILY 
WEEKLY. 

tincludes  74,4S3  lines  THIS  WEEK, 
ilncludes  66,943  lines  PARADE, 
tincludes  118,326  lines  WEEKEND 
MAOAZINE. 


1959 

1958 

AKRON 

,  OHIO 

Beacon  Joumal-e. . 

2,394,278 

2,232,218 

{Beacon  Jeumal-S 

1,061,383 

915,413 

foand  Total  .... 

3,456,661 

3,147,631 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e . 

1,468,226 

1,364,553 

Times  Union-m  . . . 

1,102,758 

1,008,687 

•Tiznes  Union-S  . . 

687,478 

665,818 

(Jrand  Total  .... 

3,258,462 

3,039,058 

ALBUQUERQUE.  N. 

M. 

JoumaJ-m  . 

1,490,068 

1,253,303 

|Joumal-S  . 

459.868 

369,437 

Tribune-e  . 

1,512,724 

1,252,886 

Grand  Total  .... 

3,462,660 

2,875,626 

ATLANTA.  GA. 

Constitution-m  . . . 

1,816,382 

1,474,874 

Joumal-o . 

2,494,342 

2,080,387 

Journal  & 

Conatitution-S  . . 

1,005,054 

949,917 

Grand  Total  .... 

6,316,778 

4,506,178 

ATLANTIC 

CITY.  N. 

J. 

PrsBB-m  . 

837,582 

786,439 

••PresB-S  . 

200,461 

174,521 

Grand  Total  . . . . 

1,038,033 

960,960 

BALTIMORE.  MD. 

•Ameriean-S  . 

683,975 

616,771 

Naws-Post-e  . 

1,493,139 

1,409,418 

tSun-m  . 

1,326,627 

1,202,024 

Sun-e  . 

2,317,293 

2.134,828 

Sun-S  . 

1,491,404 

1,351,976 

Grand  Total  . . . . 

7,211,438 

6,714,017 

BEAVER  VALLEY.  PA. 

Beaver  Valley 

Timee-e  . 

909,233 

BINGHAMTON.  N.  ' 

IT. 

Press-e  . . 

1,450,333 

1,393.968 

|PreHB-S  . 

362,670 

342,220 

Sun-cn  . 

356,696 

423,598 

Grand  Total  . . . . 

2,159,699 

2,159,786 

BIRMINiniAM.  ALA. 

Po8t4l0rald*m  . . . . 

1,101,539 

1,085,046 

New»-e . 

,  2,084,407 

1,841,470 

tNews-S  . 

876,466 

813,266 

Grand  Total  4,061.402  3,739,782 
NOTE:  Part  run  adv.  includ^: 
Nerw».o  1969—2,084,407  (68,641)  :  1958— 
1,841,470  (22,039). 


BOISE,  IDAHO 

Statesman-m  .  974,679 

••Stateaman-S  ...  270,978 


Grand  Total _  1,245,657 


NOTB:_  Statesman  Mom.  and  Eve. 
sold  only  in  oomkination.  Linage  of  one 
edition  (Mom.)  only  is  shown. 

BOSTON,  MASS. 

American-e .  782,102  700,186 

R«cord-m .  850,331  762,416 

•Advsrtiser-S .  837,523  340,598 

Gioke-e .  1.635,721  1,622,717 

Globe^n  .  1,427,769  1,229,771 

Gloke-S  .  1,305,932  1,134,377 

Herald-m  .  1,574,545  1,360,743 

tHerald-S  .  1.231.085  1,125.864 

Traveler-e  .  1,740,366  1,723,040 


Grand  Total  ...  .10,885,374  9.889,712 
BUFFALO,  N.  Y. 

Courier  Express-m  1.090,317  986,360 

I  •Courier 

Express-S  .  1,019,180  935,446 

tEvening  News-e. .  2,620,833  2,329,593 


Grand  Total  ....  4,730,330  4,251,399 
CAMDEN,  N.  J. 

Courier-Poet-e  _  1,306,494  1,133,784 

44 


1959  1958 

CHARLESTON,  W.  VA. 

Mail-e .  1,110,643  934,158 

Gazette-m  .  1,115,361  974,016 

IGazette-Mail-S  ...  386,036  373,122 


Grand  Total _  2,612,040  2.281.296 


CHARLOTTE,  N.  C. 

News-e  .  1,050,094  1.087,199 

Observer-m  .  1,530,804  1,342,528 

tObeerveivS  .  640,274  547,910 


Grand  Total _  3,221,172  2,977,637 


CHICAGO.  ILL. 

Tribune-m .  3,259,602 

Tribune^  .  1,826,661 

tDaily  News-e _  2,173,208 

American-e .  934,633 

•American-S  .  365,353 

Sun-Times-m  .  1,450,173 

{Sun-Times-S .  621,663 


2,601,692 

1,524,733 

1,878,632 

796,732 

352,160 

1,210,311 

582,029 


Grand  Total _ 10,631,293  8,946,289 

NOTE:  Part  run  adv,  included:  1959 
—3.259,602  (646,025)  ;  1,  826,  661  (921,- 
801):  365,353  (227,822).  1958—2,601,692 
(527,341):  1,524,733  (  815,271):  352,160 
(209,986). 


CINCINNATI.  OHIO 


Enquirer-m . 

.  2,255,826 

1.881,190 

t^Enquirer-S  .... 
Post  &  'nmes- 

.  1,530,404 

1,365,196 

Star-e . 

.  2,068,226 

1.458,241 

1.283.048 

Grand  Total  ... 

.  5,854,456 

5,987,676 

CLEVELAND.  OHIO 

Plain  Dealer-m  . . 

.  2,215,871 

1.959.543 

t^Plain  Dealer-S 

.  1,835,595 

1,688,802 

News-e . 

.  899,264 

910,566 

Pro38-e  . 

.  2,920.497 

2,510,744 

Grand  Total  . . . 

.  7,871,227 

7,069.666 

COLUMBUS.  OHIO 


Dispatch-e . 

2,146,913 

1,882,019 

Dispatch-S  . 

1,269,452 

1,045,629 

Citizen-e  . 

741,316 

675,662 

|C3tizen-S  . 

Ohio  State 

322,316 

324,558 

Joumal-m . 

728.700 

657,549 

Star-w  . 

59.752 

59,391 

Grand  Total  .... 

6,268,449 

4,644,808 

DALLAS.  TEX. 

New»TO  . 

2,289,536 

1,948,810 

tNews-S  . 

862,863 

651,589 

Times  Herald-e  . . . 

2,508,503 

2,135,100 

•Times  Herald-S  . . 

775.684 

702,664 

Grand  Total  .... 

6,436.686 

5,438,163 

DAYTON.  OHIO 

JourneJ-Herald-m. . 

1.810,797 

1,548,200 

News-e  . 

2,126,278 

1,793,797 

News-S . 

736.628 

661,714 

Grand  Total  .... 

4,673,603 

4,003,711 

DENVER,  COLO. 

Rocky  Mt.  NewB-m 
•fRocky  Mt. 

1,633,639 

1,474,810 

New»^  . 

641,262 

384,374 

tPost-e . 

2,274,312 

1,991,672 

Post-S  . 

886,421 

896,706 

Grand  Total  .... 

5,4.35,634 

4,657,562 

DES  MOINES.  IOWA 


tRejrister-m  . 

.  764,844 

669,966 

Tribune-e . 

.  1,035,661 

872,105 

Begister-S  . 

.  569,340 

505,739 

Grand  Total  . . . 

.  2,369,845 

2,047,810 

DETROIT,  MICH. 

Free  Press-m  . . . . 

.  1,469,727 

1,187,352 

{Free  Press-S  . . . . 

.  423,136 

373,362 

NewB-e . 

.  2,472.054 

2,058,650 

tNow»-S . 

.  1,262.621 

1,053,991 

Tlmes-e  . 

.  1,142,318 

976,544 

•Tlmes-S  . 

.  401,399 

381,990 

Grand  Total  . . . 

.  7,161,255 

6,031,889 

DULUTH,  MINN. 

Herald-e  . 

.  969,708 

938,214 

News-Tribune-m  . 

.  648,813 

610,593 

News-Tribune-S  . 

.  437,897 

453,911 

(Jrand  Total  . . . 

.  2,056,418 

2,002,718 

ELMIRA.  N,  Y. 

Advert!  ser-m  _ 

, .  394,851 

411,082 

Star  Gazette-e  . . . 

.  937,295 

893,752 

••Telegram-S  . . . , 

. .  800,494 

243,845 

Grand  Total  . . . 

.  1,632,640 

1,548,679 

1959 

1958 

EL  PASO 

1,  TEXAS 

TimeMn  . 

1,429,994 

1.268.007 

•TSmes-S  . 

463.130 

477.48.3 

HeraJd-Post-e . 

1,603,910 

1,392,860 

Grand  Total _ _ 

3,397.034 

3,138,350 

ERIE 

.  PA. 

News-m  . 

1,214.647 

1,075.674 

. 

1,270,5.33 

1,177.293 

{Times-News-S  . . . 

488,947 

419.884 

Grand  Total  .... 

2,974.127 

2.672.851 

FOND  DU 

LAC,  WIS. 

Commonwealth 

Heporter-e . 

707,500 

685,321 

PORT  WAYNE.  IND 

Journal  Gazette-m. 

1.348.024 

1,210.216 

{Journal  Gazette-S 

543.907 

433.899 

News  Sentinel-e  . . 

1,744.707 

1,683,917 

Grand  Total  .... 

3.6.36,638 

3..378.0.32 

PORT  WORTH.  TEXAS 

Star-Telegram-m  . . 

968,795 

350.583 

Star-Telegram-e  . . 

2.009,239 

1,718.980 

{Star-Telegram-S  . 

792.3ft5 

713,760 

PresB-e . 

596.790 

474.386 

Press-S  . 

187.705 

153.565 

Grand  Total  .... 

4,544,914 

3.916.274 

FRESNO 

,  CAUF, 

Bee-e . 

1,497,351 

1,357.981 

IBee-S  . 

649,819 

543.638 

Grand  Total  .... 

2,147,170 

1,906,619 

195  9  1951  ■ 

JACKSONVILLE.  FLA.  ■ 

Times-Union-m  . . .  1,988,026  1,686,7(4  * 

tTimes-Union-S  ..  742.318  627, 9M  I 

Grand  Total _  2,730,344  2,314.(7]  ^ 

JERSEY  CITY.  N.  J. 

Jersey  Journal-e  ..  1,116,576  996,8(7 

NtyPE:  Part  run  adv.  included:  j«.  | 

sey  Joumal-e  1959 — 1,115,576  (138,994); 
1958-990,867  (186,584).  . 

KANSAS  aTY.  MO.  I 

Ster-e .  1,704.451  1.573,27]  ■ 

tStar-S  .  1,041,606  9«3,51«  | 

Timee-m  .  1,804,506  1,632,1(1  I 


Grand  Total  ....  4,550,563  4,109,944 

KNOXVILLE,  TENN. 

Joumal-m  .  591.708  479,8)4 

News-SentJnel-e  ..  1.218.777  1,C20,19( 
INews-Sentinel-S  .  371,134  399480 


Grand  ToUl  ....  2,181,019  1,898,912 

LAWRENCE.  MASS. 
Tribune  (See  Note)  1,111.735  1.033,441 
NOTE:  Tribune  EJvening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Ehenini 
only  is  shown. 

UTTLE  ROCK,  ARK. 
Arkansas  Gazette-m  1,0^.700  914,9(4 

{Arkan.’as 

Gazette-S  .  412,698  401,04( 


Grand  Total _  1,436..398  1,315, 904 


GARY,  IND.  LONG  BEACH.  CALIF. 

Post-Tribune-e _  1.686.931  1.394,194  Independent-m  ...  1,847,149  1.690,488 

•»Po6t-Tribune-S  .  389,161  261,990  Independent  Press- 

_ _ _ _  Telegram-S .  630,820  587,711 

Grand  Total _  2.076.092  1,656,184  lPre8.s-  „  „ 

Tele?ram>e  . 1, 962*864  1,7&5,3K 

GlaEI^S  PALLS  N  Y  - .  ■  ■ 

Post-Star .  eVs.gSS  "  705,563  Grand  Total -  4,430,M3  4.(m,M2 

(See  Note)  NOTE:  Part  run  adv.  included:  Id- 

NOTE:  Post-Ster  Morning  sold  in 
combination  with  Times  Evenintr.  Lin-  ^ 

age  of  one  edition,  Post-Star  Morning,  Press-Telegram^  1959  630,8^-0:  1»»- 
only  is  given  587,719.  Press-Telegram-o  1959-1.962,- 

onry  gi^en.  .  i968_^i.755,395  ,199,. 

GRAND  RAPIDS.  MICH.  990)- 

Press-e  .  2.343.033  2.057,629  .  ^  v 

s*PrMn..<;  qaa  LONG  ISLAND,  N.  Y. 

.  56^36 _ Newsday-e  .  2,334,820  2.119,6M 

Grand  Total  ... .  2.908.969  2.0.57.629  ANGELES.  CAUF. 

HAMMOND,  IND.  Examiner-m  .  1,K2.S^ 

Tmes-e  .  1.407.0.28  1,319,162  •Examiner-S  .  1,002,737  8M,W 

.  2:ll5;^  m 

Grand  Total  ....  1.910,564  1.732.242  Her^d-l^^  .  1.330.814  l.^.W 

HARRISBURG.  PA.  „  . 

Patriot-m .  1.398..346  1.306.237  Grand  Total  ...  .12,S18,M4  9.925M4 

J  Patriot  News-S  . .  375,110  342.924  ....^CITE:  Part  mn  incluW- 

_  _ _ Times-S  1959— 2,925,342  (911,541) ;  IMS 

Grand  Total _  1,773.4.56  1.649,161  —2,189,4.51  (524,711).  JUnw-.Vewj-* 

1959—1,346,168 ;  1958—1,072,139. 

HARTFORD,  CONN. 

Co«rant-m  .  983,271  910.768  „  .  ,  -os 

ICourant-S  .  822.128  763.244  Courier  Joumal-m.  1.390,100  l.^.'S* 

Tlmes-e  .  2.160.252  1.960.125  Courier  Journal-S.  9^.1^  ,  ?M.7B 

_ _ _ Timee-e  .  1,648,463  L553.9** 

Grand  Total _  3.965,651  3,634,137  ,  sss 

Grand  ToUl _  3,997,691  3,769,(35 

HAVERHILL.  MASS.  .,.0^ 

Journal-e  .  441.073  339,576  „  LOWELL.  M^. 

Sun-e  .  719,226 

HONOLULU,  T.  H.  ••Sun-S  .  230.587  139.«1 

jWvertlser-S*  .!.'!! !  324!4«  Grand  Total -  949,813  881, 0»5 

IStar  Bulletin-e  ..  1.37S.li61  _ 

Grand  Total _  2.461,456  Item-e  .  708,641  64i,754 

HOUSTON.  TEXAS  MEMPHIS,  TENN. 

Chronicle-e  .......  2,610.361  2,438,856  Commercial 

•Chronicle-S .  990.682  967.465  Appeal-m .  1,945,581  1.727, 5M 

Post-m  .  2,1.38,893  1,89.5,975  tCotnmercial 

tPost-S  .  710.014  643,427  Appeal-S  .  860,953  796, 

Preas-e .  793,135  747,600  Presa-Scimitar-e  ..  1,414,469  1,192.1” 

Grand  Total _  7,243.085  6.693,323  Grand  Total _  4,221,003  3,716,655 

NOTE:  Part  run  adv.  included: 

Chronicle-e  1959—2.610,361  (121,669):  MERIDEN,  CONN. 

1958—2.438.856  (131,110).  Record  Journal  .. .  769,081 

INDIANAPOLIS.  IND.  ITOTO-^l^ord  Morning  and  Joumzl 

.  Eve^-a^»ld  o^  ?n  SSnWnatita 

tsta^:^  }:M3  ^iril ^owr 

Timea-e  .  1.031.746  1,004.496  “"'l'  ‘® 

ITiraes-S  .  322,357  .315,195  MIAMI,  FLA.  ^ 

Grand  Total  ....  6.206.787  6.735.922  '  I  i !  •.  i  •.  ]  i  UmIiM 

JACKSON,  MISS.  News-e  .  1,336.397  1,41»-*|* 

Clarion  Ledger-m..  871,036  757,391  tNews-S  .  431,675  523, 

iCIarion  L^ger  - — "  ,  .m 

&  News-S .  369,722  270,368  Grand  Total -  7,108,155  6.567.i!« 

Daily  News-e .  776,752  669,988  NOTE:  Part  run  adv.  included:^ 

State  TimeB-e .  506.157  479.006  ald-m  1959— 3.698.735  (100,342)  :195*j- 

State  Times-S _  198,854  158,210  3,241,637  (  64,883).  Herald-S  1989--I. 

- -  641,348  (179,078):  1958  —  L391.1H 

Grand  Total _  2,722,521  2,334,963  (146,487). 
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ED 


Editor  &  Publisher  announces  a  special  editorial 
event  culminating  three-quarters  of  a  century  of 
service  to  the  newspaper  industry  . . .  E&P’s  75th 
Anniversary  Edition  . . .  devoted  to  the  theme  of 


Now  at  last  newspapers  can  sell  for  themselves  as  effectively  as  they  sell  for 
their  advertisers.  Here  is  a  complete  roundup  of  modern  sales  information 
designed  for  newspaper  selling  —  general,  retail,  classified.  Backed  up  editorial 
analysis  of  newspapers  as  the  total  selling  medium  —  case  histories,  success 
stories,  statistics.  Nine  sections  of  great  significance  to  newspapers  .  .  . 


1.  Newspapers' Total 

2.  Newspapers’  Total 

3.  Newspapers'  Total 

4.  Newspapers’ Total 

5.  Newspapers'  Total 

6.  Newspapers’ Total 

7.  Newspapers’  Total 

8.  Newspapers’ Total 

9.  Newspapers’ Total 


Market  Coverage 

Flexibility 

Affordability 

Usability  by  Advertisers 

Merchandisability 

Family  Appeal 

Believability 

Effort  in  the  Community 

Advertising  Leadership 


Plus  a  one-of-a-kind  editorial  review  and  perspective  of  the  newspaper  indus¬ 
try,  its  development  over  the  last  75  years  and  its  potential  for  the  future. 
Every  phase  of  the  industry  is  thoroughly  discussed  and  analyzed.  Must  read¬ 
ing  for  anyone  interested  in  the  newspaper  business  in  any  way.  Special 
distribution  to  leading  advertisers  and  agencies. 

Don’t  miss  this  truly  unusual  opportunity.  Your  advertising  in  these  pages 
will  be  carried  along  on  an  editorial  current  that  will  keep  it  fresh  and  excit¬ 
ing  all  year  long  —  and  longer.  Reserve  your  space  today. 

Published  June  27,  1959.  Deadline  for  space  reservations  —  June  1.  For  copy  or 
plates,  June  9.  Regular  .space  rates  apply. 


Times  Tower  •  1475  Broadway 

editor  8c  publisher  for  May  30,  1959 


New  York  36,  N.Y 


1959  1958 

MILWAUKEE,  WIS. 

Sentinel^!  .  1,177,605  1,092,282 

•Sentinel-S  .  293,384  368,932 

Journal-e .  3,302,842  2,933,167 

tJournal-S  .  1,657,297  1,444,192 

Grand  Total _  6,431,128  5,8,38,573 

MINNEAPOLIS,  MINN. 

Tribune-m .  1,. 394, 929  1,380,207 

Star-e  .  2„319,.349  2,278,236 

tTribune-S  .  1,164,428  1,087,698 

Grand  Total  _  .3,278,906  4,746.111 

NOTE:  Part  ran  adv.  includwl: 
1959—2,519,549  (147,4121:  19.38-  2. 278.- 
236  (100,824). 

MODESTO,  CALIF. 

Bee-e  .  79.3,748  902,080 

§Bee-vS  .  2:36,249 

Grand  Total _  1,031,997  902,080 

MONTREAL,  CANADA 

t*Star-e  .  2,994.244  2,694,401 

Gazette-m  .  1,664,315  1,542,069 

La  Presae-e  .  2,932.008  2,563.313 

La  Patrie-S  .  168,570  194.363 

Le  Petit  Journal-S  244,009  239.4:33 

Grand  Total  _  8,003.146  7,233,.379 

NOTE:  (•)  Includes  Weekend  Mana- 
zine  linaee. 

MUNCIE,  IND. 

Press-e  .  833.8.36  784,038 

Star-m  .  814.177  721,451 

••Star-S  .  276.286  306.584 

Grand  Total _  1,924,299  1,812,073 

NASHVILLE,  TENN. 


Banner-e  . 

1.592,074 

1,400,896 

TenneHsean-m  . . . . 

1,.321,141 

I.:i73.116 

Tennessean-S  . 

589,296 

582.421 

Grand  Total  . . . . 

3,702..3n 

3,:156.433 

NEW  HAV 

EN.  CONN 

Journal  Courier-m. 

4.32,853 

3S0,.348 

Rejjister«e  . 

1.628.290 

1,515,012 

••Register-S  . 

623.282 

.392,981 

Grand  Total  . . . . 

2,684,425 

2,488,341 

NEW  LONDON,  CONN. 

Day-e  .  1,048,467  881,7.34 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2,810,1  (2  2,51.3,374 

t*Times- 

Picayune-S  .  1,033,899  892.626 

Item-e  .  900,706 

Item-S  .  268.5.39 

Suites  &  Item-e  ..  1.518.:>15  1,086,267 

Grand  Total _  5,362.336  .3.663,506 

NEW  YORK,  N.  Y, 

Times-m .  2,376,504  2,008,0.39 

Times-S  .  2.829.003  2.415.690 

Herald  Tribune-m.  1.055.230  96,3, 959 

tHerald  Tribune-.S.  826,757  828,613 

Mirror-m  .  905,244  813.307 

Mirroi-S  .  349,470  .371,401 

News-m  .  1,668,961  1,590,316 

News-S  .  1,688,768  1.508,686 

Journal  American-e  1,102,699  1,009,312 

•Journal 

American-S  ....  414.499  392,944 

Post-e  .  1,1.39,40  2  1,114.519 

Post-S  .  86,404  80,870 

World  Telejrram 

&  Sun-e .  1,394.938  1,318,.302 

Grand  Total _ 15.857,879.14,416,1,38 

NOTE:  Part  run  adv.  included:  Mir- 
ror-m  19.39-  905,244  (225,279) ;  1958— 
813,307  (202,948).  Mirror-S  19.39  -349,- 
470  (97,9,31);  1958—371.401  (122,828): 
News-m  1959—1,668,961  (781,261);  19.38 
—1,590,316  (828,899):  News-S  19.39  -1,- 
676,822  (1.163,097);  1958  —  1,508.686 
(1,066,699)  ;  Journal-American-e  1959 — 
1.102,699  (149,220)  :  19.38  —  1,009,312 
(136,599);  Journal-American-S  1959 — 
414,499  (99,411):  1958— .392,944  (68.- 

028)  ;  World  TeleRram  &  Sun-e  1959-- 
1,394,938  (233,449);  1958  —  1,318,502 
(241,486).  Split  run  Adv.  included: 
News-m  242,181  ;  News-S  1.36,840. 

NEW  YORK  (QUEENS).  N.  Y. 
Ixmtr  Island 

Prese-e  .  1,681,951  1,. 3.34, (42 

$Lonf;  Island 

Press-S  .  .3.39.121  471,921 

Grand  Total _  2,221,072  2,026,363 

NEWPORT  NEWS.  VA. 

Press-m  .  1„370,.366  1,056,103 

IPress-S  .  4.32,225  382.662 

Tlmes-Herald-e  ...  1,255,267  1.141.070 

Grand  Total  ....  3,0.37,8.38  2, .379, 83.3 


1959  1958 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1.112,133  1,104., 308 

•♦Gazette-S  .  167.874  185,606 

Grand  Total _  1,280,007  1,289,914 

NORFOLK,  VA. 

Lt-dKcr-Di-iitatch  & 

Portsmouth 

.Star-e  .  1,983.2.39  1,728.616 

Viririnian-PiloUm  .  2,075,644  1,7.33,123 

tViritinian-Pilot  & 

Portsmouth 

Star-S  .  85.3,276  729,533 

Grand  Total  _  4,914.179  4,211.292 

NOTE:  Part  run  adv.  included: 

I>>d(ter-nispatch  &  Portsmouth  Stai-e 
19.39-1.98.3.2.39  (492,538):  1958  -1,728,- 
616  (412,089):  Vir(finian-Pilot-m  1959 
-  2.075,644  (291,727);  19.38—1,7.33.12.3 

(213.349)  ;  Viririnian- Pilot  &  Ports¬ 
mouth  Star-S  1959  8.35.276  (197,8.39): 

1958—729.5,3.3  (182,748). 

OAKLAND,  CALIF. 

Tribuni^e  .  1,961,668  1.720.142 

STrihune-S  .  795,965  654,505 

Grand  Total _  2,757,633  2,:i71,647 

OKLAHOMA  CITY,  OKLAHOMA 
Oklahoman-m  ....  1,132,643  it66,769 

Oklahoman-S  .  560,4.35  478.766 

Times-e  .  1,3.32,941  1,150,133 

Grand  Total  ....  3,046,019  2.595,668 

NOTE:  Part  run  adv.  included: 

Times-e  19.39  1.352.941  (166.086);  1958 

1.1.3u.l:;:l  (167.029). 

OMAHA.  NEBR. 

*:WorId-Herald  ...  1.3.36,6.31  1,. 322. 225 

(see  note) 

tWorld-Herald-S  .  808.763  688.102 

Grand  Total  ....  2.14.3,414  2,010.327 

(it)  World-Herald  sold  in  combina¬ 
tion  Mornincr  and  Evening,  linage  of 
only  one  i-dition,  EV'ENING,  i.<  shown. 

ORLANDO.  FLA. 

19.39  *1938 

.Star-e  .  2.037.988  1.715.070 

Sentinel-m  .  2.0.37,988  1.681,918 

Sentinel-S  .  7.33,029  541,282 

Grand  Total  _  1,829.00.3  3.9:18,270 

NOTE:  Part  run  adv.  includeil : 

19.39  678,728:  19.38 -.337. .376, 

*1958  fi'jures  supplied  by  publisher. 

OWENSBORO,  KY. 

Messemrer  & 

In<|uirer-d  .  881,548 

••Messeniriu-  & 

Ini|uirer-S  .  238,10.3 

Grand  Total _  1,119.6.33 

PA.SADENA.  CALIF. 

Star-News-e  .  1.419,190  1,120.2.36 

Si  I  ndepimdent-.Star 

News-S  .  450,160  394,924 

Indei>endent-m  ...  1,313.5.30  1,008,543 

Grand  Total _  .3,182.900  2,523,72.3 

PAWTUCKET,  R.  1. 

Time^e  .  943,029  987, •39.3 

PEORIA,  ILL. 

Journal  .Star  .  1,401,9.36  1,219,315 

(See  Note! 

SJournal  Star-S  ..  447.514  4.3.3,361 

Grand  Total _  1.849,500  1.674,676 

NOTE:  Journal  Star  Mornintr  and 
Journal  Star  Evening  sold  in  combina¬ 
tion.  Linarre  of  only  one  edition  -Jour¬ 
nal  Star  Evening — is  shown. 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,296,228  2,124,171 

t*Bulletin-S  .  830.522  707,722 

Intjuirer-m  .  1.880.75.3  1,606,371 

In.iuirer-S  .  1,67.3,495  1,447,381 

News-e  .  814,765  517,017 

Grand  Total _  7.497,765  6,402,662 

Prrrt  run  adv.  included:  Inquirer-m 

19.39  1,880,755  (  28,280);  1958—1,606,- 

371  (26.998). 

PHOENIX,  ARIZONA 


R^'public-m  . 

2,4.38,812 

2,126,.367 

tRepublio-S  . 

876,598 

748,202 

Gazette-e  . 

2,477,222 

2,148,059 

Grand  Total _ 

5,812,632 

5,022,828 

PITTSBURGH,  PA. 

Pofit-Gazette-m  . . 

1.2.38,271 

1,085,113 

Pross-e  . 

2,018,263 

1,736.946 

tPress-S  . 

1,136,900 

1,025,086 

Sun-Tolejrraph-e  . 

830,886 

759,367 

Su  n-Te  1  e>?rai>h  -  S 

446,118 

458,142 

Grand  Total  . . . 

.3,690,4.38 

5,064,654 

1959  19.38 


PORTLAND,  ORE. 

Orejionian-m  . 

1,797.336 

1,5 19. 086 

8*OreKonian-S  .... 

913.684 

832,260 

Oregon  Journal-e. . 

1,314.896 

1.062.089 

tOregon  Journal-S 

4:14,916 

.366,748 

Grand  Total  .... 

4,460.8.32 

3,780,183 

POUGHKEEPSIE.  N. 

Y. 

Npw  Yorker-e  .... 

9:t9.789 

930,466 

••New  Yorker-S.. 

283,721 

277,924 

Grand  Total  .  • .  . 

1.223,510 

1,208, .390 

PROVIDENCE.  R.  1 

[. 

Bulletin-e  . 

1.828.704 

1.790.314 

Journal-m  . 

1.098.105 

9.35,620 

tJournal-S  . 

903,107 

800.874 

Grand  Total  .... 

3,829.916 

3. .346, 838 

READING,  PA. 

Kaprla  (Soa  Note).. 

1.1.3,3.042 

1,113.2.38 

Eagle-S  . 

232.084 

187,128 

Grand  Total  .... 

1,387,126 

1,300.386 

N(>TE:  &gie  Evening  and  Times 
Morning  sold  in  combination.  Linage 
of  one  editirn  (Eagle  Evening)  is  shown 


RICHMOND,  VA. 

News  leader-e  ...  1.938.077  1.663,783 

Times  Dispatch-m.  1,493.841  1,31.3.323 

tTimes  Dispatch-S.  818,59.3  762.98.3 

Grand  Total _  4,2.30,513  3,742.091 

RIVERSIDE.  CALIF. 

Press-Enterprise  ..  1.365,309  1,276.1(60 

(sec  note) 

5Pres8-Enterprise-S  346,209  322,970 

Grand  Total  _  1,711,518  1.599,030 

NOTE :  Press-Enterprise  Morning  & 
Evening  sold  only  in  combination.  The 
Full  Run  Linage  idiown  above  is  that 
of  only  one  edition  (Press-Entei'prise- 
.Morning) . 

Part  run  adv.  included:  Press-Enter¬ 
prise  19.39  1.36.3,309  (  33,120):  19.38  - 

1,276.060  (33.307). 


ROANOKE.  VA. 

Tioies-m  .  1,106.86.3  95.3.316 

STimes-S  .  383,327  359,516 

World-News-e  _  1,139,878  991,294 

Grand  Total _  2.6:10.670  2.306.1.36 


19.39 

19St 

SAN  ANTONIO.  TEX. 

1959 

♦195* 

Expre-^-m  . 

1,362,422 

1.201.5M 

tExpreas-News-S  • 

661,984 

600.»i 

Express-News-Sat 

296.669 

I87,4J; 

News-e . 

1,624,546 

1.. 301.4:1 

Light-e  . 

1,744.311 

1.604,01;! 

•Light-S  . 

677,.328 

623.4(1 

Grand  Total  .... 

6,367,481 

.3.718,5(4 

•NOTE:  Express-News  (Sat.)  fim 

publication  April  12 

1958. 

SAN  DIEGO.  CALIF 

Union-m  . 

1.842.889 

1 .433,48 

JUnion-S  . 

922,971 

782,» 

Tribune-e  . 

2,503,962 

1.983.TW 

Grand  Total  .... 

.3,269,822 

1.200,2Ss 

S.4N  FRANCISCO.  CALIF. 

Chronicle-m  . 

1,424.99.3 

1.1 80,34-. 

t(5iPonicle-S  . 

695.898 

.38;,!(44 

Examiner-m  . 

2,070,761 

I.6f9,Mt 

•Examiner-S  . 

966,631 

823,45: 

Call-BulIetin-e  , . . 

878,62.3 

803,4;: 

News-c  . 

735,403 

872,:(* 

Grand  Total  .... 

6,772,313 

.3.877.:4: 

NOTE:  Part  run  adv.  inclutW: 
Chronicle-m  1959  —  1,424,995  (65,9MI 
19, 58  —  1,180,345  (  50,251).  (ThronifleS 
1959  -695,898;  1958—587,946  (2S,7Mi. 

SAN  JOSE.  CAUF. 

•19.39  HM 


Mercury-m  .  1,589.8''; 

News-e  .  I.IOI.W 

jMercury-Newsi-S  .  579,94( 

Grand  Total  ....  3,871,71' 


•On  strike  all  of  April.  19,39. 
NOTE:  Part  run  adv.  inclisW 
Mercury-m  1958 — 1,589,852.  News-e  195': 
—1,701,936. 

SAN  RAFAEL.  CALIF. 

I  ndepi’ndent- 

Journal-e  .  1,104,717 

SCHENECTADY,  N.  Y. 

Crazette-m  .  1,212,711  1.143,831 

••Union  Star-e  ...  930,453  8i8,54l 

Grand  Total  ....  2.1  13,164  2,022.39' 

SCRANTON,  PA. 

Timi-s-c  .  1,097,954  l.OOS.OH 


ROCHESTER.  N.  Y. 

Democrat  & 

Chronicle-m  _  1,6.39,438  1,. 306, .324 

tDemocrat  & 

Chronicli^S .  9.37.739  828.248 

Times  Union-e _  2.104.724  1,689..346 

Grand  Total _  4.721,901  4,024,318 


ROCKFORD.  ILL. 

.Star  (See  Note)  ..  1.223,279  1.095.978 

■Star-S  .  454,782  468,891 

Grand  Total _  1,678,061  1.. 364.869 

NO're:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morn¬ 
ing  is  sliown. 

SACRAMENTO,  CALIF. 

Bee-e  .  2.139.918  2.605.9.34 

5Bee-S  .  442,241 

IJnion-m  .  6.32.878  516.543 

••Union-S  .  322,361  3.30.667 

Grand  Total  _  3. .357, 398  2,903.164 


■ST.  LOUIS.  MO. 

Globe  I)(-mocrat-m  on  strike  1.352.449 
t“Globe  Democrat-S  on  strike  714.276 
Post  Dispatch-e  ...  3.003.407  2.176,243 

SPost  Db-patch-S.  .  1., 334. 1.33  1,116,043 

Grand  Total _  4,537.560  .3,3.39,011 

Part  ran  adv.  included :  Globe-Demo- 
crat-m  1959  e.n  strike;  19.38—1,3.32.449 
(230,283). 


ST.  PAUL,  MINN. 

Pioneer  Press-m  ..  1.217, .38.3  1.1.36.044 

•Pioneer  Press-S..  916,942  811,642 

Dispatch-e  .  2,016,372  1,743,152 


SEATTLE,  WASH. 

Post- 

Intelligencer-m  .  1,251,079 

Intelligencer-S  .  479,066 

Times-e  .  2,083.673 

Times-S  .  736.580 

Grand  Total  ....  4,550,398 

SHREVEPORT,  LA. 

Journal-e .  1,162.906 

Times-m  .  1,353,017 

Time«-S  .  421,774 

Grand  Total  ....  2.929.697 

SOUTH  BEND.  IND. 

Tribune-e  .  1,541,597 

Tribune-S  .  572.665 

Grand  Total _ 2,114,262 

SPOKANE.  WASH. 
Spokesman- 

Review-m  .  880,142 

tSpokesfnan- 

Review-S  .  .317,697 

Chronicle-e  .  1,102.608 

Grand  Total  ....  2,500,447 

STOCKTON.  CALIF. 
Record-e  .  1..320,857 


i.iC'S.::; 

483,5’! 

1,805.58' 

6«1.0<I 

4,061.18; 


l.OSl.M!! 
1 .282.38.3 

2,654.613 


i,36.3.;«; 

484.2('; 

1.849.4"9 


895,413 

493,26; 

1,062.05; 

2.4  30,727 


1,313,8.39 


SYRACUSE.  N.  Y. 
Herald  Journal-e..  1,772,930 
I  •Herald 

American-S  ....  633.769 

Post  Standard-m  .  928,008 

tPost  Standard-S  .  382,794 


Grand  Total  ....  3.717.501  3.415,627 


Grflnd  Total  4,149,6iH)  3,704,83S  TACOMA,  WASH. 

NOTE:  Part  run  adv.  included;  19.39  News-Tribune-e  ..  1.649.409 
-2,016.372  (162,281):  19i38  1,743.152  News-Tribune-S  ..  409,1.34  413.i0. 

(111.591).  - -  — 

Grand  Total  ....  2.058..363  1.83(.0.0 

ST.  PETERSBURG,  FLA. 

Independent-e  _  731,398  718,750  TAMPA,  FLA.  , ,,, 

••Independent-S  ..  279,925  192,007  Tribiine-m  2.058.031 

Times-m  .  2.391.56.3  2.219,828  'Tribune-S  790.912 

STimes-S  .  806,866  705,853  ••Times-e  .  826.24  3  568J^ 

Grand  Total  _  4,209,744  3,836,4.38  Grand  Total  _  3.67.3.189  3.207.307 
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1959 


1958 


1959 


1958 


TOLEDO,  OHIO  YOUNGSTOWN.  OHIO 

rimMum  .  713,106  662,154  Vindicator 

.  2,007,164  1,818,771  Teleirrani-e  .  1,688,134  1,472,746 

Sudls  .  907,544  805,144  IVindicator 

.  . .  .  TeleKram-S .  877,602  807,774 


r.rand  Total _  3,627,814  3,286.069  - - 

Orano  loiai  2.565,736  2,280,520 

TORONTO,  CANADA  ' 

Globe  &  Mail-m..  1,640,937  1,625,591 

tt*TeIefirrain-e  ,,,  2,520,158  2,496,683 

Star-e  .  2,760,696  2,618.605  ITir' I TR  • 

.  97,822  94.201  rlUrUKt-S 

Grand  Total  ....  7.019.613  6.835,080 

NOTE:  (•)  Includes  Weekend  Mafrn-  r  iTl 

line  linasre.  Part  run  adv.  included: 

Telegram-e  1959—2,520,158  (57,150).  AnVFRTmiNn 

1^^2.496.683  (59,314).  Y  ILIl  1 

TRENTON.  N.  J.  f  IlVAr'F 

Evenini?  Times-e..  1.200.710  1,228.889  LrllYAlall, 

*’Ad™lrtiser.S  ...  406.746  361.268  SFRVIFF 

Trentoni«n-m  ....  790,032  701.507  :9r,nYli>r. 

Grand  Total  ....  2.397.488  2.291.664 

1959  1958 

TROY,  N.  Y. 

Record  (See  Note)  1,070,161  1.043.208  BLUEFIELD,  W.  VA. 

NCyrE:  Record  Moininir  and  Times-  TeleRraph-m  .  448.132  446.189 

Record  Evening  sold  in  combination.  ‘Telegraph-S  .  183,907  202,372 

Linage  of  one  edition  (Record  Morn-  - -  - 

inXis  shown  Total  ....  6.32.039  648.561 

mg)  IS  snown.  .Includes  FAMILY  WEEKLY  41.940 

TULSA.  OKLA.  lines  (1959)  ;  45.361  lines  (1958).  NOTE: 

Tribuni'-e  .  1.750.561  1,631.410  Telegram-S  sold  in  combination  with 

World-m  1.716.785  1,59.5.703  Sunset  News-e. 

Word-S  .  550,535  510,947 

,  COLUMBIA.  S.  C. 

Grand  Total _  4,017,881  3.7:48.060  State-m  .  986.640  863.9()0 

»State-S  .  432.325  406.098  I 

UNION  CITY,  N.  J.  Record-m  .  799.379  692,184 

Hudson  Di«patch-m  850,969  778.233  , 


FIGURES 

FROM 

ADVERTISING 

LINAGE 

SERVICE 


BLUEFIELD,  W.  VA. 


Grand  Total _  2,218..344  1.962.182 

UTICA  N  Y.  .Includes  AMERICAN  WEEKLY  34,- 

Ohservtr  ’  "  803  lines  (1959);  55,120  lines  (1958). 

Dispatch-e  .  1.164.188  979,625 

“Olmrver  HAVERHILL.  MASS. 

Dispatch-S  .  387.058  349.114  Gaiette-e  .  481.407  365.818 

Press-m  .  1,4.32.201  1,155.623 

_L _ : _ _  JAMESTOWN.  N.  Y. 

Grand  Total _  2,98.3.447  2,484,362  Post-Journal-e  ...  980,490  856.416 

WASHINGTON,  D.  C.  ,  LAS  VEGAS.  NEV. 

\ew<.e  .  1,192,194  1,020.193  Nevada  Sun-m  ...  849.515 

Post  &  Times-  Nevada  Sun-S -  164,219 

Herald-m  .  2.775,739  2.296,.548  ^  - - 

|•Post  &  Times-  Grand  Total -  1.013,734 

Herald-S  .  974.248  836,722 

8tar-e .  2.926.688  2.668.502  LEVITTOWN,  PA. 

vStar-S  .  1,104.711  951,953  Times-e  .  996.242  987.304 

- - - -  NOTE:  Sold  in  combination  with 

Grand  Total  _  8,973.580  7,773,918  Bristol  Courier. 

W  ATERBURY,  CONN.  MONROE,  LA. 

\meriran-e  .  1,315,196  1,150,133  World-m  .  730,877  688,669 

Uepublican-S  .  371,095  .370,511  World-S  .  294.703  225,708 

_ _ News-Star-e  .  744.384  679,352 


HAVERHILL.  MAS.S. 


Grand  Total _  1.686,291  1,520,644 


Grand  Total  _  1,769,964  1.593.729 


641,808  PATERSON.  N.  J. 

Call-m  .  924.967  793.358 

879,1.36  News-e  .  1,171.990  1,075.364 


WESTCHESTER  COUNTY 

MACY  GROUP,  N.  Y.  .  .  NEW  YORK.  N.  Y. 

Mamai'oneck  El  Diario  De 

Times-c  .  758,245  632.683  Nueva  York-m  ..  254,619 

Mount  Vernon  El  Diario  De 

Argus-e  .  921,058  796,024  Nueva  York-S  ..  51,241 

New  Rochelle  - - 

Standard-.Star-e  .  928,440  849,492  Grand  Total _  305,860 

Ossining  Citiien- 

Register-e  .  744,9.39  621,086  NORWALK.  CONN. 

Peekskill  Star-e  ..  676,997  491,024  Norwalk  Hour-e  ..  91.3,884 

Port  Chester 

Item-e .  939,042  791,194 

Tarrytown  News-e  736,654  641,808  PATERSON.  N.  J. 

Yonkers  Herald  Call-m  .  924.967  79.3.358 

,  Statesman-e  _  1.040,534  879,1.36  News-e  .  1,171.990  1,075.364 

White  Plains  R*^  - -  -  -- 

pcrtei  Dispatch-e  1,164.023  1,002,780  Grand  Total _  2.096.9.57  1,86.8.722 

Grand  Total _  7.909,932  6.705.227  QUINCY.  MASS. 

Patriot  Ledger-e  . .  902.831 

„  WICHITA.  KANSAS 

^««)n-e  .  938,429  918.263  SALEM.  ORE. 

Beacon-S  .  ;tl3,888  328,336  Capital  Journal-e..  1,022..313  950,024 

“Rle-ni  .  1,601.460  1,455,704  Orgeon 

■  Bagle-S  .  474.812  457,309  .Stateeman-m  ...  805,314  782.668 

“8'e-e .  1,261,757  1,248,888  Oregon 

-  —  _  Statesman-S _  278,51.5  212.942 

Grand  Total _  4.593,346  4,408,500  - -  — - 

Grand  Total  _  2,106.142  1,945.634 

WINSTON  SALEM,  N.  C. 

Journal  (See  Note)  1.107,704  988,627  SCRANTON,  PA. 

Jwrnal  &  Tribune-m  .  4.38,388  435,.352 

.Sentinel-s  .  407,262  364,214  *Scrantonian-S  ...  374.171  324.236 

Total -  1.514.966  1,352,841  Grand  Total _  812.559  759.588 

NOTE:  The  Journal  Morning  and  ‘IncludeM  PARADE  55,923  lines 
l^ntinel  Evening  are  sold  in  (Mmbina-  (1959);  64,974  lines  (1958). 

'On.  Linage  of  one  edition  (Journal 

Morning)  is  shown.  WILKES  BARRE.  PA. 

Record-m .  681,752  559,623 

T.  WORCESTER,  MASS.  Times- Leader-e  ...  1,072,037  1,023,947 

leeCTam-S  .  565,524  512,194  ‘Independent-S  ...  577,544  480,843 

(eiegram-m  .  914,429  885  932  _ _ _ 

.  1.292,’o63  1,179,196  Grand  Total  _  2„331.33.3  2.064.413 

„  J  -  — -  ‘Includes  FAMILY  WEEKLY  41.940 

Grand  Total -  2,772,016  2,577,322  lines  (1959);  45.364  lines  (19.58). 
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What  the  free  press 
of  America  owes 
John  Peter  Zenger 

“Scandalous,  virulent,  false  and  seditious!” 

This  was  the  charge  leveled  in  1735  against 
John  Peter  Zenger  in  a  trial  that  marked  a 
significant  turning  point  in  the  history  of 
the  American  press. 

Zenger,  editor  of  the  New-York  Weekly  Jour¬ 
nal,  jeopardized  his  own  safety  to  attack  the 
autocratic  rule  of  the  royal  governor  of  New 
York.  He  was  imprisoned  for  nine  months  be¬ 
fore  being  brought  to  trial. 

But  it  took  a  jury  less  than  ten  minutes  to 
bring  in  a  verdict  of  “not  guilty”.  .  .  despite 
the  instructions  of  a  partisan  judge. 

Today  our  strong  and  independent  American 
press  owes  much  to  John  Peter  Zenger,  who 
fought  for  a  free  press  long  before  our  coun¬ 
try  itself  had  won  its  independence. 

His  contribution  is  memorialized  today  in  the 
Federal  Hall  Memorial  in  New  York  City’s 
Sub-Treasury  Building.  There  the  Zenger 
Room,  with  its  hi.storic  exhibits,  recalls  Zen- 
ger’s  victory,  his  struggle  to  print  the  truth, 
however  unpleasant  it  might  be. 

A  visit  to  this  memorial  will  inspire  every 
newspaper  man  with  his  heritage  of  John 
Peter  Zenger. 

• 

The  Zenger  Memorial  is  open  daily,  Monday 
through  Friday,  10  A.M.-4  EM.,  closed  Sun¬ 
days  and  holidays.  Admission  is  free.  En¬ 
trance:  Old  Sub-Treasury  Building,  15  Pine 
Street,  corner  of  Nassau.  Take  any  subway 
to  Wall  Street  station. 


1958 


FIGURES  SUPPUED 
BY  PUBUSHERS 

1958 


1959 

ABERDEEN.  S.  D. 
American-New8-e  .  390,236 

Ameriean-NeW9-S  .  136,094 


Grand  Total 


355,936 

130,242 


526,335  466,178 


ALTOONA.  PA. 

Mirror.®  .  1,106.777  1,084,524 

APPLETON-NEENAH-MENASHA, 

Wise. 

Post-Crescent-e  ...  1,618,076  1,456,028 


BATTLE  CREEK,  MICH. 


Enquirer  &  News-e 
Enquirer  &  News-S 


967,459 

363,534 


945,441 

243,586 


1959  1958 

JOHNSTOWN.  PA. 

Tribune- 

Democrat^d .  1,166,928  1,090,551 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri^City  Herald-e. .  560,777  654,610 

•Tri-aty  Herald^S  142,919  125,643 

Grand  Total  ... .  703,696  680,253 

♦Does  not  include  Family  Weekly. 

KINGSTON.  N.  Y. 

Freeman^e  .  788,914  737,408 


LINCOLN,  NEBR. 

Star-m  .  1,094,968 

Journal.®  .  1,067,220 

Journal  &  Star.S..  *55,825 


1959 

TOPEKA.  KANS. 

Capital-m  .  960,120 

State  Journal.e  ...  817,418 

Capital.Journal-S  .  301,385 


824,110 

774,837 

253,001 


Grand  Total _  2,078,923  1,851,948 

TUCSON.  ARIZ. 


Star.m  .  1,547,865 

Star.S  .  361,172 

Citizen-e  .  1,817,203 


Grand  Total 


3,726,240 


WAUKEGAN,  ILL. 
News-Sun.®  .  1,317.372 


1,.367.030 

289,002 

1,567,311 

3,223,343 

1,169,644 


1,330,993  1,189,027 


BURUNGTON,  VT. 

Free  Press.m .  821,497 

CANTON,  OHIO 

Repository.®  .  1,700,636 

Repository.S  .  725,214 


716,133 


Grand  Total  . . 

LOCKPORT, 

Union-Sun 

&  Journal.e  . . 


Grand  Total 


2,425,850 


MADISON,  M'lSC. 
.  ■  Capital  Times-e  ..  1,229.788 

1,633,-40  State  JoumaLm  ..  1,219,190 
688,982  .State  Journal-S..  433,034 

2,322,222 


941,752 

955,934 

218,610 

2,116.296 


516,474 


1,080,023 

1.077.951 

451,388 


WILMINGTON.  DEL. 
News.Journal.me  .  1,663,017  1,585,040 

WOONSOCKET,  R.  I. 
Woonsocket  Call.e.  786,776  737,402 

CANADA 

BARRIE.  ONT. 

Examiner.e  .  393,636  283,596 

(Converted  to  daily  publication  Nov. 
10,  1958). 


195  9  1951 

TIMMINS,  ONT. 

Prc«8-e  .  490,684  476.7!4 

TROIS  RIVIERES.  QUE. 
LeNauveIIinte.e  ...  785,218  717,621 

VANCOUVER,  B.  C. 

Sun.e  .  2,775,565  2,550,122 

Province-m  .  1,697,763  1,329,521 

Includea  Weekend  Matrazine  119,952 
lines  (1959);  108,259  lines  (1958). 

WELXAND.  ONT. 

Tribune.e  .  736,763  746.34T 

WINNIPEG,  MAN. 

Tribune^e  .  1,543,512  1,407,811 

WOODSTOCK.  ONT. 
Sentinel.Review.e  .  552,664  563, 9K 


Linotype  Promotes 
Briant  Patterson 


CARBONDALE.HERRIN. 
MURPHYSBORO,  ILL. 

Southern 

Illinoisan.e  .  476,140  436,324 

Southern 

Illinoisan.S  _  98,308  88,480 


Gr.and  Total  ....  2.882.012  2,609.362 

•Includes  PARADE  55,825  lines 
(19,59)  ;  64,785  lines  (1958). 

MOLINE-ROCK  ISLAND,  ILL. 

Armis-e  .  1.0.33.480  1.066.324 

Di'>patch-e  .  1,133.101  1,067,038 


CALGARY,  ALTA. 
.  1,974,371 


CHARLOTTETOWN,  P.E.I. 

Guardian-m  .  503.804  473.101 

Patriot-e  .  361,848 


Grand  Total 


574,448  524,804 


Grand  Total 


2.166.584  2,133.362 


CHAMPAIGN-URBANA, 

Courier-e  .  595,490 

Courier-S  .  216,804 


ILL. 

677,950 

246,946 


Grand  Total 


812,294  924,896  Grand  Total 


MONTGOMERY.  ALA. 

.\dvertiser-m  .  1,050,280  1,023,050 

Advertiser-S  .  343,434  363.3.56 

Joumal-e  .  1,058,974  1,044,960 

2,452.688  2,431,366 


Grand  Total _  865,652 

CHATHAM.  ONT. 

News-e  .  708,192 

CORNWALL,  ONT. 

Standard- 

Freeholder-e  . 


377,007 

850,108 

694.932 


620,136 
EDMONTON.  ALTA. 


563,778 
1,989,920  1,835,603 


CHILUCOTHE,  OHIO 

Gazette-e  .  706,142 


ri7,244 


NEW  BEDFORD.  MASS. 
Standard-Times-e  .  948.304  904,064 

Standard-Times-S  .  251,797  228,995 


CORPUS  CHRISTI,  TEXAS 

Caller-m  .  1.690.808  1,365,798 

Caller-e  .  1.657,768  1,378,230 

•Caller-S  .  426,720  516,922 


Grand  Total  -  3,775,296  3.260,950 

♦Includes  Color  (kunics  &  American 

Weekly. 

DAVENPORT.  IOWA 

Times-e  .  1,250.452  1,120.980 

Democrat's  .  352,562  284.858 

Democrat-d  .  924,378  810,950 


Grand  Total  _  1.200,101  1,13.3.0.59 

Includes  PARADE  55,825  lines  (1959)  : 
64,775  lines  (1958). 

NORRISTOWN,  PA. 


Grand  Total _  2,527,392  2,216,788 


DAYTONA  BEACH,  FLA. 


News-e  .  922,166 

New^s-Joumal-S  .  .  206,864 

Journal-m  .  879,074 


758,996 

217,588 

688,408 


Grand  Total _  2,008,104  1,664,992 

DECATUR,  ILL. 


Herald  & 

Review-me  .  1,045,982 

Herald  &  Review-S  353,066 


Grand  Total 


1,123,696 

324,380 


1,399,048  1,448.076 


DENNISON.  TEXAS 
.  53,473 


Hera!d-e 


EAST  ST.  LOUIS,  ILU 

Journal-e .  590,870  533,914 

Journal-S  .  226,444  218.588 


Grand  Total 


817,314  752,502 


GRAND  FORKS,  N.  D. 
Herald-eS  .  826.926  681.642 

GREEN  BAY,  WISC. 
Press-Gazette-®  ...  1,509,424  1,415,736 

GREENWICH,  CONN. 

Time-e  .  507,836  437.066 

HUNTINGTON.  W.  VA. 

Advertiser-e  .  1,052,635  977,642 

Herald-Dispatch-m  1,038,987  982,933 

♦Herald- 

Advertiser-S  ...  366,211  338,950 


Grand  Total -  2,457,833  2,299.525 

♦Includes  AMERICAN  WEEKLY  34.- 
^  lines  (1959);  54.941  lines  (1958); 
COMIC  WEEKLY  6,859  lines  (1959); 
13,065  linas  (1958), 

HYANNIS,  MASS. 

Cape  Cod 

Standard-Times-e  440,230  409,486 

48 


Tini#'R-Herald-e  , , 

..  774,409 

742.180 

OGDEN.  UTAH 

Standard- 

Examiner-e  . . . 

..  863.718 

761.4.30 

Standard- 

Examiner-S  . . 

, .  *226.628 

1.52,124 

Grand  Total  .  . 

. .  1,090.346 

913.5,54 

♦  Includes  41,798  line®  Family  Weekly. 

OIL  CITY-FRANKUN.  PA. 

Derrick-m  . 

. .  569,300 

491.033 

NvnvfvHe  ra  1  d -e 

. .  441,985 

366.596 

Grand  Total  . . 

. .  1,011.285 

857.629 

PASSAIC-CUFTON.  N. 

J. 

Herald-News-e  . 

..  1,22.3.032 

1,020.035 

PENSACOLA.  FLA. 

Journal-m  . 

..  1,207,766 

1,002.3.58 

News-J  ournal-S 

..  334.1.52 

.309.4.56 

Nows-e  . 

..  743,190 

662.. 326 

Grand  Total  . . 

..  2.285.108 

1,974,140 

PINE  BLUFF.  ARK. 

Oommercial-e  . . . 

. .  656.880 

.581,098 

♦Commercial-S  . 

..  148,106 

132,426 

Grand  Total  .  . 

804.986 

713..524 

♦Does  not  include  41,790  lines  FAM- 

ILY  WEEKLY. 

POTTSTOWN,  PA. 

Mercury-m  . 

..  801.192 

819,476 

RAPID 

CITY.  S.  D. 

Journal-d  . 

. .  625.254 

508.536 

Journal-S  . 

179,214 

144,018 

Grand  Total  . . 

. .  804,468 

6.52,5.54 

SALISBURY.  N.  C. 

Salisbury  Post-e 

. .  597,688 

629.748 

Salisbury  Post^S 

. .  188,580 

152,798 

Grand  Total  . . 

. . .  786,268 

782,726 

SIOUX 

FALLS.  S.  D 

Argus-Leader-e  , 

. ..  764,638 

698.628 

ArRu?»-Leader>S 

. . .  237.506 

229,516 

Grand  Total  . 

...  1,002,144 

928,144 

SUPERIOR.  WISC. 

Telegram-e  .... 

. . .  572,250 

594,328 

GALT,  ONT. 

Reporter-e  .  751,168 


GUELPH.  ONT. 
Mercury-e  .  831,316 


HAMILTON,  ONT. 
Spectator-e  .  2,404,521 


KAMLOOPS,  B.  C. 
Sentinel-e  .  341,295 


KELOWNA,  B.  C. 
Courier-e  .  217,848 


A  second-generation  Linotype 
man,  Briant  W.  Patterson  has 
1,766,315  been  promoted  to  manager  of 
Domestic  Sales  Administration, 
it  has  been  announced  by  Paul 
S.  Chisholm,  vicepresident  for 
Domestic  Sales  of  Mergenthaler 
Linotype  Company. 

Mr.  Patterson,  20  years  with 
the  company,  is  the  son  of 
Walter  B.  Patterson,  retired 
sales  and  advertising  executive 
for  Linotype.  The  younger  Pat¬ 
terson  has  had  experience  in 
Mergenthaler’s  Technical,  Re¬ 
search  and  Sales  Divisions.  He 
was  manager  of  Linotype’s  Chi¬ 
cago  Agency  and  of  Canadian 
Linotype,  Ltd.,  and,  until  suc¬ 
ceeded  by  George  A.  (Bert) 
Boucher  in  May,  had  been  man- 
283,134  ager  of  its  production  planning 
department. 


675,078 

704,825 

2,233,377 


(Began  as  daily  Sept.  9,  1957). 


KIRKLAND  LAKE.  ONT. 
Northern  News-e. .  316,037  332,523 


MEDICINE  HAT.  ALTA. 

News-e  .  576,845  589,96 


MAMAIMO,  B.  C, 

Free  Press-e .  475,535 


MOOSE  JAW.  SASK. 
Times-Herald-e  ...  560,525  507,497 


ORILUA,  ONT. 

Packet  &  Times-e. ,  320,280 


OSHAWA,  ONT. 
Times  Gazette-e  . .  845,372 


OTTAWA.  ONT. 

Citizen-e  .  1,905,126  1,688,221 

Includes  Weekend  Magazine  &  Comic 
Section. 

PEMBROKE.  ONT. 

Observer-e  .  274,297  239,977 

(Began  as  daily  April  22,  1957). 


PENTICTON.  B.  C. 

Herald-e  .  258.867  232,404 

(Began  as  daily  Sept,  9,  1957). 


Series  Tells  Role 
Of  Rockford  Firms 

Rockford,  Ill. 
Because  Rockford’s  growth 
parallels  the  growth  of  the  auto¬ 
motive  industry.  City  Editor 
Robert  Monahan  of  the  Rock¬ 
ford  Register-Republic  recently 
did  a  12-part  series  showing  how 
293.6' 1  a  $125  million  annual  trade  with 
70  local  companies  making  ma- 
856,442  chines  or  components  used  in  the 
production  of  automobiles  links 
Rockford  with  the  automotive  in¬ 
dustry, 

Mr,  Monahan’s  series,  writ¬ 
ten  after  visiting  Detroit  and 
South  Bend,  has  been  reprin^ 
in  booklet  form  with  copies  being 
sent  to  Rockford  schools  and 
libraries. 


PORT  ARTHUR,  ONT. 

News  Ghronicle-e. .  944,295  958,803 


PRINCE  ALBERT.  SASK. 


HAS  Leases  Office 


Herald-e  .  461.045 

QUEBEC  aTT,  QUE. 
Chronicle- 

Telegraph-e  ....  375,843 

SARNIA,  ONT. 

Observer-e  .  907,839 

SASKATOON,  SASK. 
Star-Phoenix-e  ...  1,(>66.976 

SUDBURY.  ONT. 
Star-e  .  1,012,856 


Hearst  Advertising  Servic*, 
4io,«»i  taken  a  15-year  lease  on 

space  in  the  new  Kleban  Build- 
ing  at  410  Park  Avenue,  New 
York  City.  Signing  for  the 
Hearst  interests  were  Herbert 
806.043  Beyea,  HAS  president;  Har¬ 
old  G.  Kem,  g^eneral  manager 
982,782  of  Hearst  Newspapers,  and 
Harry  G.  Huberth,  Hearst  realty 
987,541  representative. 
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Court  Seals 
Statement  in 
Murder  Case 

Frankfort,  Ky. 
Newspapers  and  the  general 
public  have  no  right  to  inspect 
records  which  are  not  recorded 
in  books  unless  they  have  an 
interest  in  a  lawsuit,  the  Ken¬ 
tucky  Court  of  Appeals  ruled 
this  week. 

The  court  refused  to  give  the 
Courier-Journal  and  Louisville 
Times  access  to  a  statement  in¬ 
volved  in  a  murder  trial. 

The  court,  in  a  5-2  decision, 
said  a  newspaper  —  or  the  pub¬ 
lic  —  must  prove  it  has  a  spe¬ 
cial  interest  to  obtain  access, 
and  the  interest  must  be  suffi¬ 
cient  to  maintain  or  defend  a 
lawsuit. 

Judge  Robert  Bird,  who  wrote 
the  majority  opinion,  said  the 
newspapers  wanted  the  state¬ 
ment  not  to  initiate  a  lawsuit 
but  “for  the  sole  purpose  of 
disseminating  the  news.” 

The  judges  vrho  dissented  said 
if  such  procedure  is  allowed, 
“we  are  but  a  step  from  star 
chamber  proceedings  in  a  free 
country  where  our  constitution 
provides  the  accused  shall  have 
a  fair  trial.” 

Barry  Bingham,  president  and 
editor-in-chief  of  the  newspa¬ 
pers,  said  they  would  ask  for  a 
rehearing  and  carry  the  case  to 
the  Supreme  Court  if  neces¬ 
sary. 

William  Floyd  Owen  was 
fiven  the  death  sentence  a  year 
ago  for  the  1957  murder  of  Mr. 
and  Mrs.  Herman  Tarbis  in 
Louisville.  He  requested  a  new 
trial  and  then  gave  a  statement 
privately  to  Judge  Curtis. 

Judge  Curtis  gfranted  a  new 
trial,  allowed  Owen  to  change 
his  plea  to  guilty  and  directed 
the  jury  to  give  Owen  two  con¬ 
current  life  sentences.  As  a  re¬ 
sult  Owen  escaped  the  death 
penalty  and  is  eligible  for  parole 
in  eight  years. 

The  newspapers  contended  the 
statement  was  a  public  record 
And  should  be  open  to  inspection, 
particularly  since  the  reason  for 
the  lesser  sentence  was  never 
made  public. 

Women’s  Editor  Dies 

Ottumwa,  Iowa 
Jeannette  Bernice  Stein,  54, 
Women’s  editor  of  the  Ottumwa 
^wner  since  1946,  died  May  9. 


Herb  Meeker 

(Continued  from  page  16) 


“With  the  experience  we  have 
all  gained  in  this  drive,  the  re¬ 
sults  next  Septembev  should  be 
far  greater  for  the  grocery  pro¬ 
motion,  ‘Better  Meals  Build 
Better  Families’,  he  said. 

“As  regards  the  interest  in 
discounts  in  newspapers  ...  86 
papers  have  instituted  sliding 
3ca.cs. 

•It  will  certainly  be  a  happy 
day  for  the  newspaper  business 
when  the  Audit  Bureau  of  Circu¬ 
lations  and  the  Advertising  Re¬ 
search  Foundation  get  together 
to  prove  the  magnitude  of  the 
newspaper  audience  for  every 
part  of  the  American  market.” 

Scolaro,  Meeker  &  Scott,  Inc., 
in  its  own  offices  and  in  its  as¬ 
sociation  with  Doyle  &  Hawley 
on  the  Pacific  Coast,  has  a  work¬ 
ing  staff  of  43  people.  Mr. 
Meeker  used  them  as  an  example 
of  all  newspaper  representa¬ 
tives. 

“Our  solicitors  are  carefully 
selected  and  usually  come  to  us 
with  an  agency,  publication  or 
TV  backgfround,”  he  said.  “They 
begin  at  the  bottom  and  are 
trained  by  experienced  men. 

“We  instruct  our  men  not  to 
waste  the  time  of  any  buyer, 
to  plan  their  calls,  and  to  keep 
‘checking’  calls  at  a  minimum. 

“Their  first  piece  of  selling 
material  will  always  be  a  copy 
of  their  paper.  We  then  estab¬ 
lish  the  value  of  the  market  and 
the  coverage  job  delivered  by  the 
paper  we  represent.  We  gener¬ 
ally  try  to  contribute  pertinent 
facts  and  information  collected 
and  tabulated  before  we  set  up 
the  date.” 

Mr.  Meeker  continued:  “We 
also  continue  to  sell  the  cause 
of  newspaper  advertising, 
stressing  the  availability  of  ROP 
color  advertising  in  newspapers 
today.  Now  931  newspapers  in 
this  country  are  accepting  full- 
page  space  in  at  least  black  and 
one  color,  representing  a  total 
circulation  of  44,423,209. 

“Media  buyers  are  hungry  for 
information  on  newspapers. 
From  our  own  newspapers  we 
get  real  door-openers  such  as 
the  ‘Iowa’s  Expanding  Economy’ 
bulletins  from  the  Des  Moines 
Register  and  Tribune,  backing 
up  its  Brand  Inventory  .  .  .  the 
“Homemaker  Survey”  conducted 
by  the  Minneapolis  Star  and 
Tribune,  and  the  Annual  Reader 
Surveys  made  by  Grit. 


motions  was  the  brochure, 
‘There’s  Gold  Back  of  the  Board¬ 
walk’  for  our  new  paper,  the 
Atlantic  City  (N.  J.)  Press.” 

Mr.  Meeker  began  his  news¬ 
paper  selling  career  on  the  New 
York  Daily  News  under  Leo  Mc- 
Given  .  and  John  Glass  . . .  whom 
he  '1  -.1  .  .isiders  top  in  the  field. 

rie  graduated  from  the  Colum¬ 
bia  University  School  of  Busi¬ 
ness  and  worked  for  the  New 
York  News  six  years. 

In  finally  persuading  his  “rug¬ 
ged  individualist”  father,  the 
late  Frank  Meeker,  that  he 
should  be  given  a  chance  in  the 
representative  business,  it  was 
made  clear  to  him  by  his  father 
that  he  could  count  on  being 
brought  along  “the  hard  way.” 
He  was  .  .  .  but  says  “maybe 
that’s  the  best  way.” 

Herb  Meeker  is  proud  to 
follow  in  the  footsteps  of  his 
father,  who  was  also  president 
of  the  AANR. 

“What  a  medium  we  have  to 
sell!  The  fact  that  58,000,000 
daily  newspapers  are  being 
bought  today  and  every  day 
means  that  88%  of  the  families 
of  our  country  or  82%  of  all 
people  over  12  years  of  age  are 
reading  a  daily  newspaper  .  .  . 
over  100,000,000  people! 

“My  feeling  is  that  any  adver¬ 
tising  is  better  than  no  adver¬ 
tising  and  the  best  advertising 
is  newspaper  advertising!’ 


Death  Trap 
Drive  Effective 

Albany,  N.  Y. 

The  deaths  of  two  brothers, 
aged  11  and  4,  in  an  unused 
refrigerator  spurred  a  campaigni 
by  the  Albany  Times-Union  to 
prevent  similar  tragedies. 

A  Page  1  editorial,  “Get  Rid 
of  Them,”  and  a  3-column  car¬ 
toon,  “Kid-Trap,”  launched  the 
drive  to  safely  junk  old  or 
abandoned  refrigerators. 

In  two  days  readers  requested 
that  100  such  death-traps  be 
removed,  and  12  Albany  firms 
with  trucks  had  volunteered  to 
cart  them  free  of  charge  to  the 
junkyard. 

Money  for  Boys’  Camp 

The  newspaper  offered  to  set 
aside  $500  to  be  paid  to  a  local 
charity.  It  pledged  to  send  $5 
to  the  Albany  Boys’  Club  Camp 
for  each  of  the  first  100  old 
refrigerators  carted  free  of 
charge  to  junkyards  by  dealers. 
Householders  were  invited  to 
call  the  newspaper’s  City  Desk 
for  free  removal  of  unwanted 
refrigerators. 

Response  on  the  day  the  edi¬ 
torial  appeared  was  more  than 
50  such  requests.  The  second 
day  the  limit  of  100  was  reached. 
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- a.  “Then,  we  have  our  own  pro- 

.  ®  attended  the  State  Univer-  motion  man — Bob  McKay — con- 
for  three  years  and  stantly  working  on  material  for  1 
fked  for  the  U.  S.  Internal  all  our  papers.  I  think  he  is  one  | 
enue  Service  three  years  be-  of  the  best  in  the  newspaper  ' 
re  going  into  newspaper  work,  business.  One  of  his  recent  pro- 
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Law  and  Lovelorn 
In  Lighter  Vein 


By  Janies  L.  Collings 

Two  members  of  the  Bell  fam¬ 
ily  have  humor  for  sale  in  the 
form  of  a  loveloi-n  column  and 
a  legal  panel. 

Consolidated  Ne\vs  Features 
is  peddling  “By  George!”  and 
McClure  Newspaper  Syndicate 
has  “Pitts  and  Falls.” 

The  former  is  a  three-a-w'eek 
burlesque  of  the  advice  features 
so  popular  today.  The  author 
is  John  Keasler,  feature  writer 
and  special-assignment  reporter 
with  the  Miami  (Fla.)  News, 
which  now  carries  the  product. 

“What  does  ‘By  George!’  do 
and  what  is  it?”  asks  Mr.  Keas¬ 
ler,  then  gives  this  answer: 

“It  is  a  humorous  advice  col¬ 
umn  which  imitates  no  other 
columns  and  is  unlikely  to  have 
any  successful  imitators.  The 
humor  is  derived  basically  from 
a  theme  of  satire  on  the  many 
self-important  ‘advice’  columns 
and  derived  specifically  from  one 
prime  factor. 

“That  factor  is,  in  brief,  the 
dislike  of  pomposity  in  this  free¬ 
wheeling  nation.  People  tolerate, 
even  enshrine,  the  ‘experts.’  Yet 
the  average  guy  knows,  if  only 
unconsciously,  that  the  experts 
are  only  too  human  and  full  of 
holes,  even  at  their  most  go-and- 
sin-no-more  solemnity. 

“What  does  he  want?  What, 
indeed?  He  wants  to  see  his  own 
sentiments  echoed,  that’s  what 
he  wants.  That’s  what  George 
does.  George  is  the  Expert  on 
Everything,  the  ultimate  in  all¬ 
knowing,  and  by  his  very  own 
tongue-in-cheek  pomposity  fills 
a  much-needed  gap  between  the 
deadly-serious  column  and  the 
pseudo-cute  advice  bit. 

“He’s  not  laughing  at  any¬ 
body,  save  maybe  a  few  bush- 
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league  seers;  he’s  laughing  with 
them,  sans  cinielty,  sans  self-im¬ 
portance,  sans  anything  but  the 
feeling  that  a  good  yok  never 
hurt  anybody.” 

These  are  examples  of  how 
John,  alias  George,  works  that 
laugh-with-’em  angle: 

“Dear  George: 

“So  I  said,  ‘Well,  what  does 
the  girl  look  like?’  And  my  hus¬ 
band  said,  ‘Aw,  she’s  a  big  old 
girl.’  Then  I  met  her  and  she 
is  a  vei-y  beautiful  young  woman 
with  a  perfectly  splendid  figure. 

“Should  I  suggest  to  my  hus¬ 
band,  tactfully,  that  he  have  his 
glasses  changed? 

“Concerned  wife.” 
Answers  George: 

“Dear  Wife: 

“Yeah.  You  do  that.  See  how 
he  looks  in  hornrimmed  binocu¬ 
lars.” 

He  thus  advised  a  woman  who 
wanted  to  know  if  washing  the 
mouth  out  with  soap  cures  chil¬ 
dren  of  using  bad  words : 

“Dear  Mrs.  K: 

“Our  research  department 
went  right  to  work  on  this  and 
determined  that  washing  the 
mouth  out  with  soap  will  cure 
profanity  in  one  out  of  nine 
cases.  In  the  other  eight  cases 
it  causes  profanity.  P’Tooey!* 
%/-"/%! .” 

The  irreverent  Mr.  Keasler, 
37,  father  of  four,  says  he’s 
worked  on  papers  coast  to  coast, 
returning  home  (Miami)  with 
this  conclusion:  “The  newspa¬ 
per  readers  of  America  like  to 
laugh,  and  the  need  is  growing.” 

He  is  the  author  of  the  novel, 
“Surrounded  on  Three  Sides,” 
and  fiction  and  humor  for  the 
slicks.  Some  of  his  stories  have 
been  adapted  to  radio  and  TV. 
*  *  * 

LEGAL  LAUGHS 

Jack  Strauss  (writer)  and 
Gerald  Price  (artist)  are  the 
creators  of  “Pitts  and  Falls,” 
the  two-column,  daily  gag  panel 
based  on  the  law  and  its  lighter 
side.  It’s  for  release  early  Fall. 

The  art  is  big  and  bold,  the 
situations  reasonably  fre.sh.  One 
drawing  shows  a  honey  doll  sit¬ 
ting  with  frustrated  jurors  who 
are  trying  to  win  her  over. 

“Just  because  the  lawyer  looks 
like  Perry  Mason,”  one  of  them 
says  to  her,  “it  doesn’t  mean  his 
client  is  innocent.” 

Another  panel’s  courtroom 
principals  look  as  though  they 


Strauss  &  Price 

are  trying  to  qualify  for  Cas¬ 
tro’s  army,  their  beards  are  so 
long.  Explains  a  court  attendant 
to  a  passerby:  “Longest  trial 
we’ve  ever  had.” 

Humor  is  nothing  new  for  Mr. 

Strauss,  a  New  York  attorney. 

He  and  his  brother  Michael, 
member  of  the  New  York  Times 
sports  department,  co-author 
“What’s  the  Law?”  for  Bell. 

This  is  the  presentation  of 
actual  court  cases  with  a  smile, 
a  human-interest  touch.  • 

Mr.  Price’s  background  is  Reporter  Declines 
equally  interesting.  Now  an  ac-  Official  Mission 
tor  appearing  in  an  off-Broad- 
way  show,  he  was  once  an  artist 
with  Walt  Disney.  After  war 
service  he  came  to  New  York 
City  to  study  acting  at  the 
Dramatic  Workshop,  supple¬ 
menting  his  income  with  com¬ 
mercial  drawings. 


Name  Chimp 
^Dear  Abhy’ 

Miami  Beach,  Fli 

N.  W.  deBemardinis,  promo¬ 
tion  and  public  relations  man¬ 
ager  of  the  Shreveport  (La.) 
Times,  is  also  president  of  the 
Ark-La-Tex  Zoological  and  Bo¬ 
tanical  Society  which  is  sponsor¬ 
ing  a  $5,000,000  zoo  development 
for  Shreveport. 

Public  Subscription 

At  the  National  Newspaper 
promotion  Association  meeting 
here  last  week  he  was  explain¬ 
ing  to  Abigail  Van  Buren,  Mc- 
Naught  Syndicate  “advice”  col¬ 
umnist,  that  the  Society  was 
planning  to  raise  a  million  and  a 
half  dollars  for  the  zoo  from 
public  subscription.  To  show  her 
approval  of  the  project  she 
handed  Mr.  deBemardinis  a 
check  for  $1,000  to  become  a 
founding  member  of  the  zoo. 

The  check  was  to  cover  the 
cost  of  a  chimpanzee.  Mr.  de 
Bemardinis  told  her  the  first 
chimp  purchased  for  the  loo 
would  be  named  “Dear  Abby.” 


POW  SERIES 


Tokyo 

The  Japan  Congress  of  Jour¬ 
nalists  protested  because  a  gov¬ 
ernment  agency  asked  a  Japan¬ 
ese  newsman  to  gather  military 
and  economic  information  on  a 
trip  to  Communist  China. 

A  Kyodo  News  Service  im¬ 
porter,  Masao  Mukai,  said  on 
his  employer’s  orders  he  refused 
the  request  from  the  Cabinet 
Research  Bureau  and  also  de¬ 
clined  to  answer  similar  ques- 


The  New  York  Herald  Trib¬ 
une  Syndicate  has  for  June  21 

release  a  six-part  series  on  the  _ 

experiences  of  Kurt  Rossmeisl,  tions  put  to  him  by  officials  oi 
German  POW  who  escaped  from  the  bureau  on  his  return  from 
a  North  Carolina  camp  in  1945  Peiping  last  April, 
and  held  various  menial  jobs  xhe  journalist  group  protested 
until  he  surrendered  to  the  FBI  that  such  requests  create  dis- 

on  May  10.  Margaret  Josten,  trust  of  Japanese  correspondents 
Cincinnati  Enquirer  reporter,  at  home  and  abroad, 
gave  an  assist  on  the  first-per-  • 

son  stoiy.  ^  ^  ^  Carrier  Exemption 

Bill  Is  Defeated 

Austin,  Tex- 
A  bill  to  exempt  newspaper- 
boys  from  workmen’s  compen¬ 
sation  insurance  was  defeated 
in  the  Texas  Legislature  after 
its  proponents  failed  to  defend 
it  vigorously. 

Rep.  Franklin  Spears  Jr.  of 
San  Antonio  said  if  newspaper- 


CASTRO  LIFE 

National  Newspaper  Syndi¬ 
cate  reports  it  is  releasing  18 
installments,  June  8,  of  the  book, 
“Fidel  Castro,”  by  Jules  Du¬ 
bois,  Chicago  Tribune  corre¬ 
spondent. 

*  *  * 

PHILLIPS  BOOK 


The  drawings  of  Irving  Phil-  boys  are  independent  contrac- 
lips  are  coming  out  in  paper-  tors,  as  claimed  by  the  bilD 
back  June  8  (Henry  Holt).  Irv  backers,  they  don’t  need  the  law- 
does  “The  Strange  World  of  He  charged  that  the  bill  resulted 
Mr.  Mum”  for  Hall  Syndicate,  from  “the  selfish  interest  of  * 
and  this  is  a  collection  of  his  few  newspaper  publishers  who 
cartoons  that  have  appeared  in  don’t  want  to  pay  premiums  on 
newspapers.  these  boys.” 
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Zeckendorf 
Offers  Press 
Ej  Center  Plan 

Washington 
A  preliminary  offer  to  pur¬ 
chase  the  National  Press  Build¬ 
ing  and  relocate  the  50-year  old 
National  Press '  Club  in  a  pro¬ 
jected  Plaza  Development  in 
southwest  Washington  has  been 
made  by  William  Zeckendorf, 
New  York  City  real  estate  ty¬ 
coon. 

The  proposal  is  tied  into  the 
program  of  the  Women’s  Na- 
42ND  STREET— Arthur  Radebaugh,  creator  of  "Closer  Than  We  Think."  tional  Press  Club  and  the  Amer- 
paid  a  visit  to  his  syndicate  otRces  in  New  York  in  his  customized  studio-  ican  Newspaper  Women  s 
on-wheels.  Greeting  him  is  Maurice  T.  Reilly,  executive  vicepresident  of  to  take  quarters  in  a  “World 
the  Chicago  Tribune-New  York  News  Syndicate.  Communications  Center”  which 

- - Zeckendorf ’s  company,  Webb  & 

ment,  could  use  part-time  sub-  when  the  Globe-Democrat  sold  Knapp,  will  place  in  plan  form 
Basic  issues  of  the  strike  were  urban  reporters  for  limited  its  plant  and  equipment  to  the  before  the  District  Redevelop- 
a  pension  plan  and  job  security  coverage  of  news  for  suburban  Pulitzer  Publishing  Company  ment  Land  Agency  at  a  June  2 
provisions.  sections.  The  number  of  such  re-  and  arranged  for  a  contract  meeting.  The  communications 

The  pension  plan  offered  by  porters  would  be  limited  to  10  under  which  the  latter  will  print  center  would  offer  office  space 
the  company  was  described  as  per  cent  of  the  regular  staff.  the  Newhouse  paper.  for  all  media,  club  quarters. 


St  Louis 

{Continued  from  page  9) 

take  them  down.”  A  few  minutes 
later,  all  signs  were  collected 
and  burned  on  the  sidewalk. 

Mr.  Bauman  said  10  to  12  of 
the  approximately  125  employees 
in  the  news  department  returned 
to  work  immediately  with  about 
20  of  the  100  workers  in  the 
circulation  department. 

Under  an  agreement  with  the 
union,  employees  will  be  recalled 
to  work  “according  to  seniority 
in  their  particular  skill,”  with 
a  provision  that  all  shall  be  put 
back  on  the  payroll  as  of  Sun¬ 
day. 

Mr.  Bauman  said  the  news¬ 
paper  did  not  expect  to  have  a 
full  staff  until  Monday. 

Pension  Guaranlee«l 


Press  Properties 

The  seg^ment  involving  pur¬ 
chase  of  the  National  Press  Club 


identical  with  one  in  effect  at  the  Guild  leaders  said  another  Ownership  of  the  two  news-  dining  room,  and  other  facilities. 
?ost-Dispatch,  KSD  and  KSD-  provision  would  prevent  use  of  papers  and  their  news,  editorial, 

TV,  except  that,  instead  of  full  part-time  or  temporary  employ-  circulation  and  advertising  poli- 
funding,  the  Globe-Democrat  ees  in  any  department  except  cies  continue  to  be  separate  and 
plan  will  be  secured  by  a  com-  where  use  of  full-time  employees  independent, 
mitment  against  the  $25,000,000  would  not  be  practical.  In  a  statement,  the  Globe-  properties,  valued  as  high  as 

net  worth  of  the  Herald  Co.  of  For  the  first  time,  arbitration  Democrat  infonned  the  Guild  $15  million,  was  outlined  by  Mr. 

Syracuse,  N.  Y.  of  grievances  will  be  included  in  that  its  maintenance  in  all  prob-  Zeckendorf  in  a  session  with 

The  Herald  Co  controlled  bv  the  proposed  contract,  the  union  ability  will  receive  such  services  William  L.  Lawrence  (New 

S.  I.  Newhouse  of  New  York,  said.  f™m  a  landlord.”  York  Times)  president  of  the 


separated,  or  violation  of  the 
guild’s  jurisdiction.” 

Dismissals  would  be  in  inverse 
relationship  to  seniority,  with 
a  provision  for  preferential  re- 


Xhe  new  contract  also  includes  The  Globe-Democrat  is  plan-  Club,  and  Paul  Wooton  (New 
iinocrat.  ^  ^  ^  increase  for  ning  to  move  into  new  quarters  Orleans  Times-Picayune) ,  chair- 

m.  ‘  . .  nuild  emnlovees  Blue  Shield  and  within  a  week,  and  the  Post-  man  of  the  Board  of  the  Na- 

wisS'ei^’^thi^cimna^^7bP  ^ross  benefits  will  be  in-  Dispatch  will  eventually  occupy  tional  Press  Building  Corpora- 

ri  ht  hi  d  t  company  the  the  building  at  Twelfth  and  tion. 

Object  to  the  ™ion’s'^PTOtwtion  guild  membership  Franklin  after  alterations  are  Mr.  Lawrence  expressed  the 

p“v'ir„“/i„Te''n°e;“'eor-  "xt  Globe-Democrat  statement 

ANGlc\r?Mfh::J^S;  ““Xbi  aa.e  o,  the  physical  T^rilrs  “o:sjt: 

arated  nr  nf  +1,^  ment  Tuesday,  paving  the  way  property  of  the  printing  plant  more  than  30  years  —  in  the 

r  the  final  signing.  prolonged  strike  and  in-  downtown  building  the  organ- 

terruption  in  publication  of  the  jzation  now  owns.  But,  he  told 

Major  Concession  Globe-Democrat  may  have  pro-  Mr.  Zeckendorf,  any  proposition 

Revision  of  the  job  security  lo^^dly  affected  the  nature  of  he  may  wish  to  put  forth  will 

'a'j“  ac-  1  „  muior  concession  papers  operation  and  may  be  taken  under  consideration, 

hiring.  Advance  notice  of  30  days  call  for  changes  in  methods  of 

« required  before  such  changes,  5^  ^he  Guild  to  management  s  Top  Floor 

and  Pinnlnv««:  demand  that  it  have  a  freer  hand  ‘..r.  u  j  n  u  •  j-  a.  j 

portuffitv  in  determining  what  jobs  existed  .  ^uch  needs  wi  1  be  indicated  BuMing  was 

Hvrtuniiy  to  claim  other  jobs  j  i.*  by  surveys  as  well  as  by  experi-  .l  j  i.  a- 

according  to  seniority  ranking,  after  ^ew  production  arrang^  eL  and  by  financial  cLidVra-  erecW  by  a  corporation  creat^ 

,  ment  becomes  operative.  The  old  .  „  ^  for  that  purpose,  the  National 

diemic  ^  given  contract  clause  imposed  rigid  re-  _  Press  Club  was  given  most  of 

of  oTio  ^Ployees  on  the  basis  strictions  on  management.  the  top  floor  for  rental  of  $1  a 

servicp^wif^”’"  The  strike  began  originally  Harriman  Okayed  year.  The  space  was  designed  for 

■-  --  a  maximum  pay-  Qygj.  ^he  guild’s  insistence  upon  t  r'li’tisi  needs  of  a  men’s  club,  in- 

a  funded  pension  program.  Man-  *  ravel  lO  V.  lina  eluding  bar,  restaurants  and 

agement  protested  it  would  en-  Washington  ball  room.  The  Corporation  made 

tail  an  unduly  heavy  financial  The  State  Department  has  in-  a  cash  donation  for  furniture, 
I  Dlobe-Democrat  is  sold  burden  and  the  guild  agreed  to  structed  the  U.  S.  Embassy  at  sufficient  in  amount  to  pick  up 
th  '®^hion  discontinued  consider  a  guaranteed  plan.  Moscow  to  validate  for  admis-  the  full  tab.  Several  years  ago, 

cough  agreement  with  another  Under  the  accepted  plan,  the  sion  to  Red  China  the  passport  the  rental  was  increased  to 

nipany,  employees  who  are  not  Newhouse  interests  assume  li-  held  by  W.  Averell  Harriman.  $3,001.  Last  year,  when  senior 
I’y  Ih®  n®w  owner  with  ability  for  as  much  as  $1,500,000,  The  former  New  York  Governor  obligations  were  paid  off,  NPC 
d  , will  receive  which  corresponds  to  the  full  has  been  cleared  by  the  depart-  as  holders  of  more  than  85  per 
uble  severance  pay.  This  pro-  funding  of  the  Pulitzer  Pension  ment  as  a  correspondent  for  cent  of  the  common  stock  (also 

D®  in  effect  no  Plan.  North  American  Newspaper  Al-  a  donation  from  the  Corpora- 

than  three  years.  Job  security  arose  as  a  critical  liance.  He  must  apply  for  a  visa  tion)  became  the  ovmer  of  the 

e  company,  under  the  agree-  issue,  after  the  strike  began,  from  the  Peiping  (Government.  building. 

Editor  &  publisher  for  May  30,  1959 


Went  of  66  weeks. 

Double  Severanee  If  Sold 
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Seek  to  Get  Action 


Ad  Image 

(Continued  from  page  15) 


function  in  our  company  be¬ 
cause  we  are  not,  basically,  just 
in  the  business  of  selling.  We  are 
in  the  business  of  building  con¬ 
sumer  fi-anchises — and  there’s 
quite  a  difference  between  the 
two.” 

“A  sale  is  a  single  trans¬ 
action,”  he  said.  “A  consumer 
franchise  is  a  continuous  series 
of  transactions.  A  mass  con¬ 
sumption  business  such  as  ours 
could  not  exist  if  every  trans¬ 
action  with  its  customers  was  a 
completely  new  one  ...  It  is  the 
force  of  the  consumer  franchise, 
built  largely  through  continuous 
advertising,  that  creates  a  back¬ 
ground  acceptance  for  our  prod¬ 
ucts  requiring  only  a  gentle 
nudge  to  the  consumer  to  get  her 
to  buy. 

Product  Reputation 

“This,  to  management,  is  the 
key  role  of  advertising — the  cre¬ 
ation  of  a  product  reputation 
that  has  a  kind  of  permanence, 
something  a  management  can 
count  on,”  continued  Mr.  Burk¬ 
hart.  “This  brings  me  to  a  basic 
point  of  misunderstanding  be¬ 
tween  management  and  adver¬ 
tising  people.  Advertising  budg¬ 
ets  are  not  like  batting  averages 
— the  bigger,  the  better. 

“Management  is  not  against 
bigger  budgets,  providing  they 
sell  more — in  fact,  dispropor¬ 
tionately  more.  The  ratio  of  ad¬ 
vertising  expense  to  sales  income 
must  go  down  as  total  volume 
goes  up.  The  advertising  ma¬ 
chinery  must  become  more  effici¬ 
ent,  just  as  the  factory  machin¬ 
ery  must  .  .  . 

“As  advertising  budgets  in¬ 
crease,  and  as  good  advertising 
proves  what  it  can  do  for  a 
company,  this  management  in¬ 
terest  —  sometimes  called  man¬ 
agement  interference — will  in¬ 
tensify.  I  guess  that  means  that 
you  are  marked  men.  I  hope  you 
feel  complimented,  because  you 
should.  It  means  that  manage¬ 
ment  is  looking  over  the  wide 
range  of  tools  with  which  it 
tries  to  accomplish  its  goals,  and 
increasingly  sees  that  advertis¬ 
ing  is  one  of  the  most  impor¬ 
tant.” 

Need  Sanforized  Dollar 

The  core  economic  problem 
facing  America  today  is  the 
problem  of  generating  and  main¬ 
taining  a  reasonably  rapid  rate 
of  economic  growth  in  terms  of 
a  “sanforized  dollar  that  will 
not  shrink,”  declared  Dr.  G. 
Rowland  Collins,  dean  of  the 
Graduate  School  of  Business 


Administration,  New  York  Uni¬ 
versity.  Dr.  Collins,  in  discussing 
the  role  of  advertising  in  a  dy¬ 
namic  economy,  asserted  there 
is  real  opportunity  for  adver¬ 
tising  to  grow  in  stature. 

Organization- wise,  I  believe 
that  advertising  must  come  into 
the  business  picture  at  the  be¬ 
ginning  rather  than  at  the  end 
of  the  productive  cycle,”  said 
Dr.  Collins.  “It  must  be  repre¬ 
sented  in  the  top  managerial 
councils  of  enterprise  .  .  . 

“Quantitatively  speaking,  ad¬ 
vertising  must  somehow  get  com¬ 
pletely  out  from  under  the 
dominance  of  the  percentage 
phobias  that  still  govern  so  much 
of  the  budgeting  of  advertising 
dollars.  We  must  continue  the 
battle  to  persuade  top  manage¬ 
ment  that  advertising  produces 
sales  and  that  budget-making 
must  not  be  treated  in  reverse 
— as  though  sales  create  adver¬ 
tising  dollars  .  .  . 

“Qualitatively  speaking,  ad¬ 
vertising  must  stop  frittering 
away  its  time  and  effort  on  the 
idea  that  the  buying  public  is  a 
homogenized  mass  of  predictable 
and  controllable  reactions.  There 
are  no  magical  gimmicks  that 
will  automatically  produce  ‘bell- 
toned  copy,’  sparkling  art,  and 
push-button  buying  reactions  in 
the  field.” 

New  Type  Customer 

American  industry  is  facing  a 
new  customer — one  who  is  a 
mobile  man  and  on  the  upgrade 
—  James  H.  Jewell,  Westing- 
house  vicepresident  in  charge  of 
marketing,  told  ANA  members. 

“Today  we’re  marketing  in  a 
period  when  our  customers  have 
changed  because  their  whole  set 
of  values  has  changed,”  said 
Mr.  Jewell.  “It’s  not  just  a  case 
of  the  past  speeded  up — ^we’re 
marketing  in  a  completely  new 
climate  .  .  .  the  customer  is  on 
the  upgrade  .  .  .  and  these 
changing  values  lead  to  changing 
tastes,  styles  and  demands.” 

He  said  Westinghouse  will 
spend  $2,500,000  this  year  on  a 
public  information  program  to 
introduce  the  Total  Electric 
Home  to  the  public. 

Seek  Additional  Sales 

In  a  panel  discussion  on  how 
advertising  can  substitute  for 
the  decline  of  salesmanship, 
Robert  J.  Eggert,  marketing  re¬ 
search  manager.  Ford  Motor 
Company,  said  Ford  is  con¬ 
stantly  insisting  on  measuring 
the  effectiveness  of  advertising 
in  terms  of  additional  sales 
produced. 

Ford  management,  he  said,  is 
asking  such  questions  as:  (1) 
What  messages  are  most  effec¬ 
tive  in  selling  a  car?  What 
medium  or  combination  of  media 


does  the  best  sales  job  at  the 
lowest  cost?  Should  we  spend 
more  or  less  total  dollars?  In  a 
normal  year  the  Ford  Motor 
Company  spends  in  excess  of  one 
hundred  million  dollars  for  its 
advertising  and  promotional 
campaigns.  Should  it  be  $120 
million,  or  should  it  be  $80 
million? 

Mr.  Eggert  noted  that  repre¬ 
sentatives  of  the  various  media 
are  constantly  emphasizing  the 
advantages  of  their  particular 
medium,  and  occasionally  hint¬ 
ing  at  the  disadvantages  of  their 
competitors.  “While  some  of  the 
information  that  they  present 
is  useful,”  he  said,  “much  of  it 
misses  the  mark  in  terms  of 
giving  a  solid  answer  to  the 
above  key  questions.” 

Raises  7  Questions 

“In  the  past  several  months  I 
have  been  emphasizing  that  we 
need  the  answers  to  seven  im¬ 
portant  questions  about  any 
medium,  Mr.  Eggert  said. 

“1.  The  first  question  deals 
with  the  ability  of  a  medium  to 
reach  households  who  are  in  the 
market  for  a  new  car  during  the 
next  six  months.  This  is  our 
target.  We  are  not  so  much  in¬ 
terested  in  incomes,  family  size, 
regions  of  the  country,  and  all 
the  other  correlary  data  that’s 
usually  provided  as  we  are  in 
the  ability  of  the  medium  to 
reach  a  potential  new  car  buyer. 

“2.  The  second  question  is 
built  around  whether  or  not  the 
key  individuals  in  the  household 
actually  have  a  chance  to  be  ex¬ 
posed  to  our  advertisement  or 
commercial.  A  magazine  or  news¬ 
paper  may  be  lying  on  the  coffee 
table,  but  if  it  isn’t  opened  it 
does  not  provide  the  opportunity 
for  reaching  people  with  a  mes¬ 
sage.  The  TV  or  radio  set  may 
be  on,  but  if  people  aren’t  in  the 
room  when  the  commercial  is 
delivered,  there  is  no  opportun¬ 
ity  for  exposure. 

Want  to  Know  Impact 

“3.  The  third  question  deals 
with  the  ability  of  the  medium 
and  the  message  to  make  an 
initial  conscious  impression  on 
an  individual. 

“4.  Given  comparable  mes¬ 
sages,  which  medium  delivers 
the  most  impacts  on  the  poten¬ 
tial  new  car  buying  household? 
There  is  real  evidence  that  peo¬ 
ple  who  are  about  ready  to  buy 
a  car  do  increase  their  interest 
in  reading  ads  that  will  give 
them  information  about  the 
product  they  are  interested  in. 
If  the  information  presented  in 
advertising  rings  true  and 
seems  to  already  fit  into  what 
they  may  have  suspected  to  be 
true,  they  are  more  apt  to  be 
infiuenced  by  it. 


“5.  The  fifth  question  detis 
with  the  ability  of  the  mediim 
and  the  message  to  change  th 
potential  buyer’s  intensions  to 
buy  a  specific  make. 

“6.  The  sixth  question  detli 
with  the  ability  of  the  mediua 
and  the  message  to  get  action- 
to  build  up  showroom  traffic. 

“7.  The  seventh  question  is  the 
million  dollar  one  for  us.  How 
many  additional  sales  are  actu¬ 
ally  made  as  a  result  of  the 
medium  and  the  message  per¬ 
forming  each  of  the  previous 
six  tasks? 

“I  believe  the  decade  of  the 
60’s  will  witness  some  substan¬ 
tial  ‘breakthroughs’  in  our  abfl- 
ity  to  apply  an  effective  yard¬ 
stick  to  the  complicated  problem 
of  appraising  advertising  re 
suits.  The  shift  from  salesman¬ 
ship  to  advertising  is  adding  to 
the  pressure  for  correct  an¬ 
swers.” 

More  .4dverlising 

Emerson  Foote,  senior  vice 
president  of  McCann-Erickson, 
Inc.,  pointed  out  that  invest¬ 
ments  in  major  ad  media  are 
not  only  big,  but  they  are  grow¬ 
ing  bigger  all  the  time.  People 
are  exposed  to  60  percent  more 
advertising  of  all  kinds  than 
they  were  nine  years  ago,  he 
said,  in  outlining  the  need  for 
sound  media  planning. 

Daniel  D.  Kinley,  vicepi^- 
dent  and  manager  for  planning, 
research  and  media,  McCann- 
Erickson,  said  there  is  no  sd 
formula  for  arriving  at  media 
decisions.  “If  we  had  the  biggest 
electronic  brain  in  the  world  at 
our  disposal,  we  still  couldn’t 
get  usable  decisions  because  most 
of  the  variables  involve  judg¬ 
ment,  market  experience  and  the 
comparison  of  factors  most  of 
which  defy  quantitative  anal¬ 
ysis,”  he  declared. 

• 

Kelly-Smith  Oflfioe 
Decor  Wins  Award 

Kelly-Smith  Company’s 
York  office  has  received  the  *‘W- 
fice  of  the  Year  Award  of  Merit 
from  the  magazine  Office  Man¬ 
agement. 

’The  representatives’  office  oc 
cupies  the  14th  floor  of  the  Un-' 
Building  at  750  Third  Avenue 
In  the  office  of  Frank  W.  Miller, 
president,  is  an  oil  painting  ® 
a  New  York  newsboy  at  City 
Hall  Park  created  in  1889 
Frank  A.  Munsey  by  W.  I-  ^ 
Kowski.  Mr.  Miller  bought  « 
at  an  auction  for  $2,000  in  19b  • 
Lately  he  has  received  so  mw. 
requests  from  publishers  W 
copies  he  plans  to  have  it  repi^ 
duced.  He  also  said  he  P'®"®. 
use  it  as  his  company’s  trade¬ 
mark. 
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Consider  Study  for 
Revamping  Canon  35 

By  James  L.  Collings 


A  group  representing  news-  of  a  foundation  to  have  the 
papers,  radio  and  TV  met  in  study  made,  and  the  results  of 
Washington,  D.  C.,  last  week  this  survey  undoubtedly  would 
with  American  Bar  Association  provide  reliable  information  of 
if  the  value  to  all  concerned  in  reach¬ 
ing  a  final  decision  about  possi- 
and  ble  revision  of  Canon  35.” 

It  was  stressed  that  the  joint 
effort  would  go  out  of  business 
if  it’s  decided  there  is  no  feasi¬ 
ble  way  to  get  accurate  and  ob¬ 
jective  information. 

“However,”  according  to  the 
statement,  “the  bar  committee 
plans  to  provide  an  opportunity 
to  all  interested  persons  and 
groups  to  present  their  views  to 

it  before  formulating  its  recom-  .  _  .  . 

mendations  to  be  made  to  the  is  used  so  that  the  royal  family 
American  Bar  Association.”  is  not  embarrassed  by  too  many 
meeting,  “the  bar  committee  photographers, 

stated  that  in  the  opinion  of  ,  *  *  *  *  *  • 

the  committee  most  members  of  ^  ATER  SQUIRTER  BOHN  ELECTTED 

the  bar  favored  the  present  ifs  Prince  Philip  again.  He  Charles  Bohn  newsreel  cam- 

canon  because  they  believed  that  just  doesn’t  like  press  photogra-  eraman  for  KMOX _ TV  news 

tte  presence  of  photographic  or  phers.  has  t^en  named  nrer- 

chapter, 

rwms  would  have  an  adverse  ca^ie  this  week  when  he  tricked  nPPA. 
effwt  on  fair  trials.  still-men  into  being  sprayed  *  *  * 

Representatives  of  the  media  ^ith  a  water  sprinkler.  It  hap-  \  FIRST 

pressed  the  view  that  because  pened  while  Queen  Elizabeth  •  t  •  ...i- 

of  technological  advances  the  ^d  the  Prince  were  visiting  a  Dennis  Lowery,  mpaging  ^i- 
media  could  now  reproduce  flower  show.  Junction  (Colo.) 

events  in  a  courtroom  unobtru-  when  Walter  I  ockvear  and  reports  his  paper 

*.ly  and  that  the  mere  fact  ia  “proud”  of  ite  recent  break- 

&Ttra£^."”‘“*“‘"’'  ^pped.^nto  thegraea  toget  a  K'  t^^rX^rco'u'S'r.S 

MnTeraTup  epottS’^erHe  S^ad'? theTcta"','’'’"*”^’'’''"' 

^ps  they  decid^  to  take  Each  burned  to  a  remote-control  board.  pictures. 

A  demonstrater  explained  how  _  ...  *  , 

B  subject  to  ratification  of  the  buttons  on  the  board  con-  Gambbng  Probers 
a^^ment  of  the  media  groups  Caught  in  Raid 

r  ?!  including  the  hidden  sprinklers.  ® 

organizations  they  represented  „  ,  •>  .e  „  Cleveland 

at  the  confab.  _  Several  persons  ^id  the  Cleveland  Plain  Dealer 

These  were  the  proposals:  Dnnce  pushed  the  button  with  reporters,  Robert  E.  Tidyman 
8ar  and  media  representatives  ^  ®®,’„  ^red  Molenkopf,  who  were 

^11  discuss  with  some  company  apd”  it  to  be  pushed.  Whatever  assigned  to  investigate  a  sus- 
—  “expert  in  collecting  and  the  case,  the  l»ys  got  a  thoroi^  pected  big-time  gambling  opera- 
>|ialyzing  facts”  —  the  possi-  shaking  and  the  Prince  a  hearty  Lorain,  Ohio,  became  the 

Mity  of  makincr  an  nhiaotiva  laugh.  victims  of  their  own  investiea- 


representatives  to 
strangle-hold  Canon  35  has  on 
courtroom 
broadcasting  could  be  loosened 
suflSciently  to  permit  free  breath- 


It  was  a  friendly  but  iffy  con¬ 
ference  between  a  nine-mar 


WAS  WITH  A  WIG — John  Heiti,  Akron  Beacon  Journal  photographer 
who  parts  his  hair  from  ear  to  ear,  borrowed  a  wig  from  high  school 
actors  he  was  photographing  to  see  "if  it  does  anything  for  me." 
It  did! 


photographera,  the  Prince  reporters  were  ques-  advertising  director  of  the  Green 

led  and  said,^^  Hope  you  tioned  after  they  were  caught  in  gay  Press-Gazette,  was  elected 
t  get  too  wet.  a  raid.  They  were  released  some  ^  tflg  board  of  the  Post  Publish- 

e  mass-circulation  London  hours  later  when  they  produced  Co.,  to  fill  the  vacancy  caused 
,  publishing  an  editorial  ac-  evidence  that  they  were  on  as-  by  the  death  of  John  R.  Riedl. 
ig  Prince  Philip  of  being  signment.  A  telephone  call  from 
so  funny,”  stuck  by  its  their  editors  helped  them  gain  * 

r  of  the  incident.  A  spokes-  freedom.  Back  from  PR 

for  the  royal  family  quoted  • 

ce  Philip  as  saying  he  had  f  ,  Cleveland 

iressed  the  snrinkler  button.  Ra*«ball  8  Lpscl  p^ul  Brokaw,  who  has  been 


Report  on  Reporters: 

He  Risked  a  Beating 
For  Starving  People 

Bv  Haines  Coll>ert 


Miami 

Howard  Van  Smith  won  a 
Pulitzer  Prize  by  acting  the  way 
the  movie  and  television  produc¬ 
ers  have  maintained  a  star  re¬ 
porter  should. 

Like  the  heroes  of  the  plays, 
the  Miami  News’  reporter  went 
completely  ovei'board  on  his 
story.  He  went  sleepless  for  it. 
He  risked  arrest  and  a  beating 
for  it. 

And  worse,  from  the  stand¬ 
point  of  joumejTnen  who  say 
reporters  don’t  do  such  things, 
he  spent  his  ovm  money  on  the 
subjects  of  his  story. 

Smith,  w'ho  turned  49  last 
month,  doesn’t  look  or,  ordinar¬ 
ily,  act  the  part  either.  He’s  an 
inoffensive,  sandy-haired  little 
fellow  —  a  130-pounder,  five 
feet,  eight  inches  tall  —  with 
four  kids,  a  dog  (Johnny),  a  cat 
(Orange)  and  two  squirrels. 
Smith  and  his  wife,  Anne,  are 
bringing  up  the  family  and  the 
menagerie  in  a  house  which  they 
started  building  about  10  years 
ago. 

The  house  doesn’t  go  faster 
because  Smith  is  writing  a  novel 
—  which  Random  House,  having 
made  an  advance  on  the  royal¬ 
ties,  would  like  him  to  finish. 
And  he  also  is  busy  with  fiction 
and  articles  which  appear  in 
This  Week,  Red  Book,  the  Read¬ 
er’s  Digest  and  elsewhere. 

It’s  because  of  the  magazine 
writing  that  Smith  uses  the 
“Van”  in  his  name.  People  used 
to  compliment  him  on  stories 
which  were  written  by  Howard 
K.  Smith.  Plain  Howard  Smith 
didn’t  want  that  to  happen,  so 
he  became  Howard  Van  Smith 
by  shortening  up  a  middle  name 
which  he  had  discarded. 

Prize  .Story  ‘By  Chance’ 

The  Pulitzer  stories  about  the 
plight  of  the  migrant  workers 
stranded  in  Immokalee  last  win¬ 
ter  developed,  as  such  things 
usually  do,  by  chance. 

Smith,  who  normally  covers 
the  south  end  of  Dade  County, 
wrote  two  stories,  Jan.  6  and  7, 
19.58,  about  the  troubles  of  the 
migrants  in  his  territory.  The 
papers  reached  the  hands  of  Dr. 
George  Kareles,  a  general  prac¬ 
titioner  who  has  a  little  hospital 
at  Newberry,  outside  of  Gaines¬ 
ville. 

Dr.  Kareles  is  a  past  presi- 
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dent  of  the  Rural  Health  Com¬ 
mittee  of  the  American  Acad¬ 
emy  of  General  Practice. 

“Dr.  Kareles  telephoned  me,” 
Smith  recalled.  “He  said,  ‘You 
must  go  to  Immokalee.’  He  said 
there  were  thousands  of  starv¬ 
ing,  desperate  people  there,  and 
that  nobody  was  doing  anything 
about  them.” 

Not  knowing  whether  he  was 
wasting  his  time.  Smith  drove 
the  125  miles  to  Immokalee. 

Tire  for  Ix)af  of  Bread 

“I  stooped  in  a  gas  station 
there,”  he  said,  “to  see  if  I 
could  get  an  idea  whether  con¬ 
ditions  really  were  bad.  I  asked 
the  attendant  and  he  pointed  to 
a  migrant  who  was  walking 
awav  wnth  an  old  tire. 

“The  migrant  had  been  trying 
to  sell  the  tire,  which  he  had 
taken  off  his  car,  to  buy  bread 
for  his  family.” 

Smith  talked  to  more  people, 
and  then  he  was  caught  un  in 
the  story.  People  were  homeless, 
starving  and  cold.  That  was  a 
miserable  winter,  wet  and  close 
to  freezing.  There  was  no  work 
for  the  migrants  because  the 
crops  had  been  destroyed. 

And,  since  they  ordinarily 
pulled  out  of  Immokalee  to  go 
on  to  other  jobs  before  winter 
set  in.  there  was  no  protection 
for  them  against  the  cold.  They 
didn’t  go  on  last  year  because 
they  had  no  money  with  which 
to  go,  and  the  crops  which  thev 
normally  would  have  worked  in 
winter  were  destroyed,  too. 

Donated  Money 

“I  started  writing  about  the 
situation,”  Smith  said.  “And  I 
donated  some  of  my  own  money 
for  food  for  the  migrants.  It 
was  one  of  those  chances  a 
newspaperman  may  get  once  in 
a  career  —  a  chance  really  to 
do  something  for  people.” 

Smith  covered  his  South  Dade 
beat  by  day  and  drove  to  Im¬ 
mokalee  by  night.  He  made  the 
250-mile  round  trip  about  30 
times,  sometimes  getting  home 
at  2  and  3  a.m.  and  getting  up 
a  few  hours  later  to  handle  his 
daytime  work. 

“I  called  the  miserable  collec¬ 
tion  of  shacks  what  they  reallv 
were,  ‘Shacktown,’  ”  Smith  said. 
“One  day,  a  big  guy  came  and 
told  me  if  I  used  that  word 


again  he’d  fix  me.  A  lot  of  the 
property  owners  threatened  me 
and  told  me  to  get  out  of  town. 

Governor  Pays  a  Visit 

“They  were  insisting  there 
was  nothing  wrong  —  and  I 
guess  they  had  Gov.  Collins  be¬ 
lieving  them.  But  he  read  the 
stories  in  the  News  and  he  de¬ 
cided  to  come  down  and  see 
for  himself. 

“That  day,  I  got  to  Immokalee 
just  after  the  governor  had  com¬ 
pleted  a  quick  inspection  and 
had  left.  I  took  off  after  him, 
driving  110  miles  an  hour  with 
a  Florida  Highway  patrolman 
after  me,  and  caught  him  about 
halfway  to  Fort  Myers.  He  stood 
by  the  roadside  and  talked  with 
me. 

“Mrs.  Collins  was  in  the  car, 
and  she  kept  saying,  ‘It’s  awful. 
It’s  unbelievable.’  That  helped 
decide  the  governor.  After  that, 
there  was  plenty  of  action.” 

As  a  result  of  Smith’s  stories, 
sympathetic  people  throughout 
the  country  learned  of  Immo- 
kalee’s  condition  and  donated 
more  than  $100,000.  Food  com¬ 
panies  sent  in  milk,  beans,  baby 
food.  And  Miami  fuel  dealers 
contributed  kerosene  in  5,000- 
gallon  batches. 

Gov.  Collins’  stern  oi’ders  to 
health  officials  and  the  action 
of  the  Collier  County  Commis¬ 
sion  resulted  in  the  condemna¬ 
tion  of  90  per  cent  of  the  mis¬ 
erable  shacks. 

Saved  Lives 

Dr.  Kareles  estimated  soberly 
that  Smith  had  saved  the  lives 
of  thousands  by  getting  medical 
help  for  the  migrants  before 
they  scattered  and  took  the  ty¬ 
phoid  fever  which  they  had  con¬ 
tracted  in  Immokalee  to  other 
parts  of  the  country. 

The  road  which  took  Smith  to 
Immokalee  was  a  roundabout 
one. 

He  was  bom  April  6,  1910, 
in  San  Francisco.  His  mother 
died  when  he  was  two,  and  he 
was  raised  by  her  sister-in-law. 
Dr.  Millicent  Cosgrave,  whose 
brother,  the  late  John  O’Hara 
Cosgrave,  was  the  Sunday  edi¬ 
tor  of  Joseph  Pulitzer’s  New 
York  World. 

Smith  attended  Pennington 
Prep  .school  at  Pennington,  N.  J., 
and,  when  he  graduated  at  18, 
went  to  work  as  a  copy  boy  on 
the  New  York  Times.  Two  years 
later,  having  become  a  reporter, 
he  beat  his  experienced  competi¬ 
tors  by  tracking  down  French 
Premier  Pierre  Laval  when  no 
one  else  could  find  him. 

“It  was  during  the  depres¬ 
sion,”  Smith  recalled,  “and  the 
order  vras  that  no  raises  were 
to  be  given.  I  was  sitting  in 
the  city  room  after  getting  the 


Howard  Van  Smith 


story,  and  the  managing  editor, 
Frederick  Birchall,  came  in. 

“He  shouted,  ‘Smith!’  I  stood 
up,  and  he  said  for  the  bene¬ 
fit  of  everyone,  ‘I’m  raising  your 
salary  50  per  cent.’  I  was  mak¬ 
ing  $20  a  week,  so  that  made 
$30.” 

Studied  Nights 

Smith,  however,  quit  the  news¬ 
paper  business  a  few  years  later 
and  took  up  free  lance  writing. 
Failing  to  support  himself,  he 
went  to  work  in  his  brother-in- 
law’s  Boston  warehouse,  and 
studied  at  night  to  be  an  engi¬ 
neer. 

(He  took  the  warehouse  job 
after  having  come  close  to  starv¬ 
ing  while  nursemaiding  23  eats 
for  a  Saturday  Evening  Pott 
writer  who  left  Smith  in  charge 
of  his  home  while  on  an  assign¬ 
ment.) 

Still  writing  novels  on  the 
side,  but  making  no  money  at 
it.  Smith  started  the  Northeast¬ 
ern  Heating  and  Air  Condition¬ 
ing  Co.  and  had  developed  a 
profitable  business  by  the  time 
World  War  II  cut  off  his  supply 
of  air-conditioners  and  heaters. 

Return  to  Journalism 

During  the  war,  he  worked 
as  a  civilian  in  the  public  in¬ 
formation  office  at  the  Air  Cor^ 
Warner  Robins  base  in  Georgia. 
The  war,  however,  had  left  the 
Macon  (Ga.)  News  short- 
handed,  and  Smith  finally 
turned  to  the  newspaper  busi¬ 
ness  by  taking  the  job  of  news 
editor  there. 

Four  months  later,  he  went  to 
the  Orlando  Sentinel  as  assist¬ 
ant  managing  editor.  From 
there,  in  1945,  he  came  to  the 
Miami  News  as  a  copy  reader, 
and  soon  was  promoted  to  tele- 
{Continued  on  page  55) 
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Writer’s  Kin 
Getjudgment 
For  Air  Crash 


The  widow  and  children  of  a 
writer  who  was  killed  in  the 
crash  of  an  Air  Force  bomber 
won  a  judgment  of  $242,987 
against  the  U.  S.  Govemment 
this  week. 

Federal  Judge  Irving  R. 
Kaufman  in  the  Southern  Dis¬ 
trict  of  New  York  ruled  in  favor 
of  the  plaintiff’s  contention  that 
Air  Force  personnel  Avere  negli¬ 
gent  and  al-so  that  a  Avaiver  of 
claims  signed  by  the  deceased 
was  not  enforceable. 

The  writer,  Leon  Rogow,  36, 
a  copy  chief  for  the  advertising 
agency  of  Cole,  Fisher  and  Ro¬ 
gow,  was  gathering  material 
for  a  script  for  an  Air  Force 
documentary  film.  The  crash  oc¬ 
curred  at  Mitchel  Field,  L.  I.,  in 
September  1955. 

Judge  Kaufman  found  that 
‘not  a  gratuitous 


17  YEARS  OP  DETERMINATION  will  be  marked  June  13  when  Mrs. 
George  P.  Atkins,  mother  of  five,  receives  a  B.Sc.  in  Journalism  at 
Kent  State  University,  Ohio.  She  began  studying  for  the  degree  in 
1942  but  marriage  and  a  family  interrupted  her  work  for  a  degree. 
The  Atkins  family  lives  on  a  farm  about  10  miles  from  the  Kent  campus. 
Last  summer  Mrs.  Atkins  worked  for  the  Kent  Ravenna  Record  Courier. 


the  flight  was 
benefit”  to  Mr.  Rogow;  that  the 
writer  benefited  only  incident¬ 
ally,  and  “in  the  main,  there  can 
be  little  doubt  that  the  principal 
beneficiary  of  Rogow’s  military 
travel  was  the  Air  Force,  be¬ 
cause  the  trip  would  enable 
Rogow  to  give  them  a  more 
meaningful  script  at  an  earlier 
date.” 

The  judgment 
to  the  widow, 


Akers  Says 
Press  Better 
Than  in  1910 


Mildred 

Gottlieb  Rogow,  $202,110,  and  to  Chicago 

two  young  children,  $20,000  Financially  stronger  and  edi- 
each,  for  the  loss  of  parental  torially  better  newspapers  will 
are  and  guidance,  plus  $877  result  from  the  recent  combina¬ 
tions  here,  Milbum  P.  Akers, 
Chicago  Sun-Times  editor,  told 
members  of  the  City  Club  of 
Chicago. 

Commenting  on  the  current 
situation  with  the  Chicago  Trib¬ 
une  and  Chicago  American  un¬ 
der  one  ownership  and  Marshall 
Field’s  recent  acquisition  of  the 

_ _ _  _  Chicago  Daily  News,  placing 

In  1952,  he  developVd  and  named  that  paper  under  the  same  own- 
flie  Florida  Living  magazine  cvship  as  the  Sun-Times,  Mr. 
section  of  the  News,  but  after  Akers  said: 
ranning  it  for  a  few  years  he 


V,  Smith 
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lor  awhile,  and  my  doctor  to  perpetuate  them  as  separate  in  IToct  tiauncu  uiaaum 

told  me  I  had  an  allergy  for  entities.  The  extent  to  which  fY  ,^1^®  result  of  an  accident 

desks.  When  I  returned  to  work,  that  will  be  good  for  Chica^  Walter  H.  Tenney,  Parade  involving  a  company  circulation 
I  suggested  that  I  cover  South  will  depend  in  the  future,  as  in  vicepresident  in  charge  of  pub-  truck. 

because  it  Avas  the  fast-  the  past,  on  the  integrity  and  lisher  relations,  has  announced  Mrs.  Fulton  said  her  hus- 
®st  growing  part  of  the  area,  ability  of  the  publishers  and  edi-  that  William  J.  Gillerlain  will  be  band’s  negligence  caused  the  ac- 
It’s  a  wonder  I’m  in  the  tors  in  charge.”  Eastern  Manager  of  newspaper  cident  a  year  ago.  He  was  then 

newspaper  business  at  all,  and  Mr.  Akers  cited  figures  to  relations.  Mr.  Gillerlain  joined  a  district  circulation  manager 
I  sure  never  expected  to  find  show  that  four  Chicago  news-  the  newspaper  relations  staff  of  the  Chattanooga  News-Press 
“6  Pulitzer  Prize  in  Immoka-  papers  today  have  78.5  percent  last  year.  Previously,  he  had  and  she  was  riding  in  the  panel 

more  total  circulation  than  eight  been  a  senior  account  executive  truck  with  him  when  it  was 
“It  leaves  you  a  little  breath-  Chicago  dailies  had  in  1910.  He  in  the  advertising  sales  depart-  in  collision  with  a  car  on  a 

added  that  Chicago’s  population  ment.  Georgia  highAvay. 
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Treen’s  Trek 

(Continued  from  page  13) 


blazers,  are  bent  on  following 
the  pioneers  to  Alaska,  one  in 
June  and  another  in  July. 

Detroit  civic  groups  demand 
to  hear  personally  the  story  of 
the  59ers  and  a  series  of  talks 
every  day  for  three  weeks  still 
has  not  satisfied  this  demand. 


A  Bear  by  the  Tail 


The  saga  of  the  59ers  captured 
the  national  imagination  and  be¬ 
came  a  true  life  thriller  with 
avid  fans  who  still  are  demand¬ 
ing  more  chapters  in  the  serial. 
The  escape  of  these  daring  city 
folk  into  the  great,  wild  out¬ 
doors  appears  to  have  given  vi¬ 
carious  pleasure  to  envying 
millions. 

We  find  we  have  a  bear  by  the 
tail — a  big  Kodiak  brown  bear 
at  that. 

Personally,  though  creaking  a 
little  in  the  joints  at  the  age  of 
52,  the  assignment  was  not  as 
arduous  as  it  seemed. 

While  driving  with  the  strug¬ 
gling  caravan  took  up  all  day 
seven  days  a  week,  and  writing 
and  telephoning  and  sending 
stories  and  pictures  took  half 
the  night  seven  days  a  week,  I 
had  the  help  of  a  stout-heart 
Chinese  fellow  named  Hayne  H. 
Leung,  33,  a  Navy  veteran  who 
has  been  my  ward  since  he  ar¬ 
rived  an  orphan  in  this  country 
at  the  age  of  15. 

While  I  wrote  my  copy  on  a 
portable  in  whatever  shelter 
could  be  found,  Leung  hunted  up 
telegraph  offices,  telephones  and 
air  mail  facilities  along  the  way. 
When  I  fiew  into  the  Susitna 
bush  with  a  group  of  59er 
scouts,  Leung  sent  a  story  from 
Anchorage  on  his  own  impres¬ 
sions  of  the  trip  and  bumped 
my  more  restrained  story  off 
page  one. 


haggard  and  thin,”  he  said.  You 
look  better  than  you  have  in 
years.” 

I  felt  better  too. 

After  all,  with  the  snow  four 
to  five  feet  deep  and  the  rivers 
and  lakes  frozen  over  what  else 
had  there  been  to  do  but  work? 

Work  piled  up  back  here  in 
Detroit,  and  the  chore  of  giving 
59er  speeches  and  continuing  to 
write  59er  adventures  plus  other 
news  stories  now  intervening  has 
become  a  big  one.  The  smoky 
city  air  here  is  not  as  invigor¬ 
ating  as  the  colder  but  clear  air 
of  the  Chugach  and  Alaska 
mountains. 

Both  Leung  and  I  often  find 
our  minds  wandering  back  to  the 
days  we  mushed  about  in  the 
majestic  beauty  of  mountains, 
woods  and  snow. 

Some  folks  think  the  59ers 
were  crazy — but  we  wonder. 


viewed  the  whole  thing  through  put  the  family  on  a  Canadia 
the  eyes  of  a  12-year-old.  Pacific  Airlines  plane  and  pt 

I  tried  to  telephone  the  office  them  back  to  civilization.  Lillian 
at  least  once  a  day  with  notes  turned  the  offer  down  flat 
for  a  main  story,  and  tried  to  Would  I  do  it  again? 
telegraph  back  a  sidebar  a  day.  All  five  of  us  are  happy  that 
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r  a  main  story,  and  tried  to  Would  I  do  it  again? 
legraph  back  a  sidebar  a  day.  All  five  of  us  are  happy  that 

we  had  the  chance  to  do  it.  Bat 
Good  Communications  that  the  story  has  beo 

Communications  through  the  done,  there  s  no  need  to  do  it 


entire  4,500  miles  (one-way  to  again, 


Anchorage)  were  surprisingly  Why  don’t  we  leave  it  at  that? 
good.  Telephones  were  plentiful  • 

“^ST„rup  Ad  Managers 

way  and  in  Alaska  there  are  tlect  Harold  Trank 
Canadian  or  United  States  Army  Corning  N  Y 

si^al  installations  at  atout  60  Harold  B.  Frank,  advertisina 
mile  intervals  with  both  manager,  Amsterdam  Evening 

dis^nce  phone  and  telegraph  Recorder^  was  elected  president 
facilities.  ,  ,  ,  .  i.v  the  Advertising  Managers 

But  it  was  the  hardest  month  Bureau  of  the  New  York  State 
of  work  I  have  ever  experienced  Dailies  at  its  annual  spring 
in  newspaper  experience,  in-  meeting  here.  He  succeeds 
eluding  18-months  as  a  war  cor-  Mitchell  Owen,  Buffalo  Evening 
respondent  in  Korea.  News. 

In  addition  to  writing  and  Robert  J.  Arnold.  Gloversvilh 


News, 

Robert  J.  Arnold,  GloversviHt 


Family  Saga 


filing  daily  stories,  ^  there  were  Leader-Herald,  was  advanced 


(Continued  from  page  13) 


Nothing  to  Do  But  Work 


We  found,  when  we  disposed 
of  our  worn  1958  car  in  Anchor¬ 
age,  that  we  had  driven  about 
3,000  miles  more  than  any  of 
the  59ers.  While  they  had  flat 
tires,  burned  out  clutches  and 
brakes,  broken  springs  and  other 
failures,  we  had  no  trouble  at 
all  and  got  about  $400  more  for 
the  car  than  we  could  have  sell¬ 
ing  on  the  Detroit  market. 

Oh,  it  was  a  lot  of  work,  but 
apparently  that  is  good  for  a 
person.  Somehow,  in  spite  of 
meals  that  sometimes  were 
sparse  and  less  than  tasty,  both 
Leung  and  I  gained  four  pounds 
each. 

At  the  office  on  our  return 
the  City  Editor  fairly  gasped. 

“I  expected  you  to  look  worn. 


of  us — piled  into  a  new  truck- 
station  wagon  and  hitched  up  a 
20-foot  house  trailer  on  Mai-ch 
5,  and  headed  north  for  the 
winter.  By  the  time  we  clamb¬ 
ered  out,  back  home  six  weeks 
later,  we  had  driven  10,003  miles. 

There  were,  besides  my  wife, 
Lillian,  and  myself,  our  son, 
Robert,  12;  daughter  Karen,  9; 
and  the  family  doll,  Sharon,  15- 
months. 

The  trip  to  Anchorage,  Alaska, 
took  this  20th  Century  wagon 
train  25  days,  involving  fantastic 
delays  and  difficulties,  and 
turned  into  a  story  which  cre¬ 
ated  more  sustaining  readership 
in  Detroit  and  Michigan  than 
anything  since  World  War  II. 

It  combined  the  appeal  of  a 
comic  strip — where  you  can  pick 
a  favorite  character  and  follow 
his  daily  adventures — ^with  the 
stimulating  realization  that  this 
was  for  real.  Assembly  line 
workers  and  stenographers  made 
book  on  whether  the  caravan 
would  stick  together;  whether 
any  of  the  59ers  would  make  it; 
how  far  they  would  travel  in 
the  next  24  hours. 

Journalistically,  the  family- 
coverage  experiment  turned  out 
very  well.  Lillian  supplied  stories 
from  a  woman’s  viewpoint  about 
the  difficulties  of  living  in  a 
house  trailer  in  mud  and  10-foot 
snows,  when  temperatures  plum¬ 
meted  to  34-degrees  below  zero 
and  froze  bottled  and  canned 
goods.  And  she  waxed  poignantly 
homesick  at  times,  pining  for 
running  water,  her  automatic 
washer  and  a  party  dress. 

Bob  supplied  a  diary  at  trip’s 
end,  laboriously  scribbled  by  gas 
light  at  nightly  stops,  which  r»- 


the  added  complications  of;  from  second  vicepresident  to 

1  Keeping  track  of  a  caravan  first  vicepresident.  Newly  elected 
that  at  times  spread  over  100  second  vicepresident  is  Henry 
miles  from  front  to  rear;  Thompson,  Watertotvn  Dailg 

2—  Setting  up  camp  nig;htly.  Times.  Edward  J.  Rounds,  ad- 

and  finding  water  and  sanitary  vertising  manager,  Cortland 
facilities  (both  got  mighty  Standard,  was  re-elected  treas- 
scarce)  for  a  family;  urer  and  Howard  W.  Palmer, 

3 —  Keeping  truck  and  trailer  faculty  member  of  the  Syra- 

in  good  repair,  and  ^  cuse  University  School  of  Jour- 


in  good  repair,  and  ^  cuse  University  School  of  Jour- 

4 — Driving  up  to  400  miles  a  nalism,  was  re-elected  executive 

secretary. 

There  were  times,  when  the  • 

ice-glazed  highway  wrapped  it-  „  ,  _  .  , 

self  around  the  shoulders  of  Harvard  Ketailied 
razor-peaked  Canadian  Rockies  For  Ad  Research 
like  a  King  Cobra,  I  kicked  my-  i.  j-  -  -  r  u.. 

At  one  time,  whin 'vibration  of  Business  has  l^n  enpg^by 
snapped  a  copper  line  on  the  the  Newsprint  Information  ^m- 
truck,  we  drove  more  than  100  begin  a  year-long 

miles  of  that  steep,  slick,  hair- 

pinned,  killer-road  without  “stren^hen  the  newspap^s 
brakes.  It  was  dark  and  we  were  competitive  advertising  posi- 
in  a  blizzard,  but  there  are  no  tion. 

shoulders  on  the  Alaska  High-  ,  Methodology  will  be  submit^ 
way  in  winter.  We  had  to  con-  ^  ^he  Advertising  Reseamh 
tinue  until  we  came  to  a  gas 

station  with  a  mechanic.  ?40,000  project  is  being  cam^ 

At  Milepost  278  of  the  Alaska  the  advice  and  appm^ 

Highway,  22  miles  south  of  Fort  I  3 

Nelson,  B.  C.,  we  spun  out  on  ^^PA.  The  Bureau  this 
the  crest  of  an  icy  mountain  selection  of  the 

grade.  Without  brakes,  there  was  Harvard  school, 
no  holding  four  tons  of  truck  * 

and  trailer  We  began  rolling  gif  ton 

backward  down  the  mountain  »  i 

toward  a  sheer  drop.  I  was  able  tJttawa  Heal 
to  jacknife  the  trailer  into  the  TORONTO 

snow  above  the  dropoff.  Max  Bell,  Calgary  oilman  and 


Toronto 

Max  Bell,  Calgary  oilman  and 
publisher  of  the  Calgary  Al¬ 
bertan,  is  associated  with  Vic- 


ey  ou  Oui  bertan,  is  associated  with  Vic- 

We  left  the  trailer  there,  at  tor  Sifton  in  the  purchase  of 
Milepost  278,  and  picked  it  up  on  the  Ottawa  Journal. 
our  return  trip.  This  was  disclosed  this  we» 

As  Bob  reported  in  his  diary :  in  a  letter  to  shareholders  of 
“My  mother  told  my  father  we  Journal  from  the  Royal  Tru* 
would  leave  the  trailer  there.  We  Company,  as  agent,  outlining 
left  the  trailer  there.”  the  procedure  for  transfer  m 

But  Lillian  and  the  youngsters  shares  to  the  purchasers  of  tw 
wouldn’t  quit.  At  Fort  Nelson,  majority  stoc)^  (E&P,  May  4 
the  Free  Press  suggested  that  I  page  13). 
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SHOP  STEWARD  ROW  SETTLED 


Pittsburgh  Papers 
Suffer  Lost  Weekend 


Pittsburgh  The  resumption  of  publication 
1  A  strike  by  a  branch  of  the  eliminated  the  enormous  demand 
Teamsters’  Union  shut  down  this  for  newspapers  which  had  been 
1  city’s  three  newspapers  for  49  a  bonanza  for  newsstands  spe- 
I  hours  over  the  last  weekend.  cializing  in  the  sale  of  out-of- 
Federal  and  state  conciliators  town  dailies, 
effected  a  stop-gap  settlement  of  It  was  a  demand  that  ex- 
the  dispute  on  Monday  after-  pressed  itself  most  vividly  Sun- 
noon  and  the  Sun-Telegraph  and  day  morning. 

Press  got  out  late  editions.  The  Enormous  Demand 

Post-Gazette  resumed  normal 

operation  for  the  morning.  Harry  Azen,  partner  in  a 

The  walkout  by  members  of  newsstand  at  Fourth  Avenue 
!  Local  211,  Newspaper,  Maga-  and  Smithfield  Street,  said  his 
I  zine  and  Film  Delivery  Drivers,  comer  was  under  seige  at  5:30 
Helpers,  and  Handlers  came  as  a.m. 

5  the  Sun-Telegraph  and  Press  “The  New  York  papers  were 
were  preparing  to  run  off  Sun-  gone  almost  before  we  could  get 
1  day  editions.  The  Post-Gazette  them  on  the  stands,’’  he  said, 
does  not  have  a  Sunday  edition.  We  take  what’s  sent  to  us.  We 

learned  a  lesson  last  time  in 
Appoint  Foreman  (during  a  mailers  strike). 

At  a  meeting  of  union  leaders  “We  have  to  charge  a  nickel 


CAN'T  STOP  PARADE! — Thousands  of  copies  of  Parade  magaiine  en 
route  to  the  West  Coast  for  shipment  to  the  Honolulu  Star  Bulletin 
were  spewed  over  the  Pennsylvania  Railroad  tracks  in  this  wreck  Kday  14. 
But  Parade's  manager  of  distribution,  Richard  W.  Winn,  speedily  ar¬ 
ranged  for  a  new  press  run  in  Philadelphia  and  got  the  shipment  ab^rd 
the  Matson  line's  flagship  Matsonia.  Star  Bulletin  readers  will  have  their 
Parade  on  time. 


a  Vi  UAtavat  -  -  -  -  -  -  o 

and  publishers  with  Federal  more  on  out-of-town  papers,  and  Kecord  for  Press 

Mediation  Commissioner  George  some  people  think  that  makes  Rp^,nhirinn  rlnimfvl 

Woomer  and  State  Conciliator  us  crooks.’’  .  claimed 

noomer  aiiu  otdtc  vAiiimiawji  ci  ,  j.  in  Cuban  newspaper  c 

Joseph  Bach,  the  union  agreed  The  mountainous  Sunday  edi-  ,  wppk  The  newsn 

to  return  to  work  immediately  liou  of  the  New  York  Times  was  .  ,  '  f  j  , 

with  the  understanding  that  it  sold  out  at  the  Pennsylvania 

would  appoint  the  drivers’  fore-  Railroad’s  Union  Station  less  ^  w  ^ 

man  at  the  Sun-Telegraph  as  than  two  hours  later.  the  May  19  editii 

shop  steward.  Hotel  newsstands  had  a  stand-  i - 


HOW  IF  1  HAD  SOME, 
COPIES  OF  4 
Editor  &  Publisher 
r^THIS  WOULD  BE 

:^Sparaoise.^ 


the  strike  at  2  p.m.  last  Satur-  New  York  papers  Sundi 
day  was  centered  at  the  Sun-  went  like  this: 
Telegraph.  The  issues  beside  “We’ll  take  your  nan 
that  of  steward,  such  as  one  reserved  copies  aren 
additional  job  and  the  status  of  up.” 
a  pension,  remain  to  be  nego-  • 

bated  between  the  Sun-Tele-  o  _ 

graph  and  the  union.  2  Guild  Officer 

Among  those  attending  the  $15,000 

negotiating  session  with  the  Salaries  of  the  two 
mediators  were  Publishers  paid  officers  of  the  N 
William  Block,  Post-Gazette;  Guild  of  New  York  1 
Alan  Nicholas,  Sun-Telegraph;  increased  to  $15,000  a 
and  Frank  Morrison,  Press,  and  fective  last  Feb.  1. 
their  attorneys;  for  the  union:  Approval  of  the  r 

Theodore  (Ted)  Cozza,  president  Thomas  J.  Murphy, 
of  Local  211,  and  Attorneys  vicepresident,  and  M. 
Herman  L.  Foreman  and  Ben  P.  Potoker,  secretary- tr 
Jubelirer.  was  voted  at  the  Apri 

Publishers’  Proposal  the  Representative 

tn  thA  ■mm 
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Home  Unit 
Aims  to  Reap 
National  Ads 


St.  Louis,  Mo. 

Adoption  of  a  program  to 
“sell”  member-papers  among  na¬ 
tional  advertising  agencies  and 
space-buyers  highlighted  the 
15th  annual  convention  of  Ac¬ 
credited  Home  Newspapers  of 
America,  Inc.,  here  May  21-23. 

AHNA  hopes  to  garner  a 
larger  share  of  the  national  ad¬ 
vertising  dollar  for  its  174  mem¬ 
ber-papers  which  have  a  com¬ 
bined  circulation  in  excess  of 
5,500,000.  A  “task  force”  of  pub¬ 
lishers  will  make  frequent  calls 
on  national  advertisers,  as  part 
of  the  program  approved  by  the 
convention.  A  New  York  office 
will  be  opened. 

The  wide  range  of  problems 
confronting  “community  news¬ 
papers,”  city  and  suburban, 
were  aired  during  the  sessions 
attended  by  representatives  of 
100  weekly  newspapers. 

Di  sciiss  Anti-Trust 

The  convention  went  on  rec¬ 
ord  opposing  newspaper  mo¬ 
nopoly,  and  attempts  to  monopo¬ 
lize  through  discriminatory  zone 
price  systems.  Kansas  City  At¬ 
torney  Ray  D.  Jones  Jr.,  anti¬ 
trust  specialist,  advised  the 
group  that  the  practice  of  a  daily 
newspaper  to  offer  zoned  cir¬ 
culation  at  a  reduced  ad  rate 
in  order  to  drive  out  of  business 
a  community  newspaper  circu¬ 
lating  in  the  area,  maintaining 
profits  in  another  zone  where 
competition  did  not  exist  in  or¬ 
der  to  finance  the  below-cost 
operation,  was  a  violation  of 
the  Sherman  and  Clayton  Acts. 

Earl  Jinkinson,  of  the  Anti- 
Trust  Division,  Department  of 
Justice,  explained  the  statutes 
as  they  pertain  to  the  newspa- 


Newspapers 
Too  Modest, 
Editor  Finds 


Boston 

Newspapers  were  urged  to 
give  better  play  to  their  om 
achievements  at  the  presenta¬ 
tion  of  the  first  Sevellon  Brovn 
Memorial  Public  Service  Award 
by  the  New  England  Associated 

FOR  PUBLIC  SERVICE — Pictured  at  presentation  of  the  first  Sevellon  Press  News  Executives  Associa- 
Brown  Memorial  Public  Service  Award  to  the  Boston  Traveler:  Left  to  tion.  May  17. 
right — Richard  Jacobson,  reporter;  Hal  Clancy,  managing  editor;  Rod  The  Boston  Traveler  won  the 
MacDonald,  reporter;  Thomas  K.  Brindley,  of  New  England  AP  News  award,  a  plaque  which  was 
Executives  Association,  the  donor;  and  Frank  Kelly,  photographer.  presented  to  Hal  Clancy,  man- 

-  aging  editor,  by  Thomas  t 

per  industry.  He  tried  the  Kan-  _  iyr  Brindley,  news  editor  of  the 

sas  City  Star  Company  case.  4  IN»1.  LfRlilCS  River  Herald  News  and 

William  Golding,  of  Howard  ,  .  chairman  of  the  NEAPNE.4 

Parish  Associates,  unveiled  a  In  Auto  Pitch 

5ified  ad  development  service  -j  . 

usively  for  AHNA  member-  York’s  seven  major  Mr.  Brindley  said  at  the  pres- 

^  I  OIKS  seven  major  gntation  that  “newspapers  are 


William  Golding,  of  Howard  ,  .  cnairman  oi  me 

Parish  Associates,  unveiled  a  In  Auto  Pitch 

classified  ad  development  service  -j  . 

exclusively  for  AHNA  member-  York’s  seven  major  Mr.  Brindley  said  at  the  pres- 

nnnpvs  ,  .  I  OIKS  seven  major  gntation  that  “newspapers  are 

rr'e  IT  ■  M  .  r  dailies  teamed  up  this  week  in  too  modest  in  extolling  their  own 

V  ^  promotion  of  the  metro-  achievements  and  awards.”  He 

Verified  Audit  Circulation  Com-  politan  area  as  a  vital  market-  suggested  that  membei-s  “look 
pany,  explained  the  audit  for  place  for  the  automotive  Indus-  in  tL  files  and  compare  the  play 
paid  and  free  circulation  weekly  try  the  motion  picture 

newspapers.  He  said  that  while  Representatives  of  the  Jotir-  the  Television  Academy 

advertising  apncies  are  alive  nal-American,  Herald  Tribune,  Emmies  the  radio  industry  Pea- 
with  interest  in  coinmumty  Mirror,  Ncics,  Post,  Times,  and  body  Awards  with  the  coverage 
newspapers,  they  are  afraid  of  World-Telegram  &  Sun  went  to  you  cave  the  Pulitzer  Prizes  the 
you  bemuse  you  are  not  au-  Detroit  where  they  stoged  a  Sigma  Delta  Chi  awards  or  U 
dited.  He  said  VAC  gives  proof  jointly-sponsored  color-s  ide  pre-  Sevellon  Brown  Memorial 

of  circulation  and  proof  of  read-  sentation  for  sales  and  adver-  pybHc  Seiwice  Award  ” 
ership  which  advertising  agency  tising  executives  of  Ford,  Gen-  jje  introduced  the  Boston 

space  buyers  demand.  eral  Motors,  Chrysler,  and  Traveler  staff  men  who  wrote 


the  prize-winning  series:  Rod 
MacDonald,  Richard  Jacobson 
and  Frank  Kelly.  MacDonald 


^lackbtwn 


^  RADIO-TV  ^ 
NEWSPAPER  BROKERS 

Washington  Bldg:  Wash.  DC 
STerling  3-4341 
333  N.  Mich.  Ave.:  Chi.  III. 

'  Financial  6-6460 

Healey  Bldg.:  Atlanta.  Ga. 
JAckson  5-1576 
Cal.  Bank.  Bldg: 

Bev.  Hills.  Cal. 
CRestview  4-2770 


space  buyers  demand.  eral  Motors,  Chrysler,  and  Traveler  staff  men  who  wrote 

William  S.  Melius,  publisher  American  Motors.  prize-winning  series:  Rod 

of  The  Melius  Newspapers,  Lin-  .  ..  „  .  -  MacDonald,  Richard  Jacobson 

coin  Park,  Mich.,  president  of  and  Frank  Kelly.  MacDonald 

AHNA,  urged  those  present  to  According  to  John  D.  Thees,  authored  a  series  on  tax  de¬ 

remind  advertisers  that  they  buy  advertising  director,  Herald  linquency  in  Boston,  Jacobson 
no  “waste  circulation”  in  the  Tribune,  the  presentation  was  wrote  one  on  nursing  home 

community  newspaper  because  “very  well  received.”  abuses  with  Kelly  making  pho- 

every  copy  goes  home  “where  The  presentation  points  out  tographs  in  the  latter, 
sales  begin.”  significant  changes  that  have  The  competition  was  judged 

Floyd  L.  Hockenhull,  presi-  taken  place  to  make  New  York  by  Virginius  Dabney,  editor  of 
dent  of  Circulation  Development  a  better  new-car  marketplace  the  Richmond  (Va.)  Times  Her- 
Service,  Inc.,  w’amed  those  pub-  than  ever  before;  highlights  the  aid.  The  award  was  created  as 
Ushers  who  have  converted,  or  replacement  potential  for  new  a  memorial  to  Sevellon  Brown, 

who  are  in  the  pi'ocess  of  con-  cars,  emphasizes  the  inadequacy  editor  and  publisher  of  the 

verting,  from  free  to  paid,  not  of  national  media  to  cover  the  Providence  (R.  1.)  Journal  Bui- 
to  set  their  subscription  rate  too  territory.  letin. 

low.  He  said  experience  has  According  to  Warren  Kelly,  Clarkson  Barnes,  co-publisher 
shown  that  it  is  just  as  easy  to  Mirror  advertising  director,  and  and  editor  of  the  Bristol  (Conn.) 
get  $3  a  year  as  it  is  $1.  Con-  president  of  the  New  York  City  Press,  appointed  two  new  mem- 
verting  to  paid,  he  said,  not  only  Advertising  Managers’  Associa-  bers  of  the  public  service  corn- 
will  reduce  distribution  costs,  tion,  the  presentation  will  be  rnittee  —  Joseph  Doherty  of  the 
but  will  enhance  linage  possibili-  shown  to  executives  of  other  Boston  (Mass.)  Globe  and  Phil'P 
ties  and  increase  the  value  of  the  automotive  companies  and  dealer  Foster  of  the  Dover  (N.  H.) 
newspaper.  organizations  in  New  York  soon.  Democrat. 

•  Mr.  Kelly  said  that  while  the  Alexander  C.  Walker,  pub- 

p  .  p  tin  Bui’eau  of  Advertising,  ANPA,  Usher  of  the  Barre  (Vt.)  Tirutf 

rrice  l^oes  to  lUc  excellent  automotive  was  named  chairman  of  the  com- 

Gallup,  N.  M.  presentation,  it  was  felt  that  mittee. 

The  Gallup  Independent  will  it  was  not  specific  enough  to  sell  Members  of  NEAPNEA,  » 
become  the  fourth  New  Mexico  the  special  qualities  of  the  New  company  with  50  members  of  the 
daily  with  a  10c  per  copy  price  York  market.  New  England  Newspaper  Put^ 

June  1.  The  daily  price  is  teing  Mr.  Kelly  said  that  the  joint  Ushers  Association,  visited  ttf 
raised  from  7c  and  the  Sunday  effort  is  presided  over  by  a  new  Boston  Herald  Travelers 
from  10c  to  15c.  Carrier  de-  committee  of  three  consisting  new  plant.  Publisher  Robert  B- 
livery  price  will  be  45c  a  week,  of  himself  as  chairman,  Monroe  Choate  escorted  the  group  o® 
The  pre-date  Sunday  will  be  Green,  Times,  and  Vernon  a  tour  of  inspection  and 
changed  to  a  Sunday  edition.  Brooks,  World-Telegram  &  Sun.  host  at  a  cocktail  party. 
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WASHINGTON  FOCUS 


By  James  J.  Butler 

Press  Relations 

Washington  society  writers 
kicked  around  the  question, 
“What  advice  would  you  give  a 
new  official  couple  in  Washing¬ 
ton  as  to  the  best  way  to  handle 
the  press?”  and  came  up  with 
answers  equally  applicable  to  all 
cities  and  all  news  sources.  The 
“code”  that  evolved  from  the 
informal  discussions  included 
these  suggestions : 

1.  Never  give  a  party  for  the 
press  alone.  We  can’t  go  back 
and  write  about  ourselves  and 
we  see  one  another  every  day 
anyway. 

2.  Abolish  press  tables  at 
luncheons  and  dinners.  It’s  death 
on  originality;  you  can’t  single 
out  a  person  or  ask  a  question. 

3.  Seat  reporters  next  to  news¬ 
makers.  In  that  way  the  news- 
writer  can  get  a  big  story  about 
the  event. 

4.  Be  available  by  telephone. 
It’s  insurance  against  inaccura¬ 
cies. 

5.  Don’t  treat  reporters  as  a 
separate  group  unless  you  also 
set  lawyers  apart,  confine  doc¬ 
tors  to  their  own  professional 
clique,  etc. 

*  *  * 

Outlook  for  Jobs 

Labor  Secretary  James  P. 
Mitchell  has  released  an  “open 
letter”  to  College  Graduates  of 
1959  in  which  he  reports  the  job 
outlook  to  be  excellent:  “The 
Monomic  situation  now  is  much 
improved  and  job  prospects  look 
decidedly  better  than  a  year 
ago.”  Based  on  forecasts  of 
growth,  he  included  among  es¬ 
pecially  inviting  opportunities 
the  following:  “Business  and 
rommerce  graduates  as  well  as 
journalism  graduates  will  find 
numerous  openings  in  advertis¬ 
ing,  public  relations,  trade  and 
technical  publishing,  and  radio 
and  television  work.”  No  men¬ 
tion  of  newspapers! 

*  *  * 

Doctor  of  I^etlers 

Dr.  Thomas  E.  Mattingly, 
M.D.,  complains  that  the  medical 
profession  violates  the  free  press 
^aranty  by  attempting  to  curb 
his  letters-to-the-editor  practices 
and  he  says  he  intends  to  ignore 
the  suggestions  of  his  medical 
brethren.  The  Medical  Council 
of  the  Metropolitan  Washington 
Area  wrote  to  him  taking  note 
^  the  fact  that  he  is  one  of 
W^hington’s  most  prolific  con¬ 
tributors  to  the  “letters”  col¬ 
umns  but,  said  the  Council  chair- 
EDITOR  8c  publisher 


man,  he  went  too  far  when  he 
criticized  excessive  bills  sub¬ 
mitted  by  plumbers.  He  was  re¬ 
minded  that  physicians  are  deal¬ 
ing  more  and  more  with  unions 
and  —  this  seems  to  be  the  core 
of  the  protest  —  his  letter 
brought  many  responses  which 
suggested  physicians’  fees  might 
also  be  inquired  into.  “Your  re¬ 
cent  protest  about  plumbers  bills 
has  resulted  in  very  pioor  public 
relations  for  the  general  medical 
profession,”  he  was  admonished. 
Dr.  Mattingly  follow’ed  up  the 
complaints  with  another  letter 
to  the  Evening  Star:  the  one 
received  from  the  Medical  Coun¬ 
cil.  It  was  published  in  full. 

*  ♦  • 

Hatchet  Man 

Fred  C.  Kelly  was  reputed  to 
be  the  author  of  the  first  syn¬ 
dicated  column  sent  from  Wash¬ 
ington.  His  “Statesman  Near 
and  Far”  contribution  ran  for 
about  eight  years  in  and  around 
World  War  I  days.  Mr.  Kelly, 
w’ho  died  May  23  at  the  age  of 
77,  had  many  other  interests. 
He  was  Xenia  correspondent  for 
a  Dayton  newspaper  w'hen  he 
was  14  years  old;  for  five  years 
he  wrote  a  humor  column  for 
the  Cleveland  Plain  Dealer,  be¬ 
fore  coming  to  Washington  in 
1910;  he  wrote  or  edited  three 
books  on  the  Wright  brothers 
and  their  pioneer  aviation  ex¬ 
ploits;  he  later  prevailed  on  the 
brothers  to  bring  the  “Kitty 
Hawk”  back  to  the  United  States 
for  exhibition ;  his  books  in¬ 
cluded  two  on  George  Ade,  and 
one  titled  “How  to  Lose  Your 
Money  Prudently”  —  a  work 
that  w'as  responsible  for  revision 
of  Ohio  state  banking  laws.  Mr. 
Kelly  w’as  a  staunch  advocate  of 
reforestation  and  foe  of  road¬ 
side  advertising.  In  promotion 
of  the  first  of  these  interests  he 
acquired  a  mile-square  farm  in 
Peninsula,  0.,  and  planted  it  in 
trees.  To  further  the  latter  ob¬ 
jective,  he  carried  a  claw  ham¬ 
mer,  hatchet  and  saw  when  he 
drove  into  the  country;  when  he 
saw  an  advertising  sign  he 
would  stop  his  car  and  dispose 
of  it  with  finality. 

*  *  « 

Hawaii  Statistics 

The  newest  state,  Hawaii,  has 
17  newspaper  printing  and  pub¬ 
lishing  establishments,  employs 
1,121  persons  and  has  an  an¬ 
nual  payroll  of  $4,341,000.  News¬ 
paper  revenues,  based  on  the 
Census  of  Manufacturers,  ag- 
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gregated  $9,300,000  for  the  year. 

*  * 

The  Smiths 

Several  months  ago.  President 
Eisenhower  was  illustrating  a 
point  by  using  a  hypothetical 
“Mr.  Smith”  as  a  possible  suc¬ 
cessor  and  he  joined  in  the  good- 
natured  laughter  aimed  at  Mer- 
riman  Smith  of  UPI,  then  drew 
a  second  round  when  he  re¬ 
marked  that  the  newsman  was 
by  no  means  to  be  precluded 
from  the  race.  Last  week.  Smith, 
who  is  privileged  to  ask  the  first 
question  at  Presidential  press 
conferences,  arose  and  absent- 
mindedly  addressed  General 
Eisenhower  as  “Mr.  Smith.” 

* 

Bulgaria’s  Open 

Bulgaria  has  been  taken  off 
the  list  of  countries  which  have 
been  barred  to  newsmen  holding 
United  States  passports.  There 
will  no  longer  be  any  restriction 
on  behalf  of  the  State  Depart¬ 
ment  but  Bulgarian  entry  visas 
must  be  obtained.  The  restric¬ 
tive  endorsement  regarding  Bul¬ 
garia  which  now  appears  on 
United  States  passports  will  be 
cancelled  at  renewal  time,  or 
upon  specific  requests  to  the  is¬ 
suing  offices  here  or  elsewhere 
in  the  country. 

*  *  * 

‘Brainwashing’  Credit 

The  Senate’s  Internal  Secur¬ 
ity  Committee  has  taken  respon¬ 
sibility  for  identifying  the  first 
user  of  the  term  “brainwash¬ 
ing.”  Edward  Hunter,  former 
New  York  Post  reporter,  now 
an  author  and  Asian  specialist, 
brought  “brainwashing”  into  the 
English  language,  said  Senator 
James  O.  Eastland,  the  commit¬ 
tee  chairman.  Hunter  was  the 
lone  witness  at  a  hearing  to  ex¬ 
plore  the  Chinese  commune  sys¬ 
tem.  He  described  it  as  a  tool  in 
economic  warfare  waged  by 


Wai^ism 

THE  COPYRIGHT  LAWS  OF 
i  J  THE  UNITED  STATES  (Con- 
i,.'  densed)  ARE  FREE  TO  YOU 
UPON  YOUR  REQUEST. 

I  A  “must”  for  authors  and  writers, 
i  playwrights,  publishers,  lecturers, 
songwriters,  etc.  Published  in  the 
interests  of  an  informed  America 
by  this  agency.  No  obligation! 
Write  today!  Entirely  free! 
LITERARY  AGENT  MEAD 

Dopt.  EP,  fIS  Broadway.  N.Y.  10,  N.Y. 


HAWAIIAN  HELLO  from  William 
H.  Ewing,  left,  managing  editor  of 
the  Honolulu  Star-Bulletin,  marks 
arrival  of  Harry  T.  Montgomery, 
AP  staff  executive,  in  the  SOth 
State.  Mr.  Montgomery  spent  five 
days  visiting  AP  member  news¬ 
papers  and  broadcast  stations. 


communism  against  the  United 
States.  One  of  the  methods,  he 
said,  is  to  incorporate  an  entire 
new  crop  of  Red  writers,  a  dis¬ 
closure  that  should  interest  the 
State  Department  in  view  of 
Peiping’s  offer  to  exchange  an 
equal  number  of  “correspond¬ 
ents”  for  coverage  in  this  coun¬ 
try  and  in  Red  China. 

*  *  * 

Formal  Comment 

Embattled  Lewis  L.  Strauss 
faced  weeks  of  Senatorial  cross- 
examination  on  his  fitness  to  be 
Secretary  of  Commerce  (a  posi¬ 
tion  he  now  is  holding  under  a 
Presidential  recess  appoint¬ 
ment).  Strauss,  former  banker, 
admiral,  and  Atomic  Energy 
Commission  chairman,  is  acidly 
articulate  and  has  inflamed  Sen¬ 
ators  with  cavalier  treatment  of 
their  questions  and  charges. 
When  he  squeezed  through  com¬ 
mittee  indorsement  by  a  9-8  vote, 
he  dismissed  newsmen’s  request 
for  oral  comment,  but  promised 
one  in  writing.  Later  in  the  day 
a  formal  press  release  issued 
from  the  Department  of  Com¬ 
merce.  The  comment:  “I  am 
grateful  for  the  vote  of  the  Com¬ 
mittee.” 
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Crystal  Ball 
Staff  Guides 
Development 


A  group  of  New  York  Times 
executives  has  been  assigned  to 
function  as  a  Crystal  Ball  De¬ 
partment  to  keep  the  newspaper 
abreast  of  industry  develop¬ 
ments  in  every  field. 

Top  man  is  Andrew  Fisher, 
assistant  to  the  President.  He 
heads  the  Plans  and  Research 
Department  (PARD)  and  also 
is  chairman  of  the  Projects 
Committee.  Personnel  Director 
Edward  Pelz  is  manager  of  the 
new  department. 

The  work  is  divided  into  three 
broad  areas :  Systems,  Indus¬ 
trial  Research  and  Research 
Laboratory. 

Carl  Osteen,  in  charge  of  sys¬ 
tems,  will  help  departments  to 
develop  methods  for  processing 
all  kinds  of  data  used  in  the 
newspa))er  operation. 

Jules  Treslow  will  work  with 
mechanical  departments  on  new 
methods  and  better  utilization  of 
equipment.  A  research  engineer, 
he  joined  the  Times  in  1957  to 
set  up  the  Photon  typesetting 
shop  in  display  advertising. 

Sol  Steinberg  will  test  news¬ 
print,  ink  and  other  printing 
materials  with  a  view  of  improv¬ 
ing  quality  and  reducing  costs. 

Results  of  PARD’s  handiwork 
are  already  evident.  The  cash¬ 
ier’s  office,  for  example,  has  had 
2,800,000  canceled  checks  micro¬ 
filmed  —  the  seven  years’  stock 
the  Times  is  required  to  keep 
on  file.  Now  these  can  be  housed 
in  a  single  cabinet  rather  than 
in  45  cabinets,  as  before. 

The  composing  room  has  just 
completed  a  three-week  study 
of  display  advertising  composi¬ 
tion  that  yielded  vitally  needed 
facts  on  flow  of  work,  difficulty 
and  amount  of  work,  problem 
areas  and  peak  loads.  Printers 
recorded  nearly  150,000  indi¬ 
vidual  bits  of  infonnation  that 
are  being  transferred  to  IBM 
cards  for  detailed  analysis. 

Auditing’s  payroll  crew  has 
devised  an  IBM  pay  card  to  re¬ 
place  the  old-fashioned  time 
sheets  in  the  composing  room, 
mail  room,  press  room,  stereo¬ 
type  and  photoengraving  depart- 


are  fed  into  calculating  ma¬ 
chines  that  figure  out  each  in- 


dow. 


ANNOUNCEMENTS 

Newspaper  Brokers 

CONFIDENTIAL  INFORMA’nON 

Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  Calif.  / 

SOUND  Investments  in  selected  • 
Publication  Properties.  A.  W.  Stypeo  ® 
&  Co.,  Inc.,  626  Market  St.,  San  Fran-  ■ 
cisco  6,  California.  ^ 

THE  MARKET  PLACE  for  ^uthem  5 
newspapers.  Newspaper  Service  Co.,  . 
601  Ga.  Savings  Bank  Bldg.,  Atlanta,  1 
Ga. 

WE  KNOW  CALIFORNIA  and  Ari-  j 
zona  newspapers  and  their  owners — 
and  they  know  us.  If  you  want  to  buy 
a  California  or  Arizona  newspaper 
property,  let  us  show  you  how  our 
personal  service  operates.  GABBERT 

A  HAN<X>CK,  3709-B  Arlington  Ave., 
Riverside.  California. 

ITS  NOT  the  down  payment  that 
buys  the  newspai>er  —  it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
la  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Establi^ed  1914.  Newspapers  bought 
and  sold  without  publicity. 

WE  HANDLE  only  proven  proi>ertlea 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 

SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  2234  East  Romneya 
Drive.  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker” 

15  Waverly,  Detroit,  Hlch.  TO.  5-6864 

Newspaper  Appraisers 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Qwli- 
fied  court  witness. 

A.  S.  VAN  BENTHITYSEN 

446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 

eX)OL  CALIFORNIA  COASTAL  exclu¬ 
sive  newspaper,  $100,000  gross,  grow¬ 
ing  area,  adequate  equipment,  isolated. 
$30,000  down.  Information  to  qualified 
buyers  only.  Joseph  A.  Snyder.  News¬ 
paper  Broker,  2234  Romneya  Drive, 
Anaheim,  Calif. 

LARGE  FLORIDA  WEEKLY  in  Cen¬ 
tral  Florida.  "Your  Florida  Broker" 
A.  C.  Santo,  724  N.  Mills  St.,  Or¬ 
lando.  Florida. 

DAKOTA  EXfTLUSrVE  WEEKLY  IN 
strong  town  of  1350  in  $50,000  gross 
clas.s,  super  equipment,  only  $15,000 
cash  will  handle  as  down  payment. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 

EASTERN  WEEKLY,  not  New  Eng¬ 
land.  Grossing  $65,000.  Annual  NET 
for  eighteen  straight  years  has  been 
in  excess  of  $18,000,  now  $21,788,  ABC 
circulation:  goes  into  87%  of  all  homes 
in  trading  area.  Our  No,  0352,  May 
Brothers,  Binghamton,  N.  Y. 

MICHIGAN  weeklies  grossing  $12,000, 
$20,000,  $57,000,  and  $180,000,  re¬ 

spectively.  All  sound  buys,  fturly 
priced,  terms.  Write  fully!  Tie  DIAL 
Agency,  15  Waverly,  Detroit  8,  Mich. 

IF  you  have  been  considering  ths  por- 
ebau  sf  a  western  weekly  or  daily 
anywhere  in  the  United  States  ses  us 
first!  We  offer  an  outstanding  list  of 
prsfttahle  properties  in  every  price  and 
groes  claoB, 

JACK  L.  STOLL  4b  ASSOCIATES 
Newsiieper  Brokers 

6381  Hollywood  Bivd. 

Hollywood  28,  Oalifomia 

ANNOUNCEMENTS 


Publications  For  Sale 


NEWSPAPER  SERVICES 


UNOPPOSED  DAILY 


In  a  town  of  14,000,  this  property 


.  .  over  30,000  .  .  .  and  has  never 
efore  been  offered  for  sale. 

In  the  3,000-circulation  class,  owners 


This  newspaper  has  modem  equip- 


adeqoate 


This  newspaper  is  located  in  a  town 


This  is  an  excellent  opportunity  for 


stantial  increases  in  population  every 


newspaper  has  an  exceedingly  high 
value  and  is  priced  aocordinsrly. 

Books  and  records  to  substantiate  the 
above  are  available  .  .  ,  but  only  to 
selected  principals  who  can  purchase 
for  3272,000. 

Financial  status  and  responsibility 
must  be  established  in  first  letter  .  .  . 
otherwise,  no  consideration.  Inquiry  is 
not  invited  unless  purchaser  can  pay 
all  cash  or  make  a  minimum  down- 
payment  of  $90,000.00  in  cash  .  .  . 
nothinp:  less. 

No  prospectors,  curiosity  seekers  or 
brokers,  please. 

Box  2.340,  Editor  A  Publisher 


Publications  Wanted 


Features  Wanted 

WRITERS  wanted  for 
news,  features,  interview!. 

Box  2313,  Editor  &  PublUhw 

Press  Engineers 

UPECO.  INC. 

Move— Erect — Anywhere  .  .  . 

Specializing  In  Newspaper  Prenm. 
Duplex  and  Goaa  Platbedi 
Rotariee— Tubol  ars 
Cylinders. 

Lyndhurst.  N.  J.  Phone  GBneva  34141 
20  minutes  from  New  York  Qty 

Newspaper  Press  InstallatloM 
MOVIN(}— RH3PAIRING— TRUOKDW 
Export  Service— World  Wide 
SKIDMORE  AND  MASON  Dia 
65-59  Frankfort  Street 

New  York  88,  N.  Y. 

BArelay  7-9775 

MACHINERY  and  SUPPUES 

Composing  Room 

L.  A  B.  HEAVY  DUTY  Newuape 
Turtles  are  in  use  all  over  the  UnW 
States  and  foreign  countriM.  Ask 
man  who  uses  them.’  $84.60  to 
none  better  at  any  price.  Writs  to 
literature.  L.  A  B.  15' 

Phones  2’!  and  96,  Elkin,  N.  C.  Wwlfi 
largest  distributor  of  Newspaper  Foni 
Trucks. 

Mail  Boom 

WANTED :  Addreseograph  MmIum 

aass  1700  or  1900,  that  will  m 
frames  B  2200.  Must  be  in  good  Me 
diUon.  Write  Circulation  Minsi* 
GAZETTE  TELEGRAPH.  Colotidi 
Springs,  Colorado. 

Newsprint 

NEWSPRINT  —  All  Sixsi 
BEHRENS  PULP  A  PAP®  00. 

70  E.  46  St..  N.  Y.,  N.  Y.— MU  34W 

Direct  Mill  Shlptnento  Fine 
Newsprint.  All  slzea  Rolls  and  &**■ 
Brookman  Paper  Con)-.  556  W*- 
cheater  Ave.,  New  York.  MO  6-60H. 

Press  Room 

PRESS  MOTOR  DRIVES  of  2S. 

60.  60.  76.  100.  160  H.P.  AC.  O** 
G.  Oxford,  Box  908,  Boise.  Idaho. 

RESPONSIBLE  JOURNALIST,  broad 
successful  editorial  backfrround  pre¬ 
pared  buy  or  invert  in  small  daily  or 
weekly,  tourinK  west  this  summer  be- 
(rinninif  mid-June,  will  arran^re  con¬ 
fident!^  appointment.  Pull  references 
quick  action  for  right  spot.  Box  2336, 
Editor  &  Publisher. 


Business  Opportunities  Wanted 


PRESENT  New  York  Newspaper 
Printer  wants  to  establish  in  Cali¬ 
fornia.  Want  small  job  newspaper 
printing  plant  with  growth  possibili¬ 
ties,  small  rotary  press,  linotypes, 
etc.  Do  not  want  to  publish  a  paper. 
Prefer  Los  Angeles  area  but  will  con¬ 
sider  San  Jose  area.  Box  2238,  Editor 
&  Publisher, 


NEWSPAPER  SERVICES 


Futures-Syndicates 


THE  BATTLE  FOR  MEN’S  MINDS 
Keep  your  readers  up  to  the  minute  on 
the  big  truth  versus  the  big  lie.  “The 
Listening  Post”  is  a  weekly  column 
based  on  monitored  short  wave  radio¬ 
casts  via  radio  Moscow,  radio  Osiro, 
Peking,  London,  Paris,  Berlin,  etc., 
by  veteran  newsman.  $5  for  4  weekly 
columns.  Send  check  to  A.  Settel,  34B 
East  46th  Street.  New  York  17.  N.  Y. 


Newl  PSYCHOGRAPHOLOGY  column 
by  author  of  book,  “You  Can  Analyze 
Handwriting.”  Readers  solve  personal 
problems  by  studying  own  handwriting, 
comparing  it  with  handwriting  illus¬ 
trations.  Copy  gmred  to  all  ages. 
Write  Box  2331,  Editor  and  Publlaher. 


Advertising  Rates 

CLASSIFIED 

Une  Kertes  EACH  CONSECUTI« 
Insertion 

SITUATIONS  WANTED  (Payahl* 
order)  4  times  ®  50c  Per  line 
insertion;  3  times  @  *  ^ 

1  @  65e.  Add  20c  for  Box  Semet 

JOB  APPLICANTS  may  hare  a 
of  printed  employment  application 
by  sfndinfl  self-addr«ssed  8c 
envelope  to  E4P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIO«: 
4  times  @  95c  per  line  each  iniertw. 
3  times  @  $1.00:  2  times  « 

1  @  $1.10.  3  line  minimum.  Aso  os 
tor  Box  Service. 

01.00  OEUVIC*  CHARGE  FOR  AlRMAIl. 

DEADLINE  FOR  CLASSIFIW  AD 
VERTISING.  Wednesday.  4  0* 

Count  30  uniU  per  line,  no  ahbreriat^ 
(add  1  line  for  box  information.)  ^ 
holders'  identities  held  in  itrKt 
«denee.  Replies  mailed  daily.  Edit* 
Publisher  reserves  the  right  to  esn  "• 
copy. 


DISPLAY  RATES 

Lfnw  Time  Timet  Timet  Timet  Tl^ 

564  $510  $430  $^  $3^  ^ 

282  290  240  22*  210  W 

m  165  140  12*  m 

70  105  95  *4  W  5 

35  62  54  48  45  " 

Editor  &  Publisher 

1700  Ttni«  Tower  N.  T.  3*.  H.  !• 
Pkeii*  BRyoiit  9-3052 


EDITOR  8c  PUBLISHER  for  May  30,  1991 
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machinery  and  SUPPLIES 
Prest  Room  _ 


economical  press 

PACKAGE  !  I  Identical  Octuple  Preaeee  | 

FOR  SMALtL,  GROWING  i  Each  Preaa  oonoiaU  of  4  &eel  Cylinder,  | 

NEWSPAPER  I  Roller  Bearins  Unit!  with  I  Unit 

,  I  Keveraible  and  1  Color  Cylinder.  Heavy 
20  Pase  Goss  double  deck  press  with  |  Uuty  3  to  2  Double  Folders  with  O-H 
odor  hump.  3  pages  wide  on  bottom,  i  Uonveyors.  3  Arm  Reels  and  Auto- 
2  pages  wide  on  top  deck,  ^t  drive,  matic  Teaiaiona.  Trackage  and  Turn- 
Complete  with  23  h.p.,  A.C.  motor,  table.  Steel  Floor  Decking.  Color  Fouq- 
grids.  panel,  etc.  21%  inch  cutoff.  2  taina 

page  jumps  up  to  and  including  12  _ 

Located:  BOSTON  HERALD  TRAV- 
14,000  copies  per  hour  straight  run.  ^ 

Stereotype  Equipment  includes  Hoe  Priced:  For  quick  sale  or  lease 
mat  molder  with  3  h.p.  motor,_  Curved  - - 


MACHINERY  and  SUPPUES 
Press  Room 


scon  PRESSES 


MACHINERY  and  SUPPUES 
IPanted  lo  Buy 


HELP  WANTED 
Classified  Advertising 


WANTED:  8-page  Duplex  or  Goes  flat  CALIFORNIA  BECKONS  —  Oamifled 
oed.  Advise  serial  no.  and  when  avail-  salesman,  21-40  with  minimum  1-2 
able.  Northern  Machine  Works,  323  years  experience  to  handle  auto  and 


N,  4th  St.,  Phlla.  6,  Pa. _  j 

NEWSPAPER  EQUIPMENT  I 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES  I 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Ellers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Weet  8th _ Kansas  City  5,  Mo. 

WILL  Buy  for  Cash.  Complete  Plant 


real  eetate  on  evening  dally.  Take 
over  established  accotmts,  develop  new 
business.  Rapidly  growing  area  in 
Southern  Oalifornia  (near  Disneyland) 
needs  capable  man  to  share  in  its 
proepmty.  Salary  commensurate  with 
experience,  plus  commission  and  ex¬ 
penses.  You'll  feel  right  at  home  with 
aU  the  other  Easterners  here  I  Wire 
or  air  mail  qualifications  to:  R.  B. 
Zamaria,  Classified  Manager,  News 
Tribune,  Fullerton,'  California. 

AGGRESSIVE  CLASSIFIED 
AD  MANAGER 

The  man  we  are  looking  for  not 


archer,  220  volts,  Goss  casting  box  nrM  CUI  II  kibKI  ACCl^f^lATCQ  Individual  Machine  and  Equipment  I 

with  double  truck  ring,  hand  pump,  BEN  SHULMAN  ASSOCIATE^  anywhere  in  U.S.A.  | 

Tail  cutter,  3  h.p.  motor,  3  extra  seU  60  E.  42  St.  New  York  17  OXford  7-4390  1  PRINTCRAFT  REPRESENTATIVES 


of  blades.  Plate  shaver,  3  h.p.  motor, 
extra  blade.  Chipping  block  with  hand 


Name  your  own  price 
Must  vacate  building  at  once 


277  Broadway 


New  York  7.  N.  Y. 


which  inspire  top  staff  performance. 
Must  possess  know-how  for  handling 


mJrved  nlate  router  ***“S?^, .  . «  WANTED  TO  BUY:  Kemp  remelt  fur-  all  phases  of  a  classified  advertisi^ 

aioA  An.1  9  h  o  ^  ®  Units  Hoe  23-9/16  in.  cutoff  nace,  three-ton  maximum,  equipped  department  in  a  medium-size  city  in 

As8^^e“ oArtra  Fo'W  uniU  (64-»  p^)  ^ch  type,  loader  but  without  carture^  Chart  Area  2.  Reply  in  confidence  with 

ns^r.  18  Chases.  Assortment  of  extra  cylinders  roUor  bearing,  steel,  bronze  pig  opUonal.  Write  A.  T.  Blease,  I  full  details  about  yourself  to  Box 

fabroil  gearing,  spray  fountains,  dou-  Mechanical  Superintendent,  Corpus  2312,  Editor  &  Publisher. 

oDtrnr.  *<>«  nnn  (in_A.  •«  I. _  ble  folders  rfiaft  driven,  tabloid  slitters,  cjhristi  Caller-Times,  Corpus  Christi,  - 

PRIOT.  l-O.OW.O^As  18.  where  is  offside  subway  delivery  to  conveyor,  Texas  PHONP  ROOM  ^UPFRVKOR 

Available  immediately.  substructure  tWe  roll  posiUons.  electric 

p  n...  /iMaiu  Ti  hoists,  automatic  tensions,  two  Cutler-  WANTED  OR  ASSISTANT 


■ — .1  Vi  •  vuBiue  BUiFwiiy  utuiverj  w  vtjuyvjym. 

Available  immediately.  substructure  twe  roll  positions,  electric 

w  „  j  »_-i. _ Ti  hoists,  automatic  tensions,  two  Cutler- 

Hammer  75-7.6  H.P.  two  motor  ball 
drivoB.  220  V,  3  ph.  60  cycle, 
geared  32,800,  Ink  tank,  plate 
djng.4 California.  Telephone.  CHestnut  jg 


Single  width  Rotary 
Preesea  and  Duplex 
Flat  Bed  Presses. 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 


We  are  looking  for  a  woman  who  at 

.  .  .  -  •  .0  I  n  /«  '  1  nai  neu  x-reases.  present  is  with  a  smaller  newspaper 

hoist,  now  using  68  in.  rolls  (9  cola  feels  that  the  chance  of  advance- 

mameters.  UPECO  INC  ment  is  remote.  Excellent  opportunity 

Fifth  unit  Hoe  Z  pattern  heavy  cot-  xi  v’  for  someone  who  is  defeated  to  a 

^ruction,  like  substructm’e,  Kivm  80-  _ Lyndhurst,  N.  J, _  classified  career.  Our  paper  is  over 

40  pa^  Sdl  4  or  6  units.  Will  dem-  w^^tED— 16  naee  Dunlex  or  other  260.000  circulation  in  Chart  Area  6. 

onstrate.  Crane  rail  over  press,  unit  page  uupieot  ot  otner  £s,-_iient  workine  conditions  Salarv 

»n>n«nnrfiiitnn  Kauai  availaKla  make.  Full  equipment  preferred.  Six-  “ceuent  vroraing  conuiuons.  c»ia^ 

trauponaura  t>a^  avmlabifc  ^liverv  Helena  World  commensurate  with  experience.  Write 

W.  B.  Pap^Republican-Ammcan,  “  ,  World.  parUculars.  Box  2318,  Edi- 

WaferKnrv  9«-  Cnnn  PlaTa  tieiona,  ATKansaS.  “  “  _  ,  _ 


transportation  bases  available. 

W.  B.  Pape — Republican-Ameriean, 


toi^  running  WatCTbu^  20,  Conn.  PLaza  4-0141.  ’ 

Wl.  1.  a  V  V-  hoe  presses 

Will  sell  any  part  of  the  above.  Priced  _ 

ittractively  for  immediate  removal  and  .  „  „  .  .  .u  . 

itorsge.  Located  at  St.  Louis  Globe-  •  ®r  *  Units— Supei^Produetlon  Steel 


HELP  VANTTED 
Administrative 


giving  full  particulars.  Box  2318,  Edi¬ 
tor  &  Publisher. 

_ Dispatch-Production _ 

EXPERIENCED  DISPATCH  MANAG- 
ER  needed  on  growing  California  daily 


Dmocrat.  n&i:  PEJ^fWEL  MANAGER  wanted  for  „ear  Sa^  Francisco.  0^01x^110^^1 

-  columnar  Mountad  naeia  and  lenaioas  middla  me  mormnar-evening  combine-  odvArtiBincr  eonv  and  mAtAriAiB  nmofa* 

BEN  SHULMAN  ASSOCIATES  “  Portable  Odor  Uon  In  Chart  Area  4.  Excellmt^r-  |  reorganize  mat  and  metal  files;  dummy 

id  E  42  qt  H  Y  17  OY  7  ison  Fountains.  tunity  foe  advaneenne^.  Must  be  ui^  [laper;  operate  t^ee-man  department. 

—  -  -  ®  L  ■- — yA  -  ^  35.  aggressive.  This  person  wiU  ,  Health  insurance,  retirement  plan,  va- 


M  E.  42  St.  N.Y.  17— OX  7-4590  _ 

GOSS  COX-O-TYPE  Serial  00-168.  Located:  BOSTON  GLOBE  | 

Color  attachmenta,  16  one-page  chases.  Available:  Immediately 
one  double-truck  chase,  six  spare  roller  Priced:  For  quick  sale  or  lease 
cows.  Complete  sets  rollers  for  four,  - 

Sifu^iurk.'Sd  ben  SHULMAN  ASSOCIATES 

OBs  ink  pump.  Assortment  spare  parts,  60  E.  42  St.  New  York  17  OXford  7-4590 
nffisix  16-PAGE  GOSS  Stralghtline  Rotary 

PrcM  completely  reconditioned.  28-9/16 
nJ?  lE^  cutoff.  Northweetem  Drive  and  con- 

trol.  mat  roller  and  all  necessary 
eervloe  eontract.  stereotype  equipment.  Located  South 


be  heading  up  newly  formed  Personnel  ,  cation  plan.  Answers  confidential.  Box 
Deiiartment  for  fast  growing  newspa-  1  2308,  I^tor  &  Publisher. 


per  operation.  Reply  Box  2135,  Editor 
and  ^blisher. 

_ Circulation _ 

AGGRESSIVE 

CIRCULATION 

MANAGER 


Offmiri  MM  I.  r!_ii  ..  XT _  u _ t  Central  Texas.  Immediate  poseeasion.  Thorough  knowledge  of  A.B.G.  records  u^her 

fw  $16,000.00.  completely  experienced  In  all  “***”• 


_ Display  Advertising _ 

EXPERIENCED  DISPLAY  Advertis¬ 
ing  Salesman.  Elxcellent  opportunity 
for  an  Ad  Salesman  on  weekly  ts 
move  V  to  a  <ast  growing  New  Jersey 
j  daily.  Layouts,  copy,  etc.  Excellent 
company  benefits.  Give  all  informa¬ 
tion.  exiierieiice,  salary  requirements. 
Write  to  Box  2138,  Editor  A  Pu^ 


f»  $18,000  caMi  total  ask^  $2,000 
»Yn.  Available  about  July  1. 

?•  Groevenor,  Independent, 
Gellup,  New  Mexico. _ 

I  8  PAGE  FLATBEDS 

I  Gow  Oomet— New  York  City 
1  Gw  Oox-O-Type— OalUornla 
i  ^^New  York  Oty— Utah— 

I  North  OaroUna 


U  FLORIDA  TROPICAL  GARDENINa 

708  Peoples  Bank  Bldg.,  AND  HOMEMAKING  MAGAZINE  of- 

Tyler,  Texas _  v^  ‘."urease  whm  PJpvem  -TeU  all  In  ,ere  grand  opportunity  of  enjoyable 

DUPI  FX  TIIRIIIAR  PRF'l'^F';  yw  lrtter  which  wBl  be  kept  accomplishment  to  Advor- 

UUrLtA  lUDULAK  rKCiiCi  fidOTtial  «r  couros.  Box  210$.  Editor  y^ng  Man  or  Woman  who  has  built 


24  Page  —  Delivered  new  1948-1953 


and  Publisher. 


a  successful  career,  but  wants  more 
out  of  life  than  mere  existence  in 


Ompi^TION  MANAGHR-ter  new  wi£ 

AC  Solooold  Drive  AvaUable  June  1  bowler  s  weekly  ne^paper.  E-cellwt  experience  and  some  private  income 
iae«  t  i.  1  riMM  ^  ij*ij  w"*  uit«ll*TOt  man  with  preferred.  No  investment  necessary. 

J^^m^onal  avwiM  Commission  basis  allows  you  to  deter- 


forta  CaroUna _  AO  Drive  —  Stereo  —  Available  Now  for  qui^  profiuble  circulation,  number  of  working  hours,  and 

BEN  SHULMAN  ASSOCIATES  1«  P*IW  —  2  to  1  —  Located  San  Diego  tion  boSlinTTaiSw.  pSme  teu'S'^bout  {jlSS?*' 

ll^S^.w.York  IT  Oxford  7-4590  DHyi^t^Avaiiable  July  1  W^^^  /p  MANAGER  amali  midweat  pm 

wi^  TUBULAR  PRE^  in  daily  BEN  SHULMAN  ASSOCIATES  ^  Must  kSro^lIng,  pr^otioS; 


l««lwUon.  16  cap^SS,  W^to  w  s,  cl  «  v  vV,  W71  ^ 

oo.  ratio,  with  related*^  stem  equip-  ^2  St.  New  York  17  OXford  7-4590  Loul,  Ij,  MimourL 


®«it,  all  in  good  condition.  Available 
wj-n^er,  where  is  and  as  is.  Di- 
2*  inquiries  to  M.  L.  Bnieggeman, 


NEW  COLE 
OUARTERFOLDER 


1X1018  iz,  MlMourt.  I  growing  eommuni^.  Send  complete 

/-n-DruTT  Arwrr^MT  M,  A  MT  A  resume  sod  salary  requirements  to 

^CUXATION  MANAGER,  ^rt  Box  2206.  Editor  &  Publisher. 

Area  3,  morning  and  evening  oombina-  . 


Northern  Virginia  pqrtA^E  troea  ro-  «  1  ""f’ersity  city  32.000  population.  AGGRESSIVE.  SJ£ALL  DAILY  la 

gy.  3409  Wilson  Blvd.,  Arlington.  Va.  ^  young,  aggressive  and  able  looking  for  the  right  man  weU 

r  ^  Htv  to  wume  comply  ^nagemTOt  of  de-  gpoouded  in  newspaper  advertising. 

Goss  STRAIf^WTI  IMC  DDCCC  OKLAHOMA  OIIY  partment;  experien^  in  ail  phases  -lijig  should  be  experienced  with 

il  KAIOM  I  LINt  KKbbb  MACHINF  WORKS  operation.  Tell  all,  including  rrier-  newspapers  which  have  had  a  great 

,,  ences,  salary  expected  in  first  letter,  jepi  of  competition  No  softim  need 

capacity;  4  plates  wide.  8  1“*  ''Ye»t  Main,  Okla.  City,  Okla.  Cor^dential.  Box  2329,  Editor  &  Pub-  I  ,ppiy.  (jood  atartlng  wUary,  ^  S 


Hyk.  high,  double'  fold«^9/W« 

JOHN  GRIFFITHS  CO.  INC. 

g*  Ixaington  Ava  New  York  17,  N.Y, 

Arj.  5  UNIT  PRESS 

^.Tn».  End  Feed,  Double  Foldw, 


IFaiiteJ  to  Buy 

NEWSPAPER  PRESSES 
OOMPLBTB  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


--  --  - - - — — W3 

partment:  ex^ien^  in  ail  ph^  -nji,  „„  .hould  be  experienced  with 
of  operation.  Tell  all.  Including  refer-  newspapers  which  have  had  a  great 

competition.  No  softies  need 
Confidential.  Box  2329,  Editor  &  Pub-  I  ,ppiy.  (jood  starting  salary,  plus  ex- 
'‘»b^r. _  penses.  Write: 

CIRCULATION  MANAGER  —  25.000  NVW*l-WirT?.AT  r> 

^asM®  Write“fulI®Mr'^t  ‘tettfi'  ^  F«?usoa.  Manager 

Mentor  Avenue 

I  ««  2300,  Editor  A  Publishar. _  Willoughby,  Ohio 

Classified  Advertising  RETAIL  ADVER'nSING  MANAGER 

OPPORTUNITY  for  experienced  class!-  Promotion 


'•7'*  "uu  i^ouDie  roiaer.  n  n  .  .  a  n  •  a  a  a  I  lOT  expenencea  ciassi*  "  -  .  ^  •  T 

Hump,  Reverse,  BEN  SHULMAN  ASSOCIATES  fled  ad  manager.  If  you’re  energetic  mindedaml  familiar  with  Burmu  seU- 
&W  drive,  brmik  aa  ic  M  Y  17  —  OT  7.  jjLon  uid  can  afford  dynamic  leadership  to  '•cnmquss.  Herei  a  real  oppor^ 

Alioo  Form  RollW  /UUiptmii.  N.  Y.  17  —  OX  7-4690  ^  ^  t^ty  with  a  growing  evening  and 

amiable  January,  1960.  ■  '  —  future  and  important  progress  with  Sunday  operation  in  a  beautiful  Hid- 

I11U  I^TAL  S.  DIXON  OO.  TOP  PRIOBS  for  Plants  Anywhere,  a  rapidly  growing  metropoIiUn  dally  Market  population  over 

St.  Newspaper  GENERAL  PRINTING  EQUIPMENT,  in  Chart  Area  6  awaits  you.  Salary  160.000.  Salary  will  attract  and  keao 

5®  Valley.  Calif.  Press  6708  N  W  2nd  Ave..  Miami  87.  Fla.  or  open.  Send  resume  to  Box  2803,  Editor  Replies  wiU  be  in  con- 

6-0610  Ik-eetors  1608  Termlml  Tbwer.  develand  IS.  O.  &  Publisher.  fldenee.  Box  2207,  Editor  A  PubliMier. 


6708  N  W  2nd  Ave.,  Miami  37,  Fla.  or  open.  resume  to  Box  2303,  Editor  ®  Replies  will  be  in  con- 


‘^^■•r  6-0610  &eetors  I  1608  Terminal  Tower,  (Xevelaad  IS,  O.  I  *  Publisher. 

editor  a:  PUBLISHER  for  May  30,  1959 


fldenee.  Box  2207,  Editor  A  PubliMier. 


HELP  WANTED 


_  Display  Advertising 


Display  SALESMAN  on  his  way  up, 
for  combination  daily  in  university 


HELP  WANTED 


COPYREADER 


HELP  WANTED 


Editorial 


HELP  WANTED 


Promotion — Public  Relatioiu 


SPORTS  EDITOR  for  Chart  Area  4,  gE3T  AHEIAD  FAST  AS  YOU  Iffi 
IS.OOO-circulation  afternoon  paper  pub- 


city,  Chart  Area  3.  Ability  to  SEDL  For  New  Jersey  daily.  Must  be  fast,  I'shed  in  progresaive  small  city.  This  |  unusual  opportunity  for  yrang  n* 
and  create  good  layouts.  Pleasant  a^ra^with  at  least  6  years  experi-  ^wspaper  stresKS  high  to  move  ahead  fast  with  firm  doiix 

working  conditions,  fringe  benefits,  op-  ence  Box  2227,  Elditor  &  Publisher.  and  realizes  t^  im^^nce  of  j  uniuue  job  in  industri^  commmi* 

portunitv  for  ^vancement.  Write  Box  ’  ?  page.  Box  2337,  EMitor  Positions  available  in  Midw« 

2200.  EH!t«r  Jk  - - - -  &  Publisher.  _ post. 


working  conditions,  fringe  benefits,  op-  ence.  Box  2227,  El^tor  &  Publisher, 
portunity  for  advancement.  Write  Box 

2200,  Editor  &  Publisher.  - 1 _ _ _  ~  TTT 

w~AisrrFn: — iU-XTi - - i — —  PUBLIC  RELATIONS.  Man  with 

aged  advcrtismg  newspaper  experience  to  be  assistant 
small  daily.  Elx-  public  relations  director  national 
^  ‘i*"  1?  business  organizaUon ;  office  in  New 

looking  for  a  top  y^rk;  some  travel.  Give  salary  ex- 
I  Pected-  All  replies  kept  confidential, 
f  *^w  I  B^  2223,  Editor  &  Publisher. 

XUinois  ana  Iowa.  Write,  giving  back* _ — _ 


SPORTS  EDITOR 


Frank  Associates 
Box  637 

Tujunga,  California 


ground,  fanuly  status,  salary  require-  REPORTER  —  City  beat,  six-evening  Must  be  fast,  able  to  produce  quality  ,  ^Uon  area  in  New  York  State  « > 


For  11,000  Virginia  PM  daily.  Good  _ _ _ _ 

opportunity  for  man  with  at  least  3  puBLIC  RELATIONS  MAN— praat. 
years  experience  in  siiorts  who  is  .  ,  employed  by  Metropolitan  nevipi. 
ready  for  position  of  responsibility.  !  ^  ^o  handle  publicity  for  major  n. 

oKIa  ♦y\  rvwrw1ii/«a  iYiionfv  ,  _ . 


mento,  eto.  Arno^ld  V.  Lund,  Dixon  daily,  12,000  circulation:  city,  18,000.  Page,  cover  high  whool  sports.  Pho-  ,  ^  ^me  basis.  Reply  to  Box  2a:, 

Evening  Telegraph,  Dixon.  Illinois,  ^dn  use  beginner  interested  in  getting  tography  helpful.  Eive-day  week,  hos-  |  Publisher. 

AD  MAN  WANTED  beat  work  at  once.  Write  fully:  edu-  Pitalization,  life  in^rance,  pension. - 


AD  MAN  WANTED  beat  vrork  at  once.  Write  fully:  edu-  pitalization,  life  In^rance,  pension. 

Reputable  firm  doing  a  nation-wide  cation,  marital  status,  salary  expected.  *  r^uirements 

business  in  farm  products  has  an  open-  June  15  deadline.  Tribune,  Fremont,  ^  paries  Rowe,  The  rree  Liance-Star, 

ing  for  advertising  executive.  Man  Nebraska.  Fredericksburg.  Virginia, 


Fredericksburg,  Virginia, 


must  be  familiar  with  catalog  work,  _ 

periodical  type  advertising,  know  off-  SPORTS  MAN  WANTED;  City  and  wire  editor,  Elx-  | 

set  and  lithograph  processes  and  be  One  of  the  South’s  leading  morning  perience  preferred,  good  salary.  Give 

equipped  to  do  all  sorts  of  lay-out  new’spapers  is  looking  for  an  experi-  references.  Write  Box  2301,  Editor  &  ■  NOW — it’s  up  to  31iS  newpaper* 

and  promotional  materials  work.  Very  enced  sports  desk  man.  Assignment  Publisher. _  have  enrolled  students  in  the  20  imM 

liberal  starting  salary  with  advance-  involves  editing,  page  layout  and  WANTED  _  Combination  suburban  Howard  Parish  Course  in  Claaifiid 

r^nt  incentive  IS  Write  P.O.  makeup.  Applicant  must  be  intere^  editor-editorial  writer.  Minimum  two  Advertising! 

j  Ohio,  and  give  in  a  team  work  organization  that  aims  years  experience  Write  S.  H  Wend- 

q^l^cations  and  references. _  daily  for  a  bright,  attractive  sports  over.  Eaitor,  The  Journal,  afternoon  One  big  reason  it’s  a  smart  plan  to 

EXPERIEINCED  salesman  for  perma-  package  averaging  17  columns  daily,  daily.  Meriden,  Conn.  new^apers  .  .  .  their  salespeopl.  ,8 

nent  position  on  growing  daily  paper.  4,5  Sundays.  Send  a  full  resume  of  — — — — — - - ; - - - notch  training  AT  HOMB  aid  ON 

Must  be  good  on  layout.  Salary  and  your  experience,  age.  and  ambitions  to  WANTED  —  EIxperienced  reporter.  TqtF'rR  OWN  TIME.  The  salespwpU 

bonus.  Send  full  resume  to  Jerry  H.  Box  2224.  Editor  &  Publisher. _  Growing  daily.  Chance  tor  a<B-ance-  jo^  because  it  helps  them  do  i 


INSTRUCTION 
Classified  Advertising 


WANTED:  City  and  wire  editor.  Elx- 


NOW— it’s  up  to  318  newspaperi  thU 
have  enrolled  students  in  the  20  lam 


q^i^cations  and  references. _  daily  for  a  bright,  attractive  sports  pver.  Eaitor,  The  Journal,  afternoon  One  big  reason  it’s  a  smart  plan  lot 

EXPERIEINCED  salesman  for  perma-  package  averaging  17  columns  daily,  daily.  Meriden,  Conn.  newspapers  .  .  .  their  salespeopl.  t» 

nent  position  on  growing  daily  paper.  4,5  Sundays.  Send  a  full  resume  of  — — — — — - - ; - - - notch  training  AT  HOMB  aid  ON 

Must  be  good  on  layout.  Salary  and  your  experience,  age.  and  ambitions  to  WANTED  —  EIxperienced  reporter.  ’TOjifR  OWN  TIME.  The  salespwpU 
l»nus.  Send  full  resume  to  Jerry  H.  Box  2224,  Editor  &  Publisher.  Growing^  dail^.  Chance^  for  advance-  ^  because  it  helps  them  dot 

Grosvenor.  Gallup  Independent,  Gallup,  CITY  EDITOR  for  3.400  circulation  I?®?!*'  m V.  McCoy,  Editor,  job  and  makes  them  worth  men 


New  Mexico. _ 

IMMEDIATE  OPENING 


1  11  I  CJIIIUK  lor  .I.suo  circumvioii  p  ..  „  xTpvada  Missouri 

daily  in  city  of  6,000.  Good  iwhools,  tJmiy  Maii,  iNevaga,  Missouri 


churches,  on  Lake  Michigan.  Fine  re- 


to  their  newspapers. 


WOMEN’S  NEiWS  EDITOR 


for  experienced  salesman.  Strong  in  ;  sort,  farming  area,  hunting,  fishing.  Elditorial  ot>ening  on  one  of  Ohio’s  if  you’ve  been  putting  off  eniolliiii 

ralra  and  layout.  EMture  for  right  man.  '  Must  know  Iayout_  and  should  ^ve  best  suburban  weeklies.  Excellent  news  your  Classified  people  in  this  eoom 

^llege  town.  Elxpanding  area.  ’The  some  camera  experience  and  car.  Per-  opportunity  for  recent  J-grad  in  ex-  that  gets  more  linage  and  revenue... 

Whittier  News,  AVhittier, ^California.  l  manent  for  talented,  aggres.«ive  per-  panding  Northeast  Ohio  college  com-  now’s  a  good  time  to  quit  bein,  ■ 

REH'AIL  ADVED’TISING  SALESMAN  i  comply  information  in  munity.  Advise  salary  expected  and  ••nutter-offer"  I  Write  er  phone  u,  thdi 

Experienced  salesman  and  layout  man  '  sa.lary  experted  experience.  Berea  News,  Box  190.  names  ...  or  if  you’d  rather,  WD 

for  a  large  Metropolitan  new^ape^to  Y:._  Berea,  Ohio.  descrlpUve  brochure  and  r«ul.r 

Chart .  Area  9.  Please  send  resume,  Tribune,  South  Haven.  Mich. -  -  -  - -  enrollment  forms.  ’The  tab  is  Ji*  « 

if  available,  in  confidence  to  Box  2306,  CITY  EDITOR  r  ree  Loanee  bucks  apiece,  and  when  your 


if  available,  in  confidence  to  Box  2306, 
Eiditor  &  Publisher. 


CITY  EDITOR 


Free  Lance 


J  -1,  A  free  LANCESISI  Sell  your  photos  to  have  finished  the  coui^.  ^  JO".  ^ 

Medium  daily.  Chart  Area  4.  Must  ^  .  house  organ  market.  4.000  feel  it  was  one  of  _  the  best 


RETAIL  DISPLAY  SALESMAN  i  th«  huge  house  organ  market.  4,000  feel  it  ^as  one  of  the  b«t 

wanted  by  aggressive,  growing  daily  !  F,tn  company  magazines  buy.  Payment  frem  '  ments  of  the  year— -Irt  us 

in  Chart  Area  7.  Wonderful  com-  :  of^  to  $100  for  single  picturM  and  cap-  we  II  send  you  a  bushel  of  fresh  Hen* 

munity,  excellent  schools,  finest  out-  *  tions.  Free  inforination.  Gebbie  P reef  oranges  1 


door  recreational  activities.  We  want  ruoiisner 
man  with  minimum  5  years  experi-  i 
ence,  good  on  copy  and  layouts.  Age  p 

preference  25-33.  Good  starting  salary,  '  ^ 

many  company  benefits.  Opportunity 
tor  advancement.  If  you  are  a  po-  I  If  T 
tential  top  notcher  with  the  best  of  i  age, 
references  this  is  an  opportunity  for  I  flair, 
you.  Write  Box  2304,  Eiditor  &  Pul>  train, 
lisher,  the  r 


FASHION  WRITER 


SI^RTS  WRITER  tor  top 
20,000-25,000  daily  in  east 
Tanneesee.  Should  know  make¬ 
up  and  be  able  to  write  for 
sports-minded  area.  Strong  on 
outdoors  as  well  as  spectator 
sports.  Wonderful  opjiortunity 
for  man  who  has  ambition  and 
ability  to  become  sports  edi¬ 
tor.  Car  and  photography 
wtmld  be  a  help.  No  drifters, 
drinkers  or  loafers.  Good  work¬ 
ing  eonditions.  Effort  and 
ability  are  appreciated.  Write 
or  wire  E3Iis  Binkley.  Kings¬ 
port  ’Tlmes-News,  Kingsport, 
Tennessee. 


If  you  know  fashion  cover¬ 
age,  if  you  can  write  with  a 
flair,  if  you  are  newspaper- 
trained,  if  you  look  and  siieak 
the  role  the  public  exiiects  of  a 
fashion  writer,  there  is  a  fine 
opportunity  tor  you  on  a  seven- 
day  metropolitan  daily  which 
is  a  recognized  leader  in  fash¬ 
ion  coverage.  Some  food  back¬ 
ground  would  be  helpful,  for 
on  rare  occasions  you  might 
pinch-hit  tor  the  food  editor. 
If  you  are  the  young  woman 
with  these  qualifications,  plea.se 
send  your  complete  resume  to 
Box  2339,  Eiditor  &  Pub¬ 
lisher. 


Pictures.  151  W.  48th,  N.Y.C.  |  .  „  . 

- — ;; - : — ; -  Do  yourself  a  favor.  Check  this  » 

_ Mechanical _  portant  news  paper  executive  s  wd  »• 

"TAPECO” 

TBLErrYPESE7ITE2l  onntA’TOR  SCHOOL  DIVISION  OF 

I>LACEMENT  SERVICE  ...  NO  FEB  HOWARD  PARISH 

Top  pay  for  qualified  oipsrators  ioennATFt!  mnORPORATED 

All  areas . Write  fully.  ASSOCIA’TES,  rNCORFOKAinu 

P.O.  Box  1078$.  9t.  Petersburg  $3.  Fla.  . 

- —  danified  Advertising  DevelopmeBt 

IMMEDIA’TE  OPENING  .  .  .  FOR  Fot  Ncirepa^rs  Since  IW 

PRESS  ROOM  MACHINIST!  services  ror  newsy  ye 

All  around  press  room  maintenance  2900  N.W.  I^h  St.,  Miami  47,  Floridi 
I  Tnar.hiTii<?t.  wantpd  frvr  Tnornirn?.  PDaZtt  4-55j>1 


on  rare  occasions  you  mijfht  machinist  wanted  for  morning*  eve- 

pinch-hit  tor  the  food  editor.  **'"8  .and  Sunday  newspapers.  Goes 

If  you  are  the  younj?  woman  Headliner  equipment.  Many  benefits 

with  these  qualifications,  plea.se  including  vacation,  insurance  and  re-  ) 

send  your  complete  resume  to  tirement  program.  Man  filling  this  po-  j 

Box  2339,  Eiditor  &  Pub-  sition  should  also  have  a  working 

lisher,  knowledge  of  stereotype  and  mail  room 

equipment.  If  you  think  you  qualify, 

■  rr — — — ; —  wire  or  i>kone  Jack  Wagoner,  Me- 

GEINERAL  NEIWS  REPORTER  tor  chanical  Superintendent,  Omaha  World 
award  winning,  13,000  circulation  Herald,  Omaha,  Nebraska. 

Chart  Area  4  afternoon  newspaper. 

Experienced  man  or  woman  under  35  ■  ■■  —  ■ 

wanting  to  live  in  smaller  city  will  __  .  - 

find  this  job  interesting  and  chal-  EDITOR  AND  PUBLISHER'S  CHART  AREA 

lenping.  Box  2314.  Editor  &  Publisher. 


_ Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
Lintoype,  Intertyiio  Instruction 
Free  Information 


TOP  COPY  EDITOR  on  metropolitan  GOOD  REPORTER-PHOTOGRAPHER 
d^ly,  good  future.  CShart  Area  2.  for  top  spot  on  mominsr  daily.  Give 


Box  2118s  Hditor  &  Publisher. 


full  details  first  letter.  Write  to  Box 


raPERIENCED  WIRE  EDITOR  ^89,  Grand  Junction,  Colorado. _ 

needed  by  Texas  daily.  If  you  now  on  IMMEDIA’TE  OPENING  for  top  copy 
nm  or  stymied  by  older  men  ahead  reader  and  head  writer  due  to  death 
and  can  write  sharp  heads  which  tell  of  city  editor.  New  EInglander  pre- 
story,  this  may  be  spot  tor  you.  ’This  ferred.  Elxcellent  working  conditions, 
position  important  to  ^  us  and  only  top  congenial  associates,  insurance,  etc. 
man  who  can  maintain  fast  pace  han-  Complete  details  in  first  letter.  Eiditor, 
dlmg  ^^o  TTS  wires  will  be  consid-  Nashua  Telegraph,  Nashua,  N.  H. 
ered.  Personal  interview  necessary.  Air  '  *  Z 

Mail  particulars  including  salary  and  MANAGING  EDITOR  for  7,000  circu- 


experience  to  Box  2242,  Editor  &  Pub-  lafion  evening  daily  in  Pacific  North- 
li^er.  west.  Circulation  growth  wanted 

TSTFWO  FTirmp - tZ - : - : — : -  through  sparkling  local  area  news  cov- 

”  T  pnze-winning,  erage.  Please  give  full  details  con- 
n^ii  Y®lx  ^  fliat  ceming  education,  experience  and  sal- 

1*“*  the  best,  ary  expectation  in  first  letter.  Box 
bhould  have  intimate  knowledge  of  2316,  Eiditor  &  Publisher. 

community  reporting,  rewrite,  dummy- - 

ing,  heads,  etc.  Not  a  job  for  a  be-  REIPOR’TER,  Southern  daily.  Imagina- 
ginner  or  clock-watcher.  Car  essential,  tion.  enterprise  and  a  respect  for  the 
Salary  $100  a  week  to  start.  Write  English  language  necessary.  Write  full 
complete  resume.  Replies  strictly  con-  details.  Box  2305,  Eiditor  &  Ihiblisher. 
fidential.  Box  2222,  Editor  &  Publisher.  rePOR’TER  WI’TH  one  or  two  years 

_  FREIE  experience  from  Chart  Areas  5  or  9 

JOB  MARKEIT  letter,  with  list  of  avail-  I  for  police  beat  and  general  assign¬ 
able  jobs  and  nationwide  employment  ments  spot  on  Louisiana  morning  daily, 
eonditions.  Bill  McKee  Birch  Personnel,  1  Five  day  week.  Write  Box  2348,  Eiditor 
69  E.  Madison,  Chicago,  Illinois.  I  &  Publisher. 

62 


ceming  education,  experience  and  sal¬ 
ary  expectation  in  first  letter.  Box 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing  | 
LOCATION  without  IDENTIFICATION  J 

EDITOR  8C  PUBLISHER  for  May  30,  195^ 


HFJ.P  WANTED 


Promotion — Public  Relations 


rience  and  some  newspaper  or  public 
relations  backirround.  Larue  company. 


PUBLIC  RELATIONS 

PRESS  RELATIONS  Man  experienced 
n  news  media  contacts,  news  releases 
and  copywriting  for  newspapers,  maga¬ 
zines,  trade  publications.  Large  grow-  j 
ng  national  manufacturing  company 
las  opening  in  Ohio  River  Valley  area 
[or  high-potential  young  man  25-35 
with  opportunity  for  growth  into 
jroader  Public  Relations  fields.  Col¬ 
lege  degree  in  Journalism  or  allied 
sSd  desirable.  Send  detailed  resume 
with  salary  requirement  to  Box  2347, 
Witor  A  Publisher. 

>ITl\ATID\S  W.WTKD 

Administratire 

EXPERIENCED  Advertising  Director- 
Manager  available  for  relocation.  Chart 
Areas  7  or  8  preferred.  A  lifetime  with 
newspapers.  16  years  with  present  pa¬ 
per  (60,000  daily  and  Sunday).  Strong 
on  both  local  and  national  advertising 
isles  and  promotion.  Capable  of  man- 
iging  small  daily.  E.  L.  Croft,  2323 
S.  Main  Ave.,  Sioux  Falls,  South  Da¬ 
kota. 

ACCOUNTANT  Office  Manager  with 
credit  and  collection  experience.  Latest 
machine  billing  methods.  Write  Bo.x 
2203,  Editor  A  Publisher. 

DEP.ARTMENT  MANAGER.  18  years 
experience  in  Circulation  and  Adver¬ 
tising  is  looking  for  Spot  in  Rocky 
Mountain  Region  that  offers  Possibili¬ 
ties  as  Publisher’s  Assistant  or  General 
Manager.  Box  2327,  Editor  and  Pub¬ 
lisher. 

Circulation 

CIRCULA'nON  MANAGER  and  as¬ 
sistant  would  like  to  relocate.  Know 
A.B.C.  and  little  Merchant  Plan.  Top 
producers  and  Home  Delivery  Special¬ 
ist.  Would  like  16,000  to  25,000  class. 
Box  2137,  Editor  A  Publisher. 

YOUNG  CTRCULATOR  ready  and 
^er.  18  years  circulation  experience 
in  every  and  all  phases.  Particularly  in 
rural,  suburban  and  country  devel¬ 
opment.  Rapid  but  solid  growth.  A 
record  of  10%  increase  each  year  for 
the  last  four  years.  I  will  do  the  job 
TO  want  done.  Box  2206,  Editor  A 
Publisher. 

CIRCUIaATION  manager  desires  ad- 
JMicement.  Excellent  record  of  pro- 
duemK  under  adverse  circumstances 
While  (^ttinjr  operatinpr  expenses.  An 
»me«ive,  con^renial  and  responsible 
that  can  mana^re  department 
loA*  efficiently  and  economical- 

i  20  years  experience  in  all  phases 
Of  circulation,  under  40,  family,  top 
replies  kept  confiden- 
tiaJ.  Box  2315.  Editor  &  Publisher. 

OROTLA'nON  MANAGER  employed 
on  11,000  ABC  daily,  experienced  on 
Midwestern,  Southern  dailies, 
•wiled  m  the  desijminjf  and  execution 
ot  camer-wsalesmen  and  public  promo- 
desires  to  relocate  with  proirres- 
A  orjranization.  Box  2330,  Editor 
Wd  Publisher. 

CloBBified  Advertixing 

^  what  you  pay  for — pay  for  what 
om  Jf^Lroriginal  copy  written  and 
?i  Linage  builder.  Proven  recoM. 

public  relations.  Ek>x 

«M,  Editor  A  Pub1i.sher. 

Dixpatch-Production 

TOODUCTION  ASSISTAD.  young, 
tdligen^  degree  in  graphic  arts  pro- 
™<bon.  Wide  knowledge  of  field.  Can 
'*‘<x»te.  Box  2239,  Editor  A  Publisher. 

Display  4Hrr>rtixine 


SITUATIONS  WANTED 

Dixplay  Advertixing 

AD  SALESMAN  with  manager  quali-  . 
fications  seeks  position  with  daily  in  , 
Southwest.  4  years  experience  with  j 
small  and  medium  daily  and  5  years 
with  highly  competitive  metropolitan  1 
daily.  Family  man,  33,  Journalism  |  j 
grad,  excellent  references.  Interested  i 
only  in  permanent  position  with  fu-  i 
ture.  fex  2309,  Editor  A  Publisher.  ' 

1 

ADVER’nSING  MANAGER,  31,  mar-  ;  ; 
ried.  Over  6  years  e.\perience  display  ] 
advertising  dailies  and  weeklies.  Proven 
ability  in  Management,  Competitive  .  1 
Sales  and  Promotion.  College  graduate,  | 
excellent  background,  references.  De¬ 
sires  position  with  future.  Box  2320, 
Editor  A  Publisher.  : 

CHART  AREA  6  or  2  j 

Advertising  Manager-Salesman.  Thor-  ' 
oughly  experienced  all  phases  adver-  , 
Using  and  promotion.  College  degree,  ' 

1  excellent  background.  Please  write  Box 
2324,  Editor  A  Publisher,  for  details  | 
and  interview. 

Editorial  | 

NEWS  EDITOR,  wire  editor,  desk-  1 
DMin,  capable,  sober,  steady.  Seeks 
change,  ^x  2006,  Editor  A  Publisher.  : 

EXPERIENCED  NEWSMAN  —  heavy 
on  municipal  coverage,  features,  14 
years  daily  and  weekly,  work  samples,  i 

1  references  on  request.  Box  2105,  Edi-  1 

1  tor  A  Publisher. 

EXPERIENCED  REPOR’TER  —  Desk-  1 

1  man  .  .  .  Missouri  graduate  ...  34,  ^ 

1  immediately  available.  Salary  $100 

1  minimum  .  .  .  Box  2111,  Editor  A 
;  Publisher.  { 

EX-WIRE  SERVKTE  newsman  and  bu-  , 

!  reau  chief  (4%  years).  Prize-winning 
feature  writer.  S^k  permanent  wriUng  1 

1  job  on  quality  newspaper,  preferably  ! 
West  CoMt.  Married.  30.  Top  refer-  ; 
encee.  See  my  clippings.  B<«  2120, 

1  Elditor  A  Publisher.  | 

!  NEWS  EDITOR  or  telegraph  editor.  1 
small  town  background,  now  on  metro-  ! 

'  politan  staff,  for  small  or  medium  com- 
'  munity  daily.  Box  2143,  Editor  A  Pub¬ 
lisher. 

SPORTS  WRITER,  Editor,  10  years 
experience.  Chart  Areas  10,  12.  Box 
2112,  Editor  A  Publisher. 

AGE  SPEAKS  OUT 

One  of  Nation’s  youngest  Sports  Edi¬ 
tors  seeks  paper  where  opportunity  is 
unlimited.  Column,  strong  desk.  Cam¬ 
era.  Six  years  daily.  Box  2236,  Editor 

A  Publisher. 

ASSOCIATED  PRESS  office  boy  with 
four  years  part  time  experience  as  re¬ 
write  man  for  Brooklyn  daily,  wants 
to  attain  full  time  experience  as  re¬ 
porter  with  small  daily  or  weekly  in 
Chart  Areas  1,  2,  and  6.  References 
and  samples.  Draft  exempt.  A.  Rabin, 
285  Lincoln  Place.  Brooklyn  38,  N.  Y. 

DOWN  EAST  EDITOR.  NOW  PRO¬ 
DUCING  NEW  ENGLAND’S  BRIGHT¬ 
EST  SMALL  DAILY.  AVAILABLE 
MAINE.  VERMONT.  NEW  HAMP¬ 
SHIRE  .  .  .  complete  background, 

views  record,  current  examples  on  re¬ 
quest.  Box  2213,  Editor  A  Publisher. 

FAIRCHILD  spacer  available  free 
lance  trade  paper  features.  W.  Stone, 
2404  Glencre.st,  Fort  Worth.  Texas. 

♦♦EDITORS  &  REPORTERS^^ 

National  dearinc  house  for  eomi>etent 
personnel  eoast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 

1  HEADLINE  PERSONNEL  (Agency) 

■  j  6  E.  46  St..  New  York.  OXford  7-6728 

MIDWEST  editor,  38.  medium  or  small 

1  daily.  12  years  experience.  A.B..  SDX, 
family.  Boosts  local  news,  welds  staff. 
Box  2231,  Editor  A  Publisher. 

NEWSWRITER,  beginning,  seeks 

newspaper  work  New  York  C3ty  Area. 

*  Box  2237,  Editor  A  Publisher. 

I  RELIGIOUS  NEWS  EDITOR  wants  to 
n  work  for  publisher  interested  in  thor- 
.  ough  coverage,  not  parish  prattle.  Can 
-  send  samples  from  religious,  daily  pa¬ 
pers.  Box  2230,  Editor  A  Publisher. 

d  REPORTER’S  POST  on  daily  wanted 
g  by  young  ncwsi>aperman,  2%  years 
.  experience  medium  and  small  dailies. 
Box  2216,  Editor  A  Publisher. 

SITUATIONS  W  ANTED 


SITUATIONS  WANTED 


Editorial 


Editorial 


P.  FAST,  ACCUTIATE  reporter 
job  on  sharp,  fast,  accurate 
Year  as  editor-reporter-photog- 


Box  2228,  Editor  &  Pub- 


TOP  REPORTER 
man,  wants  return  to  beat — kot- 
mt,  business  or  farm.  Eleven 
experience,  achievement.  Box 
Editor  &  Publisher. 


TOP  TALENT— Vet,  25,  J-grad.  Ex¬ 
perienced  all  phases  newspaper  edi- 
1  side.  Sharp,  colorful,  concise 
r.  Cartoonist  and  straight  art. 
r  makeup  and  camera.  Some  maga- 
some  radio.  Go  anywhere  if  op- 
nity  right.  Box  2235,  Editor  & 


VERSATILE  NEWSMAN 

8  years  solid  experience,  news, 
features,  desk — seeks  perma¬ 
nent  location  on  medium 
sized  to  metropolitan  daily. 
Former  all  purpose  man  for 
recently  suspended  midwest 
daily,  currently  covering  large 
city  as  correspondent  for 
nearby  metropolitan  daily.  For 
resume  write  Box  2243,  Editor 
&  Publisher. 


SPORTS  EDITOR,  small  or  medium- 
small  paper  ;  sports  writer  larger  i«- 
per.  4  years  experience  BAJ.  Single. 
Relocate.  Salary  open.  Box  2322,  Edi¬ 
tor  &  Publisher^ _ _ 


sports,  news,  wire 


12.  P.  O.  Box  345.  Ritzvilie,  Wash. 


or  combination  work.  Veteran,  27. 
2V6  years  as  reporter-desk  man.  2  years 
Army  public  information.  1  year  jour¬ 
nalism  teaching.  BA,  MA.  Box  2325, 

Mitor  ^  Publisher. _ _ 

ALERT  BEGINNER,  24,  with  news 
sense,  .seeks  reporter  position  on  daily. 
Chart  Areas  1  and  2.  CoIIeee  grad. 
Know  camera.  Box  2346,  Editor  & 
Publisher. 


CALIFORNIA  PITBLTSHERS 
News  executive  on  distinguished  east¬ 
ern  daily,  seeks  Managing  Editor  post 
on  California  paper.  Outstanding  b^k- 
ground,  35._AB.  family.  Available  in¬ 
terview  during  Publisher’s  meeting  at 
Stanford.  Write  care  Spencer,  932 
Vallejo  St.  Number  5,  San  Francisco, 
California. 

COMPETENT  NEWSMAN  —  reporter, 
photographer.  4  years  all  beats  25,000 
daily,  features,  darkroom,  engraver, 
makeup,  newsreel  cameraman,  car, 
camera,  college,  29.  married,  vet,  go 
anywhere.  All  replies  answered.  Box 
2335,  Editor  &  Publisher. 


TEXAS  LOCATION  wanted  by  socirty 
editor.  5  years  experience.  Available 
now.  Box  2311,  Editor  t  Publisher. 
TRADE  ASSOCIATION  Editor— Adver¬ 
tising  Manager  (Circulation  18.000) 
also  does  Public  Relations.  Ex-apncy, 
weekly  editor,  metropoiitan  daily.  J- 
school,  32,  married,  excellent  refer¬ 
ences,  samples.  Will  relocate  my  ex¬ 
pense  for  forward  looking  employer. 

Box  2307,  Editor  &  PublLsher; _ 

TRAVEL  WRITER 
Reporter-linguist.  31,  seeks  post  on 
travel  section.  A.B.,  Prench,  German. 
Ferrets  out  unusual  treks  and  treats. 
Single,  vet,  4  years  features,  beats, 
copy  desk,  large  daily.  Camera  pnze 
winner.  (Clippings.  Resume,  Box  2328, 
Eilitor  &  Publisher. _ 


UNMELLOWED  VETERAN  of  1  war, 
3J5  dailies  seeks  desk  job.  Solid 
man.  can  produce  under  fire.  Box  2317, 
Mitor  &  Publisher. _ 


YANKEE  SEEKS  NEW 
ENGLAND  NEWSPAPER 

Reporter,  two  years  experience  all 
beats,  fast  deskman,  seeks  general  as¬ 
signment  or  copydesk.  College 
age  26.  have  car.  know  camera.  Box 
2342,  Mitor  &  Publisher. 


YOUNG  MAN  wishes  to  begin  news¬ 
paper  career  in  Chart  Area  2.  iVnting 
experience  on  college  newspaper  and 
magazine.  Seme  photography.  Back¬ 
ground  includes  foreign  travel  and 
business  experience.  Draft  exempt.  Box 
2334,  Editor  &  Publisher. 


Mechanical 


DESKMAN-REPORTER,  12  years  copy¬ 
reading,  reporting,  rewrite,  college 
grad,  marri^,  32,  foreign  experience, 
go  anywhere.  Box  2333,  Editor  & 

Publisher. _ _  _ 

EDITOR  SMALL  PAPER  OR  RE¬ 
PORTER  larger  paper.  Was  sports  edi¬ 
tor  small  paper ;  reporter,  deskman 
100.000  paper.  4  years  in  East.  J- 
grad.  Single.  Box  2345,  Editor  &  Pub¬ 
lisher. 


EDITORS  who  need  an  able,  young 
reporter-photographer  with  three  years 
experience  on  a  medium-sized  daily 
should  write  Box  2310,  Editor  &  Pub- 
lisher.  Will  travel. _ 

6  YEARS  SLOT,  copyreader.  rewrite, 
makeup,  2  large  Midwest  dailies,  seek 
Midwest  job.  available  immediately. 
Box  2321,  Editor  &  Publisher. _ 

JUNE  IJBERAL  ARTS  GRADUA’TE. 
Wants  any  phase  news  work.  (Thart 
Areas  1,  2,  3,  6.  Box  2338,  Editor  & 
Publisher. 


MECHANICAL  SUPERINTENDENT- 
Production  Manager.  Specialist  m  man¬ 
power  management;  well  grounded  in 
newspaper  production  techniQues.  Box 
2116,  Editor  &  Publisher. _ _ 

MECHANICAL  SUPERINTENDED, 
all  pha-ses  Newspaper  work.  R.O.P. 
Color,  cost  co.iscious,  production 
mind^.  Contracts  negotiated.  South  or 
West.  Box  2233,  Editor  &  Publisher. 


FOREMAN,  superintendent,  machinist. 
Knows  TTS.  Available  now.  Box  769, 
Yuma,  Arizona.  _ 


Photography 


PRIZE  WINNING  news  photographer 
stymied  on  small  southern  daily.  Box 
2208.  Editor  A  Publisher^ _ 


Rn.  wiui  niawes 

2108,  Editor  &  Publisher. 

editor  ac  PUBLISHER  for  May  30,  1959 


NEW  YORK  FILM  REVIEWER— cor¬ 
respondent.  27,  (B.A.,  M.A.).  Re¬ 

views,  criticism,  commentary,  profiles, 
etc.  for  newspapers,  magazines  and 
publications  wanting  to  improve  cali¬ 
ber  of  film  and  entertainment  page. 
Will  send  promptly  to  all  parts  of  the 
U.  S.  and  elsewhere.  Comprehensive 
knowledge  of  films:  past  and  present. 
Have  own  reference  files  and  access 
to  numerous  sources.  Resume  supplied. 
Box  2326,  Editor  &  Publisher. _ 

~  REPORTER^  DESKMAN 

Metropolitan  area  only. 

Box  2343,  Editor  &  Publisher. 


AMBITIOUS  PHOTOGRAPHER,  30. 
victim  of  recently  deceased  Midwest 
daily,  seeks  position  on  metropolitan 
daily.  6  years  staff  photographer,  1  year 
chief  photographer.  Well  rounded  back¬ 
ground  covers  all  phases  of  irfiotog- 
raphy.  Enjoys  spot  ne^,  but  takes 
pride  in  making  good  pictures  out  of 
bread-and-butter  assignments.  Box 
2344,  Editor  &  Publisher. _ 

YOUNG  married  man  desires  job  with 
daily  Midwestern  newspaper  as  pho¬ 
tographer.  Experienced  in  all  phases 
of  photography.  Worked  4  years  on 
daily.  2  in  studio.  Own  equipment. 
Will  locate.  Write  Box  2323,  Editor 
&  PubliiAer. 

Promotion— Public  RelationB 

AOCURATB  NEWSMAN,  young,  vat, 
J-Grad,  experienced  large  and  amaJI 
dailiea  and  puWlc  relations.  Want  Mtei 
Iiost  in  Chart  Area  10,  11  or  IE.  Box 
2136.  Editor  A  Publirfier. _ 

AD-NEWSMAN  with  16  years  experi¬ 
ence  desires  promotion,  public  rela¬ 
tions  with  Florida  only  business  firms. 
L.  A.  Powell,  709  Woodward.  Lake- 

land,  Florida. _ 

PROMOTION  MANAGB21.  truly  cre¬ 
ative.  Professional  layouts,  copy,  sig 
designs,  brochures,  etc.  fkmduct  sales 
meetings,  trouble-shoot  on  accounts. 
Very  color  conscious  and  experienced 
[  on  related  problems.  13  years  experi¬ 
ence,  34  years  old.  Other  assets;  loy¬ 
alty  and  personal  projection.  Write 
1  Box  2319,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

For  almost  25  years  Editor  &  lean  public  and  they  should  do 
Publisher  has  been  trying  to  so  through  paid  newspaper  ad- 
get  U.  S.  industry  to  tell  its  vertising.  A  few  of  the  more 
corporate  story  to  the  American  enlightened  businesses  were  al- 


THE  FOURTH  ESTATE 


By  Treiu 


consumer  in  order  to  build  a  ready  doing  this, 
more  favorable  image.  In  1938  E&P  published  its 

We  are  happy  to  report  that  first  “Public  Relations  Issue” 
we — and  industry  in  general —  dedicated  to  that  premise.  Its 
have  been  successful.  slogan  was  “by  their  works  ye 

Elmo  Roper,  well-known  pub-  shall  know  them.”  It  carried 
lie  opinion  researcher,  reported  articles  by  Conger  Reynolds,  di¬ 
in  a  recent  issue  of  Saturday  rector  of  public  relations  for 
Review:  Standard  Oil  (“advertising  as  a 

“There  has  been  in  general  way  to  tell  the  story  of  busi- 
tremendous  change  in  the  pub-  ness”) ;  C.  C.  Carr,  director  of 
lie’s  outlook  on  business,  and  advertising  for  the  Aluminum 
perhaps  the  clearest  proof  of  Company  of  America  (“inter- 
that  change  lies  in  the  fact  that  preting  aims  of  business 
during  the  recent  recession  there  through  the  printed  word”) ; 
was  very  little  tendency  to  make  Harry  A.  Batten,  president  of 
a  scapegoat  of  business.  When  N.  W.  Ayer  &  Son  (“industry 
people  were  asked  last  year  must  win  back  public  sym- 
what  was  the  most  important  pathy”) ;  etc.  Some  of  our  ad- 
recession  remedy,  the  finger  was  vertisers  who  were  also  doing 
pointed  at  government  and  at  on  institutional  job  through 
labor;  only  18  percent  of  the  newspaper  advertising  were 
public  saw  action  by  business  as  Goodyear,  Anthracite  Indus- 
central  to  the  solution  of  the  tries,  Anheuser-Busch,  Atlantic 
country’s  economic  problems.”  &  Pacific  Tea  Co.,  M-G-M,  Gen- 
Mr.  Roper  stated  that  corpo-  eral  Motors,  etc. 


"Central  High  has  challenged  our  proofreaders  to  a  spelling  bee!" 


rate  reports  are 


In  1959  E&P  published  its 


frankness  and  truth  that  would  gist  annual  “Public  Relations 
make  business  tycoons  of  50  Forum”  in  which  the  same  mes- 
years  ago  shudder.  Also  stock-  told.  Mr.  Chapman 

holders  meetings  are  well-adver-  E&P  for  20  years 

tised  and  questions  are  wel-  constant  growth  of  in- 

comM.  ^  ^ ,  . ,  stitutional  advertising  in  news- 

“Equally  important,”  he  said,  t>een  obvious. 

Tias  been  the  rise  of  what  is  _  ,  ^  . 

loosely  known  as  institutional 

advertising.  So  well  has  the  ^erle  "Thorpe,  editor  of  Na- 
modem  business  man  learned  his  ad^Msed  that 

lesson  that  he  has  sought  ways  or^nizM  businesses 

of  telling  more  and  more  about  informed.’ 


corporate  behavior,  nor  is  it  to 
say  that  this  is  an  entirely  ac¬ 
curate  picture  of  every  corpo¬ 
rate  board  in  America,  because 
obviously  it  is  not.  It  is,  how¬ 
ever,  a  picture  of  a  majority  of 
the  larger  ones  and  as  the  cus¬ 
tom  grows  of  telling  a  straight¬ 
forward,  full  and  complete  story 
through  institutional  advertis¬ 
ing,  of  how  a  corporation  lives 
and  thinks  and  makes  its  deci¬ 
sions,  it  will  be  true  of  even 
more  of  them.” 

Since  E&P  played  a  large  role 
in  all  this,  it  makes  us  feel  good. 


his  company  to  more  and  more 
people,  and  institutional  adver¬ 
tising  has  today  achieved  a  posi¬ 


tion  of  importance,  influence  and  Vrivate  enterprise  is  to 

respect.”  ^  promoted. 

*  *  *  Elmo  Roper  tells  us  now  that 

businessmen  have  done  a  good 
This  gives  us  at  E&P  a  great  job  in  this  respect  during  the 
feeling  of  satisfaction  and  last  20  or  25  years, 
accomplishment.  We  don’t  claim  The  emereence  of  an  entirely 


In  our  second  P.  R.  issue,  ri  l  i  »  on 

erle  Thorpe,  editor  of  Na-  Beaverbrook  at  80 

m’s  Buainess,  advised  that  Fredericton,  N.  B. 

lighly  organized  businesses  Here  to  celebrate  his  80th 
ust  keep  the  public  informed.”  birthday,  William  Maxwell  Ait- 
He  said  that  modem  industries  ken.  Lord  Beaverbrook  of  the 
and  businesses  must  do  more  London  Daily  Express  quipped 
than  manufacture  and  sell  prod-  to  a  reporter  that  his  greatest 
:ts  if  private  enterprise  is  to  journalistic  achievement  was: 

I  promoted.  “Reading  a  Sunday  edition  of 

Elmo  Roper  tells  us  now  that  the  New  York  Times,  in  one 
isinessmen  have  done  a  good  sitting,  through  and  through, 
b  in  this  respect  during  the  every  word  of  it.” 


Reid^s  Nomination 
Approved  by  10-4 

Washington 
Ogden  R.  Reid,  former  presi¬ 
dent  and  editor  of  the  New  York 
Herald  Tribune,  was  endorsed 
for  Ambassador  to  Israel  by  a 
10-4  vote  of  the  Senate  Foreign 
Relations  Committee  this  weA 
Only  Senators  Warren  Mag- 
nuson,  Theodore  F.  Green,  Jolm 
F.  Kennedy  and  Russell  Long 
voted  against  the  former  news¬ 
man.  The  nomination  now  goes 
to  the  Senate.  The  wide  margin 
of  approval  recorded  in  the  com¬ 
mittee  session  indicates  Mr.  Reid 
will  be  confirmed  for  the  diplo¬ 
matic  post. 

• 

Strike  Continues 

San  Jose,  Calif. 

Striking  San  Jose  Mercurf 
News  stereotypiers  this  week  re¬ 
jected  a  new  contract  proposal 
by  a  28  to  10  vote.  Guild  nego¬ 
tiations  are  continuing.  The 
newspapers  have  been  strike¬ 
bound  since  Feb.  14. 


that  we  did  all  this  single- 


The  emergence  of  an  entirely 
new  concept  of  corporate  re- 


handedly.  But  we  do  contend  sponsibility  by  the  men  Nyho  are 
that  we  had  something  to  do  managing  most  of  our  major 
with  it  in  leading  the  way  and  corporations  has  had  a  lot  to  do 
spreading  the  “gospel.”  with  this,  Mr.  Roper  says.  One 

In  1935  it  was  obvious  that  of  the  tools  management  has 
business,  businessmen,  and  par-  been  talking  about  for  25  years, 
ticularly  “big  business,”  were  in  Mr.  Roper  says:  “institutional 
the  dog  house.  They  were  being  advertising  has  done  much  to 
blamed  by  politicians,  labor  change  the  public’s  concept  of 
leaders  and  everyone  else  for  corporate  boards  from  an  image 


the  economic  depression. 


of  money  hungry  men  meeting 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


That  year  E&P  hired  Ber-  secretly  behind  locked  doors  to 
trand  L.  Chapman,  an  experi-  plot  their  own  enrichment  to 
enced  advertising  salesman,  to  one  of  able  citizens  living  in  a 
spend  all  his  time  trying  to  con-  goldfish  bowl  and  willing  and 
vince  businessmen  that  they  able  to  defend  their  actions  as 
should  tell  their  corporate  story  being  in  the  public  interest, 
—explain  themselves  in  easy  to  This  is  not  to  say  that  the  pub- 
understand  terms — to  the  Amer-  lie  has  no  lingering  doubts  about 


EDITOR  &  PUBLISHER  for  May  30, 


Your  Best  Editorial  Writer 


people  read  them!  Insure  that  readership 
with  a  body  type  that  makes  reading  easy 
and  pleasurable.  That  means  Corona,  of 
course.  The  type  that’s  used  by  the  most 
powerful  editorial  voices  in  the  world. 


corona 


Q  LINOTYPE 


has  the  world's  biggest  and  best  selection  of  newspaper 
body,  headline,  classified  and  display  types. 


R 


Set  in  Linotype  Spartan,  VroType  and  Corona,  of  course! 


Printed 
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PICTURE  OF  THE  FABULOUS  SOUTHWEST: 

Q  Mtvtk^tm-Ue-G/tou)! 


THE  FIGURES  ARE  FABULOUS  IN  THE  RICH  SOUTHWEST! 

1950 

1955 

1959 

Population 

488,244 

640,700 

691,300 

Families 

137,800 

166,700 

182,700 

Retail  Sales 

$469,768,000 

$659,000,000 

$742, 339, 000*  ♦ 

Food  Sales 

$  99,133,000 

$145,183,000 

$181,413,000** 

Drug  Sales 

$  14.083.000 

$  23,596,000 

$  29,547,000** 

Circulation 

Morn.  &  Eve. 

78,985 

90,116 

104,000 

Sunday  Times 

55,317 

71.645 

81,422 

Sources:  Sates  Management  and  March  ABC 
Publisher’s  Statements 

••1958 

EFFECTIVE 
BUYING  INCOME  UP  8911 
SINCE  ’50! 

Clearly,  by  any  measure,  fabulous  things 
happening  in  the  El  Paso  market.  And  to 
this  profitable  potential,  at  modest  cost, 
your  product  or  service  story  in  The  Times  asA 
Herald-Post— over  104,000  copies  daily  to 
people  with  money  to  buy! 

*24  Kotuil  TraclinK  Area  Counties 


MORNING  AND  SUNDAY 


WHtd 

Over  104,000  Copies  Daily 


WRITE  TODAY  FOR 
YOUR  FREE  COPY  OF 
101  REASONS  WHY 
EL  PASO  IS  ON-THE- 
GROW! 


El  Paso  Herald -Post 

EVENING 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.  World-relegrom  ITh* Sun 


UEVELAND . Presi 

RinSBURGH . Rreii 

SAN  FRANCISCO . Ntwt 

INDIANAPOLIS . Timts 


COLUMBUS . CHiitn 

CINCINNATI  .  .  .  Pott  S  Timts  Star 

KENTUCKY  .  .  .  Ktnfucky  edition, 
Cincinnofi  Pott  &  Timts-Star 

KNOXVILLE  ....  NtwfStntintl 


Genaral  Advartiting  Oapartmant,  330  Park  Avanua,  Naw  Vark  City 


DENVER  .  .  .  Rocky  Mountain  Nowi 
BIRMINGHAM  ....  Pott-Htrold 

MEMPHIS . Prtts-Scimitar 

MEMPHIS  .  .  .  Commtrcial  Appeal 
WASHINGTON . Ntwt 

Chicago  Son  Francicco  Datroit 


EVANSVILLE . rreii 

HOUSTON . rrwi 

FORT  WORTH . rrt« 

ALBUQUERQUE . rrib<»c 

EL  PASO . Hr  uW-Pod 


Cincinnati  Philadalphia  DoRat 


